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We  just  got  the  good  news. 

Two  years  ago  we  brought  a  new  style  of  journalism  to  Chi¬ 
cago.  Lively.  Concise.  Visual.  As  contemporary  as  our  name. 

And  people  responded.  We  started  out  as  the  #1  evening 
paper  in  Chicago  city  circulation.  Then  city  and  suburbs.  Now, 
after  two  short  years,  the  ABC  figures  show  Chicago  Today  is 
the  #1  newspaper  in  total  evening  circulation. 

It  leads  the  Daily  News  in  total  circulation  by  15,882  copies. 
And  in  city  and  suburbs  Today  leads  by  49,401  copies. 

What  do  we  do  now  that  we’re  on  top?  Keep  punching  away. 
Because  we  intend  to  widen  the  margin. 

today 


COPY 
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CHICAGO  TODAY  TAKES  OVER  THE  #  1  SPOT 
IN  TOTAL  EVENING  CIRCULATION. 
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..Asa  working  newspaperman  who  has  encourages  all  of  us  who  are  involved  in  the 
served  Boston  as  a  drama  critic  since  1 934,  Theatre  on  either  side  of  the  footlights ..." 

Mr.  Norton's  astuteness,  intuitiveness  and  —  Richard  Barr,  President,  League  of  N.Y. 
always  constructive  criticism  have  been  Theatres,  Palace  Theatre,  N.Y.,  March  28, 1 971 
invaluable  to  those  of  us  who  labor  in  the  believe  the  presentation  of  the  coveted 

Pre-Broadway  Massachusetts  vineyard.  Tony  Award  to  Elliot  Norton  by  the  League 
His  passionate  enthusiasm  for  the  Theatre,  of  New  York  Theatres  has  stated  what 
his  world-wide  travels  in  pursuit  of  his  muse  Bostonians  have  known  all  along.  To  find  out 
and  ability  to  convey  enthusiasm  to  students  what  is  really  happening  in  legitimate  theatre, 
in  his  university  courses  ...all  of  these  have  readers  (in  Boston  and  New  York)  buy  the  Bos 

added  a  further  dimension  to  his  ability  to  Record  American  and  Sunday  Advertiser. 

counsel  widely  and  discern  merit,  even  o  Ja  am  • 


Record  Ar  Advertiser 


\ 


Congratulations  Elliot! 


Days  of  glory : 
Scott  Carpenter  in 
1962  with  his  wife 
and  three  of  their 
four  children,  rides 
pasta  welcoming 
crowd  lining  the 
route  after  his  suc¬ 
cess  fid  spaceflight . 


After  all  the 
glory  and  excitement, 
an  astronaut  can  get 
down  to  business. 


In  the  May  23  Parade,  Lloyd  Shearer  proves  that  sponse.  They’re  Avritten  to  be  both  surprising  and  signif- 
astronauts  go  a  long  way.  In  the  business  world.  leant,  to  highlight  unexpected  sides  of  complex  issues 

His  article,  “Scott  Carpenter:  For  Astronauts— Fame  and  controversial  people. 

Equals  Fortune,”  will  tell  Parade  readers  how  Carpenter  This  unique  combination  of  freshness  and  relevance 

and  other  astronauts  have  cashed  in  on  their  roles  in  the  has  made  Parade  an  important  part  of  Sunday  for  over 
space  program.  It’s  an  article  that’s  sure  to  prompt  a  30  million  Americans,  young  and  old.  And  that  kind  of 
lot  of  discussion  around  breakfast  tables  this  Sunday,  involvement  has  made  Parade  America’s  largest  weekly 
Parade  articles  have  a  special  flair  for  inviting  re-  magazine,  now  distributed  with  95  fine  newspapers. 
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In  95  fine  newspapers  with  16,767000  circulation  every  Sunday. 
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CATCH-lines 


liy  Lt*nora  T^’illiani»4on 

THE  SEASON  H  AS  BARELY  BEGUN  to  hint  of  the  deluge 
of  photos,  headlines,  and  stories  about  company  rulings  re 
wearing  of  hot  pants.  Catch-lines  merely  repeats  what  the 
Pensacola  (Fla.)  News  assures  was  a  notice  placed  on  a  Nash¬ 
ville  insurance  office  bulletin  hoard — “Anv  of  you  who  show  up 
wearing  those  hot  pants  will  have  to  take  them  off  the  minute 
you  walk  through  the  front  door.” 

*  *  * 

FROM  BAD  TO  VERSE— Vance  Pollett  of  the  Los  Angeles 
Daily  Journal  started  out  with  the  seemingly  simple  task  of 
writing  a  head  for  the  wire  story  on  Governor  Ronald  Reagan’s 
response  to  reports  he  paid  no  state  income  taxes  last  year  due 
to  business  losses.  The  log  of  Pollett’s  joust  with  unyielding 
head  counts  needed  only  punctuation  and  verse  divisions  to 
turn  itself  into  the  heady  poem  of  the  week. 

I 

(iovemor  Hits  Critics 
Of  Income  Tax  Static— 

Of  Income  Tax  Status; 

Victim  of  Politics 
Is. 

Of  Tax  Status,  Charges 
■■(iheap  Partisan  Politics." 

II 

Cos^mor  Hits  Critics 
Of  Tax  Status;  Charges 
He  Is  Political  Victim. 

He  Is  Victim  of  Politics, 

Victim  of  Cheap  Partisan 
Politics,  He  Declares. 

HI 

(iovemor  Hits  Critics 
Of  Income  Tax  .Status; 

Charges. 

1970  a  Trying  Year. 

Of  1970  Tax  Status^ 

*A  Trying, 

‘A  Kulher  Trying  Year.’ 

IV 

Governor  Hits  Critics 
Of  1970  Income  Tax 
Of  His  ’70  Tax  .Status: 

‘A  Rather  Trying  Y'ear.’ 

(iovernor  Hits  Critics 
Of  His  ’70  Tax  Status 
Victim  of  ('.heap  Politics — 

‘A  Rather  Trving  Year.’ 

*  A  * 

THE  TROUBLE  WITH  POLLS— Vi'hen  J.  Leland  Gourley, 
publisher  of  the  Henryetta  (Ok la.)  Free  Lance  asked  readers 
to  vole  for  favorite  features,  three  of  the  first  ten  responses 
were  to  kill  a  certain  daily  column.  The  writer?  J.  Leland 
(iourlev. 

■*  «  «■ 

DOWN  IN  SAVANNAH  a  veteran  car  salesman  is  named 
.loe  Gugle,  but  he’s  known  as  “Barney"’  Gugle.  The  Savannah 
(Ga.)  Morning  News  “City  Beat”  column  relates  that  Joe  gave 
a  business  card  bearing  his  nickname  to  a  prospective  customer 
who  wasn't  quite  ready  to  buy  a  car.  Some  time  passed.  The 
lady  returned  but  apparently  had  misplaced  the  card  since 
she  asked  for  Mr.  Snuffy  Smith.  “You  mean  Mr.  Barney  Gugle, 
by  any  chance?”  someone  inquired.  “1  guess  so.”  said  the  lady. 
“I  know  it's  got  something  to  with  the  funny  papers.” 

w  ^ 

IT  WAS  JUST  ONE  OF  THOSE  DAYS  figured  Lois  Beck, 
a  reirorier  for  the  Las  Vegas  (N.  M.)  Optic,  when  she  found 
herself  barred  from  a  closed  meeting  of  the  Pecos  School 
Board.  At  the  next  assignment,  she  waited  more  than  an  hour 
in  a  vain  attempt  to  get  into  a  closed  meeting  of  the  Las  Vegas 
Housing  Authority.  So,  Lois  decided  to  go  home.  After  all,  it 
was  her  birthday.  There.  tf)o,  she  was  denied  admittance  until 
daughters  Jennifer  and  Betsy  completed  surprise  birthday 
|)arty  arrangements. 
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MAY 

22-24— California  Controlled  Circulators  Association.  Sheraton-PaUce 
Hotel,  San  Francisco. 

22- 24 — Mid-America  Press  Institute.  Sports  Editors.  Arlinqton  Towers,  Ar 
lington  Heights,  111. 

23- 29 — World  Press  Institute  Forum.  Macalester  College,  St.  Paul,  Minn. 

25- 2^— Iowa  Associated  Press  Managing  Editors  Association.  Merle  Hay 
Holiday  Inn.  Des  Moines. 

26- 29 — National  Federation  of  Press  Women.  Camelback  Inn,  Scottsdale, 
Ar  z. 

26-29 — Association  of  American  Editorial  Cartoonists.  Sheraton  Crest  Inn, 
Austin.  Texas. 

30-June  1 1 — API  Seminar.  Management  and  Costs.  Columbia  University, 
New  York. 

28 — United  Press  International  New  Jersey  Editors  and  Publishers  Associa¬ 
tion.  Holiday  Inn,  Trenton. 

28-29 — Seorgia-Alabama  Newspaper  Advertising  Executives.  Holiday  Inn, 
Callaway  Gardens,  Pine  Manor,  Ga. 

JUNE 

3-5 — New  York  State  Advertising  Managers  Bureau.  Mirror  Lake  Inn,  Lake 
Placid.  N.Y. 

3-5 — Kentucky  Press  Association.  Kentucky  Dam  State  Park.  Gilbertsville, 

.  .  . 

3-5 — Mississippi  Press  Association.  Buena  Vista,  Biloxi.  Miss. 

3-5 — Oklahoma  Press  Association.  Western  Hills  Lodge,  Wagner,  Okla. 

6- 10 — ANPA/ Research  Institute  Production  Management  Conference.  Ex¬ 
hibition  Center,  Cincinnati. 

7- 9 — International  Press  Institute.  Hotel  Marski,  Helsinki,  Finland. 

7-9 — North  American  Newspaper  Travel  Advertising  Managers  Association. 
New  York. 

11-12 — Virginia  Press  Association  news  writers  seminar.  University  of 
Virginia,  Charlottesville. 

13-16— Newspaper  Personnel  Relations  Association.  Fairmont  Hotel,  Dallas. 

13- 25 — API  seminar  for  city  editors.  Columbia  University.  New  York. 

14- 19 — International  Federation  of  Newspaper  Publishers  (FIEJ).  Hotel 
Atlantis,  Zurich,  Switzerland. 

16- 19 — Georgia  Press  Association.  Jekyll  Island,  Ga. 

17- 19 — Pennsylvania  Associated  Press  Managing  Editors.  Hotel  Sterling, 
Wilkes-Barre,  Pa. 

18- 19 — CNPA  Editors  Conference.  Rickey's,  Palo  Alto. 

18-19 — Oregon  Newspaper  Publishers  Association.  Sunriver,  Ore. 

18-20 — New  Jersey  Press  Association.  Essex  and  Sussex  Hotel,  Spring 
Lake,  NJ. 

20-24 — Association  of  Newspaper  Classified  Advertising  Managers.  Hotel 
Skirvin,  Oklahoma  City,  Okla. 

23- 30 — American  Advertising  Federation.  Hilton  Hawaiian  Village,  Hono¬ 
lulu. 

24- 26 — California  Newspaper  Advertising  Executives.  Ojai  Valley  Inn  Ojai. 

24- 26 — Texas  Press  Association.  Sheraton  Crest  Inn,  Austin. 

25- 26 — National  Newspaper  Association.  Holiday  Inn  Downtown,  Rochester, 
N.Y. 

25- 26 — Environment  symposium  for  New  England  newspapers.  University  of 
Massachusetts,  Amhurst,  Mass. 

26- 30 — National  Printing  Equipment  Show.  International  Amphitheatre. 
Chicago. 

27- 28— N  ew  York  State  Society  of  Newspaper  Editors.  Victorian  Inn.  Strat¬ 
ford,  Ont. 

28- July  I — National  Press  Photographers  Association.  Hilton  Hotel,  Pitts¬ 
burgh. 

JULY 

4-8 — International  Circulation  Managers  Association.  Diplomat  Hotel, 
Hollywood  Beach,  Fla. 

10 -  Californla-Nevada  Associated  Press.  Hotel  Del  Coronado,  San  Diego. 

11- 14 — International  Newspaper  Advertising  Executives.  Century  Plaza. 
Los  Angeles. 

12- 16 — American  Newspaper  Guild.  Boston. 

14- 16 — Ohio  Retail  Advertising  Workshop.  Sheraton-Columbus  Motor  hotel. 
Columbus. 

15- 17 — Vitginia  Press  Association.  Boar's  Head  Inn,  Charlottesville. 

15-17 — National  Newspaper  Association  workshop.  Gearhart  Motor  Inn. 

Gearhart.  Ore. 

22-24 — North  Carolina  Press  Association.  Grove  Park  Inn,  Asheville. 

29- 31 — Alabama  Press  Association.  Broadwater  Beach  Hotel  and  Golf  Club, 
Biloxi,  Miss. 
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Impatience  with  the  failure  of  society  to 
solve  the  problems  of  the  times  has  been 
the  hallmark  of  the  young  staff  of  hard-hitting 
newsmen  of  The  Springfield  Union  and 
Sunday  Republican. 

In  the  last  two  years  the  Union  has  brought 
a  greater  awareness  to  the  people  of  Mass¬ 
achusetts  pointing  out  the  problems,  not 
judging  them.  The  readers  have  done  that 
by  demanding  change. 

For  its  series,  "The  Crisis  in  the  Welfare  Stater 
The  Union  won  the  first  Community  Service 
Award  presented  by  United  Press  Inter¬ 
national.  The  State  was  going  broke  over 
Welfare  and  its  abuses.  The  Union  said  so. 
It  also  advanced  in  1969  the  idea  that  the 
takeover  of  Welfare  was  a  must  for  the  Fed¬ 
eral  Government.  The  State  had  had  it. Today 
that’s  the  uppermost  thought  on  Capitol  Hill. 

This  is  relevance. 

The  Springfield  Union 

A  Newhouse  Newspaper 


Robert  U.  Brown 
Publisher  and  Editor 
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Bureau  of  Circulations 
Member,  American 
Business  Press  Inc. 
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So,  whales  new? 

The  president  and  chief  operating  oflieer  of  American  llrands, 
inannfacturer  of  a  variety  of  cigarette  prcKhicts,  was  qtioted  by  Eis:!’ 
last  week  as  saying  that  the  absence  of  broadcast  commercials  is  ap¬ 
parently  having  little  or  no  effect  on  cigarette  sales. 

This  doesn’t  speak  very  highly  for  the  vannled  selling  power  of 
commercial  television,  litit  it  shouldn’t  ccmie  as  much  of  a  surprise. 
On  the  basis  of  e\|K-rience  in  England,  it  was  what  everyone  outside 
of  television  was  predicting  would  happen  when  cigarette  television 
commercials  were  suspended. 

It  all  adds  to  the  horrible  thought  that  cigarette  manufactnrers 
conned  themselves  into  spending  more  than  S200  million  a  year  on 
television  promotion  just  to  keep  up  with  the  Joneses.  Or,  more  ccir- 
rectly,  to  keep  up  with  their  comjietitors’  volume  of  commercial  mes¬ 
sages  regardless  of  whether  or  not  sales  results  were  obtaincsl. 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaperdom 
established  March,  1892;  the  Fourth  Estate 
March  I,  1894;  Editor  and  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 

Executive  Editor:  Jerome  H.  Wallter. 

Associate  Editors:  Craig  Tomkinson,  Jerome  H. 
Walker  Jr.,  Lenora  Williamson. 

Midwest  Editor:  Gerald  B.  Healey. 

Pacific  Coast  Editor:  Campbell  Watson. 
Washington  Correspondent:  Luthur  A.  Huston. 
Advertising  Manager:  Ferdinand  C.  Teubner. 

Sales  Representatives:  Christopher  Lassen,  Harry 
B.  Mullinlx,  Donald  L.  Parvin.  Richard  E. 
Schultz.  Earl  W.  Wilken. 

Advertising  Production  Manager:  Bernadette 
Borries. 

Assistant  to  the  Publisher  and  Promotion  Man¬ 
ager:  George  Wilt. 

Circulation  Director:  George  S.  McBride. 
Classified  Advertising  Manager:  John  Johnson. 

Marketing  and  Research  Manager:  Albert  E. 
Weis. 

Librarian:  Adelaide  Sanlonaslaso. 


Not  a  common  carrier 

The  decision  of  the  Supreme  Court  of  the  United  States  upholding 
the  right  of  a  newspaj)er  publisher  to  decline  advertising,  with  or  with¬ 
out  a  stated  reason  for  doing  so,  shoidd  lie  of  vital  interest  to  all  news¬ 
paper  executives. 

It  means  that  newspapers  are  not  common  carriers,  they  are  not 
constraineil  to  sell  advertising  space  to  anyone  and  everyone  that  re¬ 
quests  it  when  it  is  the  judgment  of  the  pidilisher  not  to  do  so. 

Now,  whenever  someone  or  some  organization  inqdies  there  is  a 
mysterious,  sorditl  or  illegal  reason  why  a  publisher  refuses  to  accept 
an  advertisement,  the  response  can  be  forthright. 


OFFICES 

General:  850  Third  Avenue,  New  York,  N.Y. 
10022.  Phone:  212  752-7050.  TELEX  12  5102. 

Chicago:  360  North  Michigan  Avenue,  60601. 
Phone:  312-782-4897.  Gerald  B.  Healey. 
Editor.  Harry  B.  Mullix,  Richard  E.  Schultz. 
Advertising  Representatives. 

Los  Angeles:  1830:  West  8th  Street,  90057. 
Phone:  213-382-6346.  Scott,  Marshall  & 
Sands  Inc.  Advertising  Representatives. 

San  Francisco:  85  Post  Street,  94104,  Phone. 
415-421-7950.  Campbell  Watson,  Editor. 
Scott.  Marshall  &  Sands  Inc.  Advertising  Rep¬ 
resentatives. 

Washington:  1295  National  Press  Building, 
Washington,  D.C.  20004.  Phone:  202-628- 
8365.  Luther  A.  Huston,  Correspondent. 

London:  23  Ethelbert  Road,  Birchington,  Kent 
England.  Alan  Delafons,  Manager. 


Search  and  seizure 


INDEX  TO  THIS  ISSUE 
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The  police  cliief  of  Palo  .\lto,  Calif.,  who  raided  and  .searched  the 
office  of  the  Stanford  Daily,  the  local  judge  who  granted  the  search 
warrant,  and  the  mayor  of  the  city  who  must  have  condoned  the  act, 
all  deserve  the  “Axis  Award  for  1971”  for  doing  violence  to  the  prin¬ 
ciples  of  freedom  of  the  press.  ^V'^e  agree  with  the  editors  of  the  student 
daily  that  “they,”  the  police,  would  not  have  dared  to  raid  a  major 
newspaper  office.  If  police  and  municipal  officials  are  permitted  to 
sub-divide  press  freedom  in  this  manner  they  will  sooner  or  later  tiw 
the  same  thing  on  those  major  newspapers.  It  shouldn’t  be  allowed  to 
happen  here. 


Ad-venfures  .  14 

I  Catch-lines  .  2 

Circulation  .  46 

'  Deaths  .  45 

Editorial  Workshop  .  26 

i  People  .  28 

Photography  .  34 
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letters 

LOOKS  OR  COM'ENT? 


something  looks  and  substantive  content, 
we’ll  choose  the  latter  with  no  hesitation, 
every  time. 

Medford,  Ore.  Earl  H.  Adams 

(The  writer  is  managing  editor  of  the 
Medford  Mail  Tribune.) 


DEADLY  SINS 

With  deep  respect  for  any  managing 
editor,  particularly  one  who  is  a  vice- 
president  of  the  august  ASNE,  I  am 
mystified  by  J.  Edward  Murray’s  letter 
and  his  seven  deadly  sins.  (May  8). 

I  can  support  his  support  of  “advoca¬ 
cy,”  PROVIDED  it  is  presented  as  ad¬ 
vocacy,  and  not  as  direct  reporting. 

I  want  no  part  of  “investigative  report¬ 
ing”  if  it  is  “highly  subjective.”  If  “in¬ 
vestigative  reporting”  sets  out  to  prove 
a  thesis,  and  selects  its  facts  on  that  basis, 
it  is  nothing  less  than  vicious.  Out  of  this 
came  McCarthyism,  guilt  by  association, 
and  all  the  rest.  If  careful,  factual  re¬ 
porting  turns  up  facts  to  make  a  case, 
then,  we  may  rejoice,  we  have  something 
that  may  be  worthy  of  a  Pulitzer.  But  de¬ 
liver  us  from  ex  parte  “investigators”!  I’ve 
seen  too  many  abject  apologies  for  them 
— and  the  apology  never  rights  the  wrong. 

His  6th  sin — fairness,  accuracy,  distin- 
terestedness,  responsibility — would  serve 
as  a  satisfactory  brake  on  the  subjectivity 
and  activist  reporting  he  advocates,  if  the 
brake  were  applied.  All  too  often  the  sub¬ 
jective  writer  can’t  see  the  sign,  “danger¬ 
ous  curves  ahead,”  and  forgets  the  brakes. 
The  reader  is  misled. 

Objectivity,  I  agree,  has  been  misused: 
it  docs  not  mean  sterility.  But  it  is  our 
job.  as  newspapermen.  We  exist  primarily 
to  inform,  not  to  persuade.  Persuasion  is 
the  function  of  the  editorial  page  or  of 
the  interpretive  article.  If  we  feed  Amer¬ 
ica  our  ideas  of  the  facts,  instead  of  the 
facts,  we  are  shoving  its  democracy  fur¬ 
ther  down  a  slide  which  is  already  too 
well  greased. 

Youngstown,  O.  George  Kelley 

(The  writer  is  assistant  managing  editor 
of  the  Youngstown  Vindicator.) 


Short  Takes 

A  group  of  liberal  Republicans  .  .  . 
plans  to  meet  in  Washington  May  16 
to  lay  the  groundwork  for  a  national 
“dumb  Nixon”  organization. — Knoxville 
(Tenn.)  Neivs  Sentinel. 

♦  *  * 

S.  M.  and  his  wife  have  just  re¬ 
turned  after  hunting  bare  in  the  moun¬ 
tains  of  Colorado  for  the  past  week. — 
Springfield  (Mass.)  Union. 

*  4: 

The  Rotary  Club  distributed  many 
amusing  girls  as  mementos  of  the  oc¬ 
casion. — Cape  May  (N.J.)  Star  and 
Wave. 

*  4:  4: 

His  birth-provoking  antics  were  al- 
w’ays  the  life  of  the  party  and  he  will 
be  greatly  missed.  —  Wildwood-by-the- 
Sea  (N.J.)  Leader. 

*  4:  * 

Mrs.  C.  was  reportedly  in  a  convulsive 
state  .  .  .  When  Dr.  Samuels  adminis¬ 
tered  an  anti-conclusive  drug  to  her. — 
Kewark  (N.J.)  Evening  News. 

*  *  * 

(E&P  pays  $2  each  for  amusing  typo¬ 
graphical  errors  found  in  newspapers 
and  reprinted  here.) 


Newspaper  after  newspaper  has  “gone 
horizontal”  rather  than  the  traditional 
“vertical” — meaning  that  emphasis  is  on 
multi-column  headlines  and  against  tlie 
one  or  two  column  headlines  of  traditional 
makeup. 

This  is  usually  accompanied  by  “down- 
style”  headlines,  in  which  the  only  let¬ 
ters  capitalized  are  the  first  letters  in  the 
headlines  and  in  proper  names. 

Along  with  this,  many  newspapers  have 
dropped  the  column  rule — the  vertical 
line  that  separates  columns  of  type.  And 
more  and  more  papers  have  gone  to  a 
six-column  hirmat,  either  on  page  one 
alone,  or  throughout  the  paper. 

One  result  has  been  a  decrease  in  the 
number  of  stories  that  appear  on  page 
one  of  such  newspapers,  and  in  many 
cases  the  number  of  stories  in  any  given 
issue.  Horizontal,  six-column  make  up 
without  column  rules  takes  up  more  space 
for  the  same  number  of  words  than  does 
more  traditional  make  iij). 

Up  to  this  point,  the  Mail  Tribune  has 
resisted  this  trend.  Some  of  the  reasons 
are  mechanical  and  technical.  But  some 
of  them  have  to  do  with  the  philosophy 
of  what  a  newspaper’s  function  really  is. 

This  philosophy  can  perhaps  be 
summed  up  in  a  statement  that,  in  vary¬ 
ing  words,  we  have  heard  many,  many 
times — from  people  who  have  been  away 
from  Medford  for  a  period  of  time  and 
returned,  and  from  those  who  have  moved 
here  recently.  It  usually  is  .something  like 
this: 

“It’s  so  good  to  read  a  newsi>aper  that 
has  some  NEWS  in  it  for  a  change.” 

A  newspaper  is  many  things  to  many 
people,  and  must  be.  But  its  primary  and 
most  essential  function  is  to  inform  its 
readers — to  bring  them  a  wide  variety  of 
information  on  a  wide  variety  of  sub¬ 
jects. 

The  Mail  Tribune  continues  to  publish 
an  average  of  between  20  and  30  stories 
on  page  one  of  each  is.sue. 

This  “new  look”  so  many  newspapers 
have  adopted  has  been  said  to  turn  them 
into  “daily  magazines”  rather  than  “daily 
newspapers.”  There  is  some  truth  in  this 
observation,  which  merely  means  that 
content  has  been  sacrificed  to  a  current 
and  possibly  ephemeral  idea  of  what  con¬ 
stitutes  modern  appearance. 

We  have  yet  to  be  convinced,  and  may 
never  be,  that  it  is  more  important  for  a 
newspaper  to  follow  one  man’s  idea  of 
what  “looks  good”  than  it  is  to  follow  the 
architect’s  rule-of-thumb  that  “form  fol¬ 
lows  function,”  and  to  print  as  much 
news,  comment,  opinion,  background,  in 
as  much  variety,  as  can  be  done  without 
sacrificing  basic  readability. 

We  want  the  Mail  Tribune  to  look 
as  nice  as  possible,  and  a  great  deal  of 
time  is  devoted  to  planning  and  laying 
out  pages  so  they  will  be  as  readable  and 
attractive  as  we  can  make  them. 

But,  for  the  present,  anyhow,  we  be¬ 
lieve  that  is  a  secondary  function,  and  if 
we  are  forced  to  choose  between  how 

EDITOR  8C  PUBLISHER  for  May 


•K  *  * 

CORRECnONS 

Typographical  errors  were  made  in  my 
April  17th  article  in  E&P.  The  Circulation 
Department  should  be  as  follows: 
Circulation  1970  1969 

Salaries — City  $106,683  $96,732 

"  —Country  69.807  63.315 

Expense  92,366  84,504 

$268,856  $244,551 

This  was  another  typo  error  in  Average 
Monthly  Salaries  which  should  read  as 
follows: 

1970  1969 

Average  Monthly 

Salary— City  $498.52  $455.28 

— Country  $483.38  $449.04 

Under  Tons  of  Newsprint  Used,  another 
typo  error — which  should  read  as  fol¬ 
lows: 

1970  1969 

Newsprint  Used  8.986.4  8.841.7 

Then  there  was  a  $  sign  preceding 
Average  Net  Paid  Circulation — and  also 
with  a  period  and  two  0‘s,  which  is  an 
error. 

Chicago  Cooke  Coen 

(The  writer  is  general  manager  of 
Newspaper  .inalysis  Sen  ire.  He  prepares 
the  annual  financial  reports  of  three  news¬ 
papers  for  E&P.) 

»  *  * 

CALL  FOR  HELP 

As  many  other  papers  around  the  coun¬ 
try,  the  Daily  Sentinel  is  interested  in  ex¬ 
panding  our  customer  and  consumer  news, 
l)ut  to  date  I  have  been  unable  to  secure 
a  worthwhile  list  of  agencies  and  organ¬ 
izations  working  in  this  field  which  can 
supply  first  hand  information  on  work 
in  the  consumer  field. 

1  would  appreciate  a  list  of  the  more 
reliable  consumer  research  organizations 
and  agencies,  such  as  Consumers  Union, 
whether  private,  public  or  governmental. 

I  feel  that  other  papers  that  have  been 
working  in  this  field  could  supply  this 
information,  and  I  appeal  to  you  for 
help. 

Grand  Junction,  Colo.  W.  H.  Hams 

«  *  * 

WRITING  AWARDS 

We  noted  (March  27)  vou  talk  about 
the  Business  Journalism  awards  and  you 
indicated  we  are  giving  $1,000  awards  to 
the  trade  press.  While  this  is  true,  we 
don’t  want  to  give  the  impression  that  we 
are  not  giving  awards  to  newspapers  and 
magazine  categories.  We  are  giving  four 
$1,000  awards,  plus  four  $150  awards  for 
runners-up.  Entries  are  still  open  until 
June  2. 

Columbia,  Mo.  Franklin  N.  Karmatz 
(The  writer  is  director  of  the  Business 
Journalism  program  at  the  University  of 
Missouri.) 
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a  conscience? 


Every  business  leader  is  aware  of  the 
responsibility  he  owes  to  his  shareholders.  But 
what  about  the  obligation  he  owes  to  his  society? 
When  the  welfare  of  one  affects  the  profits  of  the 
other,  how  must  he  choose? 

If  he  is  the  editor  of  a  Knight  newspaper,  he 
knows  what  his  decision  must  be.  He  knows  his 
first  obligation  is  to  the  truth.  He  must  report  all 
the  news  fairly,  fully  and  honestly . . .  without  bias 
toward  anyone . . .  without  favor  toward  anyone. 
This  has  always  been  our  policy. 

Over  the  years,  this  policy  has  proved  to  be 
a  good  business  practice,  too.  It  has  earned  us  the 
faith  and  confidence  of  responsible  readers  and 
advertisers  in  every  community  we  serve . . .  and 
helped  Knight  Newspapers  to  become  a  thriving 
business  as  well  as  a  respected  newspaper  group. 

Can  business  afford  a  conscience?  We,  at 
Knight  Newspapers,  think  that  business— big  or 
small— musf  afford  one.  It  is  no  longer  enough  to 
make  money  alone . . .  when  we  have  the  power  to 
help  make  this  a  better  world. 

KNIGHT  NEWSPAPERS,  INC. 

Akron  Beacon  Journal.  Boca  Raton  News.  Charlotte  News.  Charlotte  Observer 
Detroit  Free  Press.  Macon  News.  Macon  Telegraph.  Mtami  Herald. 

Philadelphia  Inquirer.  Philadelphia  Daily  News  Tallahassee  Democrat 


Who's  who  in  Red  China. 


1  Audrey  Topping,  writer-photographer,  who  is  filing  3  Mark  Gayn  of  The  Toronto  Star  also  writes  for  the 
dispatches  with  photos  for  The  New  York  Times  Spe-  Chicago  Daily  News  Service,  His  dispatches  last  month 
cial  Features  from  China— even  from  the  interior  from  inside  Red  China  provided  rare  illumination  for 
wherewestern  newsmen  have  been  excluded  for  decades,  readers  of  newspapers  subscribing  to  CDN— now  on  the 
Mrs.  Topping  is  accompanying  her  father,Chester  Ron-  wire  network  facilities  of  The  New  York  Times  News 
ning,  retired  Canadian  F ar  Eastern  diplomatic  expert.  Service, 

who  is  in  China  at  the  invitation  of  Chou  En-lai  for 

high-level  political  discussions.  4  Tim  Boggan,  member  of  the  U.S.  table  tennis  team 

that  competed  in  Peking  last  month  against  Red 

2  Tillman  Durdin,  long-time  correspondent  on  Asian  China’s  formidable  Ping-Pong  aggregation.  New  York 
affairs  for  The  New  York  Times,  was  once  again  filing  Times  News  Service  newspapers  across  the  nation  and 
dispatches— all  carried  on  The  Times  wire— from  main-  around  the  world  were  the  only  ones  to  carry  this  first- 
land  China  last  month  after  an  absence  of  over  20  hand  series  directly  from  China. 

years.  He  is  the  only  full-time  foreign  correspondent  of 
a  United  States  newspaper  to  have  been  granted  a  visa 
since  the  1950’s. 

How  do  you  get  the  most  out  of  Red  China?  Through 
only  one  U.S.  supplemental  wire  facility  and  only  one 
U.S.  syndicate. 

That’s  who’s  in  Red  China. 


2 

For  rates  and  availability  on  For  more  information  about 
The  Times  wire  and  the  Chi-  syndicated  columns  and  arti- 


cago  Daily  News /Sun-Times  cles  from  The  New  York 
Service,  call  collect:  Times,  call  collect 
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Role  of  consumer  reporter 
examined  in  SNPA  seminar 


By  Nancy  Len  ig 

Mucun  ((>a.)  News  staff 

Consumer  has  become  an  all- 
encompassing  term.  As  Ann  Mc- 
Featters  remarked,  “Nobody  is  a 
customer  or  a  buyer  or  a  shop¬ 
per  or  a  citizen  or  a  resident  or 
even  an  occupant  anymore. 
They’re  all  consumers.” 

Likewise,  the  terms  consumer 
news  and  consumer  reporting 
have  taken  on  new'  importance. 
Newspapers  have  been  clamor¬ 
ing  to  provide  more  consumer- 
oriented  stories.  But  what  are 
consumers?  What  is  consumer 
news?  What  is  the  role  of  the 
consumer  reporter,  and  what  is 
the  role  of  consumer  news? 

These  are  but  a  few  of  the 
questions  that  have  been  raised 
in  recent  months,  and  these  were 
the  areas  examined  at  the  re¬ 
cent  workshop  on  “Covering 
Consumer  News.” 

Sponsored  by  the  Southern 
Newspaper  Publishers  Associa¬ 
tion  Foundation,  the  three-day 
workshop  took  place  on  the  cam¬ 
pus  of  the  University  of  Tennes¬ 
see,  Knoxville,  and  was  anchored 
by  Dr.  Kelly  Leiter  of  the  uni¬ 
versity’s  College  of  Communica¬ 
tions. 

Emerging  as  a  specialty 

The  first  thing  that  became 
apparent  was  that  consumer  re¬ 
porting  is  still  emerging  as  a 
specialty — only  three  of  the 
w'orkshop’s  25  participants  were 
fulltime  consumer  affairs  report¬ 
ers.  The  remainder  ranged  from 
news  and  city  editors  through 
women’s  and  business  writers  to 
general  assignment  reporters. 

The  participants’  titles  also 
indicated  how’  their  papers  play 
consumer  news — from  concen¬ 
trating  it  on  a  consumer  page  to 
delegating  it  to  the  women’s  or 
business  pages  to  using  it  as  any 
news  story. 

During  the  first  session’s 
i*oundtable  discussion  on  “What 
Is  Consumer  New's?”  it  became 
evident  that  many  newspapers 
have  been  carrying  more  con¬ 
sumer  news  stories  than  they 
had  thought. 

More  than  one  w'riter  was 
heard  to  comment,  “My  news¬ 
paper  has  carried  stories  on 


many  of  these  topics,  and  we 
just  thought  of  them  as  regular 
news  stories.” 

General  definitions  of  con¬ 
sumer  news  included  “anything 
that  affects  the  reader’s  pocket- 
book”  to  “information  to  help 
the  reader  survive  in  the  modern 
world.” 

Advocate  or  reporter? 

The  role  of  the  consumer  af¬ 
fairs  writer  was  first  questioned 
during  the  roundtable  discus¬ 
sion.  Is  the  consumer  writer’s 
primary  role  that  of  consumer 
advocate  or  of  reporter?  And 
what  about  the  stance  of  the 
consumer  affairs  writer  with  his 
paper’s  advertising  department? 

All  participants  agreed  that 
theoretically  the  editorial  and 
advertising  departments  of  the 
newspaper  should  function  sep¬ 
arately,  but  what  happens  when 
a  consumer  story  causes  the  loss 
of  the  paper’s  largest  adver¬ 
tiser? 

Each  paper’s  policy  of  men¬ 
tioning  brand  names  in  both 
consumer  stories  and  all  other 
stories  was  discussed  during  the 
first  session. 

An  advertising  executive,  an 
editor  and  publisher  and  a  news¬ 
paper  attorney  examined  “Re¬ 
percussions  of  Covering  Con¬ 
sumer  News”  during  the  work¬ 
shop’s  second  session. 

A.  W.  Lavidge,  president  of 
the  Knoxville  advertising  agency 
of  Lavidge  and  Associates,  re¬ 
peatedly  dodged  questions  con¬ 
cerning  the  responsibilities  of 
manufacturers  and  their  adver¬ 
tising  firms  to  be  completely 
honest  in  their  representations 
to  the  public.  He  asserted  that 
manufacturers  are  basically 
honest  but  said  he  feels  it  is  the 
responsibility  of  the  press  to 
check  advertising  claims  and 
keep  manufacturers  honest. 

Work  in  harmony 

Hershel  Lake,  editor  and  pub¬ 
lisher  of  the  Cooket'ille  (Tenn.) 
Her  aid -Citizen,  represented 
newspaper  management  in  the 
discussion.  He  advised  writers  to 
work  in  harmony  with  their 


paper’s  advertising  departments, 
and  to  understand  the  problems 
of  both  their  advertising  repre¬ 
sentatives  and  management. 

Legal  implications  of  tech¬ 
niques  used  in  investigative  con¬ 
sumer  writing  were  reviewed  by 
Richard  Hollow,  legal  represen¬ 
tative  for  the  Knoxville  News- 
Sentinel  and  the  Tennessee 
Press  Association. 

Hollow  advised  reporters  to  be 
versed  in  their  state’s  libel  laws, 
but  above  all  to  be  certain  that 
what  they  reported  was  the 
truth.  He  also  suggested  in  any 
investigative  project  which 
might  result  in  litigation  that 
the  reporter  keep  a  detailed  log 
of  his  contacts  and  activities 
while  doing  his  research  and  in¬ 
vestigation.  He  said  it  would  be 
necessary  to  chronicle  such 
events  in  court,  and  that  a  writ¬ 
ten  account  would  make  it  easier 
to  reconstruct  the  sequence  of 
events. 

When  questioned  about  the  use 
of  tape  recordings  to  document 
investigation.  Hollow  responded 
that  the  crux  of  the  admissabil- 
ity  of  a  tape  recording  is  iden¬ 
tification.  He  also  said  that  a 
recording  device  may  be  used  on 
a  telephone  without  the  consent 
of  the  other  party,  if  the  record¬ 
ing  is  solely  for  the  reporter’s 
information. 

Shifting  from  theories  and 


Every  Saturday  Since  1884 

definitions,  the  second  day  of  the 
workshop  concentrated  on  the 
techniques  of  consumer  report¬ 
ing. 

Ann  McFeatters,  consumer 
news  reporter  for  the  Scripps- 
Howard  Newspaper  Alliance, 
approached  consumer  reporting 
from  the  national  angle;  while 
Rob  Elder,  consumer  news  re¬ 
porter  for  the  Miami  Herald, 
discussed  consumer  news  as  a 
local  beat. 

The  Job  is  to  investigate 

After  dismissing  Virginia 
Knauer’s  office  as  a  complaint 
factorj'  and  chiding  her  for  get¬ 
ting  news  play  rather  than  mak¬ 
ing  news,  Mrs.  McFeatters 
again  introduced  the  question  of 
the  reporter’s  role. 

“  ...  It  is  easy  to  fall  into  a 
habit  of  sloppy,  false  journal¬ 
ism  in  reporting  consumer  news. 

“Like  the  crusade  against  pol¬ 
lution,  it  has  become  popular 
and  encrusted  with  justice, 
truth,  beauty  and  the  American 
way. 

“There  is  absolutely  no  doubt 
that  the  American  consumer  is 
often  bilked,  rooked,  cheated,  de¬ 
frauded,  swindled  and  sold  in¬ 
ferior  goods  and  services.  But 
judging  in  public  print  is  not 
the  work  of  a  reporter.  It  is  my 
job  to  investigate,  to  try  to  find 
out  if  there  is  something  fishy 
here,  if  indeed  there  is  a  story, 
if  the  consumer  must  be  made 
aware  of  a  situation.  But  mak¬ 
ing  the  charge  is  not  my  busi¬ 
ness,  or  my  right.” 

She  also  emphasized  the  im¬ 
portance  of  presenting  both — 
or  all — sides  of  a  controversy. 

(Continued  on  page  10) 


Rob  Elder,  consumer  news  reporter,  Miami  Herald,  and  Ann 
McFeatters,  consumer  news  reporter,  Scripps-Howard  Newspaper 
Alliance,  at  SNPA  Foundation  seminar. 


New  York  journalism 
critique  is  started 


Journalism  Revieiv,  which  began  news  reporting, 
in  April,  is  “an  independent  “I  don’t  believe  in  objectivity 
journal  of  opinion,  published  because  I  don’t  feel  it  is  a  hu- 
monthly  by  the  Philadelphia  man  characteristic.” 


Inquirer  City  Room  Committee 
and  financed  by  interested  Phil¬ 
adelphia  journalists.” 


The  final  session  was  devoted 
to  gathering  feedback  from  con¬ 
sumers.  A  Negro  civic  activist. 


A  group  of  young  writers  who 
intend  to  subject  New  York- 
based  journalism  to  a  continu¬ 
ing  critique  placed  about  13,000 
copies  of  a  pilot  issue  of  [Morel 
A  Journalism  Review  on  the 
newsstands  in  the  area  this 
week.  It  is  priced  at  75c  a  copy. 

The  leaders  in  the  project, 
William  Woodward  III  and 
Richard  Poliak,  said  they  hope 
the  publication,  scheduled  to  go 
on  a  monthly  basis  beginning  in 
September,  would  catch  on  wth 
a  segment  of  the  general  public 
that  is  interested  in  the  per¬ 
formance  of  journalism  by  news¬ 
papers,  magazines,  radio  and 
television. 

National  interest 

To  the  extent  that  More  will 
devote  its  attention  to  periodi¬ 
cals  and  electronic  broadcasts 
emanating  from  Manhattan  it 
will  be  national  in  scope,  Poliak 
explained,  since  this  is  a  “capi¬ 
tal  of  journalism.”  However, 
direct  competition  with  the  Co¬ 
lumbia  Journalism  Review, 
which  has  been  in  existence  for 
10  years,  is  not  contemplated. 

Unlike  the  Columbia  period¬ 
ical  of  press  criticism,  which 
now  enjoys  a  substantial  endow¬ 
ment  fund.  More  has  gotten 
started  with  a  modest  financial 
contribution  from  the  Stem 
Fund  for  Investigative  Journal¬ 
ism  and  several  small  private 
donations,  Woodward  said. 
When  it  goes  into  regular  pro¬ 
duction  More  will  accept  adver¬ 
tising  and  this  income  is  ex¬ 
pected  to  provide  nominal  pay¬ 
ments  for  articles. 

The  tKO  principals 

Woodward,  26,  is  on  leave 
from  the  New  York  Post  staff 
where  he  has  been  a  reporter 
for  the  past  two  and  one-half 
years.  He  is  a  member  of  a 
well-to-do  family  and  at  Har¬ 
vard  he  was  editor  of  the  Crim¬ 
son.  Before  working  for  the  Post 
he  served  on  the  late  Senator 
Robert  F.  Kennedy’s  campaign 
staff. 

Woodward  is  publisher  of 
More,  and  Poliak,  37,  a  former 
associate  editor  of  Newsweek, 
is  editor.  For  three  years 
Poliak  has  been  freelancing. 
His  experience  also  includes 
reportorial  and  editing  jobs  with 
the  Baltimore  Sun,  the  Worces¬ 
ter  (Mass.)  Telegram  &  Gazette, 
and  the  Honolulu  Star-Bulletin. 
He  attended  Amherst  Univer¬ 
sity. 

Among  the  advisors  for  More 


are  Pamela  Howard,  a  New 
York  Post  reporter,  daughter 
of  Jack  R.  Howard,  editorial 
chaimian  and  president  of 
Scripps-Howard  Newspapers;  J. 
Anthony  Lukas,  a  staff  reporter 
for  the  New  Y ork  Times  Sunday 
Magazine;  A.  Kent  MacDougall, 
who  covers  the  publication  beat 
for  the  Wall  Street  Joiimal; 
Ernest  Dunbar,  a  senior  editor 
at  Look;  Paul  Cowan,  a  reporter 
for  the  Village  Voice;  Calvin 
Trillin,  a  reporter  for  the  New 
Yorker,  and  Mike  Wallace  of 
CBS  News. 

David  Halberstam,  a  former 
New  York  Times  reporter  and 
freelance  magazine  writer,  also 
is  helping  the  More  team  be¬ 
cause,  he  said,  the  job  of  audit¬ 
ing  the  press  shouldn’t  be  left 
entirely  to  Vice  President  Ag- 
new. 

Desirous  of  ‘tough’  press 

It  will  be  More’s  policy  to 
stress  “tough-mindedness”  by 
the  news  media  in  its  coverage 
of  world  affairs.  The  initial  is¬ 
sue,  in  the  making  since  Janu¬ 
ary,  contains  articles  contribtued 
by  Halberstam,  Lukas,  Charlotte 
Curtis,  Paul  Cowan,  Stuart  H. 
Loory  and  George  E.  Reedy. 

An  editorial  explained  that 
many  of  the  contributors  will  be 
working  journalists  in  New 
York  City  and  stated,  “we  hope 
that  their  employers  will  have 
the  common  sense  to  recognize 
that  a  journalist  ought  to  be 
free  to  write  about  his  profes¬ 
sion  without  feeling  his  job  is  in 
jeopardy.” 

“For  our  part,”  the  editorial 
continued,  “we  recognize  the 
conflict  of  interest  in  asking  a 
journalist  to  write  about  his  own 
organization  and  consequently 
have  established  an  ironclad  pol¬ 
icy  never  to  commission  or  pub¬ 
lish  such  articles.” 

More  may  be  the  only  one  of 
the  local  journalism  reviews 
that  accept  paid  advertising. 
Woodward  said  he  didn’t  antici¬ 
pate  any  problems  or  conflicts 
encroaching  on  the  new  publica¬ 
tion’s  independence.  A  few  ads 
in  the  pilot  issue  are  for  books 
and  magazines. 

The  Chicago  Journalism  Re¬ 
view,  prototype  for  most  of  those 
that  have  sprouted  in  the  last 
few  years,  is  owned  by  the  As¬ 
sociation  of  Working  Press  Inc. 
It  is  now  in  its  fourth  year. 
The  Unsatisfied  Man  in  Denver 
is  published  by  the  Colorado 
Media  Project  Inc.  a  non-profit 
company,  and  the  Philadelphia 


Groups  in  Honolulu,  Provi-  an  activist  for  the  rural  poor 
dence  and  St.  Louis,  and  at  the  and  a  recent  university  graduate 
Associated  Press  have  issued  re-  formed  the  panel  for  the  discus- 
views  occasionally.  sion. 

The  official  owner  of  More  is  r.  .  •  . 
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Rosebud  Associates  Inc.  (PO  Fa.lh  m  nevrspapers 

Box  2971  Grand  Central  Sta-  Mrs.  Sarah  Greene,  Knoxville 
tion.  New  York,  N.Y.  10017).  Negro  leader,  listed  stories  she 
A  charter  subscription  rate  is  would  like  to  see  printed:  ar- 
$12  for  24  issues.  A  page  ad  will  tides  on  preservatives  in  foods 
cost  $400  and  the  classified  ad  and  meats;  truth  in  packaging 
rate  will  be  25  cents  a  word.  laws;  why  the  Federal  Trade 
The  page  size  of  More,  de-  Commission  has  been  so  ineffec- 
signed  by  Samuel  N.  .\ntupit,  tive;  and  the  plight  of  the  con- 
who  has  done  work  for  Harper's  sumers  in  the  black  ghettos.  She 
and  the  New  York  Review  of  also  suggested  quarterly  food 

rinnhfs  iG  11  In  V  I^IA  in/>Vtac _ : _ _ 


Books,  is  1112  X  IAV2  inches,  price  surveys  and  printed  lists 
It  is  being  printed  offset.  of  drug  violators. 

She  underscored  the  faith 
n  1  r  M.  which  ghetto  dwellers  place  in 

JtCOlC  Oj  VGpOt'tGI*  their  newspapers.  “If  it’s  in  the 
j  ,  newspaper  they  feel  it’s  the  last 

{Continued  from  page  9)  ^ord”;  but  questioned  the  re¬ 
sponsibility  of  newspapers  that 
“In  consumer  news  it  is  just  as  continue  to  accept  advertising 
important  to  get  both  sides  of  a  for  cigarettes,  weight  control 
story — if  there  are  only  two  pills  and  Geritol. 
sides — as  to  print  them  fairly.  Taking  the  wide-angle  view  of 
“  ...  We  all  know  industrj'’s  consumer  news,  Mrs.  Dorothy 
mood  on  consumerism  is  getting  Stulberg,  Oak  Ridge  housewife 
a  little  sour,  almost  ugly.  Busi-  who  works  with  the  rural  poor, 
ness  has  openly  admitted  it  pressed  for  more  thorough  re- 
has  erred  in  many  ways,  but  porting  in  all  areas  of  the  news- 
more  and  more  corporation  pres-  paper — ^particularly  local  and 


Role  of  reporter 

{Continued  from  page  9) 


idents  are  standing  up  and  say- 


govemment. 


ing  they  will  not  take  all  the  urged  newspapers  to  “make  poor 
blame,  and  that  they  are  being  people  human.” 
accused  of  insensitive  acts  which  Accountant  John  Pectol  asked 
are  not  always  true.  The  time  for  more  explanation  in  stories, 
will  come  when  one  will  suddenly  citing  the  fact  that  many  stories 
get  fed  up,  turn  and  slap  some-  “assume  a  knowledge  of  ad- 
one  with  a  libel  or  slander  suit,  vanced  science.” 


“  .  .  .  Repeating  general  ac¬ 
cusations  without  solid  facts  re¬ 
duces  our  total  credibility  and 
muddies  all  our  water.” 


He  again  brought  up  the  sur¬ 
vival  aspect  of  consumer  news. 
“Most  news  has  been  sensa¬ 
tional  rather  than  educational. 


Elder  echoed  Mrs.  McFeat-  Consumer  news  needs  to  be 
ters’  sentiments,  both  on  Mrs.  taken  care  of  on  a  day-to-day 
Knauer  and  the  role  of  the  con-  basis.” 
sumer  reporter.  • 


Not  a  ‘H-liiie  knight’  SDX  placfuc  honors 

Elder  said  the  role  of  the  re-  Wisconsin  forum 
porter  is  not  that  of  a  “white  Representatives  of  Sigma 
knight”  or  a  “crusader.”  He  Delta  Chi,  professional  journal- 
said  the  role  is  to  give  the  reader  ism  fraternity,  presented  a 
information  that  is  interesting  plaque  May  7  honoring  the 
and  useful — “to  tell  the  people  118-year-old  Wisconsin  Press 
how  to  survive  in  the  world.”  Association.  It  will  hang  in  the 
“I’m  not  trying  to  be  a  part-  University  of  Wisconsin’s  new 
time  social  worker  or  a  parttime  Vilas  Communications  Hall  on 
lawyer.”  Elder  commented.  “I  the  Madison  campus.  The 
am  not  the  consumer’s  Ann  Lan-  plaque  states  that  the  WPA 
ders.”  has  provided  Wisconsin  editors 

He  suggested  that  consumer  and  publishers  a  forum  for 
reporting  is  one  method  of  hu-  journalistic,  business,  political, 
manizing  the  news,  “a  way  to  and  social  activities  since 
get  a  handle  on  one  piece  of  1853. 

human  experience.”  William  A.  Ender,  editor  of 

After  reviewing  articles  which  the  Durand  Courier-Wedge  and 
he  has  written  for  the  Miami  president  of  the  WPA,  received 
paper  and  for  the  Knight  News-  the  plaque  from  Calvin  Manon, 
papers.  Elder  repudiated  the  national  chairman  of  the  SDX 
theory  of  total  objectivity  in  historic  sites  committee. 
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ENPA  gives  Meyer 
its  Goldish  Award 


Newell  G.  Meyer,  newly 
elected  president  of  the  Interna¬ 
tional  Newspaper  Promotion 
Association,  has  been  named  the 
seventh  annual  recipient  of  the 
Sidney  S.  Goldish  award  for 
“a  significant,  continuing  con¬ 
tribution  to  newspaper  re¬ 
search,”  a  commemorative 
aw'ard  instituted  in  1964  by  the 
INPA  and  the  Minneapolis  Star 
and  Tribune  Company. 

Meyer  is  vicepresident  and 
promotion  manager  of  the  Jour¬ 
nal  Company,  Milwaukee,  Wise., 
and  a  former  chairman  of  the 
Research  Advisory  Council  of 
the  Bureau  of  Advertising, 
ANPA. 

The  award  was  presented 
Wednesday  to  Meyer  before  400 
INPA  members,  their  wives  and 
guests  attending  the  associa¬ 
tion’s  41st  annual  awards  lunch¬ 
eon  at  the  Statler  Hilton 
Hotel  in  Boston  by  Mrs.  Patricia 
N.  LaHatte,  1969-70  president 
of  INPA,  promotion  director  of 
the  Atlatita  Jourtinl  nud  Con¬ 
stitution.  and  chairman  of  the 
Goldish  award  committee. 

Has  Silver  Shovel 

In  1969,  Meyer  received 
INPA’s  highest  annual  award, 
the  Silver  Shovel,  for  service  to 
newspaper  promotion.  Among 
Meyer’s  achievements  considered 
in  judging  his  fitness  for  receiv¬ 
ing  the  Goldish  research  award 
were  his  conducting  the  Consoli¬ 
dated  Consumer  Analysis,  the 
Milwaukee  Advertising  Labora¬ 
tory,  his  lecturing  in  marketing 
research  and  sales  analysis  at 
Marquette  University  and  his 
past  chairmanships  of  the  re¬ 
search  committees  of  the  News¬ 
paper  Advertising  Executives 
Association  and  the  newspaper 
promotion  association,  as  w’ell  as 
membership  on  the  technical 
committee  of  the  Advertising 
Re.search  Foundation,  and  exten¬ 
sive  continuing  research  into 
newspaper  circulation. 

Judges  for  the  award  were 
INPA  president  Vince  Spezzano, 
Gannett  Newspapers,  Rochester, 
N.Y.,  Dr.  Leo  Bogart  of  the  Bu¬ 
reau  of  Advertising,  and  Pat 
LaHatte. 

Wary  of  price  trend 

Sketching  “The  Newspaper  of 
the  Future”  in  the  light  of  rapid 
technological  changes,  Richard 
C.  Steele,  publisher  of  the 
Worcester  (Mass.)  Telegram  and 
Gazette  who  has  been  president 
of  the  ANPA  Research  Institute, 
capped  his  talk  with  the  state¬ 
ment  that  he  dislikes  the  trend 
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toward  the  20c  and  25c  pricing 
of  daily  newspapers. 

“I  hope  it  can  be  stopped,”  he 
said.  “Each  time  the  price  goes 
up,  a  certain  number  of  readers 
fall  by  the  wayside — most  of 
them  temporarily.” 

A  vast  improvement  in  under¬ 
standing  between  organized 
labor  and  newspaper  manage¬ 
ment  is  needed,  particularly  in 
the  larger  cities,  Steele  declared. 

“The  New  York  Times,  faced 
with  prospects  of  further  less¬ 
ening  of  earnings  this  year,  is 
now  grasping  the  problem  head- 
on,”  he  added.  “Perhaps  some 
of  their  editorial  writers  should 
serve  on  their  budget  commit¬ 
tee.” 

Steele  also  expressed  the  hope 
that  advertising  agencies  would 
“take  a  closer  look  at  the  great 
potential  they  are  missing  by 
ignoring,  to  a  great  extent,  the 
smaller  and  medium-sized  news¬ 
papers.  Somebody  is  missing  a 
bet  here.” 

Material  from  census 

A  wealth  of  information  on 
newspaper  markets  will  become 
available  soon  from  the  Bureau 
of  the  Census,  Dr.  George  H. 
Brown,  director,  told  the  promo¬ 
tion  group.  Most  of  the  statis¬ 
tical  data  will  be  provided  on 
tapes  at  service  centers  in  all 
parts  of  the  country'.  However, 
Brown  warned,  personal  confi¬ 
dentiality  will  be  rigidly 
guarded. 

“We  will  not  release  portions 
of  statistical  tables,”  he  said, 
“if  there  is  a  chance  that  close 
study  would  reveal  facts  about  a 
specific  person  or  firm.” 

Paul  S.  Hirt,  promotion  man¬ 
ager  of  the  Chicago  Sun-Times/ 
Chicago  Daily  News,  gave  a  slide 
presentation  showing  how  cen¬ 
sus  material  may  be  used  crea¬ 
tively  to  make  advertising  vol¬ 
ume  grow. 

Two  editors  gave  their  views 


INPA  will  move 

The  directors  of  the  Interna¬ 
tional  Newspaper  Promotion  As¬ 
sociation  have  voted  to  move  its 
headquarters  into  the  new  build¬ 
ing  of  the  American  Newspaper 
Publishers  Association  at  Res- 
ton,  Va.,  when  it  is  completed 
next  year  1972.  INPA  offices 
operated  by  general  manager 
Gerald  Rock  are  now  located  in 
the  ANPA  headquarters  at  750 
Third  Avenue,  New  York  City. 
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COLONIAL  STYLE — At  the  International  Newspaper  Promotion 
Association  conference  in  Boston,  May  16-19,  are  committee  mem¬ 
bers  Mark  Finley,  Boston  Record-American  and  Sunday  Advertiser; 
Richard  Collins,  Boston  Globe;  and  Joe  Downey,  Boston  Herald- 
Traveler. 


on  improving  the  content  of 
newspapers.  Don  E.  Carter,  ex¬ 
ecutive  editor  of  the  Hackensack 
(N.J.)  Record,  said  there  is  a 
tremendous  job  of  telling  the 
reader  what  the  newspaper  is 
doing  and  that’s  where  promo¬ 
tion  directors  and  editor  s  could 
join  hands  and  help  guide  the 
reader  through  the  paper. 

Time  for  eloquence 

El'win  D.  Canham,  editor-in- 
chief  of  the  Christian  Science 
Monitor,  recommended  more 
thoughtfulness  in  what  is  print¬ 
ed  because  human  society  is  in 
danger  of  being  drowned  in  a 
tide  of  sentiment  and  softness. 

“This  is  a  time  for  great  elo¬ 
quent  voices,  not  for  the  cow¬ 
ard’s  whimper  or  the  cynic’s 
whine,”  said  the  Boston  editor. 
“Where  are  the  great  voices? 
Sometimes  we  catch  an  echo. 
They  should  be  ci’ying  out  daily 
from  our  newspapers. 

“We  have  made  too  much  of  a 
fetish  of  deadlines  on  our  news¬ 
papers.  If  we  liberate  our  talent 
from  the  chain-gang  of  time,  as 
the  electronic  media  have  done 
for  us,  we  will  see  some  stylists 
emerge.  I  believe  one  of  our  best 
competitive  tools — facing  the 
dramatic  flash  of  the  television 
screen — is  really  good  writing, 
stylish,  shining,  ringing  words.” 

Warren  G.  Jackson,  president 
of  Circulation  Experti,  urged 
promoters  to  get  programs 
started  in  the  inner  cities  to 
spell  out  their  newspapers’  com¬ 
mitment  to  the  black  community. 

Schrader,  president-elect 

In  the  election  of  officers,  as 
Meyer  moved  up,  Alan  Schrader, 
Washington  Star,  became  presi¬ 
dent-elect;  Roy  C.  Follett,  Des 
Moines  Register  &  Tribune,  first 
vicepresident;  William  Shover, 


Arizona  Republic  &  Phoenix 
Gazette,  second  vicepresident. 

Newly  elected  directors  are: 
William  Fairly,  Fort  Worth 
Star-Telegram;  Arthur  Schafer, 
Birmingham  (Mich.)  Eccentric; 
Thomas  Niekarz,  Long  Beach 
(Calif.)  Independent,  Press- 
Telegram;  and  Richard  Mc¬ 
Grath,  Bangor  (Me.)  News. 

The  Silver  Shovel  award  went 
to  Pat  LaHatte,  of  the  Atlanta 
Newspapers.  She  is  the  first 
woman  to  receive  this  INPA 
honor. 

The  Clifford  Shaw  award  for 
a  young  newi>paperman  was 
given  to  Jerry  Bledsoe,  29-year- 
old  Louisrille  Courier-Journal 
reporter  who  has  twice  won  the 
Ernie  Pyle  award  for  reporting. 

• 

Pulitzer  will  sell 
station  to  Reynolds 

Pulitzer  Publishing  Co.,  St. 
Louis,  has  announced  agreement 
with  Donald  W.  Reynolds  of 
Las  Vegas,  Nev.  and  Fort 
Smith,  Ark.  for  sale  of  tele¬ 
vision  station  KVOA  in  Tucson, 
Ariz.  Reynolds  heads  Donrey 
Media,  owner  of  21  newspapers 
and  several  radio  and  tv  sta¬ 
tions. 

When  Pulitzer  bought  the 
Arden  Company,  publisher  of 
the  Arizona  Daily  Star,  recently 
it  agreed  to  sell  the  Tucson  tv 
outlet  by  April  1972.  Pulitzer 
owns  the  St.  Louis  Post-Dis¬ 
patch  and  KSD-tv  in  St.  Louis 
and  KO.\D-tv  in  Albuquerque, 
N.  M. 

The  Tucson  deal  calls  for 
Donrey  to  pay  Pulitzer  $2.6  mil¬ 
lion  for  the  NBC  affiliate. 
Pulitzer  paid  $3  million  to  the 
Steinman  group  for  the  station 
in  1968. 
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Do  you  want  fulltime  vacation? 
get  hooked  on  outdoors  column 

By  Herb  .41Ien 


“Vacation !,”  screamed  Tampa 
Tribune  sports  editor  Tom  Mc- 
Ewen  recently  when  I  ap¬ 
proached  him  about  a  couple  of 
weeks  off.  “You’re  the  only  guy 
I  know  that  gets  paid  for  being 
on  a  perpetual  vacation.” 

And,  you  know,  he’s  right. 

As  a  result,  I’ve  taken  a  grand 
total  of  three  weeks  vacation 
time  in  the  past  five  years. 
Where  did  I  go?  What  did  I  do? 
W’ent  fishing,  what  else? 

This  is  the  reason  why  a  day 
never — repeat  never — goes  by 
but  that  several  will  offer  to 
exchange  jobs.  In  one  w’eek  a 
bank  president,  one  of  Tampa’s 
largest  new  car  dealers,  along 
with  some  “big  money”  people 
— an  electrician,  a  couple  of 
plumbers,  a  construction  fore¬ 
man,  a  roofer  and  a  medical 
doctor,  all  offered  to  trade.  The 
Tribune’s  managing  editor.  Bob 
Hudson,  has  threatened  on  more 
than  one  occasion  to  “roll”  me 
for  my  job. 

Wide  audience  appeal 

Probably,  at  this  point,  the 
logical  counter  would  be  a  state¬ 
ment  to  the  effect  that  an  out¬ 
door  editor’s  post  may  look  great 
but  is  actually  no  bed  of  roses, 
that  it  is  a  constant  source  of 
frustration  which  entails  long 
hours  of  hard  work  with  small 
pay  and  little  thanks. 

However,  it’s  not  true  and  I’m 
sure  that  others  in  the  field  will 
agree,  especially  those  employed 
by  a  daily  or  weekly  appreciat¬ 
ing  the  wide  audience  drawn  to 
the  “huntin’  and  fishin’  ”  col¬ 
umn. 

Some  newspapers  continue  to 
treat  the  outdoors  column  as  an 
unwanted  step-child,  cutting  it 
first  when  space  is  tight.  Others 
will  carry  no  outdoor  feature  at 
all,  considering  it  valueless. 

On  the  other  hand,  many  pub¬ 
lishers  regard  the  outdoors  as 
increasingly  important  and  back 
opinions  by  adding  to,  rather 
than  taking  away. 

As  conservation  and  ecologj’ 
rapidly  gains  in  importance  and 
interest,  a  growing  number  of 
newspapers  are  appointing  spe¬ 
cialists  to  cover  these  subjects. 
A  few  have  several  full-time 
staffers  concerned  only  with  a 
particular  phase  of  outdoors  en¬ 
deavour  such  as  fishing,  boating, 
hunting,  camping  and  conserva¬ 
tion. 

The  Tampa  Tribune  moved 
Jim  Walker  from  general  as¬ 


signment  into  conservation  ex¬ 
clusively,  while  allowing  me  to 
continue  covering  the  water¬ 
front  (no  pun  intended). 

Readership  on  an  outdoor  col¬ 
umn  generally  consists  of  hunt¬ 
ers,  fishermen,  boating  enthu¬ 
siasts,  along  with  men,  women 
and  children  who  enjoy  nature 
and  are  concerned  with  the  pol¬ 
lution  crises. 

Since  the  subject  itself  is  vast 
— as  vast  as  the  outdoors — fric¬ 
tion  develops  in  attempting  to 
satisfy  various  interests.  For 
instance,  too  many  consecutive 
fishing  columns  draws  sugges¬ 
tions  that  hunting  is  being  un¬ 
fairly  treated.  Too  many  of  both 
— without  a  change  of  pace — 
“raises  the  hackles”  on  boatmen, 
w’hile,  in  the  wings,  are  critics 
who  feel  insufficient  space  is  al¬ 
lotted  to  cleaning  up  our  waters 
or  air. 

When  running  a  picture  of  a 
hunter  who  has  downed  a  deer, 

I  can  always  count  on  several 
letters  from  “animal  lovers” 
branding  the  nimrod  and  the 
writer  as  “vicious,  sadistic  kill¬ 
ers  who  gloat  over  slaughtering 
God’s  innocent  creatures.” 

Fast  backfire 

While  an  outdoor  w’riter 
doesn’t  necessarily  have  to  be  a 
Hemingway,  he  must  be  honest 
and  factual.  Many  in  his  audi¬ 
ence  are  expert,  others  feel  they 
are.  Some  are  attempting  to 
learn  or  to  be  entertained.  Er¬ 
rors,  gross  or  minor,  draw  quick 
and  justified  rebuttals. 

Outdoor  writers  hold  a  unique 
position  among  newspapermen 
since  they  have  the  opportunity 
to  be  an  observer,  reporter  AND 
a  participant.  For  this  reason — 
participation — most  are  recon¬ 
ciled,  even  happy,  they’ll  never 
be  called  upon  to  sit  behind  the 
publisher’s  desk.  After  all,  pub¬ 
lishers  get  ulcers. 

While  he  may  never  be  top 
man  on  the  corporate  ladder, 
the  outdoor  writer  often  free¬ 
lances  by  writing  for  magazines, 
authoring  “how'  to”  books,  or 
taking  on  related  radio  broad¬ 
casts  or  short  television  shows, 
providing  such  activity  does  not 
conflict  with  his  firm’s  policy. 
Thus,  w’ith  a  little  effort,  his  an¬ 
nual  income  may  be  upped  to  a 
marked  degree. 

The  full-time  outdoor  writer 
may  endure  long  hours,  but  this 
time  is  often  spent  in  “re¬ 
search.”  For  example,  he  may 


study  trout  fishing  in  Spain,  elk 
hunting  in  Montana,  bass  pros¬ 
pects  in  Florida,  marlin  activity 
in  Jamaica,  or  wild  turkey  pos¬ 
sibilities  in  Pennsylvania. 

Influential 

The  outdoor  writer  is  also  in 
the  position  to  exert  a  positive 
influence  on  youngsters,  to  focus 
attention  on  ecology  ills,  enter¬ 
tain,  instruct  and  inform. 

Almost  to  a  man  or  woman 
(there’s  gals  in  the  field  too) 
woodsland  scribes  dislike  the 
U.S.  Army  Corps  of  Engineers, 
waterfront  development,  restric¬ 
tive  gun  legi.slation,  game  and 
fish  hogs,  polluters,  hippies  and 
bad  guys.  They  are  strong  ad¬ 
vocates  of  God,  country,  mother¬ 
hood,  sound  conservation  prac¬ 
tices,  good  sportsmanship,  mini 
skirts,  a  bent  fishing  rod  and 
G-rated  movies. 

Since  no  law  has  yet  been 
passed  saying  a  man  cannot  love 
his  work,  outdoor  opportunities 
for  newcomers  may  be  somewhat 
limited  on  newspapers  having  an 
established  outdoors  editor. 
After  all,  he’s  there  because  he 
wants  to  be,  not  because  he  has 
to  be,  and  plans  to  sit  for  a 
spell. 

Those  wishing  to  break  in 
may  possibly  do  so  by  capitaliz¬ 
ing  on  expanding  conservation, 
pollution  and  ecology  openings; 
or  by  selling  an  outdoors  column 
concept  to  a  number  of  dailies 
or  weeklies  which  have,  as  yet, 
to  realize  the  favorable  reader 

Students  turn 
and  radio  for 

Preferences  in  news  media 
and  the  relative  trust  placed  in 
the  various  media  were  meas¬ 
ured  in  a  survey  conducted 
among  a  random  sample  of  215 
students  enrolled  in  all  colleges 
at  the  University  of  Toledo  by 
Charles  A.  Fair,  instructor  in 
journalism. 

Male  students  gave  the  news¬ 
paper  a  slight  edge  as  the  prin¬ 
cipal  source  for  news,  with  radio 
a  strong  second  choice.  Women 
students  depended  on  radio  first, 
and  then  television,  as  news 
sources. 

A  third  of  the  respondents 
listed  the  station  they  normally 
listened  to  for  news  as  CKLW, 
Windsor,  Canada. 

The  Toledo  Blade  was  the 


Herb  Allen,  41,  outdoors  edi¬ 
tor  for  the  Tampa  Tribune,  be¬ 
came  the  first  in  his  state’s 
history  to  be  named  “Florida’s 
Best  Outdoor  Columnist”  three 
years  in  a  row.  The  19-year 
newspaper  veteran  is  married, 
the  father  of  four  children.  He 
wrote  for  the  Denver  Post,  the 
Cheyenne  Eagle-Tribune  and  the 
Mattoon  (III.)  Journal-Gazette 
before  moving  to  the  “Sunshine 
State.”  He  was  enshrined  in  the 
International  Fishing  Hall  of 
Fame  in  1968,  and  won  the 
world’s  fresh  water  fly  fishing 
championship. 


response  which  can  be  gained 
by  such  a  feature. 

While  you  may  not  get  rich 
penning  an  outdoors  column,  you 
may  possibly  become  one  of  the 
select  few  who  enjoy  that  “per¬ 
petual  vacation”  McEwen  refers 
to. 

After  all,  how  many  oppor¬ 
tunities  are  around  where  you 
can  hunt  and  fish  and  get  some¬ 
body  to  pay  you  for  doing  it? 


to  papers 
the  news 

most  often  mentioned  newspa¬ 
per,  with  147  students  indicat¬ 
ing  it  is  the  paper  they  normally 
read.  Only  116  of  the  215  re¬ 
spondents  said  they  read  the 
newspaper  daily,  however. 

Fair  found  that  most  students 
trust  their  newspaper,  with  118 
saying  that  “most,  but  not  all” 
news  printed  in  their  newspaper 
is  factual.  The  majority  thought 
their  newspaper  was  doing  a 
“fair”  to  “good”  job  of  report¬ 
ing  new’s. 

There  were  80  students  who 
thought  their  daily  newspaper 
was  editorially  “conservative,” 
with  78  rating  it  “middle-of-the- 
road”  and  24  considering  it  “lib¬ 
eral.” 
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Postal  rate 
fight  stiU 
before  court 

Although  increased  postal 
rates  went  into  effect  May  16, 
the  fight  to  force  the  United 
States  Postal  Service  to  restore 
rates  prevailing  before  that  date 
continues  in  the  Federal  courts. 

Attorneys  for  the  American 
Newspaper  Publishers  Associa¬ 
tion,  the  Magazine  Publishers 
Association,  the  Associated 
Third-Class  Mail  Users,  the  As¬ 
sociation  of  Public  Utility  Mail¬ 
ers  and  the  Catholic  Press  Asso¬ 
ciation  have  filed  a  petition  ask¬ 
ing  a  judge  to  accelerate  pro¬ 
ceedings  on  a  request  for  a  per¬ 
manent  injunction,  filed  April 
15.  If  granted,  the  injunction 
would  nullify  the  temporary  rate 
increases. 

The  petition  to  speed  up  the 
injunctive  proceedings  followed 
failure  to  obtain  a  temporary 
order  which  would  have  pre¬ 
vented  the  increased  rates  from 
going  into  effect.  The  fight  for 
the  temporary  stay  was  carried 
to  the  Supreme  Court,  where 
Chief  Justice  Warren  E.  Burger 
refused  on  Mav  15  to  rever.se 
lower  court  judgments  denying 
the  injunction  sought  by  the 
publishing  interests. 

The  initial  ruling  was  by  Fed¬ 
eral  District  Judge  William  B. 
Bryant.  His  judgment  was  af¬ 
firmed  by  the  U.S.  Court  of  Ap¬ 
peals  for  the  District  of  Colum¬ 
bia  and  Justice  Burger  declined 
to  upset  the  lower  courts’  rul¬ 
ings. 

Consequently,  postage  rates 
which  the  publishing  associations 
estimate  will  add  more  than 
$750,000  to  weekly  distribution 
costs  of  second-class  and  third- 
class  mail  are  in  effect  and  will 
remain  so  unless  the  injunction 
is  granted. 

The  ruling  of  the  lower  courts 
was  on  the  effective  date  of  the 
increases.  The  contention  of  the 
publishers  was  that  the  Postal 
Service  lacked  statutory  author¬ 
ity  to  impo.se  higher  rates  prior 
to  July  1,  1971.  The  argument 
was  that  the  law  requires  the 
Postal  Rates  Commission  to  es¬ 
tablish  permanent  rates  by  that 
time  but  does  not  authorize  im¬ 
position  of  earlier  increases. 

Judge  Bryant  ruled  that  the 
mailers  were  basing  their  argu¬ 
ments  of  illegality  on  a  section 
of  the  law  which  won’t  be  in 
effect  until  July  1  and  he  could 
not  decide  if  the  increases  were 
illegal  if  the  section  of  the  law 
which  is  involved  is  not  yet  op¬ 
erative. 

The  higher  rates  for  second 
and  third  class  mail  are  being 


put  into  effect  in  five  stages  over 
a  period  of  five  years.  One-fifth 
of  the  total  boost  went  into  ef¬ 
fect  May  16. 

Meanwhile,  the  new  Postal 
Rate  Commission  has  begun 
hearings  on  the  proposed  sched¬ 
ule  of  permanent  rate  increases. 
Major  mailers,  including  ANPA, 
attacked  the  basis  for  comput¬ 
ing  cost  of  the  Postal  Service. 

• 

Gallagher  hails 
Kent  Cooper’s 
AP  leadership 

Kent  Cooper,  distinguished 
Hoosier  journalist,  is  memorial¬ 
ized  in  a  room  of  Indiana  Uni¬ 
versity’s  new  library  at  Bloom¬ 
ington,  dedicated  May  16. 

Cooper,  who  died  January  31, 
1965,  was  executive  director  of 
the  Associated  Press  for  26 
years  until  1951.  He  was  a  grad¬ 
uate  of  Indiana  U. 

In  the  dedicatory  address,  Wes 
Gallagher,  AP’s  current  general 
manager,  called  “KC”  a  journal¬ 
ist  and  great  educator.  “He  was 
akso  a  rebel  against  the  status 
(juo  even  in  an  era  of  crisp  hair¬ 
cuts,”  Gallagher  said. 

Cooper’s  dynamic  leadership 
of  the  AP,  according  to  Gallag¬ 
her,  brought  rapid  change  to  a 
stagnant  journalistic  world.  Sin¬ 
gle-handedly,  he  said.  Cooper 
broke  up  the  world  news  cartels 
and  he  risked  his  position  by 
committing  the  AP  to  a  new 
system  of  transmitting  pictures 
by  wire,  a  costly  operation,  in 
the  depths  of  the  Depression. 

Gallagher  also  credited  his 
former  chief  with  adding  sports 
and  entertainment  news  to  the 
wire  service.  In  1910,  he  recited, 
an  AP  directive  read  as  follows: 
“Basketball  being  mainly  a  form 
of  exercise  and  therefore,  not 
news,  the  scores  of  various 
teams  should  not  be  included  in 
the  news  report.” 

Al.so,  Gallagher  noted,  KC 
introduced  by-line  journalism  to 
the  AP  service.  A  few  writers 
are  distorting  this  recognition  by 
engaging  in  “ego  journalism” 
that  is  a  threat  to  the  profes¬ 
sion,  Gallagher  as.serted. 

Cooper’s  widow,  Mrs.  Sarah 
Cooper  of  New  York  City,  told 
the  gathering,  “I’m  overcome 
with  a  feeling  of  pride  and  sat¬ 
isfaction  at  this  recognition  of 
my  husband’s  work  and  achieve¬ 
ments.”  She  presented  KC’s 
memorabilia  to  the  reading 
room. 

Others  attending  the  cere¬ 
monies  were  Paul  Miller,  presi¬ 
dent  of  AP  and  chairman  of  the 
Gannett  Co.;  Dr.  John  W.  Ryan, 
president  of  Indiana  University; 
and  Dr.  John  Stempel,  professor 
emeritus  of  the  lU  journalism 
department. 


Court  okays 
elimination 
of  press  rate 

Unless  an  appeal  to  the  Su¬ 
preme  Court  is  successful,  the 
American  Telephone  and  Tele¬ 
graph  Company  and  Western 
Union,  with  authorization  from 
the  Federal  Communications 
Commission,  will  begin  charging 
full  commercial  rates  for  priv¬ 
ate-line  telegraph  and  private¬ 
line  telephoto-telegi-aph  service 
provided  to  the  press  instead  of 
preferential  rates  that  have  been 
in  effect. 

L«»st  Appeal 

The  Los  Angeles  Times-Wash- 
ington  Post  News  Service,  Field 
Enterprises  Inc.,  and  Copley 
Press  Inc.,  lost  in  the  U.S.  Court 
of  Appeals  for  the  District  of 
Columbia  an  appeal  from  an 
FCC  decision  of  April  28,  1970, 
which  terminated  the  special 
preferential  press  rates.  The 
.services  are  expected  to  take  the 
case  to  the  Supreme  Court. 

The  FCC  decision  had  ordered 
the  special  rates  terminated  as 
of  June  17,  1970  but  the  appeals 
court  granted  a  motion  freezing 
rates  at  existing  levels  pending 
the  outcome  of  the  petition  for 
review  of  the  FCC  order.  With 
the  court’s  decision  upholding 
the  FCC  ruling,  the  telephone 
and  telegraph  companies  pre¬ 
sumably  may  now  bill  private 
line  customers  at  the  full  rates. 

In  appealing  the  FCC  order, 
the  news  services  contended  that 
termination  of  the  special  rates 
would  so  increase  their  service 
costs  that  they  would  lose 
clients.  The  Appeals  Court  un¬ 
animously  held  that  the  services 
had  failed  to  demonstrate  that 
increased  costs,  if  passed  on  to 
subscribers,  would  cause  a  sub¬ 
stantial  number  of  cancella¬ 
tions. 

Restrict  News  Flow 

The  services  also  had  con¬ 
tended  that  the  increased  rates 
would  cause  some  of  them  to  go 
out  of  business,  or  consolidate 
with  other  services,  and  thus 
restrict  the  flow  of  news  in  such 
a  way  as  to  injure  the  public 
interest.  The  Appeals  Court  also 
found  this  argument  inconclu¬ 
sive. 

“The  fact  that  most  of  the 
supplemental  news  services  have 
been  money-losing  operations  for 
years  and  have  still  been  re¬ 
tained  is  evidence  of  their  value 
to  the  parent,  and,  thus,  of  the 
unlikelihood  of  their  discontinu¬ 
ance  when  such  a  small  increase 
is  involved,”  the  Court  said. 
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George  Shannon  quits 

as  Shreveport  editor 

George  W.  Shannon  has  re¬ 
signed  as  editor  of  the  Shreve¬ 
port  (La.)  Journal,  a  position 
he  had  held  for  the  past  18 
years. 

Shannon  had  been  a  member 
of  the  Journal’s  staff  for  more 
than  25  years,  having  joined  it 
April  15,  1946,  immediately  af¬ 
ter  service  in  World  War  11. 

In  addition  to  resigning  as 
editor.  Shannon  resigned  as  a 
director  and  as  secretary  of  the 
Journal  Publishing  Co.  Inc., 
publishers  of  the  Journal.  He 
had  been  in  these  positions  since 
1957. 

“As  for  my  own  future,” 
Shannon  said,  “my  plans  at  this 
time  are  indefinite.” 

A  native  of  El  Dorado,  Ark., 
Shannon  began  his  newspaper 
career  selling  the  El  Dorado 
Daily  News  in  1928. 

Prior  to  World  War  II  Shan¬ 
non  was  a  reporter  and  sports 
editor  for  the  El  Dorado  Daily 
News  (1933-35),  reporter  and 
assistant  city  editor  of  the 
Shreveport  (La.)  Times  (1935- 
38)  and  reporter  and  telegraph 
editor  of  the  Alexandria  (La.) 
Daily  Town  Talk  (1938-43). 

During  his  first  seven  years 
with  the  Journal  he  served  as 
a  reporter,  telegraph  editor, 
city  editor,  assistant  managing 
editor  and  assistant  editor. 


Buffalo  station  sale 

The  Conners  family  which 
owns  the  Buffalo  (N.  Y.) 

Courier-Express  is  selling 
WEBR  radio  station  in  Buffalo 
to  a  group  of  local  broadca.sters 
and  business  men  who  have 
formed  Queen  City  Radio  Corp. 
The  application  for  approval  of 
the  license  transfer  at  the  FCC 
states  the  price  as  $1.75  million. 
WEBR  has  been  operating  since 
1924. 
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Ad-ventures _ 

By  Jerr>-  Walker  Jr. 

Amusing  situations.  An  advertising  idea  that  has  been  used 
with  success  in  other  places  has  given  the  readers  of  the  weekly 
Wluit  Cheer  (la.)  Patriot-Chronicle  something  to  be  cheerful 
over.  The  Hayeeville  Savings  Bank  of  Keokuk  County,  victim 
of  armed  robbery,  ran  an  all-type  ad  in  the  May  13  issue  of  the 
Patriot-Chronicle  which  read  as  follows:  “This  may  sound  like 
bragging  .  .  .  One  Thing  We’ll  Say  For  Our  Bank  Robber:  He 
Sure  Picked  A  Good  Bank!’’  .  .  .  Anybody  who  has  sold  news- 
j)aper  space  to  local  retailers  will  appreciate  this  amusing  yarn 
out  of  the  Macomb  (Mich.)  Daily.  For  six  months  straight,  ad 
salesman  Glenn  Young  has  been  getting  copy  and  layout  direc¬ 
tions  from  an  appliance  merchant  on  empty  cardboard  boxes.  So 
now  whenever  Young  doesn’t  get  an  ad,  he  says  he  assumes  the 
merchant  has  i-un  out  of  boxes.  This  has  happened.  Young  said, 
lecalling  a  time  when  he  had  to  bring  in  a  box  to  the  advertiser 
to  -sell  an  ad. 

*  ♦  ♦ 

Retail  notes.  Lit  Brothers,  a  subsidiary  of  City  Stores  Co., 
which  operates  a  chain  of  12  department  stores  in  Pennsylvania 
and  New  Jersey,  has  named  Firestone  &  Association  Inc.  as  its 
ad  and  sales  ])romotion  agency.  .1.  P.  Hansen,  president  of  Lit, 
said  “we  are  looking  for  an  entirely  new  look  in  both  the  cre¬ 
ative  direction  and  media  selection  of  Lit  Brothers  advertising.” 
The  agency  said  Lit’s  media  budget  exceeds  $.500,000  and  it  is  plan¬ 
ning  to  “shift  emphasis  away  from  news))apers  to  broadcasting.” 

.  .  .  Frank  B.  Sawdon  Inc.  has  l)een  appointed  to  handle  radio  and 
television  adveilising  of  Woolco  Department  Store  Chain.  Saw¬ 
don  presently  handles  broadcast  advertising  for  the  Woolworth 
.stores  in  40  markets.  The  agency  said  it  will  begin  a  commercial 
schedule  in  selected  markets,  augmenting  Woolco’s  heav'j'  news¬ 
paper  program.  .  .  .  Sears  Roebuck  &  Co.  spent  $34,,545,200  (plus 
$11  million)  on  tv  in  1970  to  rank  as  the  medium’s  biggest  retail 
user.  Woolworth  Co.  with  $9,761,200  was  the  second  largest  re¬ 
tailer  spender.  All  of  their  money  was  spent  on  si)ots. 

♦ 

Agency  nostalgia.  Just  like  the  good  old  days,  Kasum  Ad¬ 
vertising  Associates,  Boise,  Idaho,  buy’s  blank  space  in  news- 
j)apers  and  then  resells  it  to  local  merchants.  This  outmoded 
way  of  doing  things  .seems  to  be  still  working.  In  the  brief  period 
of  21^  years  Dennis  M.  Kasum,  i)resident  of  the  agency,  said 
annual  sales  volume  has  risen  from  $.10,000  to  $4,600,000,  and 
oiierations  have  spread  from  a  six-state  area  in  the  West  to  a 
nationwide  service.  Offices  are  located  in  Boise,  Ft.  Mitchell, 
Ky.,  and  Cincinnati.  Future  plans  include  offices  in  Los  Angeles, 
Chicago,  Dallas,  Atlanta  and  New  Jersey.  Using  the  telephone, 
salesmen  sell  ad  space  in  small  newsjjapers  hundreds  of  miles 
away  and  prei)are  the  ad  copy.  Prospects  are  picked  from  the 
Yellow  Pages. 

♦  *  ♦ 

Briefs.  Robert  Bryan,  i)ubli.sher  of  the  Atheym  (Ala.)  \ews 
Coyirier  and  Culbnayi  (Ala.)  Times,  has  notified  the  Pentagon 
that  recruiting  public  service  ads  ate  banned  from  both  papers. 
The  action  was  taken  as  a  protest  of  the  verdict  against  Lt. 
William  Calley.  ...  At  the  annual  meeting  (May  14)  members 
of  National  Association  of  Advertising  Publishers  heard  details 
of  a  i)lan  to  sell  national  firms  on  advertising  in  shoppers  and 
free  circulation  newspapers.  William  Hartman,  president  of 
NAAP’s  national  representatives,  said  400  jjublishers  have  sub¬ 
mitted  contracts  and  data  on  their  publications  to  the  National 
Advertising  Center  in  Sarasota,  Fla.  The  heart  of  the  program 
is  a  survey  that  positions  shoppers  as  the  No.  1  advertising  me¬ 
dium  in  their  communities.  A  sample  showed  that  when  con¬ 
sumers  are  in  a  buying  mood,  48%  read  a  shopper,  39%  news- 
l)apers,  5.8%  magazines,  4%  tv,  and  3%  radio.  .  .  .  National 
Educational  Advertising  Services,  ad  reps  for  college  newspapers, 
is  offering  a  quarterly  retail  ad  mat  service  to  3,000  offset  printed 
7iewspapers  to  aid  retailers  in  creating  advertising  aimed  at 
Teenagers  and  college-age  buyers. 

#  sK 

Organization  notes.  Edward  M.  Thiele,  vicechairman  of  the 
board  of  Leo  Burnett  Co.,  Chicago,  is  the  new  chairman  of  the 
board  of  the  American  Association  of  Advertising  Agencies.  .  .  . 


James  R.  Williams,  vicepresident  and  general  manager  of  Wil¬ 
liams  Bros,  department  store  of  Lockport,  N.Y.,  has  resigned  to 
become  president  of  the  National  Retail  Merchants  Association. 
He  succeeds  James  J.  Bliss,  who  resigned.  .  .  .  Lawrence  G. 
Chait  was  elected  president  of  Association  of  Dii’ect  Marketing 
Agencies.  .  .  .  John  Capis,  president  of  Telpac  Management  Inc., 
was  named  chairman  of  a  committee  to  form  an  industry  asso¬ 
ciation  for  companies  providing  independent  advertising  services. 

•  *  ♦ 

For  what  it’s  worth.  “One  of  the  most  dramatic  media  changes 
that  will  probably  occur  in  the  1970s  is  the  shift  from  raw  num- 
bei's  to  a  medium’s  actual  effectiveness,”  Archa  0.  Knowlton, 
media  services  director.  General  Foods  Corp.,  told  American 
Business  Press  members.  .  .  .  One  out  of  five  young  people  begin 
reading  the  daily  newspaper  when  they  are  seven  years  old  or 
less.  ...  A  total  of  89,242,000  lines  ran  in  all  daily  newspapers 
during  1970  for  color  television  sets.  Of  this  total  9,908,000 
lines  was  national  advertising.  The  leading  brand  name  had  al¬ 
most  22  million  lines.  This  data  is  from  the  Advertising  Checking 
Bureau’s  17th  annual  linage  report  on  50  consumer  items.  .  .  . 
One  of  the  major  findings  of  a  survey  of  2700  Harvard  Bitsmess 
Review  subscribers  was  that  businessmen  consider  mail  adver¬ 
tising  and  television  commercials  as  the  media  having  the  largest 
proportion  of  annoying  and  offensive  ads.  Trade  publications  re¬ 
ceived  the  best  ratings.  Findings  are  reported  in  the  May-June 
issue  of  HBR.  .  .  .  Sunday,  September  12  is  Grand-Dad’s  Day 
and  the  Grand-Dad’s  Day  Council  is  busy  again  promoting  com¬ 
mercial  observance  of  the  Day.  A  special  page  of  art  suitable  for 
newspaper  ads  and  special  section  is  available  from  Stamps- 
Conhaim  Creative  Newspaper  Advertising  Seiwice.  And,  as  an 
added  inducement,  newspapers  can  obtain  500  Grand-Dad  win¬ 
dow  posters,  free  of  charge,  to  help  retailers  merchandise  their 
advertising.  For  full  details  call  John  L.  Nanovic.  Grand-Dad’s 
Day  Council,  60  East  42nd  Street,  New  York,  212-MU  7-4185.  .  .  . 
A  pool  table  offered  by  Chicago  Today  for  estimating  the  news¬ 
paper’s  circulation  lead  over  the  Chicago  Daily  News  for  the 
six  months  ending  March  31  was  won  by  an  advertising  agency 
vicepi-esident,  Rollin  Weary  Jr.  (Clinton  E.  Frank  Inc.).  He  beat 
out  1,400  entrants  in  the  contest  by  selecting  the  figure  15,000 
and  then  adding  the  figures  for  the  month  and  date  of  his  birth 
(September  12).  But  he  was  tied  by  Don  Gibson,  supervisor  on 
the  Chrysler-PljTnouth  account,  for  Young  &  Rubicam.  Both 
were  30  numbers  off  the  mark.  The  tie  was  broken  by  a  drawing 
and  Gibson  was  given  a  consolation  prize  of  a  bumper  pool 
table.  Weary  didn’t  have  room  for  his  full-size  table  in  his  home, 
so  gave  it  to  the  Off-the-Street  Club  in  Chicago. 


Rule  on  rejected 
union  ad  stands 

The  Supreme  Court  of  the 
United  States  this  week  gave  its 
support  to  lower  court  rulings 
to  the  effect  that  a  newspaper 
publisher  may  decline  advertis¬ 
ing  with  or  without  a  stated 
reason  for  doing  so. 

The  highest  court  refused  to 
review  a  decision  by  a  district 
court,  sustained  on  appeal,  that 
dismissed  a  suit  brought  by  the 
Chicago  Amalgamated  Clothing 
Workers  of  America  against 
Chicago  newspapers  after  they 
i-ejected  an  ad  explaining  the 
union’s  reasons  for  picketing 
the  Marshall  Field  store  in  1969. 
• 

On  Daily  Northwestern 

Editor  &  Publisher  located 
Dane  Bath  (May  8)  as  being 
on  the  staff  of  The  Paper  at 
Oshkosh,  Wis.,  a  publication  now 
out  of  business.  Bath  was  pic¬ 
ture  editor  of  the  Oshkosh  Daily 
Northyvestem  before  joining  the 
Chicago  Trilnme. 
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Shift  of  hillings  cuts 
agency’s  net  income 

Ogilvj'  &  Mather  Interna¬ 
tional  Inc.  reported  a  net  in¬ 
come  of  $262,589  or  23<  per 
share  for  the  first  quarter  of 
1971  compared  with  a  net  in¬ 
come  of  $451,823  or  41<  per 
share  for  the  comparable  period 
in  1970.  Fee  and  commission  in¬ 
come  totalled  $9,271,536  on  bill¬ 
ings  of  $58,151,408.  Comparable 
figures  for  the  first  quarter  of 
1970  were  $9,006,972  on  billings 
of  $54,675,393. 

The  chairman,  David  Ogilvy, 
said  at  the  annual  stockholders 
meeting  that  some  clients 
shifted  billing  from  the  first 
to  the  second  quarter. 

• 

Troeger  to  Doreinus 

Curtis  R.  Troeger,  formerly 
financial  advertising  manager 
of  the  New  York  Twies,  has 
joined  Doremus  &  Company, 
financial  advertising  agency,  as 
a  vicepresident.  He  started  at 
the  Times  in  1956,  in  the  adver¬ 
tising  sales  department. 

UBLISHER  for  May  22,  1971 


14 


Our  boys  help  their  pals  in  Portugal 


By  Ezra  Dolan 

Promotion  director, 

Parade  Magazine 

Many  of  the  newspaperboys 
on  Parade's  Young  Columbus 
trip  to  Spain  and  Portugal 
sold  Epoca,  one  of  Portugal’s 
leading  newspapers,  on  Easter 
Sunday.  It  all  started  when  the 
American  youths  heard  that  all 
the  revenue  received  from  the 
sale  of  the  newspaper  on  that 
day  would  go  to  the  benefit 
of  the  underprivileged  Portu¬ 
guese  newspaperboys  who  are 
street  vendors. 

The  monev  is  used  for  sum¬ 
mer  camp  for  the  boys  and  for 
other  welfare  purposes.  Easter 
Sunday  was  the  big  day  for  our 
group.  They  were  to  see  the 
opening  bullfight  of  the  season. 
They  arrived  early  and  by  the 
time  the  fight  started  the  vol¬ 
unteers  had  sold  out  their  sup¬ 
ply  of  over  1,000  newspapers. 
The  bullfight  was  a  tremen¬ 
dous  success  and  the  boys  en¬ 
joyed  the  sunshine  as  well  as 
the  fight  in  which  the  bull  is 
never  killed. 

Camera  for  each  boy 

The  group  of  130  boys,  rep¬ 
resenting  Parade’s  distributing 
newspapers  and  the  largest  in 
Young  Columbus  15-year  his- 
tor>',  arrived  in  Portugal  on 
Friday  morning,  April  9,  after 
their  exciting  sendoflF  on  Thurs¬ 
day  evening  at  JFK’s  Interna¬ 
tional  Hotel  where  Phil  Sil¬ 
vers,  currently  starring  in 
“How  the  Other  Half  Loves”, 
was  their  guest  of  honor. 

Here  they  received  their 
tailored  blazer  jackets  and  ties 
and  each  of  the  boys  w'as  pro¬ 
vided  with  an  electric  eye  cam¬ 
era,  film  and  bulbs  by  the  GAF 
Corporation.  They  left  that 
evening  on  their  chartered 
TWA  707  flight  and  arrived  in 
Lisbon  the  following  morning 


Wreath  laying  ceremony  at  the  Columbus  monument  In  Madrid. 


w'ere  received  by  the  Mayor  of  dents,  who  escorted  them  to  the  with  100,000  other  spectators 
Lisbon  and  attended  a  party  Hotel  Cuzco,  their  new  home  in  saw  the  championship  soccer 
given  in  their  honor  at  the  resi-  Madrid.  In  Madrid  they  spent  match  between  Madrid  and  Bar- 
dence  of  Ambassador  and  Mrs.  an  afternoon  in  the  amusement  celona.  They  placed  a  memorial 
Ridgway  Knight.  They  had  a  park,  delivered  a  letter  from  wreath  on  the  Columbus  monu- 
chance  to  hear  the  Fado  singers  President  Nixon  to  the  Mayor  ment.  They  also  visited  the 
at  one  of  Lisbon’s  outstanding  of  Madrid,  attended  a  recep-  Prado  Museum,  the  Royal  Pal- 
restaurants  and,  for  the  more  tion  in  the  home  of  Ambassador  ace  and  the  Flea  Market.  How- 


and  checked  in  at  the  Contin- 
tal  Motel,  w’hich  was  to  be  their 
home  in  Portugal. 

After  lunch  they  went  on  a 
deep-sea  fishing  expedition  off 
the  coast  of  Sesimbra.  The  fish 
that  the  boys  w’ere  to  catch  was 
to  be  used  for  their  dinner  that 
evening  but  it  was  a  happy 
day  for  the  fish  for  not  so  much 
as  a  sardine  was  caught.  Hovr- 
ever  their  Portuguese  hosts 
were  well  prepared  and  the  boys 
had  a  delightful  dinner  of  the 
type  of  fish  they  were  supposed 
to  catch. 

While  in  Portugal,  the  boys 


hardy  ones,  an  opportunity  to 
swim  in  the  Atlantic.  They  also 
visited  Pena  Castle,  Obidos  and 
Cape  Roca,  the  westernmost 
point  of  continental  Europe, 
Nazare,  Cascais  and  many  other 
exciting  and  interesting  land¬ 
marks.  After  a  gala  farewell 
dinner  and  dance,  the  boys  left 
Portugal  for  Madrid,  on  Wed¬ 
nesday  morning,  April  14th, 
ladened  wdth  the  many  gifts  and 
souvenirs  that  they  purchased. 

They  were  met  and  wel¬ 
comed  at  the  airport  by  La- 
Tuna,  a  costumed  singing  and 
dancing  group  of  college  stu- 


and  Mrs.  Robert  C.  Hill.  In  a 
letter  to  Parade  Ambassador 
Hill  stated: 

“We  thoroughly  enjoyed 
meeting  and  talking  to  your 
fine  group  of  boys.  It  made  me 
proud  of  American  boyhood  that 
such  a  large  group  could  con¬ 
duct  itself  so  well  and  yet  re¬ 
main  so  characteristically  en¬ 
thusiastic.  Mrs.  Hill  and  I  wish 
you  continued  success  wdth  your 
important  endeavor.” 

The  boys  traveled  to  Segovia, 
Toledo,  Valley  of  the  Fallen, 
El  Escorial,  attended  luncheons 
given  in  their  honor  and  along 


ever  no  matter  how  much  shop¬ 
ping  time  the  boys  had  it  was 
never  enough.  The  most  popu¬ 
lar  souvenirs  that  the  boys  pur¬ 
chased  were  Spanish  decorative 
swoi’ds  made  of  Toledo  steel, 
some  of  them  larger  than  the 
boys  were  tall.  In  fact,  coming 
in  through  Customs,  the  group 
looked  like  an  invading  Latin 
American  army.  The  Mayor  of 
Madrid  presented  Parade  with 
the  City’s  Medal  of  Honor  for 
their  efforts  in  promoting 
goodwill  and  better  understand¬ 
ing  between  the  two  countries. 

(Continued  on  page  42) 
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Advertising  salesmen’s  roundtable  >2  »£  a  **««) 

Hotc  important  is  the  medians  environment  to  a  consumer  product  advertiser? — W.  R.  Simmons,  presi¬ 
dent,  W.  R.  Simmons  &  Associates  Research  Inc. 


Information  regarding  the  psychological  attributes  of 
consumer  products  and  media  has  become  increasingly 
important  to  those  in  the  marketing  community  as  they 
attempt  to  evolve  meaningful  differences  between  alterna¬ 
tives  that  have  much  in  common. 

Past  research  has  indicated  that  there  are  substantial 
differences  in  the  perceptions  of  products  and  media  in 
terms  of  a  number  of  key  psychological  attributes  which 
affect  consumer  believ^ability  and  response.  A  new  study 
provides  a  measure  of  consumer  and  media  “personalities” 
in  an  attempt  to  offer  data  which  could  be  used  in  the 
promotion  of  alternative  publications  to  advertisers  and 
agencies. 

There  is  little  question  that  this  material  is  meaningful 
and  can  help  advertisers  select  publications  whose  en¬ 
vironment  would  enhance  the  selling  effectiveness  of  the 
manufacturers’  advertisements. 

Earlier  research  has  provided  guidance  as  to  items 
which  can  meaningfully  differentiate  publications  in  terms 
of  the  eox-ironment  they  provide,  the  latter  functioning 
in  two  ways  to  enhance  the  effectiveness  of  an  advertise¬ 
ment: 

1.  By  supplying  the  advertiser  with  an  environment 
which  reinforces  the  tone  or  strategy  of  an  ad.  The  co¬ 
incidence  of  the  ad’s  message  and  the  media’s  environ¬ 
ment  work  sjmergistically  to  increase  the  ad’s  impact  and 
acceptance,  thereby  increasing  the  value  of  the  dollars 
spent  by  the  advertiser.  In  practical  terms,  we  are  saying 


WfeVe  got  your  size. 


lit  file.  s<i  irll  u>  bo«  mirh  \-oii  ran  afford  osmg  .mi  m  . 

M(kl  think  it  maLci  And  for  Iwm  long  Awf  U.-i.  iIm  iMl.  i.  nt  l»anV  'tnfn 

VT  'cmolln  piMom  saMnj:>  '*r  ll  dHm  >-om  a  ings  pro(fr*ni  lu*d»l  jn.ijiti  k<«ii  kunlcl  fuKU' 

iMog:*!-  UJWtbaimiphihek.r  that » ju«  \-our  nyle.  flW  ^  mm  ^ 

^M^BANK 

vnjrkind(4 


-4^:  f'- 


r 

%  a 


that  a  print  ad  that  chooses  to  be  entertaining  or  amus¬ 
ing  will  have  greater  impact  in  a  vehicle  that  is  per¬ 
ceived  of  as  entertaining  or  amusing.  The  converse  of 
this  postulate  is  also  vital;  i.e.  the  advertiser  would  wish 
to  avoid  a  media  vehicle  whose  image  is  antithetical  to 
the  tone  of  his  ad. 

2.  By  offering  the  advertiser  an  additional  message 
which  is  communicated  by  the  “reputation”  of  the  peri¬ 
odical.  In  this  case,  the  ad  message  and  the  environment 
are  not  identical,  but  the  latter  adds  an  element  which 
is  not  included  in  the  ad,  the  net  result  being  greater  ac- 
captance  of  the  ad.  As  an  example,  an  advertiser  states 
that  his  product  is  preferred  2:1.  There  is  no  attempt  to 
provide  authenticity  for  the  claim  through  endorsement, 
etc.  However,  the  periodical’s  reputation  is  one  of  sin¬ 
cerity,  honesty,  etc.;  this  “image”  creating  a  “halo”  for 
the  client’s  message. 


One  of  ^BesV  advertisers 

M  &  T  Baink  (No.  4  of  a  series) 


Newspapers  are  the  basic 
medium  in  the  advertising 
plans  of  M  &  T  Bank  to  set 
the  stage  from  which  all 
other  activity  can  be  coordin¬ 
ated. 

To  assure  the  best  possible 
use  of  Western  New  York 
State  newspapers  last  year, 
the  bank  undertook  a  pre¬ 
testing  program  during  de¬ 
velopment  of  a  print  cam¬ 
paign  promoting  bank  ser¬ 
vices. 

Respondents  living  in  a 
wide  demographic  section  of 
the  community  were  asked 
by  an  independent  survey 


firm  to  evaluate  the  proposed 
newspaper  campaign  on  the 
basis  of  six  criteria  import¬ 
ant  to  the  bank’s  aims.  From 
these  test  findings,  the  bank 
and  agency  completed  the 
newspaper  ad  campaign  that 
started  October,  1970. 

Results  to  date  have  been 
good  and  the  campaign  has 
been  expanded. 

The  campaign  was  cited 
by  the  International  News¬ 
paper  Advertising  Execu¬ 
tives  as  being  one  of  the 
‘Top  15  Advertisers’  in  news¬ 
papers  last  year. 


BEHIND-THE-SCEHE — These  three  advertising  men  were  responsible 
tor  the  development  of  M  4  T  Bank's  award-winning  campaign.  From 
left  to  right:  Robert  J.  Moody,  director  of  communications,  M  4  T 
Bank;  Mitchell  Owen,  vicepresident,  and  account  supervisor,  Com¬ 
stock  Advertising  Inc.;  and  Jean  C.  Masse,  creative  director, 
Comstock. 
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People  are 
— why  not 

By  Gerald  B.  Healey 

The  visual  content  of  news¬ 
papers  went  under  the  micro¬ 
scope  at  a  seminar  of  the  Illi¬ 
nois  Press  Photographers  As¬ 
sociation  in  Rolling  Meadows, 
Ill.,  recently. 

Photographers  and  editors, 
including  picture  editors,  hashed 
over  their  various  problems, 
many  of  which  fall  into  the 
communications  category,  in  a 
hair-down  one-day  session  that 
had  all  the  elements  of  provid¬ 
ing  a  forum  for  those  who  fre¬ 
quently  are  at  odds  about  how 
and  what  to  show'  readers. 

With  newspaper  personnel 
from  several  states  participat¬ 
ing,  James  Geladas,  managing 
editor  of  the  Dicbuque  (la.) 
Telegraph-Herald,  a  newspaper 
with  hundreds  of  picture  con¬ 
tent  aw'ards  to  its  credit,  key¬ 
noted  the  session. 

Geladas  took  issue  with  the 
manner  in  which  newspapers 
have  been  editing  and  laying 
out  pictures  and  picture  pages 
in  a  climate  w'here  life  styles 
have  changed.  Too  many  pa¬ 
pers,  he  said,  are  boring  and 
overtaxing  the  capacities  of 
their  readers  with  over-use  or 
que.stionable  use  of  pictures. 

He  criticized  the  “disturbing 
.sameness”  in  picture  taking  and 
the  use  of  pictures  in  a  situa¬ 
tion  where  “mass  publications 
are  struggling  for  survival” 
and  he  challenged  editors  and 
photographers  to  discover  why 
people  are  different  today  and 
to  follow  w'hatever  tenets  are 
learned. 

Gonrern  for  rrucicrs 

Too  many  photographers 
bu.sy  themselves  with  attempt¬ 
ing  to  win  the  admiration  and 
respect  of  their  colleagues  in¬ 
stead  of  being  concerned  with 
what  the  people,  the  readers, 
want,  Geladas  said.  He  ad¬ 
mitted  that  his  own  paper  is 
“not  shooting  the  stuff  these 
days  that  it  takes  to  win  prizes,” 
adding  that  he  is  sick  of  the 
snapshot  type  of  photo  that 
has  pseudo-social  implications. 

Geladas  added  that  photog¬ 
raphers  and  editors  are  not  as 
knowledgeable  as  they  should 
be,  while  cautioning  that  too 
many  papers  are  looking  like 
the  one  in  the  neighboring  city. 
Only  with  knowledge  can  pro¬ 
ducers  break  away  from  long¬ 
standing  traditions. 

While  admitting  there  are 
many  good  newspapers  running 
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different 

pictures? 


good  photos  and  their  number 
is  on  the  increase,  he  said  this 
is  still  not  enough.  He  pointed 
out  that  many  times  in  reading 
his  own  newspaper  he  finishes 
it  without  knowing  what  the 
front  page  headline  was  about. 

He  charged  this  to  “getting 
burned  out  on  issues”  and  be¬ 
ing  unable  to  be  sufficiently  cre¬ 
ative  to  the  point  where  news¬ 
papers  are  “not  edited,  they’re 
designed”  by  persons  who  are 
not  too  expert  at  designing. 

It  is  imperative,  he  said,  that 
the  daily  design  of  the  paper 
be  compatible  with  the  content 
of  that  day’s  paper,  a  sort  of 
total  day’s  concept.  When  this 
is  attempted,  it  occasionally 
succeeds.  He  cautioned,  how¬ 
ever,  against  designing  for  the 
sake  of  designing. 

Free  wheeling  urged 

Geladas  pointed  to  national 
advertising  agencies  who  hire 
free  wheeling  innovators  to 
turn  out  advertisements  that 
are  talked  about  and  remem¬ 
bered.  The  news  columns  should 
not  be  inhibited  by  picture  edi¬ 
tors  who  say  they  can’t  do 
things  certain  w'ays  because 
they  would  be  breaking  with 
tradition.  Such  men  or  women 
should  be  turning  more  to  in¬ 
dividualism,  at  the  same  time 
encouraging  photographers  to 
develop  styles  of  their  own. 

Picture  editors  sometimes 
.spoil  good  photos  when  they 
make  them  fit  a  layout  at  the 
.same  time  letting  inferior  pic¬ 
tures  appear  because  they  do 
fit. 

Editors  should  take  on  the 
mantle  of  judges  laying  out 
great  works  of  art  when  they 
make  up  picture  pages  or  spot 
pictures,  paying  strict  atten¬ 
tion  to  simplicity,  contrast, 
fiow,  form  and  style,  striving 
to  incorporate  all  of  these  in 
their  own  way. 

With  more  talent  extant  than 
ever  before  in  photography  de¬ 
partments,  editors  need  to  put 
into  practice  new  ideas,  new 
concepts,  Geladas  said. 

Answering  a  question  as  to 
what  editors  should  do  who 
don’t  want  to  break  with  tradi¬ 
tion,  Geladas  said  they  should 
go  elsewhere  unless  the  proper 
communication  can  be  estab¬ 
lished  with  the  end  result  of 
putting  out  a  better-looking 
newspaper. 

Another  said  that  some  edi- 
for  May  22,  1971 


WINNING  ENTRY  by  John  H.  While  in  the  picture  story  category 
included  this  shot  of  Maj.  Sen.  G.  Acklin  instructor  of  the  Kadets 
of  America,  taking  his  group  on  a  march  in  Grant  Park,  Chicago. 


JOHN  H.  WHITE,  Chicago  Daily 
News,  was  named  1971  Illinois 
Press  Photographer  of  the  Year. 


tors  believe  they  need  big  nega¬ 
tives  if  a  picture  is  to  be  im¬ 
posing,  while  the  point  is  that 
35-milimeter  negatives  can  be 
just  as  good  if  the  material  has 
quality. 

Other  points 

Geladas  made  the  point  that 
people  who  need  instructions 
don’t  go  to  photo  seminars. 
While  managing  editors  gen¬ 
erally  have  too  much  work  to 
take  out  time  for  attendance, 
the  paper  should  assign  a  good 
quality  control  man.  Newspa¬ 
pers  should  also  encourage 
young  people  to  take  responsible 
positions  while  fostering  pro¬ 
grams  for  good  picture  editing. 

Geladas  suggested  that  the 
American  Newspaper  Publish¬ 
ers  Association  lead  the  move 
toward  improved  photojournal¬ 
ism  by  sponsoring  short  courses 
in  photography  and  editing. 

It  is  also  important  that  pho¬ 
tographers  convince  editors  of 
the  importance  of  visual  pres¬ 
entations  capturing  the  atten¬ 
tion  of  a  changing  public.  In¬ 
stead,  photographers  and  edi¬ 
tors  are  adopting  certain  styl¬ 
ing  fads  just  about  the  time 


they  are  on  the  way  out. 
Younger  photographers  should 
ground  themselves  on  what  is 
traditional,  then  try  something 
new.  This  way  they  can  find 
out  if  they  are  on  an  equal  foot¬ 
ing  with  the  editor  and  can 
pretty  much  plot  their  own 
course. 

Geladas  said  his  editors  in¬ 
struct  photographers  on  how  to 
shoot  an  assignment,  but  sig¬ 
nify  they  can  shoot  enterpris¬ 
ingly  if  they  see  something  bet¬ 
ter.  Telegraph-Herald  report¬ 
ers  don’t  tell  photogs  w'hat  to 
shoot  when  on  assignments  and 
sometimes  the  reporter  gets  the 
story  with  the  photographer  go¬ 
ing  later  for  pictures,  then 
leading  the  reporter’s  story  to 
catch  the  mood. 

Rick  Friedman,  editorial  di¬ 
rector  for  the  Crescent  group 
of  13  weeklies  operated  by  Pad- 
dock  Publications  in  Chicago 
suburbs,  said  his  papers  use 
only  local  pictures,  accepting 
no  handouts.  They  are  without 
wire  photo  facilities. 

Misjudging  readers 

He  stressed  the  one-to-one 
relationship  in  picture-taking 
as  being  most  meaningful  to  the 
reader.  He  said  there  is  a 
tendency  to  misjudge  readers  on 
their  reaction  to  certain  pic¬ 
tures  because  newspapers  are 
afraid  of  getting  a  critical 
phone  call.  Friedman  empha¬ 
sized  that  his  photo  depart¬ 
ment  is  in  the  newsroom  where 
things  are  popping  and  the 
chief  photographer  is  in  com¬ 
plete  control  of  his  staff.  He 
allows  photographers  to  do  a  lot 
of  enterprise  shooting  and  tries 
to  get  editors  to  generate  more 
picture  consciousness,  some¬ 
thing  that  needs  to  permeate 
the  entire  staff. 

Thomas  A.  Keane,  picture 
editor  of  the  Wilmington  (Del.) 
Neivs-Jonmal,  and  a  former 

(Continued  on  next  page) 
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photographer  for  suburban 
newspapers,  urged  that  pho¬ 
tographers  keep  “an  open 
mind  and  plenty  of  film’’  when 
they  take  assignments.  His 
feeling  is  that  newspaper  art 
leads  everything  else  in  the 
paper  in  believability,  that  pic¬ 
tures  of  life  as  it  is  happening 
should  be  stressed,  with  the 
paper  being  able  to  communi¬ 
cate  this  graphically  to  read¬ 
ers. 

“When  readers  doubt  the  be- 
lieveability  of  pictures,”  he 
said,  “it  can  only  lead  them  to 
harbor  doubts  about  the 
printed  word.”  He  called  for  a 
marriage  of  pictures  and  words 
and  urged  letting  the  picture 
staff  detennine  how  big  the 
picture  should  be  used. 

He  cautioned  against  throw¬ 
ing  together  pages  of  pictures, 
urging  logical  continuity  with 
heads  that  don’t  dominate  the 
page.  Another  must,  he  said, 
is  long  enough  layout  time,  al¬ 
lowing  the  photographer  to 
print  his  own  pictures  and  rea¬ 
sonable  time  for  selection  of 
the  best. 

Mitch  Milavetz,  editor  of  the 
Decatur  (Ill.)  Herald  &  Re- 
vieiv,  dwelt  on  cutlines,  which 
he  classified  as  necessary  evils 
that  should  be  written  in  in¬ 
telligent  form  that  allows  the 
reader  to  understand  what  the 
words  say  and  how  they  re¬ 
late  to  the  picture. 

This  shouldn’t  be  a  big  deal, 
he  said,  but  strangely  enough 
it  is.  Part  of  the  reason  is  that 
this  is  the  one  place  where  word 
people  and  picture  people  must 
work  together. 

Faults  phutogs 

Photographers  contribute  to 
many  bad  cutlines  because  they 
feel  their  job  is  done  with  the 
finished  print.  When  photogra¬ 
phers  are  writing  their  own 
cutlines,  they  don’t  take  the 
time  to  read  the  copy  back  to 
themselves  —  aloud.  And  no 
time  is  taken  for  a  final  look 
at  the  picture  to  make  sure  the 
cutline  says  what  is  necessary. 

If  the  photographer  doesn’t 
write  the  cutline,  he  must  be 
accurate  with  identifications 
and  notes  he  turns  into  the 
cutline  writer.  Whomever  is 
\sTiting  the  cutline  needs  to 
have  the  picture  in  front  of 
him  when  it  is  being  written. 

Outline  information  should 
coincide  with  the  material  in  a 
related  story  and  both  the  story 
and  cutline  should  match  the 
headline.  Failure  in  this  ruins 
the  total  presentation. 

Outlines  should  not  use  exact 


are  looking  to  the  future  when 
they  will  need  a  chief  photog¬ 
rapher,  according  to  Donald  K. 
Woolley,  head  of  the  photojour¬ 
nalism  department  at  the  Uni¬ 
versity  of  Iowa. 

The  .seminar  was  put  to¬ 
gether  by  Bob  Strawn,  staff 
photographer  for  Paddock  Pub¬ 
lications  in  .\rlington  Heights, 
Ill.  Under  his  direction  the  edi¬ 
tors  and  photographers  had  the 
opportunity  to  participate  in  a 
form  of  workshop,  actually 
dummying  their  own  layouts 
and  editing  photos  and  copy. 

• 


SCENIC  PORTRAIT  was  part  of 
Warner  of  Rolling  Meadows  in  the 
sored  by  the  Illinois  Press  Photogra 
College.  It  was  judged  second  ii 


casualty  figures  when  it  is  ob¬ 
vious  the  death  toll  is  climbing, 
a  factor  which  holds  true  in 
any  developing  story. 

With  optics  the  main  consid¬ 
eration,  the  ideal  cutlines  would 
be  between  15  picas  and  22  pi¬ 
cas  in  width,  Milavetz  said. 
Cutlines  should  be  centered, 
preferably  indented,  and  when 
the  picture  gets  larger  than 
five  columns  cutlines  should  go 
to  the  side.  On  eight  column  pic¬ 
tures  only  an  underline  is  nec- 
essarv*. 

Milavetz  cautioned  against 
telling  the  reader  everything 
about  the  stor>'  in  the  cutline, 
urged  selectivity  and  non-repe¬ 
tition,  short  sentences,  avoid¬ 
ance  of  complicated  structure, 
simple  words,  tell  the  .storj’ — 
then  stop.  Verb  tenses  should 
be  watched,  with  present  tense 
usually  the  best.  Avoidance  of 
adjectives  was  advised,  since 
the  picture  will  generally  tell 
whether  the  girl  is  beautiful, 
the  man  is  tall  or  the  rock  is 
big.  If  adjectives  are  necessary 
the  picture  should  be  discarded. 

(ilieek  cT<»p  murks 

There  should  l^e  no  hangups 
about  identification  when  it  is 
obvious  that  the  picture  shows 
a  man  and  a  woman  and  start 
the  identification  with  “from 
left.”  That  is  enough.  Crop 
marks  should  Ije  checked  so 
there  are  not  four  names  and 
three  people  in  the  picture.  Use 
of  file  shots  should  be  admitted 
and  credit  lines,  when  given, 
should  never  l)e  so  big  as  to 
detract  from  the  jjhoto.  Rather 
it  should  blend  into  the  layout. 

Richard  Sroda,  director  of 
photography  of  Paddock  Cres¬ 
cent  Newspapers,  encouraged 
picture  pages  that  flow,  with 
the  lead  pictuie  sometimes  go¬ 
ing  on  page  one  and  a  refer  to 
a  jump  inside.  He  urged  use 
of  pictures  with  meaning,  those 
that  will  improve  the  environ- 


hhe  portfolio  lubmiHed  by  Greg 
high  school  photo  contest  spon- 
phers  Association  and  Kishwauliee 
1  the  best-of-show  competition. 


ment  and  possibly  discourage 
bad  housing,  unheated  lodg¬ 
ings,  badly  planned  buildings 
and  ruji  down  building  condi¬ 
tions. 

Picture  layouts  don’t  neces¬ 
sarily  need  to  take  a  full  page. 
Mini  or  half-page  layouts  can 
be  most  effective.  Two  part  se¬ 
quences  on  consecutive  days  are 
effective. 

Charles  E.  Morris,  city  edi¬ 
tor,  Rockford  (Ill.)  Morning 
Star,  said  reporters  and  pho¬ 
tographers  can  now  get  into 
pages  three,  four  and  five  in 
the  revamped  Star,  giving  art  a 
chance  to  look  its  best,  where 
previously'  it  had  been  played 
far  back. 

Photographers  should  compel 
the  editor  to  look  at  pictures, 
particularly’  on  deadline,  he 
.said.  The  photographer  has  got 
to  be  a  salesman  instead  of 
getting  mad  and  walking  away 
if  it  is  evident  the  picture  is 
not  going  to  be  used.  If  the 
photographer  is  interested  in 
the  paper  he  works  for  he  will 
fight  for  the  pictures  he  takes. 

Valid  as  Kritiiig 

Paul  Sequeira,  1970  Illinois 
Photographer  of  the  Year,  now 
with  the  St.  Louin  Poiit-DiR- 
patch  and  formerly  with  the 
Chicago  Daily  News,  urged  that 
photogs  not  have  pre-conceived 
ideas  about  their  assignments. 
His  opinion  is  that  photography 
is  just  as  valid  as  writing  and 
he  said  that  when  photogs  learn 
their  jobs  they’ll  realize  their 
])rofession  is  a  form  of  art. 
There  are  many  basics  to  be 
heeded,  but  when  the  photogra¬ 
pher  gets  into  the  field  he 
should  shoot  on  his  own,  then 
try  to  make  the  picture  selec¬ 
tions  that  he  thinks  warrants 
u.se. 

Editors  are  asking  journal¬ 
ism  schools  if  recruits  they  are 
considering  have  any  adminis¬ 
trative  abilitv,  for  the  editors 


Journalism 
class  meets 
in  newsroom 

By  Sylvia  F.  Wise 

A  junior  college  course  that 
uses  a  newspaper  city  room  as 
classroom  and  lab  has  been  in¬ 
augurated  by  Miami  -  Dade 
Junior  College  Downtown,  the 
Florida  “college  without  a  class¬ 
room.” 

The  Downtown  Campus  of  the 
nation’s  largest  junior  college 
has  no  formal  classrooms  yet. 
Some  courses  are  given  in  the 
Methodist  Church,  some  in  the 
Miami  Public  Library,  some  in 
converted  stores.  Now  there  is  a 
class  in  the  Miami  News  city 
room,  utilizing  a  teaching  tech¬ 
nique  for  beginning  students  in 
the  Journalism  101  class  taught 
by  Jack  Kassewitz,  chief  edi¬ 
torial  writer  of  the  News.  His 
class  meets  Saturday  mornings. 

Diverse  students 

“We  have  20  students  from 
junior  high  school  level  to  a  re¬ 
tired  man  who  was  with  the 
Dade  County  School  System  for 
25  years,”  Kassewitz  said. 
There  are  English  teachers  and 
clerical  workers,  housewives  and 
secretaries,  and  public  relations 
writers.  The  only’  prerequisite 
is  a  desire  to  learn  to  write 
news. 

The  class  period  is  divided 
into  two  parts — the  lecture, 
usually  in  the  first  half,  followed 
by  the  writing  exercise. 

Kassewitz  corrects  his  stu¬ 
dents’  work  and  returns  it  the 
following  week  w’ith  comments 
and  criticisms. 

Homework  is  not  often  as¬ 
signed,  but  when  it  is,  it  takes 
the  form  of  a  news  assignment. 
Although  this  is  a  three-credit 
course,  exams  are  not  given. 
The  weekly  writings  are  a  gauge 
of  how  well  the  students  are 
doing. 
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The  Boston  Globe 
presents,  for  the  second 
time,the  complete  text 
of  John  Kerry’s  speech 
to  the  Senate 
Fhreign  Relations 
Committee. 

FoUowhig  is  the  text  of  them  to  sit  at  this  table  -  were  reliving  their  experi- 

a  speech  gh'en  by  former  they  would  be  here  and  ences  in  Vietnam,  but  they 

Navy  Lt.  John  Kerry  of  have  the  same  kind  of  tes-  *  We ...  have  come  did,  they  relived  the  abso- 

Waltham  before  the  Sen-  timony.  here  because  we  horror  of  what  this 

ate  Foreign  Relations  I  would  simply  like  to  country,  in  a  sense,  made 

Committee  on  Thursday,  speak  in  very  general  feel  we  have  to  be  them  do. 

April  22.  Kerry  spoke  for  terms.  I  apologize  if  my  winter  soldiers  now.  They  told  the  stories  at 

the  Vietnain  Veterans  statement  is  general  be-  ^  ,  .  times  they  had  personally 

Against  the  War.  cause  I  received  notifica-  rr  e  coula  be  quiet  raped,  cut  off  ears,  cut  off 

Kerry.  Thank  you  very  tion  yesterday  you  would  but  we  feel  be-  heads,  taped  wires  from 

much.  Senator  Fulbright,  hear  me  and  I  am  afraid  nfiuhnt  portable  telephones  to  hu- 

Senator  Javits,  Senator  because  of  the  injunction  I  ^  man  genitals  and  turned 

Symington,  Senator  Pell.  I  was  up  most  of  the  night  threatens  this  up  the  power,  cut  off  limbs, 

would  like  to  say  for  the  and  haven’t  had  a  great  countru  that  We  blown  up  bodies,  randomly 

record,  and  also  for  the  deal  of  chance  to  prepare.  f/  •  •  •  civilians,  razed  vil- 

men  behind  me  who  are  I  would  like  to  talk,  rep-  have  to  speak  out.  *  lages  in  fashion  reminis- 

also  wearing  the  uniform  resenting  all  those  veter-  cent  of  Genghis  Khan,  shot 

and  their  medals,  that  my  ans,  and  say  that  several  -  cattle  and  dogs  for  fun, 

sitting  here  is  really  sym-  months  ago  in  Detroit,  we  poisoned  food  stocks,  and 

bolic.  I  am  not  here  as  had  an  investigation  at  day-to-day  basis  with  the  generally  ravaged  the 
John  Kerry.  I  am  here  as  which  over  150  honorably  full  awareness  of  officers  countryside  of  South  Viet- 
one  member  of  the  group  discharged  and  many  very  at  all  levels  of  command.  nam  in  addition  to  the 
of  1000,  which  is  a  small  highly  decorated  veterans  It  is  impossible  to  de-  normal  ravage  of  war,  and 
representation  of  a  very  testified  to  war  crimes  scribe  to  you  exactly  what  the  normal  and  very  par- 
much  larger  group  of  vet-  committed  in  Southeast  did  happen  in  Detroit,  the  ticular  ravaging  which  is 
erans  in  this  country,  and  Asia,  not  isolated  incidents  emotions  in  the  room,  the  done  by  the  applied  bomb- 
were  it  possible  for  all  of  but  crimes  committed  on  a  feelings  of  the  men  who  ing  power  of  this  country. 


We  call  this  investiga¬ 
tion  the  Winter  Soldier 
Investigation.  The  term 
“Winter  Soldier”  is  a  play 
on  words  of  Thomas 
Paine’s  in  1776  when  he 
spoke  of  the  “sunshine  pa¬ 
triot”  and  “summer  time 
soldiers”  who  deserted  at 
Valley  Forge  because  the 
going  was  rough. 


*  We  are  angry 
because  we  feel 
we  have  been 
used  in  the 
worst  fashion  by 
the  Administration 
of  this  country.  * 


We  who  have  come  here 
to  Washington  have  come 
here  because  we  feel  we 
have  to  be  winter  soldiers 
now.  We  could  come  back 
to  this  country,  we  could 
be  quiet,  we  could  hold  our 
silence,  we  could  not  tell 
what  went  on  in  Vietnam 
but  we  feel  because  of 
what  threatens  this  coun¬ 
try,  the  fact  that  the 
crimes  threaten  it,  not 
Reds,  and  not  redcoats  but 
the  crimes  which  we  are 
committing  that  threaten 
it,  that  we  have  to  speak 
out. 

I  would  like  to  talk  to 
you  a  little  bit  about  what 
the  result  is  of  the  feelings 
these  men  carry  with  them 
after  coming  back  from 
Vietnam.  The  country 
doesn’t  know  it  yet  but  it 
has  created  a  monster,  a 
monster  in  the  form  of  mil¬ 
lions  of  men  who  have 
been  taught  to  deal  and  to 
trade  in  violence,  and  who 
are  given  the  chance  to  die 
for  the  biggest  nothing  in 
history ;  men  who  have  re¬ 
turned  with  a  sense  of 
anger,  and  a  sense  of  be¬ 
trayal  which  no  one  has 
yet  grasped. 


As  a  veteran  and  one 
who  feels  this  anger  I 
would  like  to  talk  about  it. 
We  are  angry  because  we 
feel  we  have  been  used  in 
the  worst  fashion  by  the 
Administration  of  this 
country. 

In  1970  at  West  Point 
Vice  President  Agnew  said 
“some  glamorize  the  crimi¬ 
nal  misfits  of  society  while 
our  best  men  die  in  Asian 
rice  paddies  to  preserve 
the  freedom  which  most  of 
those  misfits  abuse,”  and 
this  was  used  as  a  rallying 
point  for  our  effort  in  Viet¬ 
nam. 

But  for  us,  as  boys  in 
Asia  whom  the  country 
was  suppo.sed  to  support, 
his  statement  is  a  terrible 
distortion  from  which  we 
can  only  draw  a  very  deep 
sense  of  revulsion,  and 
hence  the  anger  of  some  of 
the  men  who  are  here  in 
Washington  today.  It  is  a 
distortion  because  we  in  no 
way  consider  ourselves  the 
best  men  of  this  country, 
because  those  he  calls  mis¬ 
fits  were  standing  up  for 
us  in  a  way  that  nobody 
else  in  this  country  dared 
to,  because  so  many  who 
have  died  would  have  re¬ 
turned  to  this  country  to 
join  the  misfits  in  their 
efforts  to  ask  for  an  im¬ 
mediate  withdrawal  from 
South  Vietnam,  because  so 
many  of  those  best  men 
have  returned  as  quadri¬ 
plegics  and  amputees,  and 
they  lie  forgotten  in  Vet¬ 
erans  Administration  hos¬ 
pitals  in  this  country  which 
fly  the  flag  which  so  many 
have  chosen  as  their  own 
personal  symbol,  and  we 
cannot  consider  ourselves 
America’s  best  men  when 
we  are  a.shamed  of  and 
hated  what  we  were  called 
on  to  do  in  Southeast  Asia. 

In  our  opinion,  and  from 
our  experience,  there  is 
nothing  in  South  Vietnam, 
nothing  which  could  hap¬ 
pen  that  realistically 
threatens  the  United  States 
of  America.  And  to  at¬ 
tempt  to  justify  the  loss  of 
one  American  life  in  Viet¬ 


nam,  Cambodia  or  Laos  by 
linking  such  loss  to  the 
preservation  of  freedom, 
which  those  misfits  sup¬ 
posedly  abuse,  is  to  us  the 
height  of  criminal  hypoc¬ 
risy,  and  it  is  that  kind  of 
hypocrisy  which  we  feel 
has  torn  this  country  apart. 

We  are  probably  much 
more  angry  than  that,  and 
I  don’t  want  to  go  into  the 
foreign  policy  aspects  be¬ 
cause  I  am  outclassed  here. 

I  know  that  all  of  you  talk 
about  every  possible  alter¬ 
native  to  getting  out  of 
Vietnam.  We  understand 
that.  We  know  you  have 
considered  the  seriousness 
of  the  aspects  to  the  utmost 
level,  and  I  am  not  going  to 
try  to  dwell  on  that.  But  I 
want  to  relate  to  you  the 
feeling  that  many  of  the 
men  who  have  returned  to 
this  country  express  be¬ 
cause  we  are  probably  an¬ 
griest  about  all  that  we 
were  told  about  Vietnam 
and  about  the  mystical  war 
against  communism. 

We  found  that  not  only 
was  it  a  civil  war,  an  effort 
by  a  people  who  had  for 
years  been  seeking  their 
liberation  from  any  colo¬ 
nial  influence  whatsoever, 
but  also  we  found  that  the 
Vietnamese,  whom  we  had 
enthusiastically  molded 
after  our  own  image,  were 
hard  put  to  take  up  the 
fight  against  the  threat  we 
were  supposedly  saving 
them  from. 

We  found  most  people 
didn’t  even  know  the  dif¬ 
ference  between  commu¬ 
nism  and  democracy.  They 
only  wanted  to  work  in 
rice  paddies  without  heli¬ 
copters  strafing  them  and 
bombs  with  napalm  burn¬ 
ing  their  villages  and  tear¬ 
ing  their  country  apart. 
They  wanted  everything  to 
do  with  the  war,  particu¬ 
larly  with  this  foreign 
presence  of  the  United 
States  of  America,  to  leave 
them  alone  in  peace,  and 
they  practiced  the  art  of 
survival  by  siding  with 
whichever  military  force 
was  present  at  a  particular 


time,  be  it  Viet  Cong, 
North  Vietnamese  or 
American. 

We  found  also  that  all 
too  often  American  men 
were  dying  in  those  rice 
paddies  for  want  of  support 
from  their  allies.  We  saw 
first-hand  how  monies 
from  American  taxes  were 
used  for  a  corrupt  dictato¬ 
rial  regime.  We  saw  that 
many  people  in  this  coun¬ 
try  had  a  one-sided  idea  of 
who  was  kept  free  by  our 
flag,  as  blacks  provided  the 
highest  percentage  of 
casualties.  We  saw  Viet¬ 
nam  ravaged  equally  by 
American  bombs  as  well  as 
by  search-and-destroy  mis¬ 
sions,  as  well  as  by  Viet 
Cong  terrorism,  and  yet  we 
listened  while  this  country 
tried  to  blame  all  of  the 
havoc  on  the  Viet  Cong. 

We  rationalized  destroy¬ 
ing  villages  in  order  to 
save  them.  We  saw  Amer¬ 
ica  lose  her  sense  of  moral¬ 
ity  as  she  accepted  very 
coolly  a  My  Lai  and  refused 
to  give  up  the  image  of 
American  soldiers  who 
hand  out  chocolate  bars. 

We  learned  the  meaning 
of  free  fire  zones,  shooting 
anything  that  moves,  and 
we  watched  while  America 
placed  a  cheapness  on  the 
lives  of  Orientals. 


*  ...we  cannot  con¬ 
sider  ourselves 
Americans  best 
men  when  we 
are  ashamed  of 
. . .  what  we  (did) 
in  Southeast  Asia.  * 


We  wanted  the  United 
States  falsification  of  body 
counts,  in  fact  the  glorifi¬ 
cation  of  body  counts.  We 
listened  while  month  after 
month  we  were  told  the 
back  of  the  enemy  was 


about  to  break.  We  fought 
using  weapons  against 
oriental  “human  beings,” 
with  quotation  marks 
around  that,  we  fought 
using  weapons  against 
those  people  which  I  do  not 
believe  this  country  would 
dream  of  using  were  we 
fighting  in  the  European 
Theater  or  let  us  say  a 
non-Third  World  people 
theater,  and  so  we  watched 
while  men  charged  up  hills 
because  a  general  said  that 
hill  has  to  be  taken,  and 
after  losing  one  platoon  or 
two  platoons  they  marched 
away  to  leave  the  high  for 
the  re-occupation  by  the 
North  Vietnamese  because 
we  watched  pride  allow  the 
most  unimportant  of  bat¬ 
tles  to  be  blown  into  ex¬ 
travaganzas,  because  we 
couldn’t  lose,  and  we 
couldn’t  retreat,  and  be¬ 
cause  it  didn’t  matter  how 
many  American  bodies 
were  lost  to  prove  that 
point,  and  so  there  were 
Hamburger  Hills  and  Khe 
Sanhs  and  Hill  881S  and 
Fire  Base  6S  and  so  many 
others. 

Now  we  are  told  that  the 
men  who  fought  there 
must  watch  quietly  while 
American  lives  are  lost  so 
that  we  can  exercise  the 
incredible  arrogance  of 
Vietnamizing  the  Viet¬ 
namese. 

Each  day  (applause)  - 

Chairman.  I  hope  you 
won’t  interrupt.  He  is 
making  a  very  significant 
statement.  Let  him  pro¬ 
ceed. 

Kerry.  Each  day,  to  fa¬ 
cilitate  the  process  by 
which  the  United  States 
washes  her  hands  of  Viet¬ 
nam,  someone  has  to  give 
up  his  life  so  that  the 
United  States  doesn’t  have 
to  admit  something  that 
the  entire  world  already 
knows,  so  that  we  can’t  say 
that  we  have  made  a  mis¬ 
take.  Someone  has  to  die 
.so  that  President  Nixon 
won’t  be,  and  the.se  are  his 
words,  “the  fir.st  President 
to  lose  a  war.” 

We  are  asking  Ameri¬ 


cans  to  think  about  that 
because  how  do  you  ask  a 
man  to  be  the  last  man  to 
die  for  a  mistake?  But  we 
are  trying  to  do  that,  and 
we  are  doing  it  with  thou¬ 
sands  of  rationalizations, 
and  if  you  read  carefully 
the  President’s  last  speech 
to  the  people  of  this  coun¬ 
try.  you  can  see  that  he 
says  and  .says  clearly :  “But 
the  issue,  gentlemen,  the 
issue,  is  communi.sm,  and 
the  question  is  whether  or 
not  we  will  leave  that 
country  to  the  communists 
or  whether  or  not  we  will 
try  to  give  it  hope  to  be  a 
free  people.”  But  the  point 
is  they  are  not  a  free  peo¬ 
ple  now  under  us,  they  are 
not  a  free  people  and  we 
cannot  fight  communism 
all  over  the  world,  and  I 
think  we  should  have 
learned  that  lesson  by  now. 

But  the  problem  of  vet¬ 
erans  goes  beyond  this  per¬ 
sonal  problem,  because  you 
think  about  a  poster  in  this 
country  with  a  picture  of 
Uncle  Sam  and  the  picture 
says;  “I  Want  You.”  And 
a  young  man  comes  out 
of  high  school  and  says; 
“That  is  fine,  I  am  going  to 
.serve  my  country,”  and  he 
goes  to  Vietnam  and  he 
shoots  and  he  kills  and  he 
does  his  job  or  maybe  he 
doesn’t  kill,  maybe  he  just 
goes  and  he  comes  back, 
and  when  he  gets  back  to 
this  country  he  finds  that 
he  isn’t  really  wanted  be¬ 
cause  the  largest  unem¬ 
ployment  figure  in  the 
country,  it  varies  depend¬ 
ing  on  who  you  get  it  from, 
the  VA  Administration 
15  percent,  various  other 
sources  22  percent,  but  the 
largest  corps  of  unem¬ 
ployed  in  this  country  are 
veterans  of  this  war,  and 
of  those  veterans  33  per¬ 
cent  of  the  unemployed  are 
black.  That  means  one  out 
of  every  10  of  the  nation’s 
unemployed  is  a  veteran  of 
Vietnam. 

The  hospitals  acro.ss  the 
country  won’t  or  can’t  meet 
their  demands.  It  is  not  a 
que.stion  of  not  trying,  they 


haven’t  got  the  appropria¬ 
tions.  A  man  recently  died 
after  he  had  a  tracheotomy 
in  California,  not  because 
of  the  operation  but  be¬ 
cause  there  weren’t  enough 
personnel  to  clean  the  mu¬ 
cous  out  of  his  tube  and  he 
suffocated  to  death. 

Another  young  man  just 
died  in  a  New  York  VA 
hospital  the  other  day,  a 
friend  of  mine  was  lying 
in  a  bed  two  beds  away  and 
tried  to  help  him  but  he 
couldn’t.  He  rang  a  bell 
and  there  was  nobody 
there  to  service  that  man 
and  so  he  died  of  convul¬ 
sions. 

57  percent,  I  understand 
57  percent,  of  all  those  en¬ 
tering  the  VA  ho.spitals 
talk  about  suicide.  Some  27 
percent  have  tried,  and 
they  try  because  they  come 
back  to  this  country  and 
they  have  to  face  what 
they  did  in  Vietnam,  and 
then  they  come  back  and 
find  the  indifference  of  a 
country  that  doesn’t  really 
care. 

Suddenly  we  are  faced 
with  a  very  sickening  sit¬ 
uation  in  this  country,  be¬ 
cause  there  is  no  moral  in¬ 
dignation  and,  if  there  is, 
it  comes  from  people  who 
are  almost  exhausted  by 
their  past  indignations, 
and  I  know  that  many  of 
them  are  sitting  in  front 
of  me.  The  country  seems 
to  have  lain  down  and 
shrugged  off  something  as 
serious  as  Laos,  just  as  we 
calmly  shrugged  off  the 
loss  of  700,000  lives  in 
Pakistan,  the  so-called 
greatest  disaster  of  all 
times. 

But  we  are  here  as  vet¬ 
erans  to  say  we  think  we 
are  in  the  midst  of  the 
greatest  disaster  of  all 
times  now  because  they  are 
still  dying  over  there,  and 
not  just  Americans,  Viet¬ 
namese,  and  we  are  ration¬ 
alizing  leaving  that  coun¬ 
try  so  that  those  people 
can  go  on  killing  each 
other  for  years  to  come. 

Americans  seem  to  have 
accepted  the  idea  that  the 


war  is  winding  down,  at 
least  for  Americans  and 
they  have  also  allowed  the 
bodies  which  were  once 
used  by  a  President  for 
statistics  to  prove  that  we 
were  winning  that  war,  to 
be  lused  as  evidence  against 
a  man  who  followed  orders 
and  who  interpreted  those 
orders  no  differently  than 
hundreds  of  other  men  in 
Vietnam. 

We  veterans  can  only 
look  with  amazement  on 
the  fact  that  this  country 
has  been  unable  to  see 
there  is  absolutely  no  dif¬ 
ference  between  ground 
troops  and  a  helicopter 
crew,  and  yet  people  have 
accepted  a  differentiation 
fed  them  by  the  Adminis¬ 
tration. 

No  ground  troops  are  in 
Laos  so  it  is  all  right  to  kill 
Laotians  by  remote  con¬ 
trol.  But,  believe  me,  the 
helicopter  crews  fill  the 
same  body  bags  and  they 
wreck  the  same  kind  of 
damage  on  the  Vietnamese 
and  Laotian  countryside 
as  anybody  else,  and  the 


.  this  Adminis¬ 
tration  has  done  us 
the  ultimate  dis¬ 
honor.  They  have 
attempted  to  dis¬ 
own  us  and  the 
sacrifices  we 
made ...  * 


President  is  talking  about 
allowing  that  to  go  on  for 
many  years  to  come.  One 
can  only  ask  if  we  will 
really  be  satisfied  only 
when  the  troops  march 
into  Hanoi. 

We  are  asking  here  in 
Washington  for  some  ac¬ 
tion,  action  from  the  Con¬ 
gress  of  the  United  States 
of  America  which  has  the 
power  to  raise  and  main¬ 
tain  armies,  and  which  by 


the  Constitution  also  has 
the  power  to  declare  war. 

We  have  come  here,  not 
to  the  President,  because 
we  believe  that  this  body 
can  be  responsive  to  the 
will  of  the  people,  and  we 
believe  that  the  will  of  the 
people  says  that  we  should 
be  out  of  Vietnam  now. 


‘ .  American  lives 
are  lost  so  that 
we  can  exercise 
the  incredible 
arrogance  of 
Vietnamizing  the 
Vietnamese.  ’ 


We  are  here  in  Washing¬ 
ton  also  to  say  that  the 
problem  of  this  war  is  not 
just  a  question  of  war  and 
diplomacy.  It  is  part  and 
parcel  of  everything  that 
we  are  trying  as  human 
beings  to  communicate  to 
people  in  this  country,  the 
question  of  racism,  which 
is  rampant  in  the  military, 
and  so  many  other  ques¬ 


tions,  also,  the  use  of  weap¬ 
ons,  the  hypocrisy  in  our 
taking  umbrage  in  the  Ge¬ 
neva  Conventions  and 
using  that  as  justification 
for  a  continuation  of  this 
war,  when  we  are  more 
guilty  than  any  other  body 
of  violations  of  those 
Geneva  Conventions,  in 
the  use  of  free  fire  zones, 
harassment  interdiction 
fire,  search-and-destroy 
missions,  the  bombings, 
the  torture  of  prisoners, 
the  killing  of  prisoners,  ac¬ 
cepted  policy  by  many 
units  in  South  Vietnam. 
That  is  what  we  are  trying 
to  say.  It  is  part  and  parcel 
of  everything. 

An  American  Indian 
friend  of  mine  who  lives  in 
the  Indian  nation  of  Alca¬ 
traz  put  it  to  me  very  suc¬ 
cinctly.  He  told  me  how  as 
a  boy  on  an  Indian  reserva¬ 
tion  he  had  watched  tele¬ 
vision  and  he  used  to  cheer 
the  cowboys  when  they 
came  in  and  shot  the  Indi¬ 
ans,  and  then  suddenly  one 
day  he  stopped  in  Vietnam 
and  he  said :  “My  God,  I  am 
doing  to  these  people  the 
very  same  thing  that  was 
done  to  my  people,”  and  he 
stopped.  And  that  is  what 
we  are  trying  to  say,  that 


we  think  this  thing  has  to 
end. 

We  are  also  here  to  ask, 
we  are  here  to  ask,  and  we 
are  here  to  ask  vehe¬ 
mently  :  Where  are  the 
leaders  of  our  country, 
where  is  the  leadership? 
We  are  here  to  ask  where 
McNamara,  Rostow, 
Bundy,  Gilpatric  and  so 
many  others,  where  are 
they  now  that  we,  the  men 
whom  they  sent  off  to  war, 
have  returned?  These  are 
commanders  who  have  de¬ 
serted  their  troops,  and 
there  is  no  more  serious 
crime  in  the  law  of  war. 
The  Army  says  they  never 
leave  their  wounded. 

The  Marines  say  they 
never  leave  even  their 
dead.  These  men  have  left 
all  the  casualties  and  re¬ 
treated  behind  a  pious 
shield  of  public  rectitude. 
They  have  left  the  real 
stuff  of  their  reputations 
bleaching  behind  them  in 
the  sun  in  this  country. 

Finally,  this  Adminis¬ 
tration  has  done  us  the  ulti¬ 
mate  dishonor.  They  have 
attempted  to  disown  us  and 
the  sacrifices  we  made  for 
this  country.  In  their 
blindness  and  fear  they 
have  tried  to  deny  that  we 


are  veterans  or  that  we 
served  in  Nam.  We  do  not 
need  their  testimony.  Our 
owm  scars  and  stumps  of 
limbs  are  witness  enough 
for  others  and  for  our¬ 
selves. 

We  wish  that  a  merciful 
God  could  wipe  away  our 
own  memories  of  that  ser¬ 
vice  as  easily  as  this  Ad¬ 
ministration  has  wiped 
their  memories  of  us.  But 
all  that  they  have  done  and 
all  that  they  can  do  by  this 
denial  is  to  make  more 
clear  than  ever  our  own 
determination  to  under¬ 
take  one  last  mission,  to 
search  out  and  destroy  the 
last  vestige  of  this  barbaric 
war,  to  pacify  our  own 
hearts,  to  conquer  the  hate 
and  the  fear  that  have 
driven  this  country  these 
last  10  years  and  more,  and 
so  when  in  30  years  from 
now  our  brothers  go  down 
the  street  without  a  leg, 
without  an  arm,  or  a  face, 
and  small  boys  ask  why,  we 
will  be  able  to  say  “Viet¬ 
nam”  and  not  mean  a  des¬ 
ert,  not  a  filthy  obscene 
memory  but  mean  instead 
the  place  where  America 
finally  turned  and  where 
soldiers  like  us  helped  it  in 
the  turning. 

The  Boston  Globe,  April 
25,  1971 


We  know  of  no  other  newspaper  that  reprinted 
John  Kerry’s  speech  in  its  entirety. 
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B.C.  media  to  have  no  more 
tobacco,  liquor  ads  Sept.  1 


The  move  by  the  British  Co¬ 
lumbia  government  to  outlaw 
all  advertising  of  tobacco  prod¬ 
ucts  as  well  as  liquor  (E&P, 
April  3  and  May  8)  is  viewed 
as  a  first  step  toward  a  federally 
enacted  ban  on  tobacco  adver¬ 
tising  in  all  of  Canada. 

The  tobacco  restrictions  were 
approved  with  the  unanimous 
endorsement  of  the  B.C.  legisla¬ 
ture,  but  the  government,  N.D.P. 
and  Liberal  parties  all  bolted 
the  party  line  in  filing  individ¬ 
ual  votes  on  the  alcoholic  reso¬ 
lution.  Premier  W.  A.  C.  Ben¬ 
nett  who  personally  abhors 
smoking  and  drinking  threatened 
a  general  election  on  the  sub¬ 
ject  if  they  were  voted  down. 

Wording  of  the  tobacco  Ad¬ 
vertising  Restraint  Act  says: 
“No  person  shall  exhibit,  dis¬ 
play,  publish,  distribute,  broad¬ 
cast  or  telecast,  or  cause  such 
action  to  be  allowed  for  the  pur¬ 
pose  of  advertising  cigars,  cig¬ 
arettes,  or  tobacco  in  any  form.” 
The  same  basic  wording  is  used 
in  the  ban  on  liquor  advertising, 
which  also  includes  all  malt 
products  such  as  beer  and  ale. 


The  inclusion  of  the  words 
“distribute”  in  the  act  was  cause 
of  confusion  in  that  it  was  not 
clear  if  the  laws  also  applied  to 
publications  and  telecasts  com¬ 
ing  in  from  outside  the  province. 
Soon  after  the  measures  were 
passed,  Hon.  Leslie  Peterson,  at¬ 
torney  general,  stated  the  gov¬ 
ernment  did  not  “purport  to  ex¬ 
ercise  any  legislature  outside 
the  province.”  “We  only  have 
authority  to  legislate  within  the 
province,”  Peterson  said  in  clari¬ 
fying  the  laws. 

Political  overtones 

The  liquor  ad  ban  is  part  of 
the  liquor  Act  of  the  Province 
and  carries  severe  penalties  in¬ 
cluding  fines  and  jail  sentences. 
The  tobacco  ban  is  a  participa¬ 
tory  bill  which  has  no  specific 
penalties  but  allows  any  citizen 
to  seek  a  B.C.  supreme  court  in¬ 
junction  to  stop  anyone  from 
violating  the  bill. 

There  are  some  who  feel  that 
the  tobacco  bill,  at  least,  was 
never  intended  to  be  effective, 
and  when  the  federal  govern¬ 
ment  takes  action  to  ban  tobacco 


advertising.  Premier  Bennett 
will  be  able  to  say  he  was  the 
first  to  ban  it,  and  then  let  Ot¬ 
tawa  do  the  work. 

It  is  suggested  this  is  the 
reason  the  act  provides  no  pen¬ 
alties  for  violations. 

Advertising  of  spirits  and  to¬ 
bacco  products  in  B.C.  is  esti¬ 
mated  to  total  $3  million  an¬ 
nually.  About  $1,472,240  is  for 
liquor  ads  and  $1,489,083  for  to¬ 
bacco. 

Rigid  liquor  controls 

Since  1953  liquor  could  only 
be  advertised  in  B.C.  through 
newspapers  and  advertising  is 
inspect^  and  regulated  by  the 
Liquor  Control  Board.  Product 
or  brand  advertising  is  per¬ 
mitted,  but  must  not  encourage 
the  use  of  alcohol.  Photographs 
of  a  distillery  or  brewery  reno¬ 
vated,  or  a  retail  cocktail  bar 
were  generally  dis-allowed  by 
the  Liquor  Control  Board.  Ad¬ 
vertising  could  not  show  family 
groups,  the  figure  of  a  child  in 
whole  or  part,  consumption  of 
alcohol  in  outdoor  scenes  or  in 
sports  stadium.  Prices  could  not 
be  quoted  directly  or  such 
phrases  as  “economical,”  “Best 
value,”  etc.  used.  Testimonies 
were  prohibited  and  photo¬ 
graphs  of  any  well  known  per¬ 
son  could  not  be  identified  with 
an  advertisement.  Premium  of¬ 
fers  were  outlawed  in  liquor 
advertising  and  anything  of  a 
suggestive  nature  as  well  as 
claims  of  medicinal  or  thera¬ 
peutic  value. 

Regulations  also  provided  that 
advertising  in  newspapers  must 
only  be  in  black  and  white  and 
of  a  size  approved  by  Liquor 
Board.  In  a  debate  in  the  legis¬ 
lature  it  was  argued  that  the 
new'  regulations  were  the  first 
step  in  the  control  of  advertis¬ 
ing  generally,  but  in  actual  fact 
nothing  in  the  way  of  advertis¬ 
ing  has  been  more  rigidly  con¬ 
trolled  than  liquor. 

As  a  result,  newspapers  got 
about  $941,314  annually  in  li¬ 
quor  ads  with  the  balance  to 
magazines.  An  estimated  $800,- 
000  a  year  in  beer  and  wine 
commercials  is  beamed  into  Van¬ 
couver  and  Victoria  by  Ameri¬ 
can  tv  stations. 

The  breakdow'n  of  tobacco  ad¬ 
vertising  is  divided  equally 
among  new'spapers,  ($404,651) ; 
radio,  ($434,977);  tv,  ($310,- 
280);  magazines,  ($101,436); 
and  w'eekend  supplements  to 
newspapers,  ( $283,639 ) . 

As  far  as  TV  is  concerned 
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There's  no  need  for  a 

MEDIA-MIX 

when  you  advertise  in 
SMAUER  CiTY  DAILY 

newspapers 

To  reach  all  the  households  in  the  average  smaller 
city,  you  need  just  one  advertising  medium  ...  its 
daily  newspaper,  because  it  goes  into  just  about 
100%  of  the  meaningful  homes. 

Getting  an  advertising  message  into  the  home 
is  only  half  the  story.  The  daily  newspaper  in  the 
smaller  city  is  read  more  intensely  because  of  its 
wealth  of  local  interest  items.  This  means  that 
your  advertisement,  regardless  of  size,  will  be 
seen  and  read. 

Try  a  test  in  a  few  typical  smaller  city  markets. 
We  would  be  delighted  to  help  you. 

sTiieMMitiiiisnnis 

TNOMSON-MWSN-WKIK  NCWSMKn  Ik.-  THOMSON  NCWSMKNS  hic. 

CmCACO  31Sa0is  Planes Avciw  On PUmes  MinH«)(m  T>l2MH44 
NEW  VORK  S0RocketelkiPlua.Si«ct32S.NewVah.NVI0020  Tel  tU  22(S 
PITTSWRCH  2  Gaieway  Cana  Roan  7U.  Pnista^.  Pi  6222  Tel  2)2  t2N 


CTV  is  the  last  network  in 
North  America  to  carry  tobacco 
advertising,  since  it  was  banned 
from  the  U.S.  Network  by  the 
government  and  banned  bv  CBC 
on  its  own  a  year  ago.  CTV  is 
a  pidvate  rival  network  permit¬ 
ted  by  CBC  in  competition  with 
its  own  system,  but  it  has  many 
problems,  and  banning  of  ciga¬ 
rette  advertising  may  be  the 
last  straw. 

Weeklies  will  suffer 

When  legislation  was  first  in¬ 
troduced  in  March,  the  B.C. 
Weekly  Press  Association  regis¬ 
tered  strong  protests,  claiming 
it  would  seriously  affect  all  its 
publications,  and  even  cause 
suspension  of  some  of  its  lower 
income  publications.  Liquor  ads, 
according  to  Jim  Shatz,  presi¬ 
dent  of  the  group,  accounts  for 
about  10%  of  the  average  week¬ 
ly’s  revenue. 

Premier  Bennett  said  he  had 
great  confidence  that  the  media 
operators  would  be  able  to  make 
up  their  10%  estimated  loss  on 
the  ban  on  tobacco  advertising. 
He  said  this  w'as  the  reason  a 
six  month  period  was  being  al¬ 
lowed  so  that  media  could  find 
alternative  revenue. 

The  Vancouver  Province  in  a 
lead  editorial  saw  the  elimina¬ 
tion  of  liquor  advertising  as  a 
move  to  improve  profits  of  the 
big  liquor  interests.  The  Victoria 
Times  welcomed  the  legislation. 

The  B.C.  government  cur¬ 
rently  derives  $90  million  rev¬ 
enue  from  liquor  sales.  It  re¬ 
cently  lowered  the  liquor  sale 
age  from  21  to  19  and  started  a 
program  of  modernizing  its 
bleak  wholesale  warehouse  look¬ 
ing  liquor  stores,  which  is  the 
only  source  of  liquor  in  B.C.,  to 
self-service  stores.  It  is  also 
placing  advertising  to  promote 
the  opening  of  its  latest  liquor 
store  in  Vancouver. 

In  attacks  on  the  legislation 
all  these  points  were  brought  out 
as  inconsistencies  showing  the 
hypocrisy  of  the  government. 

The  government  refused  to  go 
along  with  the  protest,  contend¬ 
ing  that  alcoholism  was  the 
greatest  social  problem  of  the 
day  in  B.C.  Government  spokes¬ 
men  accused  the  distillers  of  be¬ 
ing  too  anxious  to  sell  their 
product  and  not  concerned 
enough  with  the  social  problems 
that  follow  from  the  sales  of 
their  product. 

• 

77%  go  into  news 

The  University  of  California 
at  Berkeley  reports  some  77  per 
cent  of  those  completing  courses 
have  found  new  jobs  since  the 
Graduate  School  of  Journalism 
started  there  in  1969.  With  50 
now  enrolled,  130  applicants  are 
competing  for  25  places  w'hich 
will  open  in  the  fall.  Edwin  R. 
Bayley  is  dean. 
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NEWSPAKR  MARKEf 

Standard  Rate  s  Data  Service  Ranks  the 

iimld'dribtttte 

First  in  Fiorida 
First  in  the  Southeast 
Third  in  the  Nation 

County  Metro  Market  Penetration 


LINDSAY  NEWSPAPERS,  INC. 

1@  crctl cl' Qlri bune  SaRS^^^^^IPJRNAL 

M&S  E 

Represented  Nationally  by: 

Branham-Moloney,  Inc.,  777  Third  Ave.,  New  York,  N.  Y.  10010 
Publishers  Representatives  of  Florida.  P.  O.  Box  5476,  Jacksonville,  Florida  32207 


The  Sarasota  Herald-Tribune 
has  greatest  metro  market 
penetration  in  Florida  and 
the  South  East  US. 


StandBrd  Rate  S  Data  Service 


Nationwide 
goal  set  for 
Harlem  paper 

The  new  publisher  of  the  Xeiv 
York  Atmterdam  .Vcirs,  Har¬ 
lem-based  r>2-year-old  weekly, 
has  declared  his  intention  to 
make  it  a  national  news  medium 
“with  its  fingers  on  the  pulse 
of  black  communities.” 

“We  have  a  hunch,”  said 
Clarence  B.  Jones,  a  former 
Wall  Street  broker  and  investor 
who  heads  the  group  that  paid 
$2  million  for  the  paper,  “that 
some  people  who  are  not  black, 
will  buy,  read  and  learn  from 
the  New  York  Amsterdam  News 
— and  new  minds  and  doors  will 
l>e  opened  and  changes  will 
come  about.” 

Board  of  advisors 

Jones,  who  is  chairman  of 
the  board  of  the  Amnews  Cor¬ 
poration,  said  an  editorial  page 
l>oard,  consisting  of  black  New 
Yorkers,  will  serve  on  the  team 
with  the  publisher  and  the  exec¬ 
utive  editor.  Also  there  will  be 
an  Advisory  Board  that  will 
give  assi.stance  in  the  develop¬ 


ment  and  community  growth  of 
the  newspaper  in  a  variety  of 
ways. 

Changes  probably  will  be 
made  in  the  format,  content  and 
quality  of  the  paper,  Jones  said, 
and  a  special  effort  will  be  made 
to  get  .student  journalists  in¬ 
terested  in  it. 

“Our  first  task,”  said  Jones, 
“is  to  repoit  the  news  of  the 
vast  metropolitan  area  of  New 
York  as  it  affects  black  people. 
Our  commitment  is  to  make  the 
•American  Dream  a  reality  in 
our  lifetime.  We  have  seen  that 
dream  turn  into  a  nightmare 
for  black  people  .  .  .  Let  those 
in  power  realize  that  the  day 
of  black  degradation  and  silent 
obsedience  to  the  threat  of  vio¬ 
lence  is  over.” 

Jones  promised  that  his  per¬ 
sonal  view  will  not  extend  be¬ 
yond  the  editorial  page.  Politi¬ 
cians  who  seek  the  paper’s  en¬ 
dorsement  will  be  asked  what 
have  they  done  for  blacks,  not 
what  they  have  said,  or  what 
they  will  do. 

•Associated  with  Jones  are 
Percy  E.  Sutton,  president  of 
the  Borough  of  Manhattan :  the 
Rev.  H.  Carl  McCall,  Wilbert 
Tatum  and  John  B.  Edmonds. 
The  paper  had  been  owned  since 
1935  by  two  black  physicians — 
Dr.  P.  M.  H.  Savory  and  Dr. 
Clilan  B.  Powell. 


LOOKING  for  a  NEW  market? 

KANSAS  CITY,  KANSAS 
IS  BUILDING  ONE! 

23  MILLION  DOLLAR 
FtC  WW  CENTER  CITY  MALL! 

INDIAN  SPRINGS 
IwlT  WW  SHOPPING  CENTER! 
largest  in  metropolitan  Kansas  City 
has  83  shops  and  stores! 

MglEAi  HIGHWAYS! 

fWib  WW  GOVERNMENT  BUILDINGS! 

COLLEGE  CAMPUS! 

IWiC  WW  APARTMENT  COMPLEXES! 

The  NEWspaper  covering  this 
NEW  market  is 

The  KANSAS  CITY  KANSAN 

1921  daily  SUNDAY  THRU  FRIDAY  1971 

Represented  Nationally  by  Southwest  Dailies 


EDITORIAL  WORKSHOP,, 


By  Roy  H.  Copperucl 

/fed  Letter  Days 

Some  time  ago  I  read  a  newspaper  item  to  the  effect 
that  the  State  Department  had  gone  into  syndication,  so 
to  speak,  with  a  free  weekly  column  made  up  of  actual 
letters  sent  by  the  public  to  the  department,  together  with 
their  replies.  The  title  of  this  feature  was  “The  Diplo¬ 
matic  Pouch.” 

This  surprised  me.  I  have  had  occasion  myself  to  direct 
an  inquiry  to  that  department  now  and  then,  and  con¬ 
sidering  how  long  it  takes  to  get  answers,  I  could  not 
understand  how  readers  of  “The  Diplomatic  Pouch”  could 
be  expected  to  feel  any  keen  interest  in  correspondence 
dealing  with  subjects  no  newer  than  the  War  of  1812, 
the  Boxer  Rebellion,  or  conditions  in  Armenia  in  1906. 

On  the  other  hand,  at  the  risk  of  being  suspected  as  a 
subversive,  I  once  wrote  a  letter  to  the  Russian  Embassy 
in  Washington  and  the  reply  came  by  return  mail.  A 
friend  of  mine  had  visited  Russia  and  brought  back  a 
couple  of  copies  of  the  Moscow  News,  a  tabloid  published 
in  English,  apparently  for  tourists  and  other  visitors. 
This  was  back  when  Khrushchev  mattered,  and  the  first 
thing  that  leaped  to  my  attention  from  its  pages  was  the 
spelling  Khrushchov. 

I  felt  pretty  sure  that  this  was  not  a  typographical 
error,  unless  the  population  of  Siberia  had  recently  been 
augmented  by  a  proofreader.  Anyway,  I  soon  noticed  that 
this  curious  spelling  appeared  throughout.  Other  familiar 
Russian  names,  however,  were  spelled  in  the  familiar 
ways. 

And  so  in  my  letter  to  the  Russian  Embassy  I  asked 
whether  the  American  spelling  Khrushchev  was  possibly 
regarded  by  the  Russians  as  an  error.  An  attache,  N. 
Chetverikov,  informed  me  that  while  Khrushchev  is  the 
usual  spelling  in  English,  “at  the  same  time  Khrushchov 
seems  close  to  the  way  the  name  is  pronounced  in  Russian 
(with  the  accent  on  the  last  syllable).”  This  explanation 
also  shed  light  on  why  I  had  sometimes  heard  newscasters, 
presumably  men  conversant  with  Russian,  pronounce  the 
name  in  the  way  described. 

My  question  had  been  answered,  but  then  I  kept  brood¬ 
ing  about  what  a  grueling  job  a  proofreader  on  Pravda, 
for  example,  must  have.  And  think  of  what  his  lot  must 
have  been  during  the  Stalin  regime. 

Well,  after  reading  about  the  State  Department’s  ven¬ 
ture  into  syndication  I  told  a  friend  of  mine  about  the 
swift  reply  I  had  received  from  the  Soviet  Embassy  to 
what  was  after  all  a  trivial  question,  as  contrasted  with 
the  weeks  and  months  I  have  waited  to  get  responses 
from  the  State  Department  to  far  more  important  (to 
me,  at  least)  inquiries.  But  he  saw  the  situation  dif¬ 
ferently. 

“That’s  all  very  well,”  he  said,  “but  how  long  do  you 
think  it  might  take  a  Russian  to  get  an  answer  to  an  in¬ 
quiry  to  the  Foreign  Ministry  or  whatever  the  equivalent 
of  the  State  Department  is  in  Moscow?” 

As  Hyman  Kaplan  would  have  said,  a  good  qvastion. 


Wayward  Words 

In  terms  of  is  often  an  inflation  of  simple  prepositions 
such  as  at,  in,  for,  by.  “The  Chinese  Army  is  well  equipped 
in  terms  of  infantry  weapons.”  with.  “One  limitation  of 
this  method  is  that  it  is  relatively  slow  in  terms  of  pro¬ 
duction  rates.”  slow;  what  comes  afterward  is  surplus. 
Follett  comments  that  in  tertns  of  often  supplies  “a  loose 
coupling  of  ideas  whose  exact  connection  had  not  been 
thought  out  by  the  author.”  Properly  used,  the  phrase 
indicates  translation  from  one  classification  to  another: 
“publishing  activity  in  terms  of  textbooks”;  “wealth  in 
terms  of  gold.”  Its  inexact  use  is  pretentious. 


EDITOR  Si  PUBLISHER  for  May  22,  1971 


26 


Annual  Report  of 
Newspaper  Advertising  Linage 


An  exclusive  E&P 

pullout  section 

•  Included  in  this  Annual  Report  are  individual  newspaper 
linage  totals — 14,738,917,754  agate  lines  of  advertising  that 

appeared  in  1,366  daily  and  Sunday  newspapers  in  the  United 

States  and  Canada  during  1970.  The  totals  are  presented  for 
retail,  general,  automotive,  financial  and  classified  advertising, 
and  total  advertising  linage  in  each  newspaper  during  the 
calendar  year  1970. 

•  Linage  for  389  newspapers  published  in  146  cities  meas¬ 

ured  by  Media  Records,  Inc.,  was  compiled  by  that  organization 
and  released  exclusively  to  E&P.  Editor  &  Publisher  has  sent 
questionnaires  to  all  other  daily  and  Sunday  newspapers  to 
obtain  equivalent  figures  included  in  this  report.  977  news¬ 
papers  in  681  cities  reported. 

•  Tabulations  include  national  advertising  appearing  in  Family 

Weekly,  Parade,  Puck — ^The  Comic  Weekly,  and  Metro  Sunday 

News  Magazines,  as  well  as  other  publications  distributed  as 
sections  of  weekend  editions. 

MW  22. 1971 

<> 
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The  Hawaii  Newspaper  Agency, 
agent  for  The  Honolulu  Advertiser 
(mornings),  The  Honolulu 
Star-Bulletin  (evenings)  and  the 
Sunday  Star-Bulletin  &  Advertiser. 
Over  200,000  combined  daily 
circulation.  One  buy  and  we 
deliver^ of  Hawaii.  Represented 
by  Cresmer,  Woodward, 

&  Ormsbee,  Inc. 


13 


Total  Advertising  Linage  in  1,366  Newspapers 


Media  Records  .  146  389  3.991,924,821  541,886.495  320.370.369  162.998.287  1.719.627.596  6.774.230.173 

Editor  &  Publisher  ..  681  977  5.008,902,211  424,907.881  82.480,126  .  53.676.426  I.6I0.8I6.520  7.964.686.581 

Grand  Totals  .  827  1.366  8.999.927,032  966.794.376  402.850.495  216.774,713  3.330.444.116  14.738,917.754 


NOTE:  Figures  in  the  second  column  of  this  table  (number  of  newspapers)  includes  both  daily  and  Sunday  newspapers,  both 
for  Media  Records  and  E&P  tabulations.  Totals  do  not  add  across  since  only  major  classifications  are  shown. 


Newspaper  Linage,  measured  by  Media  Records 


Total 


Newspaper 

Retail 

General 

Auto¬ 

motive 

Adver- 

Financial  Classified  tising 

Birmingham  Post-Herald 

(m) 

ALABAMA 
5.650.079  1.690.928 

1.171,057 

435,632 

4.673,287  14.113.557 

Birmingha.n  News 

(c) 

16.225.376 

I.82I.0I5 

1.689.586 

507.710 

5.094.576  25.374.199 

Birmingham  News  . 

(S) 

6.937.631 

1,110,850 

338,557 

144,682 

2,013,964  10.550.490 

Phoenix  Repiihlic 

(m>  : 

ARIZONA 

24.543.079  2.066.248 

2.734.478 

584.717  1 

10.591.915  40.591.508 

Phoenix  Republic  . 

(8) 

8.587.703 

1.265.614 

431.617 

291.162 

3.797.926  14.383.966 

Phoenix  Gazette 

(e)  : 

24.206.479 

2.047,135 

2.744,444 

580.672  1 

10.592.126  40.196.741 

Little  Rock 

Arkansas  Gazette 

(m) 

ARKANSAS 

10.182.336  1.15 1.964 

942.296 

421,074 

3.267.439  16.152.093 

Arkansas  Gazette  . 

(S) 

3.252.940 

912.581 

268.500 

306.859 

1. 132.619  5.886.517 

Arkansas  Democrat 

(e) 

5.336.314 

1. 135.171 

802.730 

268,891 

1.750.348  9.430.940 

Arkansas  Democrat 

(S) 

2.076.976 

938.506 

184.091 

154.798 

630.615  3.986.463 

Fresno  Bee 

(el 

CALIFORNIA 
12.243.425  1.394.540 

I.32I.9I2 

407.290 

4,484,076  19,995.723 

Fresno  Bee  . 

(S) 

4.587.827 

1.238.555 

292.251 

112,787 

1,853.588  8.091,775 

Long  Beach 

Independent 

(m) 

15.594.651 

1.738.534 

1.517.043 

687.063 

5.969.500  26.046.239 

Press  Telegram 

(e) 

16.983.501 

1.768.466 

1.575,864 

705.500 

8.207.648  29.253.085 

Long  Beach  Independent 
Press-Telegram  . 

(S) 

5.154.743 

1.022,433 

213.602 

40.031 

2.382.384  8.813.533 

Los  Angeles  Times 

(m) 

37.655.868 

4.608.301 

2,980.252 

2.122.885 

17.904.650  65.324.369 

Los  Angeles  Times  . 

(S) 

23.844.633 

4.003.152 

724.606 

696.370 

11.654.960  40,929.342 

Los  Angeles  Herald- 
Examiner 

<e) 

7.770.357 

1.900.972 

1.224.225 

332.583 

1,965.744  13.226.007 

Los  Angeles  Herald- 
Examiner  . 

(S) 

2.703.448 

766.484 

142.230 

29.560 

920.489  4.566,792 

Modesto  Bee 

(e) 

9.380.521 

744.992 

943.951 

258.607 

2.885.507  14.513,149 

Modesto  Bee . 

(S) 

2.159.441 

759.709 

147.984 

39.758 

747.844  3.896.872 

Oakland  Tribune 

.  (e) 

14.772,734 

2.324.881 

1.786.931 

536.105 

6.238.322  25.781.937 

Oakland  Tribune . 

<S) 

7.062.274 

1.264.265 

301.622 

42,255 

2,805,490  11.478,482 

Palo  Alto  Times 

(e) 

12.057.442 

757.521 

732.222 

589,423 

6,240.075  20.572.186 

Pasadena  Star  News 

(e) 

6.436.291 

930.904 

718.014 

625.712 

3,416.598  12.548.997 

Pasadena  Star  News  . 

(S) 

1.597.664 

799.182 

80,945 

57.429 

1.384.388  3.921,594 

Pasadena  Star- News 

(m) 

6.120.364 

915.456 

692.341 

617,437 

2,628,175  11,391,099 

Riverside  Enterprise 

Press 

(me) 

13.510.141 

1. 182.146 

988,612 

481,386 

5.783.825  22.267.599 

Riverside  Press- Enterprise 

(S) 

3.468.533 

815.036 

147,214 

32.755 

1.308.592  5.772,300 

Sacramento  Bee 

(e) 

17,325.160 

1,833.630 

1,550.393 

374.951 

7.274.328  28.403.412 

Sacramento  Bee 

.  (S) 

5.082.569 

1.165.532 

305.006 

58.739 

2.680.094  9,293.823 

Sacramento  Union 

(m) 

7.918.910 

917.985 

960.910 

280.669 

4.700.688  15.015.568 

Sacramento  Union  . 

(8) 

1.601.449 

726.324 

32,318 

10,570 

844,581  3,219.646 

San  Bernardino  Sun- 
Telegram  . 

(me) 

15.605.095 

1.221.407 

1,255,176 

467.974 

6,242.622  24.992.767 

San  Bernardino  Sun- 

Telegram  . 

(8) 

4.778.093 

918.838 

259.054 

67.545 

1,422.240  7,450.893 

San  Diego  Union 

(m) 

12.759.759 

1.960.61 1 

1.669.338 

600.489 

9.093.930  26.232.669 

San  Diego  Union  .  . . 

(8) 

9.826.542 

1. 113.310 

522.561 

129,341 

2,711.683  14,307,588 

San  Diego  Tribune 

(e) 

20.487.786 

2. 111.929 

2.073,639 

650,657 

9.077,680  34.410.566 

San  Francisco  Chronicle 

(m) 

11.486.175 

2.632.681 

1.293.164 

730.141 

7.935.158  24,090.175 

San  Francisco  Examiner 

(e) 

12.552.837 

2.450.937 

1.294.977 

682,555 

7.847.915  25.310,467 

San  Francisco  Examiner  & 
Chronicle  . 

(8) 

6.870.452 

1.946,926 

140.660 

71.802 

3,370,952  12,412.011 

San  Jose  Mercury 

(m) 

24.949.557 

2.246,163 

2,780.735 

626,145 

13.275,680  43.931,583 

San  Jose  News 

(e) 

24.702.103 

2.237,070 

2,788.348 

627,857 

13.263,729  43.830,750 

San  Jose  Mercury-News  . 

(8) 

8.120.565 

1.507.864 

285.309 

70.023 

3,522,641  13,508,514 

San  Rafael  Independent- 
Journal 

(e) 

9,433.921 

852,720 

1.035.302 

258.304 

4,901,249  16.821.245 

Santa  Ana  Register  .... 

(em) 

17.740.126 

1,526.636 

1,717,765 

861.895 

14,848.877  37.096.197 

Santa  Ana  Register  . 

..(8) 

6.755.009 

886.820 

249.865 

69,808 

4.519.970  12.487,863 

Denver  Rocky 

Mountain  News  . 

(m) 

COLORADO 

17.788.594  1,247.212 

1.300.922 

667.395 

9.909.638  30.950.957 

Denver  Rocky 

Mountain  News  . 

.  .  (S) 

4.339.357 

912.698 

154.771 

102.036 

1,464.636  6.976.537 

Denver  Post 

(e) 

19.828.020 

2.167.350 

1.782.882 

1,101.389 

11.189.765  36.141,080 

Denver  Post 

(s) 

7,721,153 

1.466.626 

281.790 

196.563 

5,281.530  14,952,097 

Hartford  Courant 

(m) 

CONNECTICUT 

10.744.420  1.986.520  1.065.619 

712.946 

6.826.151  21.536.422 

Hartford  Courant  . .  . . . 

...(S) 

9.244.256 

1.786. 116 

420.945 

129,129 

2.419.428  14,007.935 

Hartford  Times 

(e) 

13.252.387 

1,556.245 

1.208.482 

653.637 

5.042.784  21.933.700 

Hartford  Timet . 

. ..(S) 

4.150.963 

1.018.797 

159.886 

79,726 

969.924  6,388.399 

New  Haven  Journal 
Courier  . 

(m) 

7.206.411 

1.768,091 

1.613.075 

743.165 

3.771,250  15.343.381 

New  Haven  Register  . 

-  (e) 

13,785.731 

1.544.714 

1.137,146 

553.535 

3,767.837  20.952,896 

New  Haven  Register  .  . . . 

(S) 

9,579.477 

1. 171.469 

685.333 

287,514 

2.196.982  13.940.993 

New  Haven  Register  & 
Journal  Courier  . . 

<sa) 

489.354 

50.391 

88,128 

37.797 

801,561  1.475.428 

Norwalk  Hour 

(e) 

10.325.641 

560.236 

1,158,645 

651.988 

3.645.804  16.542,318 

Waterbury  American 
Republican 

(em) 

10.093.822 

654.148 

696.898 

510.544 

4,207.363  16.233.833 

Waterbury  Republican  . 

.  ...(S) 

6.277.513 

768.375 

89.265 

246.876 

1.244.875  8.647.314 

DISTRICT  OF  COLUMBIA 


Washington  News  (e)  8,388,761  857.058  974.410  347,367  2.720.257  13.383.722 

Washington  Post  (m)  28.521.954  3.317.868  2.405.848  967,360  13.161.324  48.468.207 

Washington  Post  . (S>  12,063.645  2.644.960  263.933  340,289  5.263.061  20.596,596 

Washington  Star  . (e)  15.769.168  2.046.633  1.517.912  921.328  4.514.030  25.237.581 

Washington  Star  . (S)  8.207.586  1,178.475  219.078  332.180  1.895.519  11,848,773 

FLORIDA 

Cocoa  Today  (m)  10.573.648  377.482  646.981  237.419  4,191.770  16,218.228 

Cocoa  Today  . (S)  3.842.705  820,693  170.283  143.849  741,675  5,726,759 

Fort  Lauderdale  News  (e)  24.499.506  1.326.568  1.684.501  947.596  9.420.399  38.194.025 

Fort  Lauderdale  Newt  (8)11.650.486  1,141.646  286,230  372,769  2.918,214  16.369.345 

Fort  Lauderdale  News  (sa)  5.432.821  36.240  55.286  76,923  2,351.301  8,018.449 

Jacksonville  Times-Union  (m)  19,680.308  1,448.348  2.282,042  552.371  6,587,261  30.639.983 

Jacksonville  Times-Union  (S)  7,441.914  579,210  260.039  203.012  2,495.913  10,987.202 

Jacksonville  Journal  (e)  7.073.207  1.298,494  1.764,555  441.628  6,595,028  17.192.100 

Miami  Herald  (m)  37,833,013  3.088.496  2.770,630  1,531.403  13.016.233  58.316.878 

Miami  Herald  . (S)  15.654,355  2.029.452  413.883  606.768  7,553.304  26,263,901 

Miami  News  . (e)  6.118,957  3.122.983  1.346.812  679.529  13,164,372  24.503.727 

Orlando  Sentinel  (m)  19.259,701  1.522.068  1,569,072  607,104  8.446.160  31.556.024 

Orlando  Sentinel  . (S)  8,117.113  1.338.839  338,248  516,957  2,527,154  12,840.766 

Orlando  Star  (e)  17.872.194  1,464.137  1,488.216  554.211  7.996.990  30.089.001 

St.  Petersburg  Independent  (e)  8.945,066  1,622.555  1.442.700  857,643  8.533,089  21,760,243 

St.  Petersburg  Times  (m)  21.826.184  1.799,080  1.768,502  1.097,734  9.999,290  36,518.516 

St.  Petersburg  Times  . (S)  10.364.298  1,377,458  235.573  432,132  2.119.786  14.530,291 

Tallahassee  Democrat  (e)  9.279.517  498.290  548.360  269.287  3.178,779  14,113.168 

Tallahassee  Democrat  . (S)  3.598.474  134,596  104,537  188,833  1,060.359  5.110.225 

Tampa  Tribune  . (m)  18,879.871  2.058.398  2.042.567  645.229  8,728.387  32.430.806 

Tampa  Tribune  . <S)  7.614.187  674.045  232,303  148.715  2.882,911  11,554.966 

Tampa  Times  .  (e)  9.945.469  1.766.079  1.728.176  536.613  8,052.615  22.214.231 

West  Palm  Beach  Post  (m)  20,062.943  896.615  1.167.075  478.428  6.036.385  28.894,538 

West  Palm  Beach  Times  (e)  17.544.325  840.948  1.132,124  458.209  4,625.603  24.603,067 

West  Palm  Beach 

Post  Times  . (S)  8.120.026  895.201  251.085  286.325  1,696.327  11,265.001 

GEORGIA 

Atlanta  Constitution  (m)  17.086.184  2,679.337  1,672,605  774.542  11,408.089  33,744.128 

Atlanta  Journal  (e)  24.684,822  2,797.925  2.171,867  805.714  11.422.781  41.904.089 

Atlanta  Journal  & 

Constitution  . (S)  10,259.148  1,197.581  320,166  263,197  5,659.482  17.706.666 

Macon  Telegraph  . (m)  7,894,457  860.217  836.295  239.837  2,265,739  12,100,306 

Macon  News  (e)  7,886,524  853.955  824,467  238,568  2.263,623  12.244,644 

Macon  Tolegraph  &  News  ..(S>  2.645.743  704,292  167.366  133.010  734,810  4,385,839 


(Continued  on  page  2A) 


The  Miami  Herald  ranked  #  7  in  General 
Advertising  in  1970,  a  qualitative  evaluation 
of  the  South  Florida  market  by 
manufacturers  of  consumer  goods. 
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N*wspap«r 


Honolulu  Advertiser 
Honolulu  Star  Bulletin 
Honolulu  Star-Bulletin  & 
Advertiser  . 


Chicaeo  Tribune 


Chicago  Sun-Times 


Retail 

General 

motive 

HAWAII 

(m) 

(e) 

15.499.668 

17.846.939 

2.701,605 

2.736.208 

1.233.933 

1.238,297 

.(8) 

5.822.962 

1.304.662 

361.312 

1 

ILLINOIS 

.  (m) 
..(8) 
(e) 
(m) 
..(8) 

27.893.671 

12.841.238 

13.292.294 

16,082.773 

11.703.306 

4.816.784 

3.841.885 

3.780.115 

2.679.472 

1.761.205 

1.937.316 

291.166 

1.140.825 

1.154.022 

172.016 

Tatal 

Auto-  Advor- 

Retail  General  motive  Financial  Classified  tisinq 


Chicago  Today 


.  (e)  4.611.093  I.67I.5I0 


Chicago  Today  . (8)  2.715.712 


Peoria  Journal  Star 


(em)  11.229.350  1,066.349 


Peoria  Journal  Star  . (8)  4,266,710 


10.738.179 

7,639,104 

3.866,673 

7.176,705 

2.341.310 

1.534,654 

719.945 

4.769.447 

1,170.780 


49.501.314 

25.289.568 

23.071.412 

27.662.769 
16.276.412 

8.811.982 

3.958.397 

18.927.769 
6.592,821 


Detroit  Free  Press  . (m)  11,062,283 

Detroit  Free  Press  . (a)  5.022,047 

Detroit  News  . (e)  26.007.959 

Detroit  News  . (a)  11.523.720 

Grand  Rapids  Press  . (e)  21,245.688 

Grand  Rapids  Press  . (a)  6,150,382 

Kalamazoo  Gazette  . (e)  13,175,547 

Kalamazoo  Gazette  . (e)  4,645.787 

Pontiac  Press  .  (e)  17,900,970 


19.082.588 
8.032.981 
39.249.438 
18.765.493 
33.239.126 
9.714.376 
:  20.612.306 
I  6,375.644 
i  24.504.994 


Fort  Wayne 

Journal  Gazette  ...(m)  9,353,891 

Journal  Gazette  . (8)  5.423.369 

Fort  Wayne  News-Sentinel  (e)  14.513.906 

Indianapolis  News  . (e)  15,023,981 

Indianapolis  Star  . (m)  13,918.530 

Indianapolis  Star  . (8)  11,254.359 

Muncie  Press  . U)  8,165,489 

Muncie  Star  . (m)  7.850.867 

Muncie  Star  . (8)  2,528.568 

South  Bend  Tribune  .  (e)  13,843,524 


South  Bend  Tribune  . 

.(8) 

5.575.416 

387.629 

336.922 

IOWA 

Des  Moines  Register  . 

(m) 

2.709.536 

928.269 

488.021 

Des  Moines  Tribune 

(e) 

9.330.081 

958.585 

725.746 

Dee  Moines  Register  . 

AS) 

4.409.488 

1.283.855 

180.780 

Waterloo  Courier  . 

.  (e) 

10.122.125 

576.243 

572.098 

Waterloo  Courlor  . 

(8) 

4.178.569 

808.280 

88.097 

KANSAS 

Wichita  Eagle 

(m) 

14.226.929 

1.009.752 

970.144 

Wichita  Beacon 

(e) 

3.304.813 

889.867 

597.907 

Wichita  Eagle  A  Beacon  . . 

.(8) 

3.618.376 

915.191 

202.052 

LOUISIANA 

Baton  Rouge  Advocate- 

State  Times 

(me) 

15.841.958 

1. 185.491 

1.250.464 

Baton  Rouge  Advocate  . . . 
New  Orleans 

(8) 

4.666.534 

775.423 

123.834 

TimeS'Picayune 

New  Orleans 

(m) 

25.000.758 

2.217.214 

1.312.268 

Times-PIcayuno  . 

..(8) 

9.275.699 

991.903 

351.270 

New  Orleans  State  A  Item  (e> 

7.532.001 

2.084.706 

1.780.643 

Shreveport  Journal  . 

(e) 

6.933.751 

1.088.981 

981.622 

Shreveport  Times  . 

(m) 

11,355.363 

1. 191.732 

1.214.355 

Shreveport  Timea  . 

..(8) 

5.795.594 

473.616 

185.261 

MAINE 

Bangor  News 

(m) 

7.550.397 

1. 114.893 

549.970 

MARYLAND 

Baltimore  News-American 

AS) 

4.845.906 

1.011,325 

298,229 

Baltimore  News-American 

.  (e) 

9.028.322 

883.242 

1,667,999 

Baltimore  Sun 

(m) 

6,177.797 

1,771.334 

1.006.953 

Baltimore  Sun  . 

.  (e) 

11.620.363 

1.797,456 

2.014.297 

Baltimore  Sun  . 

(S) 

9.618.541 

1.103,170 

741.585 

18.951.087 
9.232.387 
24.644,575 
I  27.642.347 
I  26.343.570 
I  16.274.525 
12.373.658 
:  11,901.238 
I  4,611.042 
20.357,688 
7.400,458 


269.937  3.428.329  7.912.698 
296.835  3.414,000  14.798.595 
116.844  2,272.447  8.263.679 
273.305  2.644.007  15.015.665 
131.095  936,191  6.142.513 


235.655  6.154.158  22.649.326 
220.028  4.656.306  9.874,000 
162.675  I.9II.II4  6.811,594 


582,649  4.739.546  23,968.631 
164.993  1.256,479  6.988.367 


896.700  8.642,694  38.131.551 


241.837  3.616.732  14.482.837 
835.717  8.839.806  21.744.548 
229.828  4.072.861  13.627.171 
233.002  4.100,845  18.200.831 
64.043  1.399,644  7.920,261 


394.798  2.743.629  12.574.838 


48.373  1.043.935  7.252.743 
276.029  2.587,283  14.580.085 
431.107  4.604,925  14,122.103 
361.245  4.526.661  20.412,320 
173.072  3.104.838  14,746.424 


Duluth  Herald  . 

(e) 

5,761.595 

790.339 

531.729 

Duluth  News  Tribune  _ 

(m) 

5.449.464 

797.740 

526.888 

Duluth  News  Tribune  . 

(t) 

5.517.678 

457.745 

147.593 

Minneapelis  Tribune  . 

(m) 

7.752.819 

1.841.066 

1.314,261 

Minneapelit  Tribune  . 

At) 

10.863.378 

1.556.439 

324.874 

Minneapelis  Star  . 

At) 

19.763.062 

2.278.049 

1.783.018 

St.  Paul  Pieneer  Press  . . 

<m) 

4.880.333 

2.036.027 

I.0II.8I9 

8t.  Paul  Pieneer  Press  . . 

At) 

7.525.701 

1,339.020 

166.404 

SL  Paul  Dispatch  . 

At) 

14.770.789 

2.181.613 

1.346.81 1 

MISSISSIPPI 

Jacksen  Clarlen- Ledger  .. 

(m) 

11.358,128 

932.540 

1,160.487 

Jacksen  Clarien- 

Ledger  A  News  . 

(») 

4.330.448 

901.075 

143.694 

Jacksen  News  . 

..(e) 

11,409.090 

933.228 

1,165.113 

MISSOURI 

Kansas  City  Times 

(m) 

17.815.809 

1.387.568 

1.547.122 

Kansas  City  Star  . 

.  (e) 

8.684.041 

1.518.379 

1.166.703 

Kansas  City  Star  . 

.  (s) 

7,174.597 

1.440,113 

506.370 

St.  Leuis  Globe-Demecrat 

(m) 

10.320.380 

1.813.359 

1.366.851 

St.  Leuis  Glebe- Demecrat 

(W6) 

4.236.771 

807.779 

209.271 

St.  Leuis  Pest- Dispatch 

(e) 

16.828.185 

2.560.881 

1.457.154 

St.  Leuis  Pest- Dispatch  . 

(t) 

11.944.184 

1.966.028 

394.801 

NEBRASKA 

Omaha  Werld-Herald  .. 

(d) 

12.802.241 

1.261.203 

879.198 

Omaha  Werld-Herald  ... 

(s) 

7.479.537 

986.547 

339.216 

NEW 

HAMPSHI 

IRE 

Manchester  Union  Leader 

(d) 

7.350.865 

1.280.519 

590.219 

Manchester  News  . 

At) 

2.928.339 

784.349 

132.364 

NEW  JERSEY 

Camden  Courier- Post 

At) 

16.264,402 

1.190.003 

1.386.784 

Hackensack  Recerd  . 

At) 

19.815.502 

1.688.938 

1.087.466 

Hackensack  Record  . 

.  (s) 

5.353.634 

827,810 

148.594 

Jersey  City 

Jersey  Jeurnel  . 

At) 

10.148,566 

1.245.205 

786.447 

Levittown  Bucks  County 

Ceurier  Times  . 

(e) 

10,495.075 

373.642 

453.415 

Morristown  Record 

-  (e) 

4.920.718 

469.500 

380.975 

Plainheld  Ceurier  News 

(e) 

11.549.168 

605.490 

626.007 

Trenton  Times  . 

.  (e) 

9.664.214 

918.628 

811.480 

Trenton  Times  Advertiser 

(s) 

7.746.125 

866.358 

108.599 

Trenton  Trentonian 

(m) 

6.695.839 

445.450 

912.990 

Union  City  Hudson 

Dispatch  . 

(m) 

4.769.436 

392.017 

455.473 

Wiliingboro  Burlington 

County  Times 

(e) 

8,400.246 

400.064 

328.917 

1.984.703 

2,356.209 

843.795 

10.846.211 

6.723.190 

10.848.580 

6.567.763 

2.817.519 

6.545.126 


9.517.140 

9.309,012 

7.032.944 

22.790.718 

19.943.276 

35.809.795 

15.465.713 

12.258.713 
25.929.114 


319.258  4.916.360  25.990,332 
341,029  4.881,685  16.635.103 
360.622  3.221.970  12.708.505 
1.092.775  2.370.664  17.025.683 
179.371  1.427.843  6.875.423 

963.983  7.407,348  29.304,563 
237.386  5.896.051  20.450,243 


576.562  4.622.791  20,188.716 
110,759  3,501.758  12,422.001 


320.207  2,684.051  12.357,966 
158.909  837,104  4,842,708 


508.410  6.795.383  26.436.118 
,180.392  5.982.597  29.966.775 
225.896  1.664.357  8.220,499 


677.674  3.762.506  16.937.859 


456.761  4.157.361  16.055.528 
406.518  3.017.319  9.359.306 
692.305  4.018.038  17.625.379 
368.147  3.481.803  15.441,515 
199.105  1.375.008  10.297.830 

223.165  3.650.480  12.119.782 


782,752  2.988.735  9.695.247 


287.359  3.371.537  12.999.716 


MASSACHUSETTS 


Albuquerque  Journal 


(m)  15.774,864  920.081  1.142.979  327.800  5.029.608  23,288.128 


Boston 

Boston 

Record  American 
Advertiser  . 

(d) 

..(S) 

5.172,308 

4.154.759 

794.903 

509,150 

552.603 

95.053 

182,551 

14.139 

1.700.270 

518.885 

8.576.556 

5.293.063 

Albuquerque  Jeurnal 
Albuquerque  Tribune 

(s) 

(e) 

5.271.644 

15.714.383 

783.654 

848.607 

216.257 

1.136.545 

303.109 

306,279 

1.470.165 

5.023.772 

8.049.033 

23.093.848 

Boston 

Glebe 

(e) 

8.607.501 

2,536.726 

1.020.349 

745.755 

4.739.440 

17.752.687 

NEW  YORK 

Boston 

Globe 

(m) 

8.460,257 

3,086.212 

1. 171.746 

844.881 

7,821,389  21.500.801 

Besten 

Glebe 

..(8) 

10.751.289 

2.808.454 

275.438 

117,887 

8.192.498  22.148.624 

Albany  Knickerbocker  News 

Boston 

Herald 

Traveler 

(m) 

7.179.765 

1.958.898 

755.786 

777.529 

4,443.077 

15.245.859 

Union-Star  . 

(e) 

11.870.619 

1.831.678 

848.251 

613.974 

3.653,312 

18.988.837 

Boston 

Herald 

Traveler  . 

..(8) 

6.690.303 

1.582.020 

217.526 

104.557 

3.112,422 

11.708,243 

Albany  Times-Unlon  . 

(m) 

7.895.514 

I.38I.2I8 

808.260 

386.492 

5.068.799 

15.871.937 

Lawrence  Eagle-Tribune 

..(d) 

9.265,733 

593.085 

564.463 

752.943 

3,380.793 

14,709.269 

Albany  Times-Unlon  . 

-(s) 

6,787.905 

i, 120,305 

226.160 

310,006 

2.  i  15.303 

10.561.398 

Lewell 

Sun 

(e) 

7.607.934 

479,704 

481.098 

288.857 

2,975.558 

12.003.406 

Binghamton  Press  . 

(e) 

11.090.885 

1.079.209 

836.755 

353.466 

4.006.478 

17.478.016 

Lewell 

Sun 

..(8) 

2.941.575 

645.490 

32.092 

144.576 

1.466.493 

5.257.153 

Binghamton  Press  . 

(s) 

3.769.068 

726.233 

227,877 

■74.888 

1.201.626 

6.I00.SII 

Lynn 

Item 

(e) 

6,048,175 

505.242 

377,169 

384.931 

2.385.859 

9.815.529 

Binghamton  Sun-Bulletin  . 

(m) 

2.229,766 

3I3.III 

213.337 

151.929 

1,378.234 

4.438.547 

Quincy 

Patriet 

Ledger  . . 

(e) 

7.844,012 

553.721 

1.148.950 

460,893 

4.007.443 

14,169.914 

Buffalo  Courier  Express 

(m) 

7.247.073 

799.529 

1.723,223 

560.366 

2,599.250 

13.002.283 

Wercester  Telegram  . 

..(8) 

6.116.624 

736.285 

536.322 

241.179 

1.486.870 

9.118.639 

Buffalo  Ceurier  Express 

(s> 

10.065.948 

1.376.137 

788.645 

100.316 

920.559 

13.251.966 

Worcester  Telegram 

(m) 

5.184.386 

881.652 

731.697 

404.343 

3.484.041 

10.873.674 

Buffaio  News  . 

(0) 

24.313.464 

2,112.908 

2.189.090 

694.463 

5.993.780  35,403.946 

Wercester  Gazette 

(e> 

6.651.236 

970.240 

828.134 

460.607 

3.526.181 

12.485.229 

Elmira  Star  Gazette 

(d) 

8,158.175 

607,384 

442.220 

294.950 

2.147.002 

11.781,180 

This  makes  the  ninth  consecutive  year  that 
The  Miami  Herald  has  been  {^^^v^America’s 
most  colorful  newspaper.  The  Miami  Herald 

ranked  #  1  in  ROP  Color  Advertising  in 
1970. 

Source:  Media  Records 
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Newspaper 

Retail 

General 

Auto¬ 

motive 

Adver- 

Financidl  Classified  tising 

Elmira  Telegram 

(s) 

3.315.704 

726.514 

110.902 

251.935 

718.677 

5.124.713 

Glens  Falls  Post  Slar(m) 
Times 

& 

(e) 

7.075.793 

288.237 

350.631 

381.504 

2.389.488 

10.602.081 

Long  Island  Newsday 
(Suffolk) 

(e) 

22.820.391 

1.710.763 

1.436.534 

904.844 

6.841.309 

33.799.121 

Long  Island  Newsday 
(Nassau)  . 

(e) 

23.575.491 

1.706.369 

1.469.007 

1.072.343 

6.848.232 

35.025.358 

New  York  Times 

(m) 

16.581.603 

6.727.583 

1.221.623 

3.760.158 

11.338.914 

39.747.048 

New  York  Times 

(S) 

13.631.353 

10.622.958 

634.860 

751.489 

11.572.185 

37,246,635 

New  York  News 

(m) 

20.218.061 

2.321.505 

I.49I.3I4 

t. 493. 174 

2.597.996 

28.181.944 

New  York  News 

(S) 

20.671.231 

2.116.428 

769.900 

348.365 

1. 135.103 

25.058.909 

New  York  Post 

(c) 

9.394.959 

2.056.009 

468.796 

1.159.680 

2.122.007 

I5.303.46t 

New  York  Long  Island 
Press 

(e) 

7.634.301 

1.232.869 

1.122.667 

1.251.099 

4,998,896 

16.628.764 

New  York  Long  Island 
Press 

(S) 

4.750.133 

773.645 

130.596 

109.025 

1.586.978 

7.351.062 

New  York  El  Diario* 

La  Prensa 

(m) 

2.135.475 

793.072 

203.849 

96.155 

1. 171.456 

4.416.934 

New  York  El  Diarlo* 

La  Prensa  . 

(S) 

712.034 

194.446 

12.676 

10.250 

278.160 

1.207.953 

Newburgh  News 

(e) 

9.037.327 

699.241 

533.463 

702.415 

1.868.975 

13.042.319 

Niagara  Falls  Gazette 

(e) 

10.772.949 

593.425 

513.880 

371.182 

2.100.564 

14.531.873 

Niagara  Falls  Gazette 

(S) 

3.015.091 

735.307 

103.935 

91.922 

743.900 

4.695.155 

Rochester  Democrat  &. 
Chronicle 

(m) 

10.888.829 

1.568.097 

1.810.335 

499.619 

4.942.072  20.080.165 

Rochester  Democrat  & 
Chronicle 

(S) 

8.629.343 

879.160 

634.707 

341.173 

2.814.706 

13.303.287 

Rochester  Times  Union 

(e) 

16.631.877 

1.852.312 

1.914.320 

548.026 

3.302.054 

24.296.976 

Syracuse  Herald  Journal 

(e) 

14.552.485 

1.661.582 

1.632.883 

417.880 

3.632.565  22.270.553 

Syracuse  Herald  American 

<S) 

5.497.648 

1.259.681 

495.497 

162.104 

1.675.075 

9.311.223 

Syraeusa  Post-Standard 

.  (m) 

5.1 12.225 

1.666  765 

977.956 

422.822 

1.601.415 

10.297.409 

Troy  Record  (m)  & 

Times  Record 

(e) 

9.903.367 

930.475 

706.394 

347.713 

2.804.500 

14.891.333 

Utica  Observer  Dispatch 

(e) 

6.572.910 

858.450 

661.851 

255.754 

2.580.666 

10.997.576 

Utica  Observer  Dispatch 

<S) 

3.410.245 

748.10? 

189.987 

152.092 

636.112 

5.136.679 

Utica  Press 

(m) 

9.241.572 

854.300 

819.876 

396.156 

2.725.949 

14.197.349 

WESTCHESTER.ROCKLAND  GROUP 


Mamaroneck  Times 

(e) 

8.417.418 

1.701. 018 

634.789 

764.278 

2.819.870 

14,368.742 

Mt.  Vernon  Argus 

(e) 

9.027.241 

1.685.173 

798.514 

701.799 

2.994.151 

15.250.746 

New  Rochelle  Standard 

Star 

(e) 

9.308,633 

1.759.345 

777.188 

796.547 

3.009.008 

15.712.856 

Ossining  Citizen  Register 

(e) 

9.023.598 

1.750.330 

640.323 

697,319 

2.936.676 

15.105.826 

Peekskill  Star 

(e) 

7.297.040 

1.500.624 

679.657 

525.732 

1.042.469 

11.167.337 

Port  Chester  Item 

(e) 

9.677.423 

1.699.488 

699.547 

735.600 

3.018.905 

15.882.163 

Rockland  Journal 

(e) 

11.033.624 

1.700.269 

778.138 

792.835 

4.270.491 

18.799.725 

Tarrytown  News 

(e) 

8.284.529 

1.721.656 

630.626 

689.291 

2.953.849 

14.333.130 

Yonkers  Herald  Statesman 

(e) 

10.635.964 

1.759.206 

838.910 

876.171 

3,649.879 

17.870.283 

White  Plains  Reporter 

Dispatch  .  . 

(e) 

11.240.754 

1.776.292 

1.016.050 

1.063.027 

3.991.249 

19,257,002 

NORT 

H  CAROLI 

INA 

Charlotte  News 

(e) 

10.489.867 

1.986.482 

1.188.700 

550.801 

7.913.450 

22.172.265 

Charlotte  Observer 

(m) 

l8.t9S.7l6 

1.987,247 

1,169.366 

562.590 

7,931.989 

29.894.578 

Charlotte  Observer 

(S) 

5.924.216 

1,088.423 

314.505 

178,245 

3.125.233 

10.638.270 

DHIO 

Akron  Beacon  Journal 

(e) 

20.163.582 

1.850.135 

1.442.406 

666.150 

7.947.598 

32.343.522 

Akron  Beacon  Journal 

(S) 

9.415.994 

1.322.782 

406.808 

133.232 

3.398.592 

14.677.748 

Cincinnati  Enquirer 

(m) 

13.314.498 

1.843.432 

1,166.186 

1.282.263 

M. 650.580 

29.361.301 

Cincinnati  Enquirer 

(S) 

1 1.806.441 

1.166.608 

408.572 

236.727 

4.198.269 

17.817,272 

Cincinnati  Post  & 

Times-Star 

(C) 

17.587.459 

2.418.538 

1.387.290 

921.582 

6.700.806 

29.144.621 

Cleveland  Plain  Dealer 

(m) 

14.817.263 

2.594.204 

1.332.985 

1.196.759 

11.709.093 

31.845.458 

Cleveland  Plain  Oealer 

(S) 

11.893.761 

1.734.678 

381.099 

327.099 

5.648.662 

19.986.110 

Cleveland  Press 

(e) 

20.133.471 

2,449.256 

1,581,715 

973.175 

7.083.770 

32,367.121 

Columbus  Dispatch 

(e) 

19.948.864 

1.91 1.084 

2.013.038 

1.144.557 

8,439,934 

33.624,262 

Columbus  Dispatch 

(S) 

12.412.874 

1. 158.631 

521.751 

357,255 

5.591.391 

20.044.566 

Columbus  Citizen-Journal 

(m) 

7,125.295 

1.379.741 

765.671 

1. 015.127 

2.725.685 

13.185.424 

Dayton  Journal- Herald 

(m) 

18.370  995 

1.498.600 

1.565.392 

430.747 

8.005.545 

30.067.546 

Dayton  News  . 

(e) 

19.211.688 

1,623.772 

1.580.708 

429.033 

8.023,027 

30,997.330 

Dayton  News  . 

(S) 

7.519.498 

987.25$ 

145.057 

76.106 

1.999.862 

10.729.244 

Toledo  Times  . 

(m) 

2.753.740 

1.133.927 

1.090.897 

353.741 

2.281.948 

7.662.990 

Toledo  Blade  . 

(e) 

16.043.270 

1.420.1  II 

1.212.037 

378,866 

5.472.614 

24.614.460 

Toledo  Blade  . 

(S) 

9.259.561 

780.331 

322.684 

141,563 

2,290.443 

12.796.887 

Willoughby  News  Herald 

. .  (e) 

7.250,412 

325.490 

364.980 

393.876 

2,354,204 

10.799.351 

Youngstown  Vindicator 

..(e) 

15.310.086 

1.374.213 

1.058.673 

365.624 

3.995.539 

22.213.472 

Youngstown  Vindicator 

(S) 

9.633,452 

1.027.937 

492.397 

134.593 

2.417.688 

13.706,207 

Total 

Auto-  Adver- 

Newspaper  Retail  General  motive  Financial  Classified  tising 


OKLAHOMA 


Uklahoma 

City 

Oklahoman 

(m) 

ll.832.SI3 

M80.04I 

1.024.073 

395.890 

6.322.956 

29.783.993 

Oklahoma 

City 

Oklahoman 

(S) 

5.134.283 

872.002 

134.887 

254.102 

2.573.985 

8.972,070 

Oklahoma 

City 

Times  .... 

(0) 

10.410.824 

1,090.214 

1. 018.118 

455.931 

6.325.516 

19.305.876 

Oklahoma 

City 

Journal  ... 

(m) 

7.017,298 

491.119 

510,568 

171.247 

2.631.939 

10.878,720 

Oklahoma 

City 

Journal  . . 

(S) 

2.204.720 

766  827 

91.591 

122.268 

750.260 

3.938.629 

Tulsa  Tribune 

(e) 

14.585.110 

1. 082. 943 

1.051. 148 

354.622 

5.617,288 

22.696.703 

Tulsa  World  . . 

(m) 

14.456,927 

1.087.198 

1.053.870 

353.306 

5.582.446 

22,553.615 

Tulta  World 

(S) 

5.204.177 

626.319 

110.290 

185.094 

2,268.044 

8.399.827 

OREGON 

Portland 

Oregonian  . 

.  (m) 

19,082,009 

1.950.415 

1.307.702 

342.031 

10.119.613 

32,829.790 

Portland 

Oregonian  . 

.(S) 

7.624,957 

1.209.080 

151.588 

75.536 

4.310.266 

13.373.848 

Portland 

Oregon  Journal  . 

(e) 

5,074,531 

1.544,656 

855.531 

299.699 

3.566.587 

11.360.611 

PENNSYLVANIA 

Erie  Times  (e)  4 


News  . 

(m) 

10.750.834 

835.388 

841.342 

274.722 

3.-392.586 

16.247,692 

Erie  Times-News  . 

(S) 

4.139.361 

819.208 

275.810 

251.310 

1,894.261 

7,380.622 

Philadelphia  Bulletin 

(e) 

21.058.765 

3.294.230 

1.852.153 

770.787 

6.576.251 

33.721.350 

Philadelphia  Bulletin  . 

(S) 

10.697.955 

1.971.807 

211.008 

142.128 

2.041.280 

15.065.099 

Philadelphia  Inquirer  . ... 

.  (m) 

12.366.389 

2.458.635 

1.147.784 

849.972 

8.651,653 

25.691.150 

Philadelphia  Inquirer  .... 

.(S) 

18.061.824 

2.522,532 

574.780 

209.527 

4.937.317 

26.306,441 

Philadelphia  News  . 

.  (e) 

7.292.318 

1.069.624 

726.338 

283.495 

3,348.691 

13.186.419 

Pittsburgh  Post-Gazette  4 

Sun  Telegraph  . 

(m) 

8.594.184 

2.102.205 

836.097 

599.901 

1.601.786 

14.172,785 

Pittsburgh  Press  . 

..(e) 

17.332.150 

2,665.933 

1.133.876 

761.228 

6.256.000 

28.394.455 

Pittsburgh  Press  . 

(S) 

10,497.027 

1.592.752 

242.369 

236,911 

4.684.269 

17.253,838 

Reading  Eagle  (e)  4 

Times  . 

(m) 

12.965.562 

799.325 

756.234 

328.585 

2.688.894 

17.721.469 

Reading  Eagle  . 

(S) 

5.703.150 

724.976 

119.589 

202,937 

508.785 

7.260,636 

PU 

ERTO  RICO 

San  Juan  El  Mundo  . 

(m) 

11.326.005 

3.548.321 

1.208.566 

597.361 

5.4:19,627 

22.205,263 

San  Juan  El  Mundo  . 

(S) 

873.908 

424,007 

44.318 

34.410 

542,642 

1.922,220 

San  Juan  Star  . 

.  (m) 

4.574.252 

1,946.482 

445.838 

372.824 

4.735.087 

12.156.884 

San  Juan  Star  . 

(S) 

913,092 

373.764 

71.946 

69.047 

931,646 

2.363.610 

RHOOE  ISLAND 


Pawtucket  Times  .  . 

(e) 

7.331.909 

674,449 

708.312 

501.410 

1. 511.875 

10.893.655 

Providence  Bulletin 

(0) 

13.615.827 

1.625.468 

1.199.868 

523.658 

5.813,337 

22.8)5. 182 

Providence  Journal  . 

(m) 

0.587.933 

1.908.621 

2.246.657 

534.648 

5.992.259 

19.783.733 

Providence  Journal  . 

(S) 

9.836.166 

1.329,232 

1.168.946 

302.577 

1.545.061 

14.187.864 

TENNESSEE 

Knoxville  Journal  . 

(m) 

5.651.071 

1.04 1.941 

742.626 

302.709 

2.976.073 

10.773.974 

Knoxville  News-Sentinel 

(e) 

10.703.419 

1. 131.242 

1,068.232 

281.219 

2.926.128 

16.156.274 

Knoxville  News-Sentinel 

(S) 

3.597.047 

888.310 

104.420 

71.377 

1.453.144 

6.124.847 

Nashville  Banner  . 

.  (e) 

13.703.692 

1.579.188 

1.703,705 

500.001 

5.979.983 

23.581.349 

Nashville  Tennessean  . 

.  (m) 

13.556.239 

1.589.680 

1.710.030 

501.090 

6.031.220 

23.488.99G 

Nashville  Tennessean  . . 

(S) 

6.521,298 

687,142 

323,226 

70.686 

2.227,296 

9,837.875 

TEXAS 

Dallas  News  . 

(m) 

22.458.918 

2,698.407 

1.662.214 

476.481 

12,560.835 

39.980.992 

Dallas  News  . 

.(S) 

7.952,864 

1,267.812 

228,552 

156.280 

4,423.046 

14.046,614 

Dallas  Tlmes-Herald  .  .. 

(e) 

24.415.515 

2.928.619 

1.965.172 

412.452 

10,333.625 

40.151.625 

Dallas  Tlmes-Herald  . 

(S) 

10.176.973 

1.634.289 

288.478 

121,544 

3,743.088 

15.972.588 

El  Paso  Times  . 

(m) 

12.224.611 

852.879 

979.162 

217.828 

4.364.504 

18,719.029 

El  Paso  Times . 

(S) 

4.577.224 

823.670 

154.940 

90.402 

897.710 

6.549.309 

El  Paso  Herald  Post  . 

(0) 

11.170.368 

910.855 

1.173.039 

273.222 

4,350.497 

17.908.322 

Fort  Worth  Star-Telegram 

(m) 

10.381.028 

2.104,056 

1.401.738 

275.529 

7.076.163 

21.279.067 

Fort  Worth  Star-Telegram 

(0) 

19.854.595 

2.103.488 

1,676.488 

277,206 

6.998.955 

31.043,782 

Fort  Worth  Star-Telegram 

(S) 

9.343.913 

1. 179.411 

706.948 

152.400 

2.605.957 

13.997.234 

Fort  Worth  Press  . 

(e) 

3.652,814 

600.822 

227.990 

89.613 

979,952 

5.602.943 

Fort  Worth  Press  . 

(S) 

1,357.084 

780.294 

81.713 

53.842 

440.967 

2,722,502 

Houston  Chronicle  . 

(e) 

25.361.276 

2.323,170 

1.654,199 

452.753 

18.085.803 

48.049.798 

Houston  Chronicle 

(S) 

10.346.703 

1.103.454 

353.428 

236.041 

7.575.667 

19.625.713 

Houston  Post  . 

(m) 

22.451.846 

2.181,928 

1.506.142 

427.406 

12.958.730 

39,624,681 

Houston  Post  . 

(S) 

7.880.557 

1.033.738 

226.224 

170.037 

5.254.830 

14.576.766 

Memphis  Commercial 

Appeal 

(m) 

16.279.885 

1.655.712 

1.302.726 

467.851 

6,319.047 

26,1 12.4:17 

Memphis  Commercial 

Appeal  . 

(S) 

7.356.701 

809.605 

270,646 

158.326 

2,562.458 

1 1,162.065 

Memphis  Press. Scimitar 

(e) 

8.371.327 

1.550.348 

1.635.166 

477.959 

6.337.013 

18.407.995 

San  Antonio  Express 

(m) 

14.872,357 

1.603.168 

1.328.219 

639.226 

8.336.221 

26.817.519 

San  Antonio  Express- News 

(S) 

7.104.582 

1.089.394 

225.521 

103.292 

2,531.136 

11.061.568 

San  Antonio  Express-Newt 

(sa) 

1.832.093 

131.836 

55.845 

27.081 

2.027.820 

4,082,345 

(Continued  on  page  iX) 


From  Cape  Kennedy  to  Key  West,  the  surest 
way  to  succeed  is  by  advertising  in  Florida’s 
dominant  medium,  The  Miami  Herald. 

The  Miami  Herald  ranked  #  2  in  Total 
Advertising  in  1970. 

Source:  Media  Records 
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Auto- 

Adver- 

Newspaper 

Retail 

General 

mofive 

Financial  Classified  tising 

San  Antonio  News 

(f) 

13.847.513 

1.581.780 

1.321.489 

552.451 

8.339.338 

25.677.526 

San  Antonio  Light 

(e» 

18.746.134 

1,487.100 

1.407.915 

534.624 

6,702.121 

28.909.469 

San  Antonio  Light 

(S) 

9.149.983 

1.089.480 

385.003 

88.960 

1.960.483 

12.681.339 

San  Antonio  Light  . 

($a) 

992.941 

75.321 

45.398 

24.992 

1.306.342 

2.448.450 

UTAH 

Salt  Lake  City  Trihuno 

(m) 

17.440.140 

1.451,646 

1.6 13.891 

476.390 

6.923.843 

28.028.993 

Salt  Lake  City  Tribune 

(S) 

7.097.244 

1.229,772 

216.138 

123.025 

1.588,160 

10.276.532 

Salt  Lake  City  Deseret 

News 

(e) 

17.341.921 

1 ,347.889 

I.6I0.I35 

472,120 

6.937.738 

27.841,235 

VIRGINIA 

Roanoke  Times 

(m) 

9.762,452 

1.099.473 

812.071 

448.130 

3.835,258 

16.003.132 

Roanoke  Times 

(S) 

3.195.310 

825.890 

73.122 

285.818 

958.986 

5.354,241 

Roanoke  Woi Itl-News 

(e) 

9.866.057 

1. 117.431 

809.768 

432.454 

3.842,406 

16.145.911 

WASHINGTON 

Eveiett  Herald 

(e» 

13.095.744 

808.682 

939,241 

418.765 

5.714.021 

21.453.940 

Seattle  Post-lniclligenrcr 

(m) 

9.407.480 

1. 751. 560 

1,120.239 

456,819 

7.875,898 

20.657.570 

Seattle  Post>lntelligeiicer 

(S) 

3.181. 198 

1. 117.521 

120.442 

103,308 

1,942,175 

6,467.163 

Seattle  Times 

(e) 

16.661.981 

2.426.895 

1.403.379 

523.988 

10.669.211 

31.729.577 

Seattle  Times 

(S) 

6.387.122 

1.153.892 

210.948 

90.349 

4.155.462 

11,999.618 

Spokane  Spokesman* Review 

(m) 

6.986.665 

887.400 

841.883 

184,360 

3.164.088 

I2.I07.I0I 

Spokane  Spokesman -Review 

(S) 

4.513.430 

880.527 

141.931 

160.692 

1.850.432 

7,548,767 

Spokane  Chronicle 

(e) 

8.705.630 

893.345 

863.854 

304.981 

3.098.902 

13,930.777 

Stockton  Record 

(e) 

9.994.719 

1. 185.417 

1.236.997 

321.208 

3.283.155 

16.138.866 

Stockton  Record 

(S) 

2.109.108 

730.506 

132.464 

38.952 

637.771 

3.650.719 

Tacoma  News  Tribune 

(e) 

12.892.743 

1,791.434 

950.709 

378.559 

6.515.979 

22.626.991 

Tacoma  News  Trihiine 

(S) 

4.744.983 

477.645 

129.737 

62.729 

2.319.866 

7,736.914 

WISCONSIN 

Madison  Capitol  Times  (c) 

& 

Wisconsin  Slate  Journal 

(III) 

13.135.843 

1.099.858 

943.110 

510.978 

6.140,914 

21.909.736 

Madison  Wiseonsin 

State  Journal 

(S) 

5.045.670 

921.131 

166,916 

170.586 

1.449.413 

7,753,841 

Milwaukee  Sentinel 

(ml 

7.094.083 

1.847.636 

1.533.285 

877.717 

6,369.670 

17.747.079 

Milwaukee  Juiinial 

(e) 

25.671.217 

2,328.959 

1.695.189 

912.538 

7.535.725 

38,178.855 

Milwaukee  Journal 

(SI 

it. 216.416 

1.390.713 

506.209 

389.518 

8.098,437 

21,605.111 

CANADA 

Montreal  Star 

(e) 

17.601.166 

3.953.979 

1,850.312 

265.103 

9,214.585  33.291.661 

Montreal  Gazette 

(m) 

7.943.815 

4.354.135 

767,365 

479,542 

4.407.229 

18.712.983 

Montreal  La  Pressc 

(e) 

21.062.997 

4.765.513 

1.820.359 

271,118 

9.645.425  38.012.665 

Toronto  Globe  &  Mail 

(ml 

6.599.312 

3.789.094 

1.260.997 

558,362 

7,007.885 

19.506.077 

Toronto  Telegram 

(c) 

14.890.748 

3.611.225 

1.872.332 

239.549 

11.327.677 

32.062.340 

Toronto  Star 

<c) 

18.834.246 

4.219,256 

2.146.334 

252.640 

15.231.950  40.830.532 

PART  RUN  LINAGE 


Akron  (0.)  Beacon  Journal  (e)  . 
Akron  (0.)  Beacon  Journal  (S) 
Atlanta  (Ga.)  Journal  (e)  .... 
Baltimore  (Md.)  News- 

American  (e)  .  . 

Baltimore  (Md.)  Sun  (m)  . 

Binghamton  (N.Y.)  Press  it)  . 
Buffalo  (N.Y.)  Courier 

Express  (m)  . . 

Buffalo  (N.Y.)  Courier 

Express  (S)  . 

Buffalo  (N.Y.)  News  (e)  . 

Chicago  (III.)  Tribune  (m)  .... 
Chicago  (III.)  Tribune  (S)  .... 
Chicago  (III.)  Sun-Times  (S)  .. 
Cincinnati  (0.)  Post  & 

Times-Star  (e)  . 

Cleveland  (0.)  Plain  Dealer  (m) 
Cleveland  (0.)  Plain  Dealer  (S) 

Cleveland  (0.)  Press  (e)  . 

Cocoa  (Fla.)  Today  (m)  . 

Cocoa  (Fla.)  Today  (S)  . 

Dallas  (Tex.)  News  (m)  . 

Dallas  (Tex.)  News  (S)  . 

Dallas  (Tex.)  Times-Herald  (e) 
Dallas  (Tex.)  Times-Herald  (S) 
Denver  (Col.)  Post  (e)  . 


105.568 

434.762 

I, 919.993 

191.620 

140.100 

841,153 

29.376 

263.768 

1,537.548 

II. 214.802 
5,368.543 
3,854,030 

181,296 

1,214,072 

648.811 

6,093,859 

329.720 

166.400 

1.434.684 

863.536 

2,406,984 

1,013,202 

1.652,238 


Des  Moines  (la.)  Tribune  (e)  .. 
Des  Moines  (la.)  Register  (S)  . 
Detroit  (Mich.)  Free  Prss  (m) 
Detroit  (Mich.)  Free  Press  (S) 

Detroit  (Mich.)  News  (e)  . 

Detroit  (Mich.)  News  (S)  .... 
Hackensack  (N.J.)  Record  (e)  . 
Hartford  (Conn.)  Times  (e)  ... 
Hartford  (Conn.)  Times  (S)  ... 
Houston  (Tex.)  Chronicle  (e)  .. 

Houston  (Tex.)  Chronicle  (S)  . . 

Houston  (Tex.)  Post  (m)  . 

Houston  (Tex.)  Post  (S)  .... 

Jersey  City  (N.J.)  Jersey 

Journal  (e)  . 

Long  Beach  (Calif.) 

Independent  (m)  . . 

Long  Beach  (Calif.) 

Press  Telegram  (e)  . 

Los  Angeles  (Calif.)  Times  (m) 
Los  Angeles  (Calif.)  Times  (S) 
Memphis  (Tenn.)  Press- 

Scimitar  (e)  . 

Miami  (Fla.)  Herald  (m)  . 

Miami  (Fla.)  Herald  (S)  ...  . 

Miami  (Fla.)  News  (e)  . 

Minneapolis  (Minn.)  Star  (e)  . 


873,520 

2.325.816 

984.850 

996.690 

7.567,824 

2,743,916 

4,527,403 

195,360 

1,541,232 

5,394,159 

1.584,163 

3.246,649 

1,867,104 

1.032.365 

2,733,068 

2,733.068 

10.931.188 

13,952.912 

1,035.742 

2,473,212 

1.348.298 

650.160 

6.855,976 


New  Orleans  (La.)  Times- 

Picayune  (S)  .  308,296 

New  Orleans  (La.)  States 

&  Item  (e)  254,335 

New  York  (N.Y.)  News  (m)  ...  10.752.332 
New  York  (N.Y.)  News  (S)  ...  14.597,544 
Newark  (N.J.)  Star  Ledger  (m)  366,948 

Newark  (N.J.)  Star  Ledger  (S)  237.704 

Oakland  (Calif.)  Tribune  (S)  ..  120.881 

Oklahoma  City  (Okla.) 

Oklahoman  (m)  .  3,302.409 

Oklahoma  City  (Okla.)  Times  (e)  2,908,116 

Oklahoma  City  (Okla.) 

Journal  (m)  .  1.182.067 

Orlando  (Fla.)  Sentinel  (m)  ..  5.020.091 

Orlando  (Fla.)  Sentinel  (S)  ...  2.050,875 

Orlando  (Fla.)  Star  (e)  .  3.965.287 

Philadelphia  (Pa.)  Bulletin  (e)  7.746,528 

Philadelphia  (Pa.)  Bulletin  (S)  6,322.194 

Philadelphia  (Pa.)  Inquirer  (m)  3.583.110 

Philadelphia  (Pa.)  Inquirer  (S)  7.254.342 

Portland  (Ore.)  Oregon 

Journal  (e)  . 655.472 

Quincy  (III.)  Patriot  Ledger  (e)  351,962 

Reading  (Pa.)  Eagle  (e)  & 

Times  (m)  .  483.923 

St.  Louis  (Mo.) 

Globe-Democrat  (m)  .  2.840,087 

St.  Louis  (Mo.) 

Globe-Democrat  (we)  .  27.860 

St.  Louis  (Mo.) 

Post-Dispatch  (e)  .  2,864,950 

St.  Louis  (Mo.) 

Post- Dispatch  (S)  .  136,681 

St.  Paul  (Minn.)  Dispatch  (e)  .  3.256.343 

St.  Petersburg  (Fla.)  Times  (in)  5.144.458 
St.  Petersburg  (Fla.)  Times  (S)  2.154.547 

San  Antonio  (Tex.) 

Express-News  (S)  .  18,508 

San  Bernardino  (Calif.)  Sun  (in) 

&  Telegram  (e)  .  1.157,480 

San  Bernardino  (Calif.) 

Sun  Telegram  (S)  .  308.362 

San  Jose  (Calif.)  Mercury  (in)  2.507,754 

San  Jose  (Calif.)  News  (e)  ...  2.507.754 

Tampa  (Fla.)  Tribune  (in)  ....  2,595,301 

Wichita  (Kans.)  Eagle  (in)  ...  1.044,331 

Wichita  (Kans.)  Eagle 

&  Beacon  (S)  .  399,906 

Worcester  (Mass.)  Telegram  (in)  226.823 

Worcester  (Mass.)  Gazette  (e)  219.919 

DIRECTORY  OF  FOOTNOTES 
Baltimore  (Md.)  Due  to  strike  conditions  the 
following  newspapers  did  not  publish,  News- 
American  Jan.  1  through  Mar.  16;  Sun 
(m)  Jan.  3  through  Mar.  17;  Sun  (e&S) 
Jan.  3  through  Mar.  16. 

Baton  Rouge  (La.)  Advocate  (m)  and  State- 
Times  (e)  sold  in  combination.  Linage  of 
one  edition.  Advocate  (m)  is  shown. 

Boston  (Mass.)  Globe  (e)  sold  in  com¬ 
bination  with  either  Globe  (m  or  S).  Rec¬ 
ord  American  and  Advertiser  did  not  pub¬ 
lish  Apr.  12.  13  and  14,  due  to  strike 
conditions. 


Buffalo  (N.Y.)  News  (e)  did  not  publish 
June  10  through  June  13.  due  to  strike 
conditions. 

Columbus  (0.)  Dispatch  did  not  publish  Dec. 

4  through  Dec.  16.  Citizen  Journal  did  not 
publish  Dec.  5  through  Dec.  17,  due  to 
strike  conditions. 

Erie  (Pa.)  Times  (e)  and  News  (m)  sold  In 
combination.  Linage  of  one  edition.  Times 
(e)  is  shown. 

Glens  Falls  (N.Y.)  Post  Star  (m)  and  Times 
(e)  sold  in  combination.  Linage  of  one 
edition.  Post  Star  (m)  is  shown. 

Madison  (Wis.)  Capital  Times  (e)  and  Wis. 
cousin  State  Journal  (m)  sold  in  combina¬ 
tion.  Linage  of  one  edition.  Capital  Times 
(e)  is  shown. 

Manchester  (N.H.)  Sunday  News  is  sold  in 
optional  combination  with  the  following 
Monday  Union  Leader. 

Milwaukee  (Wis.)  Journal  and  Sentinel,  due 
to  conditions  resulting  from  a  strike  by 
the  Maintenance  Electricians,  omitted  sub¬ 
stantial  Classified  Advertising  during  part 
of  June  and  July. 

Morristown  (N.J.)  Record  (e)  did  not  pub¬ 
lish  Apr.  14  through  Apr.  27,  due  to 
strike  conditions. 

New  York  (N.Y.)  Post  (e)  did  not  publish 
Oct.  6  through  Oct.  21,  due  to  strike 
conditions. 

Peoria  (III.)  Journal  Star  (e&m)  sold  in 
combination.  Linage  of  one  edition  (e),  is 
shown. 

Reading  (Pa.)  Eagle  (e)  and  Times  (m) 
sold  in  combination.  Linage  of  one  edition 
Eagle  (e).  is  shown. 

Riverside  (Calif.)  Enterprise  (m)  and  Press 
(e)  sold  in  combination.  Linage  of  one 
edition  Enterprise  (m).  is  shown. 

Rockford  (III.)  Star  (m)  and  Register-Re¬ 
public  (e)  sold  in  combination.  Linage  of 
one  edition  Star  (m)  is  shown.  All  news¬ 
papers  did  not  publish  Nov.  9  through 
Dec.  31.  due  to  strike  conditions. 

San  Bernardino  (Calif.)  Sun  (m)  and  Tele¬ 
gram  (e).  sold  in  combination.  Linage  of 
one  edition  Sun  (m)  is  shown. 

San  Francisco  (Calif.)  Due  to  strike  condi¬ 
tions,  Chronicle  (m)  did  not  publish  May 
15  and  published  an  abbreviated  edition 
May  16.  Examiner  (e)  did  not  publish  May 
14  and  15  and  published  an  abbreviated 
edition  May  16. 

San  Juan  (Puerto  Rico)  El  Miindo  (S)  first 
publication  June  7. 

Santa  Ana  (Calif.)  Register  (e)  and  Register 
(m)  sold  in  combination.  Linage  of  one 
edition  Register  (e)  is  shown. 

Troy  (N.Y.)  Record  (m)  and  Times-Record 
(e)  sold  in  combination.  Linage  of  one 
edition  Record  (m),  is  shown. 

Waterbury  (Conn.)  American  (e)  and  Re¬ 
publican  (m)  sold  in  combination.  Linage 
of  one  edition  American  (e)  is  shown. 


EiJitor  &  Publisher  ...  the  complete  picture  ...  all 
about  the  newspaper  industry  every  week  .  .  .  adver¬ 
tising,  management,  production,  personalities.  Only 
$8.00  per  year. 

EDITOR  &  PUBLISHER 

850  THIRD  AVENUE,  NEW  YORK,  N.Y.  10022 


Nearly  two  million  in(divi(dual  want  ads  were 
placed  in  The  Miami  Herald  last  year  —  each 
one  a^o^of  confidence  in  the  result-getting 
power  of  Herald  classified.  The  Miami 
Herald  ranked  #  4  in  Classified  Advertising 

in  1970.  Source:  Media  Records 
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7970  Advertising  Linage 
Surveyed  by  Editor  &  Publisher 

Total 

Auto-  Adver- 

Newspaper  Retail  General  motive  Financial  Classified  tising 


Total 


Auto- 

Adver- 

Newspaper 

Retail 

General 

motive 

Financial  Classified  tising 

Watsonville 

Register-Pajaronlan  . 

..(e) 

4.499,082 

149.154 

59.696 

46,370  .1234.830 

5.989.132 

Whittier  News  . 

.  .(e) 

7.683.282 

376.656 

COLORADO 

NA 

276,934  2.733.080 

10.969.952 

ALABAMA 


Decatur  Daily  . 

(eS) 

8,149.022 

445,340 

NA 

NA 

1,903.538 

10.497,900 

Florence  Times- 

Tri. Cities  Daily  .... 

(eS) 

9,873,822 

417.116 

NA 

NA 

2.2(8.398 

(2.509.336 

HuntsviLe  Times  .... 

15.069,908 

1,009,960 

NA 

NA 

3.344.250 

(9.424.  ((8 

Jasper  Mountain  Eagle 

.(e) 

2,307,879 

184.33) 

In  Local 

146.283 

483.826 

3. 121.321 

Ope.ika  News  . . .  (eex.sat.) 

4,928.014 

(25,972 

NA 

82.726 

754.348 

5.891.080 

1  uscaloosa  News  . 

(eS) 

11,213.062 

448,392 

NA 

NA 

2.237,914 

(3,899.368 

ALASKA 

Ketchikan  News  . 

(e) 

1,546.524 

218,960 

NA 

NA 

131.180 

1,896.664 

ARt20NA 

Mesa  Tribune  . 

.(e) 

5,383.542 

240,394 

NA 

NA 

1.912.246 

7.539.(82 

Tucson  Arizona  Star  . 

.  (m) 

19,754,840 

1.289.554 

NA 

NA 

6.733.776 

27.778.170 

”  Arizona  Star 

(S) 

4,834.551) 

897,988* 

NA 

NA 

1.659.504 

7.392.(M2 

*  Citizen  . 

..(e) 

22,015.364 

1.353.184 

NA 

NA 

6,734.700 

30.103.248 

T  otal  . 

46,604.754 

3,540,726 

NA 

NA 

15,127,980 

65,273,460 

NOTE:  'Includes  495.292  lines  Parade 

Yuma  Sun  . 

(eS) 

5,431,9.6 

228,256 

NA 

NA 

2,126,432 

7,786,604 

ARKANSAS 

Batesville  Guard  ..(eex.sat.) 

1.922.341 

90,888 

90.888 

42.025 

280.169 

2.426.3  (( 

Eldorado  News  . 

.  (m) 

4,362.071 

280.140 

NA 

54.922 

875.210 

5.572.343 

”  Times  . 

. .  (e) 

4.014.388 

264.152 

NA 

9.632 

692.720 

4.980.892 

**  News  . 

.  (S) 

1,373,344 

43.526 

NA 

23.352 

174.608 

1.614.830 

Totals  . 

9,759,803 

587.818 

NA 

87.906 

1.742.538 

12.168.065 

Hope  Star  . 

1.553.090 

178.248 

NA 

38.556 

293.2(6 

2.063.110 

Hot  Springs  Sentinel-Record 

&.  New  Era  . 

(me) 

6.386.912 

420.406 

391.776 

177.772 

2.085.790 

9.462.656 

Pine  Bluff  Commercial 

(eS) 

8,974, 6k6 

579,488 

NA 

NA 

1.738.282 

11.292.386 

Springdale  News  .... 

..(e) 

4.444,104 

495,299 

NA 

NA 

838.327 

5.777,730 

Stuttgart  Leader  .... 

..(e) 

1,757,238 

302,484 

NA 

NA 

413,910 

2.473,632 

CALIFORNIA 

Antioch  Ledger  . 

.  (e) 

4.236.260 

443,795 

305.831 

71.771 

1,180,934 

6.238.591 

Brawley  News 

(e) 

517.608 

56,252* 

NA 

NA 

334,290* 

^  908,250 

NOTE:  'Figiii 

‘cs  in 

combination 

with  Ee  Centro  (Calif.) 

Imperial 

Valley  Press. 

Chico  Enterprise  Record  (e) 

7.284.375 

542.892 

NA 

185.976 

(,7(9,(72 

9,732,4(5 

El  Centro 

Imperial  Valley  Press 

i  (c) 

4,913.258 

284.900 

NA 

NA 

1.429.862 

6.628.020 

Fullerton  News  Tribune 

!  (e) 

9,757.384 

1.223.852 

NA 

Na 

2.298.142 

13.279.378 

Hanford  Sentinel  . 

(p) 

3.899,840 

274.554 

NA 

NA 

1.178.464 

5.503.G66 

Hayward  Review  . 

(eS) 

11.906.146 

774.242 

NA 

NA 

4.91 1.284 

17.185.658 

Huntington  Park  Signal 

1  (e) 

4.650,000 

364.000 

NA 

NA 

2,450.000 

7.4G4.000 

Lodi  News-Sentinel  . . 

(m) 

5.J40.665 

184,037 

NA 

I40.7C4 

1,584,275 

6,949.761 

Marysville 

Appeal -Democrat 

.  .  (e) 

6.072.248 

427. G9l 

42.000 

197.162 

2.065.728 

8.805,132 

Modesto  Bee  . 

(eS) 

11,539.962 

1.504,701 

1.091.935 

298,365 

3,633,351 

18.410.021 

Monterey 

Peninsula  Herald 

■  (e) 

12,471,382 

670.889 

NA 

NA 

4,037.530 

(7,179,792 

Newport  Beach-Costa  hfesa 

Pilot  . 

..(e) 

9,1:2.890 

41 1.783 

3.097.563 

531.572 

3,669.666 

(6,833.474 

Ontario  Report  . 

.  (eS) 

10.973.878 

875. 89J 

NA 

NA 

4.271.184 

16.(20.952 

Oroville  Mercury  ... 

..(e) 

3.409.280 

202,552 

76,678 

76.566 

973.574 

4,738.650 

Palm  Springs  Desert  Sun  (e) 

3.870.230 

382.214 

NA 

NA 

1.990.0/2 

6.242.5(6 

Paso  Robles  Press 

(e) 

1.269.352 

92.298 

55.690 

NA 

337.537 

1.754.878 

Pomona  Progress-Bulletin  (e) 

14.713.986 

899.836 

NA 

NA 

5.442.220 

(5,056.042 

Redding 

Record-Searchlight  . 

.  (e) 

5.924.646 

534.884 

NA 

NA 

2.402.008 

8.861.538 

Redwood  City  Tribune 

(e) 

5.442.444 

635.950 

NA 

NA 

3.208.450 

9.286.844 

Salinas  Californian  .  . 

(e) 

10,644,144 

671,930 

NA 

NA 

3.319.064 

(4.965,706. 

San  Luis  Obispo 

Telegram-Tribune 

. .  (e) 

4,128.474 

301.920 

83.731 

127.687 

1.686.174 

6.327,986 

San  Mateo  Times  ... 

..(e) 

12.699.596* 

1.329.292 

In  Retail  &  Gen'l 

4.347,336 

(8,376,(34 

Santa  Barbara 

News- Press  . 

(rS) 

15.678.383 

1,141.249 

NA 

NA 

7.(74.258 

24,506.857 

Santa  Cruz  Sentinel  . . 

(^S) 

7,743,106 

456.470 

NA 

NA 

3.270.316 

1  (.826.220 

Santa  Maria  Times  . . 

.  (e) 

5.774.342 

437.920 

NA 

219.744 

2. (95. (72 

8.627.178 

Santa  Paula  Chronicle 

(e) 

4.990.090 

142.716 

85,624 

42.812 

526.820 

5,788.062 

Santa  Rosa 

Press- Democrat  ... 

(eS) 

10,941.506 

888,453 

NA 

NA 

4.390.394 

16,220.353 

Taft  Midway  Driller  ... 

(e) 

1.097.886 

76.860 

NA 

NA 

323.708 

1,498.454 

Thousand  Oaks 

News-Chronicle  . 

(eS) 

4,100,082 

400,274 

NA 

NA 

2.271.574' 

'  6,771,870 

Tulare  Advance -Register 

(e) 

2.577.687 

130.361 

31.344 

41.764 

1.008.294 

3,789,4j0 

Turlock  Journal  . 

.  (e) 

3.452,442 

191,436 

NA 

NA 

887.502 

4.652.452 

Ukiah  Journal  . 

..(e) 

3.035,760 

197,526 

NA 

NA 

852.036 

4.085.322 

Van  Nuys 

News  &  Green  Sheet 

(mS) 

25.854,920 

673.4^6 

NA 

695.3(7 

(9.436,963 

46.660,656 

Walnut  Creek 

Contra  Costa  Times 

.  (m) 

15.416,450 

947,422 

NA 

37.751 

6.425.944  22.992,074 

Boulder  Camera  . 

(eS) 

16,625,182 

230,860 

121,2(8 

NA 

2.957,640 

(9.934.900 

Colorado  Springs  Gazette 

&.  Telegraph  . 

<eS) 

22,444,996 

1.037.246 

NA 

NA 

6.672.986 

30.055.228 

Denver  Post  . 

.(eS) 

27,549,(73 

3.633,976 

2.064.672 

1,297.952 

I6.47(.295 

5  (.093, 177 

Durango  Herald  . 

(eS) 

2,422,084 

221,445 

NA 

NA 

727,160 

3,370.689 

Ft.  Collins 

Coloradoan  . .  (eS  ex. 

sat.) 

7,157,279 

(77.(84 

255,007 

500.864 

2,530.661 

(0.620,995 

Ft.  Morgan  Times  _ 

...(e) 

2,144,478 

76,523 

34.402 

NA 

349.888 

2.690.131 

Grand  Junction  Sentinel  (e) 

4,612.132 

397,782 

NA 

NA 

1.269.870 

8,548,960 

*’  Sentinel 

(S) 

l,5(6,(44 

39.872 

NA 

NA 

475,230 

2.050,650 

Totals  . 

6,128,276 

437.654 

NA 

NA 

1,745.100 

10.599.610 

Lamar  Tri-State  News 

(e) 

1.937,262 

I20.I9C 

In  Gen’l 

In  Gen’l 

263,564 

2,32  (.046 

Longmont  Times-Call  . 

..(e) 

5,764,675 

149.000 

NA 

NA 

1,230.554 

7,144.829 

Loveland  Reporter- 

Herald  . 

. .  (e) 

3.758.566 

165,956 

NA 

NA 

850.318 

4.774,840 

Montrose  Press  ..(e  ex. sat.) 

1,260.000 

182.000 

In  Gen’l 

In  Gen’l 

420.000 

.  1.862.000 

Pueblo  Chieftain  . 

.  (m) 

8.052.253 

640.570 

NA 

NA 

1.276.535* 

9.969,358 

"  Star-Journal  .. 

8.033.309 

640,570 

NA 

NA 

1.256,421* 

9.930. 30U 

Pueblo  Star-Journal  & 

Sunday  Chiedtain  ... 

..(S) 

2,929.408 

223.628 

NA 

NA 

432.678’’ 

3.585,7(4 

Totals  . 

(9,0(4,970 

1,504.768 

NA 

NA 

2.963.634 

23.485,372 

Rocky  Ford  Gazette  . 

.(e) 

NA 

NA 

NA 

NA 

NA 

2,121,420 

CONNECTICUT 

Brigeport  Telegram  ... 

.  (m) 

16.799.929 

1.507.985 

NA 

NA 

6.(32.469 

24.440,383 

’*  Post  . 

..(e) 

16,678.802 

1.514.489 

NA 

NA 

6.042.659  24.235.930 

’*  Sunday  Post 

.  .(S) 

7,490.848 

263,665 

NA 

NA 

1.973,612 

9.728.(25 

Totals  . 

40.969.579 

3.286.139 

NA 

NA 

14.(48,740 

58.404,458 

Bristol  Press  . 

.(e) 

7.242.1 16 

299.152 

88.(56 

NA 

1.633.268 

9,262,692 

Greenwich  Time  . 

..(e) 

4,990.160 

924,756 

224.6(6 

357.0(4 

(.878.226 

8.374,772 

Middletown  Press  .... 

..(e) 

6,545.784 

369.432 

NA 

NA 

1.629,936 

8.545.(52 

New  Britain  Herald  . 

..(e) 

8,936,578 

608,898 

NA 

NA 

1,543,984 

11,089.455 

New  London  Day  .. 

..(e) 

11,543,406 

940,278 

I.I43./I9 

1,476 

2,244.634 

14.9(9,912 

Rockville  Journal 

Inquirer . (e  ex.sat.) 

3,274.000 

56.000 

170.000 

NA 

607,796 

3,500,000 

Stamford  Advocate  . . . 

..(e) 

11,426.660 

1,224.286 

94.892 

7(6.534 

4.(53.828 

17.6(6.200 

Torrington  Register 

..(e) 

6,899,144 

307,(88 

NA 

NA 

1,444,898 

8.65 (.230 

DELAWARE 

Dover  Delaware 

State  News  . 

..(e) 

8.251,040 

442,630 

NA 

NA 

1,567,202 

(0.260.872 

Delaware  News- 

Journal  . 

(me) 

16,807.768 

1,955,656 

257.651 

493.662 

5,865,126 

25.379,863 

FLORIDA 

Bradenton  Herald  . . . 

(eS) 

7.832.202 

204.526 

NA 

NA 

2.406.642 

(0.738.462 

Cocoa  Today  . 

(mS) 

14.870.016 

612.598 

NA 

NA 

4.699.058  20.377,154 

Clearwater  Sun  . 

..(e) 

17.103.618 

244.258 

NA 

NA 

5,486.348  22.834,224 

Daytona  Beach  Journal 

.  (m) 

7.133.952 

4‘)5.740 

NA 

NA 

3.137.960 

10.767.652 

”  ”  News 

..(e) 

5,929,028 

485,450 

NA 

NA 

2,554.566 

8.969.044 

News-Journal  . 

.  (S) 

2,707,804 

76.706 

NA 

NA 

734.132 

3,518,642 

ueiand  Sun  News  . . . 

.  (eS) 

3,735,256 

87.192 

NA 

NA 

695,450 

4.517.898 

Ft.  Walton  Beach  Playground 

..Daily  News  . 

(mS) 

5,625.242 

136.206 

NA 

NA 

1,971,340 

7,905,044 

Gainesville  Sun  . 

.  (eS) 

102,004 

3,388 

NA 

NA 

32,480 

(40.294 

Hollywood  Sun  Tattler 

(3,105,932 

399.952 

NA 

NA 

6,878,8(6 

20,384.700 

Jacksonville.  Florida 

Times-Union  . 

. .  (m) 

19.680,308 

1,448.348 

2.282.042 

552.37  ( 

6,587.261 

30,639,983 

Jacksonville.  Florida 

Times-Union  . 

..(S) 

7,441.914 

579,2(0 

260,039 

203.012 

2,495,913 

8.484.(75 

Jacksonville.  Florida 

Journal  . 

...(e) 

7.073.207 

1.298.494 

1.764.555 

441.628 

6,595.028 

10.577.884 

Totals  . 

34.195.429 

3,326.052 

4.306.736 

1,(97. OK 

15.678.2(2 

49.702,042 

Melbourne  Times  .... 

..(e) 

2.572,822 

119.084 

NA 

NA 

1,667,246 

4.430.398 

Naples  News  . 

(eS) 

7,708.484 

285.698 

NA 

NA 

1,203,2(6 

9,(97.398 

Ucala  Star- 

Banner  . (eS  ex 

.sat.) 

8,096.200 

236.936 

NA 

NA 

2,542,400 

10,875,536 

Pompano  Beach  Sun- 

Sentinel  . (m  ex.sat.) 

17.420.606 

1,848.812 

NA 

NA 

4.080.902  23.350.320 

St.  Augustine  Record 

..(e) 

2,745,526 

127.666 

NA 

72,800 

629,926 

28,295.918 

Sarasota  Herald-Tribune  & 

Journal  . (meS) 

14.790.888 

733.486 

NA 

NA 

5.977,062 

21.506,436 

Titusville  Star-Advocate  (e) 

5,109,216 

178.206 

NA 

NA 

2,328,998 

7.966,462 

Winter  Haven 

News-Chief  . 

.(eS) 

1.334,516 

112,602 

NA 

NA 

1,767,990 

9,215,108 

GEORGIA 

Albany  Herald  . 

■  (es) 

(2,(65.678 

808.416 

NA 

NA 

3.750.292 

16.724,386 

Athens  News  . 

(m) 

3,693.020 

299.406 

NA 

73,433 

1,098.571 

5,(69.430 

Athens  Banner-Herald 

(e) 

3.473.320 

282.242 

NA 

73.433 

1,082,2(9 

4.9(1.214 

Athens  Banner-Hera.d- 

News  . 

.(8) 

1.406.8(8 

144,504 

NA 

62.552 

930.(78 

2.544.052 

Totals  . 

8,578.(58 

726.152 

NA 

209.418 

3,1(0,968 

(2.624.696 

The  capital  growth  of  South  Florida  up 
182.5%  in  10  years  in^-ZTl^bank  deposits  is 
reflected  in  the  strong  position  of  Miami 
Herald  financial  advertising.  The  Miami 
Herald  ranked  #  4  in  Financial  Advertising 

in  1970.  Source:  Media  Records 
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Total 

Auto- 

Adver- 

Newspaper 

Retall  General  motive 

Financial  Classified  tising 

Newspaper 

Total 

Auto-  Adver- 

Retail  General  motive  Financial  Classified  tisin9 


Columbus 

Ledger  Enquirer  ...(me) 

Cordele  Dispatch  . (e) 

Dublin  Courier' Herald  .  .(e) 
(lainesvilie  Times  ....(eS) 
Moultrie  Observer  ....(e) 
Home  News- 

Tribune  . (eSen.sat.) 

Waycross  Journal-Herald  (e) 


Boise  Statesman  ....(mS) 
Caldwell  News-Tribune  (e) 
Coeur  d'Alene  Press  ....(e) 
Idaho  Falls 

Post' Register  . (e) 

Lewiston  Tribune  ....(mS) 
Moscow  Idahonian  ....(e) 
Pocatello 

Idaho  State  Journal  (eS) 


Arlington  Heights 

Herald  . (mex.sat.) 

Aurora  Beacon-News  . .  (eS) 
Bloomington 

Pantagraph  ..(All  Day) 
Buffalo  Grove 

Herald  . (mex.sat.) 

Canton  Ledger  . (e) 

Carbondale  Southern 

Illinoisan  . (eS) 

Centralia  Sentinel  . (e) 

Champaign' Urbana 

Courier  . (eS) 

Clinton  Journal-Public  (e) 
Danville  Commercial-News  (e) 
Danville  (Commercial-News  (S) 
Decatur  Herald  and 

Review  . (meS) 

Des  Plaines  Herald  (mex.sat.) 

Dixon  Telegraph  . (e) 

East  St.  Louis 
Metro-East  Journal  ..(eS) 
Edwardsvilie 

Intelligencer  . (e) 

Eik  Grove  Herald  (mex.sat.) 
Freeport  Journal- 

Standard  . (e) 

Hanover  Park 

Herald  . (mex.sat.) 

Harrisburq  Register  ...(e) 
Hoffman  Estates 

Herald  . (mex.sat.) 

Jacksonville 

Journal  Courier  ....(me) 
Mattoon  Journal  Gazette  (e) 
Monmouth  Review  Atlas  (e) 
Mount  Prospect 

Herald  . (mex.sat.) 

Palatine  Herald  (mex.sat.) 

Pekin  Times  . (e) 

Pontiac  Leader  . (e) 

Prospect  Heights 

Herald  . (mex.sat.) 

Quincy  Herald-Whig  (eS) 

Robinson  News  . (e) 

Rolling  Meadows 

Herald  . (mex.sat.) 

Schaumburg 

Herald  . (mex.sat.) 

Springfield  Illinois 

State  Journal  . (m) 

Springfield  Illinois 

State  Register  . (e) 

Springfield  State 

Journal-Register  . (S) 

Totals  . 

Sterling  Gazette  . (e) 

Streator  Times-Press  ..(e) 
Waukegan  News-Sun  ...(e) 
Wheeling  Herald  (mex.sat.) 


Anderson  Herald  . (m) 

*’  Bulletin  . (e) 

Totals  . 

Auburn  Star  .  (e) 


Bedford  Times-Mail  (eS) 
Bloomington  Herald-Telephone 
(eex.sat.)  Herald-Times  (S) 
Bluffton  News-Banner  ..(e) 
Crawfordsville 
Journal- Review  . . .  (m&e) 
Evansville  Courier  ....(m) 

”  Press  . (e) 

”  Courier  &  Press  (S) 


ll.594.l(U 

3.293.122 

2.470.740 

6.216.448 

4.543.210 

1,081.304 

115,710 

185.482 

221.788 

163.072 

NA 

NA 

432.181 

NA 

NA 

9.20G.774 

5.701.798 

219,737 

277.241 

96.967 

NA 

IDAHO 

15.432.606 

3.705.758 

3.557.134 

915.026 

314.940 

201,460 

NA 

58.309 

1U9.266 

7,573.983 

7.374,192 

3.263.736 

270.151 

342.125 

390.6UO 

60.438 

NA 

47,678 

7,161.252 

419.608 

74,886 

ILLINOIS 

7.030.192 

13,975.258 

291.740 

701.834 

624.229 

1.369.472 

12,109,286 

661.220 

100.520 

7.030.192 

4.468.632 

291.740 

44,319 

624,229 

123.772 

5.665.296 

4.063.248 

340.732 

221.172 

NA 

39.326 

7,931,672 

1.422.596 

7,764.946 

2.382.030 

365.210 

57.946 

451,388 

101.668 

NA 

NA 

142,422 

12,768 

12.722.192 

7.030.192 

4.591.678 

557,284 

291,740 

156.870 

NA 

624,229 

NA 

6,714.526 

369,502 

NA 

2.299.024 

7.030,192 

162,666 

291.740 

NA 

624,229 

6.963.810 

281,869 

NA 

7.030,192 

3,340,036 

291.740 

150.142 

624.229 

NA 

7,030,192 

291,740 

624,229 

7.005.805 

4.534.628 

3,215.471 

294.044 

203.112 

134.176 

184.506 

NA 

In  Gen'I. 

7.030.192 

7.030.192 

7.106.680 

1,447,304 

291,740 

291,740 

243.768 

75.432 

624.229 

624.229 

78,624 

38.360 

7.030.192 

9.410.646 

3.238,368 

291.740 

368.018 

119.742 

624.229 

72.842 

In  Gen'I. 

7,030,192 

291,740 

624,229 

7,030.192 

291,740 

624,229 

12,088,650 

806.792 

NA 

10.434.382 

806.288 

NA 

4.433.058 

26.956.090 

7.153.979 

5.657.000 

13.605.634 

7.030.192 

346.542 

1.959.622 

195.846 

135.000 

566.650 

291,740 

NA 

NA 

41.104 

NA 

NA 

624.229 

INDIANA 

11.223,002 
II. 161.010 
22.384.012 
1.463.393 
5.338.326 

387.142 

367.010 

754.152 

55.118 

320.084 

In  Retail  ( 
In  Retail 

NA 

64.162 

10.317,459 

3.058.321 

255.360 

65.324 

70.924 

NA 

4.419.380 

10.191.870 

10.278.278 

3.724,313 

1 10,320 
751,397 
748.781 
866.807 

NA 

688.765 

689.134 

187.481 

NA 

3.445.148 

16,117.636 

NA 

270.522 

3.679,354 

351.162 

648.900 

4.386.485 

NA 

1,579.452 

8.017,688 

NA 

588.980 

5.395.262 

NA 

1.374.41 1 

10.897,890 

NA 

898.440 

6.877.479 

NA 

4,130,546 

20.478.178 

2,352 

1,762.180 

6,01 1.404 

152.978 

1,491,434 

5,508.272 

NA 

2.144,758 

10.183.614 

NA 

1.787,450 

9.503,774 

NA 

772.926 

4.474,940 

NA 

1,332.464 

8.988.210 

NA 

4.572.726 

12.518.887 

377.342 

4,471,796 

19.381.614 

672,616 

4,291.952 

17.062.458 

NA 

4.572.726 

12.518.887 

NA 

877,576 

5.514,299 

138.460 

1.819.426 

7.963,914 

271,684 

992.978 

5,588.408 

107.450 

2.766.498 

11.190,830 

NA 

311.612 

1.792.134 

336.548 

1.620.626 

10.317.930 

37.548 

382.144 

2.916.158 

209.300 

3,570.588 

17,059.364 

NA 

4.572.726 

12.518.887 

90.174 

1,760.934 

6,599,656 

116.928 

2.496.816 

9.697.772 

161.532 

645.582 

3.268.804 

NA 

4.572.726 

12.518.887 

117,313 

1.845.977 

9.208.969 

NA 

4.572.726 

12.518.887 

103.332 

644,140 

4,350.982 

NA 

4.572,726 

12.518,887 

15,792 

1.448.832 

8.948.979 

NA 

1.027.950 

5,765.690 

NA 

453,747 

3.915.926 

NA 

4.572.726 

12,518.887 

NA 

4,572.726 

12.518.887 

NA 

1.656.242 

9.276.582 

51,696 

177.552 

1.790.344 

NA 

4.572.726 

12.518.887 

in  Class. 

2.178.768 

11.857.432 

98,854 

408.786 

3,824.828 

NA 

4.572,726 

12.518.887 

NA 

4,572.726 

12.518.887 

NA 

4.049.066 

16.944.506 

NA 

4,033.400 

15,274.070 

NA 

1.442.616 

6.222.216 

NA 

9.525.082 

38.440,794 

152.614 

1.064.182 

8.607.725 

NA 

862.000 

6.666.000 

NA 

4,457.250 

18.629.534 

NA 

4.572,726 

12.518.887 

General 

2.610.300 

14.389.662 

General 

2.610.300 

14,317.870 

5.220.630 

28.707.532 

NA 

367.010 

1,885.521 

330.398 

1.071. 140 

6.729.520 

329.217 

2.581,810 

13.634,726 

NA 

154.448 

3.278.093 

112.406 

1.046,822 

5.688.928 

365.880 

2.320.610 

14.318.522 

365,183 

2,260.883 

14.342.259 

208.978 

676.615 

5.684,394 

Totals  . 

24,194,441 

2.386.985  1 

1.565.380 

940.041 

5,258.308 

34.345.175 

Gary  Post-Tribune  ... 

(eS) 

22.983.4S4 

1,823.878 

254,109 

78.431 

5.242.328  30.382.210 

Greensburg  News  . 

.(e) 

2.603.304 

50.400 

66.240 

116.480 

691.600 

3.528.024 

Hartford  City  News-Times  (e) 

2,078.048 

68.768 

NA 

52.752 

144,732 

2,344.300 

Hcrald-Pross  . 

(eS) 

3.748,542 

77.616 

75.012 

230.552 

1.290.254 

5.421.976 

Kokomo  Tribune  .... 

(eS) 

11.457,264 

243.082 

73,738 

1.784,174 

3.188.248 

16,746.506 

Lafayette  Journal  and 

Courier  . 

.(e) 

1,241,912 

38.528 

NA 

NA 

NA 

1.280.340 

La  Porte  Herald-Argus 

(e) 

6,155.394 

139.196 

92.798 

NA 

1.265,698 

7.653.086 

Linton  Daily  Citizen  .. 

.(e) 

1.906.744 

67.200 

NA 

NA 

252.056 

2.264.934 

Logansport  Pharos- 

Tribune  and  Press 

.(e) 

4,544,218 

148,386 

NA 

NA 

1,089,340 

5.781,944 

Logansport  Pharos- 

Tribune  and  Press  . 

(S) 

1.221.304 

15.512 

NA 

NA 

280.980 

1.517.796 

Totals  . 

5,765.522 

163.898 

NA 

NA 

1,370.320 

7.299.740 

Marion  Chronicle- 

Tribune  . (All  1 

Day) 

11,199.328 

249.886 

55.608 

154.728 

2.728.544 

14.388.094 

New  Castle  Courier-Times  (e) 

5.646.704 

131.012 

NA 

NA 

1,139.670 

6.917.386 

NoblesviMe  Ledger 

.(e) 

2.662,520 

123,111 

NA 

NA 

560.560 

3.56B.735 

Peru  Tribune  . 

.(e) 

2,(44.618 

88.102 

63,686 

186,214 

I,frt2.606 

4,125,226 

NOTE :  Paper 

in  6-Column  Format 

Rochester  Sentines 

.  (e) 

1,814.386 

40.978 

79.870 

59.934 

487.984 

2.483.152 

Rushvilie  Republican  . 

.(e) 

3.533.838 

585,610 

NA 

NA 

638.862 

4.258.310 

Seymour  Tribune  . 

(e) 

4.209.674 

111,956 

NA 

NA 

1.410.766 

5.732.3% 

Shelbyville  News  . 

.(e) 

•5.535.110 

67.494 

53.886 

NA 

811.902 

6.548.402 

Terre  Haute  Star  . 

.(m) 

7,721,322 

433.020 

NA 

NA 

1.860.348 

10.014.690 

”  Tribune  . 

.(e) 

8.219.000 

423,205 

NA 

NA 

1.863.568 

10.505,773 

”  Tribune-star 

.(S) 

5,834.654 

137.480 

NA 

NA 

1.402.212 

7.374.346 

Totals  . 

21,774,976 

993.705 

NA 

NA 

5,126.128 

27.894.809 

Valparaiso 

Vidette-Messenger 

(e) 

5.264,756 

136.542 

51.100 

160.678 

1,150.786 

6.763.862 

Vincennes 

Sun-Commercial 

(eS) 

6.062.378 

204.443 

NA 

NA 

1.041.964 

7.308,784 

Washington  Times-Herald  (e) 

2.817.304 

132.650 

In  Gen'I. 

NA 

921.354 

3.871.308 

IOWA 

Atlantic  News -Telegraph 

(e) 

2.531.248 

152.901 

38.550 

2.814 

212.117 

2.937.630 

Boone  News-Republican 

(e) 

2.31  (.673 

184.331 

NA 

85.253 

430.199 

3.011.456 

Burlington  Hawk-Eye  . 

,.<e) 

4,441,402 

340.984 

NA 

NA 

970,944 

5.753.330 

Burlington  Hawk-Eye  . 

.(S) 

(.462.195 

44.597 

NA 

NA 

362.286 

1.869.078 

Carroll  Times  Herald 

..(e) 

2.420.712 

131,771 

24.419 

69.612 

342,570 

2.964.665 

Cedar  Falls  Record 

.  (m) 

3. 162. 110 

520.296 

NA 

131.082 

720.342 

4.533.830 

Cedar  Rapids  Gazette 

(eS) 

16,057,846 

932.498 

NA 

NA 

4.832.828  22.037.890 

Charles  City  Press  . . . 

.<e) 

1.916.572 

110.516 

41,566 

109.186 

386.554 

2.564.394 

Cherokee  Times  . 

..(e) 

2,547.972 

98.342 

33.678 

19.222 

149.324 

2.S48.538 

Clinton  Herald  . 

.(e) 

7.670,530 

222.894 

St. 694 

NA 

1.755.446 

9.713.564 

Creston  News-Advertiser 

(e) 

2.613,631 

149.008 

NA 

NA 

467.178 

3,331.519 

Times-Democrat 

.(m) 

7.527.576 

1.008.574 

NA 

105.728 

4.299.862 

12,941.740 

..(e) 

10.105.270 

1.035.188 

NA 

243.600 

4.299.862 

15.683.920 

.(S) 

4,499,376 

400.624 

NA 

826 

1.308.958 

6.209.784 

T  otals  . . 

22.132.222 

2,444,386 

NA 

350.154 

9.908.682 

34,835.444 

Dubuque 

Telegraph- Herald 

..(e) 

8.507.800 

439.810 

NA 

NA 

1,591.212 

10.538.822 

Telegraph-Herald 

.(S) 

3.057.432 

121.912 

NA 

NA 

783.062 

3.962.406 

Fairfield  Ledger  . 

(e) 

2.654.079 

103.008 

NA 

67.046 

421.915 

3.246.048 

Iowa  City  Press-Citizen 

(c) 

8.483.220 

246.880 

NA 

NA 

1.668.709 

10.551.205 

Le  Mars  Sentinel  .... 
Marshalltown 

.(e) 

1,809,570 

138.474 

NA 

NA 

688.758 

2.636.802 

Times-Republican 

..(e) 

6,658,298 

242.779 

NA 

NA 

1.781.262 

8.682.339 

Mason  City  Globe-Gazette  (e) 

7,373.800 

553.728 

66.374 

251.034 

1.552.740 

9.797.676 

Muscatine  Journal  ... 

.(e) 

3.972.360 

385.175 

210.715 

NA 

839.195 

5.407.445 

Nevada  Journal  . 

.(e) 

10.345.920 

106.882 

NA 

NA 

109.200 

10.562.002 

Perry  Chief  . . 

.(e) 

1,723,791 

131.194 

NA 

NA 

416.381 

2.271.366 

Spencer  Reporter  . . . , 

.(0) 

2.438.261 

185.570 

41.384 

231.546 

401.947 

3.298,763 

Washington  Journal  .. 

.(e) 

2.482.410 

117,460 

NA 

64.876 

413.532 

3.078.278 

KANSAS 

Atchison  Globe  . 

.(e) 

3.147.200 

213.685 

NA 

NA 

824.824 

Chanute  Tribune  . 

.(e) 

2.680.538 

90.510 

NA 

NA 

403.764 

3.174,812 

Cofteyville  Journal  . .  . . 

(eS) 

4.300.548 

92.890 

39.662 

226.632 

790.370 

5,450.102 

Columbus  Advocate  ... 

..(e) 

1.411.116 

20.945 

17.107 

NA 

164.864 

1.614.032 

Clay  Center  Dispatch  , 

..(e) 

1.880.836 

62.667 

35.892 

85.456 

202.209 

2,355,045 

El  Dorado  Times  .. 

..(e) 

3.296.069 

216.951 

109.200 

151.200 

453.852 

4.227,272 

Emporia  Gazette  . 

. .  (e) 

4,809.644 

177.436 

59.318 

NA 

695.604 

5.742,002 

Garden  City  Teleqram 

(e) 

1,944,990 

162.764 

NA 

NA 

178.558 

2.286.312 

Hutchinson  News  ...(m&.e) 

8.151.346 

345.212 

44,701 

NA 

2,703.246 

11,244.505 

lola  Register  . 

.(e) 

28.551.320 

77.633 

36.400 

NA 

3.643.920 

32.309.273 

Junction  City  Union 

.(e) 

4.773.(18 

217.642 

NA 

NA 

967.380 

5.858.140 

Kansas  City  Kansan  . . 

(eS) 

3.385.060 

362,642 

NA 

NA 

1.679.706 

5.609,912 

Liberal  Southwest  Times  (e) 

2.815.431 

158.770 

NA 

NA 

633,619 

3.752.920 

Manhattan  Mercury  ... 

(eS) 

5,495.280 

229.670 

NA 

NA 

910,168 

7,318.500 

Newton  Kansas  . 

..(c) 

4.192,645 

96.962 

NA 

NA 

531.370 

4.820.977 

Olathe  News  . 

.(m) 

3.640.028 

186.158 

In  Gen'I 

In  Gen’I 

1.343.062 

5,170.248 

Parsons  Sun  . 

..(e) 

3.586.324 

152.292 

NA 

NA 

699.020 

4.536.308 

Pratt  Tribune  . 

..(e) 

1.471. 141 

120.281 

NA 

71.988 

554.645 

1.610.675 

Topeka  Capital  . 

.  (m) 

11.505.655 

533.001 

NA 

NA 

3.348.968 

15.387.624 

Topeka  State  Journal  .. 

.(e) 

7.907,186 

530.530 

NA 

NA 

3.801.686 

12.239.402 

Topeka  Capital-Journal 

(S) 

3,782,317 

657.923 

NA 

NA 

1.061. 109 

5.501.349 

Totals  . 

23.195.(58 

1.721.454 

NA 

NA 

8.211,763  33.128.375 

KENTUCKY 

Ashland  Independent  .. 

(eS) 

10.240,594 

446,376 

NA 

NA 

1.172,864 

11.859.834 

(Continued  on  page  lA) 
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The  Miami  Herald  carried  more  retail  linage 
than  any  U.S.  newspaper  except  one.  The 
Miami  Herald  ranked  #  2  in  Retail 
Advertising  in  1970. 
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EDITOR  dc  PUBLISHER  for  May  22,  1971 


Total 

Auto- 

Adver- 

Newspaper 

Retail 

General 

motive 

Financial  Classified  tising 

Bowlino  Gre«n 

News  . (eSex.sat.) 

Covinaton  Kentucky  Post 

9.287.488 

598.696 

NA 

95.158 

1.008.322  10,989.664 

&  Times-Star  . 

Danville  Advocate. 

..(e) 

6,309,898 

217,574 

NA 

NA 

2.580,984  9,108.456 

469.714  5,064.826 

Messenger  . 

Hopkinsville  Kentucky 

.(eS) 

4.351.550 

199.420 

NA 

44,142 

639.184  7,045,136 

New  Era  . 

..(e) 

6.099.198 

306.754 

NA 

NA 

6.159.292*20.593.816* 

12.233.542* 

2,200.982* 

In  Retail  &.  GenM 

.  (e) 

16,676,943* 

2.296.127* 

In  Retail  &  Gen'I 

6.300.903*25.273.973* 

..(S) 

12  052,060* 

1.002.421* 

In  Retail  &.  Gen'I 

2.058,659*15.143.140* 

40.962.545*  5.499.530* 

I4,5l8,854*60.980.929t 

NOTE:  Linage  has 

been 

converted  to 

8-column 

basis.  ROP 

display 

is  published  on  6- 

column  basis  and  classified  on  9-column  basis, 
t  An  additional  1,041,667  lines  appeared  in  Indiana  zone  at  a  lower  rate. 


Madisonville  Messenger 
Mayfield  Messenger  ....(e) 
Owensboro  Messenger 
&  Inquirer  . (m) 


4.032,210 

4,327.540 


10,578,967  387.698 


LOUISIANA 

Baton  Rouge  Advocate  (m)  17,586.764  1,065,664  NA 

”  State- 

Times  . (e)  17.536,765  1,065,664  NA 

Baton  Rouge  Sunday 

Advocate  . (S)  4.961.692  211.068  NA 

Totals  .  40,085.221  2,342,396  NA 

Jennings  News  . (e)  2,946,891  128,891  NiA 

Lake  Charles  American 

Press  . (eS)  10,650,668  485.520  NA 

Opelousas  World  . (e)  2,794.162  219.296  NA 

••  ”  . (S)  1,408,974  43,120  NA 

Totals  .  4,203.136  262.416  NA 

Thibodaux  Comet  (eex.sat. )  3,070,346  30,968  49,000 


Augusta  Kennebec 

Journal  . (m)  7,506,800 

Biddeford-Saco  Journal  .  (e)  4,184.838 

Brunswick  Times  Record  (e)  3,321,738 

Portland  Press  Hera.d  (ni)  8.595.176 

"  Express  . (e)  8.595,176 

”  Maine  Sunday 

Telegram  . (S)  4,549,333 

Totals  .  21,739,685 

Waterville  Sentinel  ....(ni)  7.177,268 


MAINE 


362.460 

167,244 

61,684 

1,004.365 

1,004,365 

395.874 

2,404.604 

280,518 


Annapolis  Capital 
Baltimore  News 

American  . (eS) 

Note:  No  papers  publishe, 
Cambridge  Banner  .  . . .  (e) 
Cumberland 

Times  News  . (me) 

Cumberland  Times  ....(S) 

Totals  . 

NOTE:  Daily  papers 

Frederick  Post  . (m) 

”  News  . (e) 

Totals  . 

Hagerstown  Herald  ....(m) 

"  Mail  . (e) 

Totals  . 


(e)  7,074.270  249,535 


13.874,228  1,894,567 


637.420  4,893.154 
658,896  5,208,784 


507,979  11,474,645 


NA  4,544.593  23.197,021 

NA  4,490,812  23,093,241 

NA  1.204.749  6.377.509 

NA  10.240.154  52.667.771 

180.050  440,527  3,696,359 

NA  2,564,688  13.700.876 

NA  635,572  3,649,030 

NA  229.152  1,681,246 

NA  864.724  5,330.276 

197,834  269,808  3,617,856 


NA  1,383.900  9,253,160 

NA  892.332  5.244.414 

NA  467.726  3.851,148 

NA  2.152.436  11.751.977 

NA  2,152,436  11,751,977 

NA  864,378  5,809.585 

NA  5.169.250  29,313,539 

NA  1.059.884  8,517.670 


1,650.260  8.974,065 


1.966,228  324.402  3.631,218  21,832.828 

1970  due  to  strike 


NA 

NA 

NA 


3.091.186 

163,254  ’ 

'  NA 

88,508 

378.826 

3.721.774 

6.813.282 

370.409 

NA 

NA 

1,313.970 

8,479.66  i 

3.382.092 

18.789 

NA 

NA 

317.254 

3.718.135 

10.195.374 

389.198 

NA 

NA 

1.631.224 

12.215.796 

sold  only  in 

EM  combination.  Lir 

loage  shown  for  one 

paper  oniv 

8.972.894 

388,318 

NA 

NA 

2.342.830 

11,704.042 

8.926,120 

389,746 

NA 

NA 

2.346.526 

11.662.392 

17.899.014 

778.064 

NA 

NA 

4.687.356 

23.366.434 

11.216.576 

538.013 

NA 

NA 

1.867.341 

13.621.930 

11.519.172 

539.588 

NA 

NA 

1.864,730 

13,923,490 

22.735,748 

1,077.601 

NA 

NA 

3.732.071 

27.545,423 

20.237,140 

6,244.742 

26.481.882 

4,362,960 

4.395,230 

3,620,764 

4.I29.I8I 

8.649.660 

14,422,968 

4.882.360 

19.305.328 

28,566.118 

2.630.614 

1.295,784 

6.399.897 


657,958 

921,984 


2,416.704 
212.968 
2,629.672 
89.656 
135.598 
166.418 
24a. 990 
829.973 
912.408 
109,578 
1.021.986 
1,410,518 
65.828 
52,220 
321,020 


MASSACHUSETTS 


Newspaper 
BattI)  Creek  Enquirer 

&  News  . (eS)  12,573,946 

Bay  City  Times  . (eS)  12,825,148  3^1,30., 

Benton  Harbor  News-Palladium  (e)  Included  with 
St.  Joseph  Herald-Press  (e)  8.076.992*  449.708* 

NOTE;  Fiques  includes  Benton  Harbor  (Mich.) 

Cheboygan  Tribune  _ (e)  2.259,362  77.714 

Flint  Journal  . (e) 

”  ”  (S) 

Totals  . 

Grand  Haven  Tribune  ..(e) 

Hillsdale  News  . (e) 

Iron  Mountain  News  ....(e) 

Ironwood  Globe  . le) 

Jackson  Citizen  Patriot  (’S) 

Kalamazoo  Gazette  . . . .  (e) 

Touis 

Lansing  State  Journal  (eS) 

Manistee  News-Advocate  (e) 

Marshall  Chronicle  _ (e) 

Marquette  Mining  Journal  (e) 

Menominee 

Herald-Leader  . (e) 

Midland  News  . (e) 

Monroe  News  . (e) 

Mt.  Pleasant 

Times-News  . (e) 

Muskegon  Chronicle  (e  &  S) 

Owosso  Argus-Press  _ (e) 

Port  Huron 

Times  Herald  (e  &.  S) 

Royal  Oak  Tribune  . (e) 

Sag.naw  News  . (eS) 

Above  totals  incliii 

South  Haven  Tribune  ...(e) 

Utica  Sentinel  . (e) 

Ypsilanti  Press  . (e) 


Crookston  Times  . (e) 

Fairmont  Sentinel  . (e) 

Faribault  News  . (e) 

Hibbing  Times  ...  _ (e) 

Little  Falls  Transcript  ..(e) 
Owatonna, 

People's  Press  (mSex.mon.) 
Red  Wing  Republican 

Eagle  . (e) 

Rochester  Post-Bulletin  (e) 

St.  Cloud  Times  . (e) 

St.  Paul  Pioner  Press  .(m) 
St.  Paul  Pioneer  Press  .  (S) 

St.  Paul  Dispatch  . (e) 

Totals  . 

Stillwater  Gazette  (e  ex.  sat.) 
Willmar  West  Central 

Tribune  . (e) 

Worthington  Globe  . (e) 


Corinth,  Corinthian  _ (e) 

Greenville  Delta  Democrat 

Times  . (eSex.  sat.) 

Pascagoula  Mississippi 

Press  . (eex.sat.) 

Pascagoula  Mississippi 

Press  Register  . (S) 

Totals  . 

Starkville  News  . (ni) 

Tupelo  Journal  . (m) 


Total 

Adver- 


Retail  General  motive  Financial  Classified  tising 


NA  NA  3.222.086  I6.453.9S0 

570  192  297.976  3.139.472  16.886,604 

it.  Joseph  (Mich.)  Herald-Press 
74,942*  NA  1.891.526-10.493.168* 

News-Palladium  (Combined). 

60.172  138.124  144,830  2.680.202 


NA 
NA 

2,344,533 
274,064 
NA 

40,418 
92.568 
23’).370 

NA 
NA 

NA  NA 

NA  NA 

54.110  97.020 

In  Gen'I.  NA 

In  Gen'I.  &  Ciass. 


NA 

NA 

NA 

378.112 

NA 

6.400 

63.332 

371.448 

NA 

NA 


7,038,458  29.692.392 
2.038.064  8.495.774 
9.076.522  38.188.076 
1.245.006  6.446,244 
653,014  5.478,410 
624.358  4,451,958 
476.129  4.914.632 
3.174.199  12.644.832 
4,415.194  19.750.570 
1.353,436  6.345.374 
5,768.630  26,005.944 
6,777,078  36,753,714 
483,812  3,331,384 


2,174.718 

93.156 

126.336 

47,082 

367.710 

2.809.002 

8.253.504 

261.072 

NA 

209.692 

1.706.460 

10.430.728 

10.335,024 

366.058 

NA 

NA 

1.565.864 

12,236,946 

3.541.912 

147.686 

117.600 

77.000 

435.290 

4.319.488 

14.308.420 

477,783 

78.958 

60.981 

4.146.100 

19.072,242 

7,172.312 

91.823 

87.333 

186.172 

1,206,436 

8,744,076 

10.496.472 

855.540 

NA 

NA 

2.534.840 

13.886.852 

9.060.576 

575.820 

NA 

NA 

4,605.356 

14.241.752 

)  17.718 

1.622.852 

NA 

NA 

3,996.538 

23.338.1 12 

daily  and  Sunday. 

2.048.382 

108.150 

NA 

105.283 

277. *59 

2.538.929 

3.148.362 

128.394 

NA 

3.859 

1,152,368 

4.434.983 

8.335.026 

214,438 

NA 

NA 

3.095,190 

11.644.654 

M 

INNESOTA 

1.970.850 

169.004 

10.342 

89.437 

3«4.244 

2.623.877 

3.805.830 

83.916 

52.052 

1.400 

967.820 

4.911. 018 

4,435.766 

248.710 

47.698 

NA 

897.512 

5.721.576 

2.635.848 

146.370 

98.308 

57.408 

508.816 

3.446.750 

1.726.417 

360,738 

NA 

NA 

324.877 

2,412.032 

2,873.374 

242,354 

71.848 

NA 

797.748 

3.985.324 

2.821.875 

139.251 

37.814 

147.532 

934.017 

4.079.489 

14.005.614 

479.614 

69.578 

171.136 

3.225.642 

17,951,584 

10.485.062 

387.016 

66.108 

183.162 

2.489.256 

14,734,552 

4.980.770 

2.036.027 

1.011,819 

869.344 

6.567.763 

15,465.713 

7.526.281 

1.339.020 

I66.4(M 

409.489 

2.817,519 

12.258.713 

14.794.552 

2,181.813 

1,346.811 

1.060.812 

6.545.126 

25.929.114 

27,301,603 

5,556.860 

2,525,034 

2.339,635 

15.930.408 

53.653.540 

1,692,419 

58.927 

48,407 

281.400 

219.000 

2.300.153 

5.287.212 

125,818 

44.450 

NA 

977,156 

6.434.666 

4.224.584 

165.494 

53,578 

255.108 

754.124 

5.452.888 

M 

ISSISSIPPI 

2,588.472 

154,658 

NA 

131.740 

321.048 

3,165.918 

6.948.369 

378.105 

NA 

NA 

1. 380.121 

8.706.595 

6.086,002 

655.550 

65.400 

122,372 

1.237,544 

8.166.868 

1.664.656 

73.094 

4.002 

2.603 

878.098 

2.122.450 

7.750.658 

728.644 

69.402 

124.972 

1.615,642 

10.289.318 

2,507,400 

9,785,538 


143,528 

328.191 


NA 

53,636 


NA 

147.525 


288.316  3,051.302 
1,419.768  11,734.658 


Fall  River  Herald  News 

(e) 

10.598.356 

605,453 

509,695 

499.951 

1. 810.015 

14.023.470 

Gardner  News  . 

.(e) 

3.920,336 

173.465 

NA 

NA 

423.360 

4. 517.161 

Greenfield  Recorder  . . . 

(e) 

6.278.650 

313.768 

NA 

NA 

530.642 

7.123.060 

Haverhill  Gazette  .... 

.(e) 

6.399,736 

332.514 

NA 

NA 

2,105,908 

8.838,158 

Holyoke  Vranscript> 

Telegram  . 

.(e) 

934,750 

25,616 

NA 

NA 

83,387 

1,043,753 

Hyannis  Cape  Cod 

Standard-Times  . 

(eS) 

8,325,212 

434,308 

NA 

NA 

3,169,460 

11,928.980 

Leominster  Enterprise 

.  (e) 

3,261.228 

88.465 

34,716 

NA 

573.278 

3,957.687 

New  Bedford  Standard- 

Times  . 

.(0) 

8,495,326 

643,538 

634,102 

519,064 

2,336,096 

12,628,126 

New  Bedford  Sunday 

.(S) 

3,081,190 

151.788 

158.522 

62,412 

641.872 

4.095.784 

Totals  . 

11,576,516 

795,326 

792,624 

581.476 

2.977.968 

16.723.910 

Tauten  Gazette  . 

.  if.) 

6,005.722 

610.876 

NA 

NA 

1.130.077 

7.746.675 

Waltham  News-Tribune 

(e) 

5,471,529 

531,405 

NA 

NA 

916.475 

6.919.409 

Wakefield  Item  . 

(e) 

2.824.934 

133,434 

149.604 

NA 

1.335.684 

4.432,656 

MICHIGAN 

Adrian  Telegram  . 

.(o) 

9,128,163 

211,046 

70,880 

NA 

1.462.906 

10,802.115 

Alma  Record-Leader  ... 

.(e) 

3,546,956 

75,628 

182.000 

63.000 

300,132 

4.167.716 

Alpena  News  . 

.(e) 

5,139,512 

204,204 

NA 

NA 

1,056.524 

6,509,146 

Bad  Axe  Huron  Tribune 

(e) 

2,537,584 

127,358 

In  Gen’I 

In  Gen'I 

504.796 

3,169,738 

Boonville  News  . (e) 

Cape  Girardeau  Southeast 

Missourian  . (e) 

Carthage  Press  . (e) 

Chillicothe  Constitution. 

Tribune  . (e) 

Festus  News- 

Democrat  _ (eex.sat.) 

Joplin  Globe  .(mSex.mon.) 
Kennett  Dunklin 

Democrat  . (e) 

Marshall  Democrat-News  (e) 

Mexico  Ledger  . (e) 

St.  Joseph  Gazette  _ (m) 

St.  Joseph  News-Press  .(e) 
S..  Joseph  News-Press  .(S) 

Totals  . 

Sedalia  Capital  . (m) 

Sedalia  Democrat  . (e) 

Sedalia  Democrat-Capital  (S) 
Total  . 


MISSOURI 


1.838,739 

92.703 

NA 

121,457 

7,379.722 

276,472 

NA 

NA 

3,234,742 

69.080 

56.248 

90.644 

2,942,982 

139,286 

NA 

NA 

2.420,122 

23.160 

43,692 

NA 

12,374.263 

798.840 

NA 

NA 

4,149,719 

135.100 

NA 

119.819 

2.933.616 

139.468 

NA 

NA 

3,409,560 

101.234 

54.866 

NA 

2.323,580 

447.734 

NA 

NA 

9,511,369 

495.866 

NA 

NA 

3.520,118 

98.819 

NA 

NA 

15,355.067 

1.042,419 

NA 

NA 

6.488,125 

224.994 

In  Retail 

&  Gen’I. 

6.488.125 

224.994 

In  Retail 

&  Gen’I. 

1.924,426 

57.302 

In  Retail 

&  Gen’I. 

14,900.676 

507.290 

In  Retail 

&  Gen’I. 

(Contmued  on  page  8A> 


494.389  2,664,471. 

1,732.878  9,389.072 
537,894  3,988,628 

516,418  3.598,636 

205.422  2,692,396 
3.256.136  16.429.236 

261,107  4,665,745 
379.666  3.612.210 
405.678  3,971.338 
1,724,002  4,549,608 
2,248.813  12,323.458 
468.447  4.090.660 
4,441.262  20,963.726 
688.443  7,401,562 
688.443  7,401,562 
306,782  2,288.510 
1,683,668  17,091,634 


- - - - 

No  U.S.  newspaper  published  more  lines  of 
news,  features  and  pictures  than  the  South’s 
largest  and  most  influential^^^^  newspaper, 
The  Miami  Herald.  The  Miarni  Herald 
ranked  #  1  in  full  run  news  in  1970. 

Source:  Media  Records 

_ _ _ _ 


EDITOR  &  PUBLISHER  for  May  22,  1971 


7-A 


1 


Newspaper 

Sikeston  Standard  . (e) 

Warrrnsburg  Star- Journal  (e) 


Auto- 

General  motive 


Total 

Adver- 

Financial  Classified  tising 

92.344  682.542  5.413.380 
NA  304.514  2.066.306 


Great  Falls  Tribune  .(mS)  9.432.472  970,144 

Helena  Independent 

Record  . (e)  5.750.346  411,387 

Missoula  Missoulian  ...(m>  5.559.204  429.646 

Missoula  Missoulian  ...(S)  1.764.070  96.082 

Totals  7.323.274  125.728 


NA  2.683.268  13.085,884 

NA  984.592  12.015.733 
86.682  2.372.972  8.573.164 

-  438.774  2.298.926 

86.632  2.811.746  9.872.090 


Beatrice  Sun  (e  ex.  sat.) 

Falls  City  Journal  . (e) 

Fremont  Tribune  . (e) 

Grand  Island 

Independent  . (e) 

Hastings  Tribune  . (e) 

Ho'dreqe  Citiien  . (e> 

Kearney  Hub  . <e) 

Lincoln  Star  . (m) 

Lincoln  Journal  . (e) 

Lincoln  Journal-Star  (S) 

Totals  . 

Norfolk  News  . (e) 

North  Platte  Telegraph  (e) 

Nebraska  City 
News-Press  (e  Sex.  sat.) 
Scottsbluff  Star-Herald  (m) 

Note 

York  News. Times  . (e) 


Journal  . (e  &  S> 

*Automotive  Linage 

Reno  Gazette  . (e) 

Reno  Nevada 

State  Journal  . (m) 

Reno  Nevada 

State  Journal  . (S) 

Totals  . 


Concorn  Monitor  . (e) 

Keenf  Sentinel  . (e) 

Laconia  Citizen  . (e) 

Lebanon  Valley  News  .<e) 

Nashua  Telegraph  .  (e) 

Portsmouth  Herald  .  (e) 


Bridgeton  News  . (e) 

Dover  Advance  . (e) 

Elizabeth  Journal  . (c) 

Millville  Daily  . (e) 

Passaic  Herald-News  .  (e) 

Paterson  News  . (in&.e) 

Willingboro  Burlington 

County  Times  . (e) 

Woodbury  Times  . (e) 


Alamogordo  News  ...(e&S) 
Artesia  Press  . .  (eS  ex.  sat.) 
Farmington  Times  .,..(eS) 
Gallup  Independent  ....(e) 
Grants  Beacon  .  <e  ex.  sat.) 

Hobbs  News-Sun  . (eS) 

Las  Cruces 

Sun  News  . . .  (eS  ex.  sat.) 

Lovington  Leader  . (eS) 

Raton  Range  . (e) 

Roswell  Record  . (e) 

Santa  Fe  New  Mexican  (eS) 


Amsterdam  Recorder  ....(e) 

Batavia  News  . (e) 

Brooklyn  Daily  . (m) 

Canandaigua 

Messenger  . (e) 

Catskill  Mail  . (e) 

Cortland  Standard  ....(e) 

Dunkirk  Observer  . (e) 

Glens  Falls  Post-Star 

K.  Times  . (m) 


3.992.748 

1.577.002 

5.794,155 

8.783,766 
7.579.110 
1.998.640 
5.189.590 
9.864.554 
9.868.978 
3.828.664 
23.562.196 
5.574  058 
4.828.824 


226.254 

252.140 

263,067 

419.398 
358.106 
151.914 
244.300 
652.918 
574.728 
215.082 
1.442.728 
257  852 
313.922 


118.818 

24.808 

347.284 


204.526 

69.706 

264.306 


NA 

NA 

NA 


698,990  5.239.336 
51.876  1.975.532 

1,420.275  7,477.497 


1.6*9.744 

1.546.370 
285.323 
229,544 

3.661.966 

3.666.362 

1.273.132 

8.631.4^0 

1.488.970 

1. 161.370 


10.993.994 

9.692.116 
2.425.874 
5.663.434 

14.179.438 

14.110.068 

5.316.878 

33.636.3^4 

7.382.564 

6.304.116 


3  132.258 

211.981 

43.852 

NA 

6n8.3?8 

3.996.419 

5.340.978 

373.800 

71.246 

-■ 

1,175.594 

6,671,304* 

:  *  Includes 

710.304  lines  “Prepr 

ints’* 

3.617.516 

3.056,872 

156.422 

NA 

NA 

404.222 

NEVADA 

21.460.698 

1,056  338  826.756* 

NA 

9.748.164 

32.265.2C0 

included  in 

Retail-Local 

Disniav 

13.362.300 

9.498.370 

691.460 

NA 

NA 

3.172.470 

8,097,796 

621.572 

NA 

NA 

3,167.654 

11.887.022 

3.249.834 

113.302 

NA 

NA 

567.700 

3.930,836 

20.846.000 

1.426.334 

NA 

NA 

6,907.824 

29.180.158 

NEW 

HAMPSHIRE 

1.553.976 

466.844  In  Gen'I. 

In  Gen'I. 

748,664 

2.769.464 

4.695.194 

281,414  In 

1  Local 

In  Local 

770.602 

5.747.210 

4.063.726 

163.975 

NA 

NA 

716.702 

4,944.403 

5.198.452 

261.751 

NA 

NA 

597.125 

6.057.338 

8.425.186 

583.264 

NA 

NA 

2.075.528 

11.083.978 

694.724 

64.260 

NA 

NA 

194.534 

953.518 

Nl 

EW  JERSEY 

4.959.395 

347.277 

NA 

NA 

1.109,619 

6.416.291 

3.206.659 

501.439 

NA 

NA 

1.471. 571 

5.291.122 

7.809.536 

714.196 

NA 

21 1.932 

2.886.744 

11.853.828 

3.259.228 

186.970 

NA 

NA 

489.664 

3.935.862 

10.064.627 

1.671.868 

NA 

NA 

4.200.333 

15.936.878 

9.257.764 

756.86'J 

788,335 

-  523.700 

4.946.389 

16.273.048 

8.400.246 

400.064 

328.917 

287.359 

3.371.537 

12.788.123 

8.363.863 

201.942 

NA 

NA 

1.814.900 

10.380.705 

Nl 

EW  MEXICO 

3.714.970 

138.488 

NA 

NA 

586.740 

4,440,198 

2.152.556 

49.714 

NA 

NA 

538.054 

2.740.4  4 

4.603.214 

215.460 

NA 

57.974 

282.884 

5.159.532 

2.919.728 

158.942 

NA 

NA 

416.717 

3.495.387 

1.176.000 

147.000 

73.500 

NA 

147.000 

1.249.509 

5.938.898 

103.530 

362.222 

144.830 

318.626 

6.868.106 

2.478.357 

115.455 

NA 

NA 

504.462 

5.576.631 

1.972.663 

116.039 

46.416 

23.207 

162,455 

2.320.780 

1.341.529 

36.146 

30.646 

39.676 

492,597 

1.940.594 

5.977.132 

239.008 

NA 

NA 

1. 511. 118 

7.727.328 

5.176.822 

218.762 

NA 

NA 

1.295.882 

6.689.466 

NEW  YORK 

5.440.155 

341.669 

NA 

NA 

887,292 

6.755.762 

6,014,582 

517.804 

93.982 

NA 

913.514 

7.445.900 

675.000 

50.000 

42.000 

20.000 

270.000 

1.057.000 

2.949.394 

124,096 

471.016 

NA 

71.428 

3.615.934 

2.918.958 

1 18.048 

NA 

NA 

444,892 

3.670.100 

6.042.162 

382.483 

In  Retail  329.935 

809.928 

7.564.508 

6,133,624 

358.370 

334.551 

281.638 

647.828 

7.756,011 

7,682.frtl 

406,465 

NA 

NA 

2,411.993 

10,501.299 

Total 


Newspaper 

Retail 

General 

Auto¬ 

motive 

Adver- 

Financial  Classified  tisinq 

Gloversville  Leader- 

Herald  . 

.(0) 

5.I63.2S6 

294.574 

159.963 

10.127 

961.366 

6.579.286 

Hudson  Register-Star  . 

.(e) 

5.547.080 

281.372 

NA 

16.072 

837.494 

6.831,169 

Ithaca  Journal  . 

.(e) 

6,921.320 

434.826 

NA 

NA 

1.901.550 

9.257.696 

Jamestown  Post-Journal 

(e) 

10.617.908 

609.812 

NA 

NA 

3.2M.76I 

14.439.481 

Kingston  Freeman 

■  (e) 

9.377,130 

374  200 

168.249 

54.091 

1.226.834 

11.200.504 

Little  Falls  Times  ... 

.(e) 

2,379.482 

217,370 

NA 

111.202 

361,172 

3,069.226 

Lockport  Union  Sun 

&.  Journal  . 

.(e) 

6.353.522 

312.774 

NA 

273.070 

1. 155.938 

8.095.304 

Middletown  Times- 

Herald  Record  (mS) 

11.519.945 

647.150 

In  Classified 

3.007.081 

15,174.176 

New  York  Journal 

of  Commerce  . 

(m) 

NA 

7,849.778 

19,160 

301.910 

79,637 

8,250.485 

New  York  Womens’ 

Wear  Daily  . 

(d) 

NA 

5.495.852 

NA 

NA 

914.752 

6.410. 6(M 

New  York  Daily 

News  Record  . 

(d) 

NA 

3.000.813 

NA 

NA 

303.120 

3.303.933 

New  York  Home 

Furnishings  Daily  .. 

(d) 

NA 

3.659.011 

NA 

NA 

165.820 

3.824.831 

Ogdensburg 

Journal  _ (eS  ex.sat.) 

3.608.634 

243.768 

NA 

145.279 

762.342 

4,760,023 

Glean  Times  Herald  ... 

.(e) 

8.214.486 

475.328 

NA 

NA 

1.157.436 

9.953.958 

Oneida  Dispatch  . 

.(e) 

4.134.221 

248.426 

In  Local  1 

In  Local 

324.335 

4.706.982 

Oneonta  Star  . 

(m) 

4.737.670 

313,747 

NA 

NA 

1.691.634 

6.743.051 

Peekskill  Star  . 

.(e) 

8.056.052 

1.861.360 

NA 

NA 

651.918 

10.569.330 

Plattsburgh  Press 

Republican  . . . 

.  (m) 

5.385.772 

442.764 

585,746 

9.184 

1.734,320 

8.157.786 

Port  Jervis  Union- 

Gazette  . 

(e) 

2.690.478 

176.722 

NA 

20.510 

627.004 

3.514.714 

Poughkeepsie  Journal  .. 
”  Journal  .. 

(e) 

10.319.456 

805.899 

NA 

207.371 

2.314.518 

13.647.245 

(S) 

5,524.270 

100.250 

NA 

1.800 

1.010.677 

6.637.038 

Totals  . 

15.843.726 

906.149 

NA 

208.261 

3.;i25.l95 

2U.384.333 

Rome  Sentinel  . 

.(e) 

7,679.781 

491.516 

NA 

NA 

1,477.174 

10.104.402 

Salamanca  Republican- 

Press  . 

.(0) 

2.079.728 

339.220 

NA 

64.344 

372,722 

2.856,014 

Sarastoga  Springs 

Saratogian  . 

.(e) 

3.570,680 

364.947 

NA 

NA 

1.029.647 

4,965,274 

New  York  Staten 

Island  Advance 

(e) 

9.297.632 

782.346 

539.260 

694.466 

4.648  122 

16,011.326 

Syracuse  Herald-Journal 

(e) 

14.552.485 

1.661.582 

1.632.883 

417.880 

3.832. u65 

21.897.396 

■’  Herald- 

American  . 

.  (m) 

5,112.225 

1.666.765 

977.956 

422.822 

1.601.415 

9.781.183 

Totals 

19.664.710 

3.328.347 

2.610.839 

940.702 

1.964.680 

31.678,578 

Watertown  Times  . 

..(e) 

8.148.595 

575.428 

NA 

NA 

NA 

8.724.023 

Asheville  Citizen  . 

.(m) 

NORTH  CAROLINA 

11,284.854  942.368  NA 

NA 

2,387,750 

14.614.978 

”  Times  . 

■  (e) 

11,160.674 

940.716 

NA 

NA 

2.388.218 

14.489.708 

**  Citizen-Times 

(S) 

4.027.142 

78.946 

NA 

NA 

835,618 

4.»4I.706 

Totals  . 

27.472.700 

1.962.030 

NA 

NA 

5.611.592 

34.046.592 

Burlington  Times-News 

(e) 

13.884.192 

355.992 

NA 

NA 

1.852.578 

16.092.762 

Durham  Herald  . . 

.  (m) 

9.424.996 

614.068 

NA 

NA 

2.640.064 

12.679.128 

”  Sun  . 

.(e) 

9.577.078 

609.070 

NA 

NA 

2.635.080 

12.821.228 

”  Herald  . 

.(S) 

3.493.546 

70.994 

NA 

NA 

1.280,720 

4.845.260 

Totals  . 

22.495.620 

1.294.132 

NA 

NA 

6.555.864 

30.345.616 

Elizabeth  City  Advance 

(e) 

3.816.246 

190.582 

NA 

NA 

693.364 

4.747.666 

Gastonia  Gazette  (eS  ex.sat.) 

10.003.546 

324.366 

NA 

NA 

2.250.262 

12.681.332 

Goldsboro  Ncws-Anius 

(eS) 

7.763.833 

300.272 

NA 

72.7J3 

1.725.640 

9.862.538 

Hendersonville  Times- 

News  . 

.(e) 

5.102.176 

129.392 

NA 

NA 

630.868 

5.862.436 

Hickory  Record  . 

,  .(e) 

10.113.194 

310.814 

NA 

70.532 

1.395.856 

11.890.396 

High  Point  Enterprise 

(e) 

10.424.960 

520.338 

NA 

NA 

1.620.69$ 

12.007.994 

(S) 

3.446.870 

27.090 

NA 

NA 

1.341.363 

4.815.328 

Totals  . 

13.871.830 

547.428 

NA 

NA 

2.962.064 

16.823.322 

Jacksonville  News 

(e) 

7.610.778 

144.137 

NA 

79.275 

1.435  722 

9.269.912 

Lexington  Dispatch  ... 

,  .(e) 

4.981.634 

5.846.596 

NA 

NA 

3G9.936 

1 1. 198.166 

New  Bern  Sun-Journal 

(e) 

4.870.824 

404.908 

158.655 

97.356 

270.571 

5.802.314 

Raleigh  News 

&  Observer  . i 

(mS) 

15.460.228 

2.066.834 

NA 

NA 

5.761.742 

23.288.804 

Raleigh  Times  . . 

..(e) 

10.084.746 

1,425.970 

NA 

NA 

4.081.952 

15.51:2.663 

Totals  . 

25.544.974 

3.492.804 

NA 

NA 

9.843.694 

38.881.472 

Roanoke  Rapids 

Herald  . 

(eS) 

4.119.794 

191.926 

In  Gen'I 

In  Gen'I 

410,144 

4.721.864 

Statesville  Record 

&  Landmark  . 

.  (e) 

7.122.906 

236.530 

109.230* 

5.600* 

776,412 

8.249.643 

Note:  *Automotive  and  financial  figures  are  included  in  local  display 

and  national  linage. 

Wilson  Times  . 

..(e) 

5.494.580 

318.196 

99.679 

208.316 

1.056.990 

6.809.776 

Winston-Salem  Journal 

(m) 

13.034.490 

1,450.638 

NA 

NA 

3.9I5.II4 

18.400.242 

"  Twin 

City  Sentinel  . 

..(e) 

10.613,708 

1.349,852 

NA 

NA 

3.719.674 

15,683.234 

Winston-Salem  Journal* 
Sentinel  . 

.(S) 

4.699.492 

232,148 

NA 

NA 

1.492.064 

6,423  701 

Totals  . 

28,347.680 

3.032,638 

NA 

NA 

9.126.852 

40.507.180 

Bismarck  Tribune 

..(e) 

NORTH  DAKOTA 

7.199.290  486.458  NA 

NA 

1.298.850 

8.984.598 

Fargo  Forum  ..(All 
"  Sunday  Forum 

Dav) 

7,420.063 

976.877 

NA 

NA 

2.075.163 

10.472.103 

(S) 

3.931.464 

I9!).n98 

NA 

NA 

605.189 

4,732.751 

Totals  . 

11.351.527 

1. 171. 975 

NA 

NA 

2.681.352 

15.204.854 

Minot  News 

(e) 

8.153.038 

426.980 

206.955 

280.350 

1.138.844 

10.247,167 

Vahey  City  Times  Record  (e) 

1.955.674 

70.014 

39.396 

I14.6U4 

279.790 

2.459.448 

Among  morning  newspapers,  The  Miami 
Herald  was  banana  in  food 

advertising.  The  Miami  Herald  ranked  #  3  in 
Total  Food  Advertising  in  1970. 

Source:  Media  Records 
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Bawling  Urecn 


Lorain  Journal 
Mansfield  News 
Marietta  Times 
Martins  Ferry- 
Bellaire  Times 
Marysville 


Napoleon 

Northwest-Signal 


Sandusky  Register 
Tiffin  Advertiser-Tri 
Upper  Sandusky 
Chief-Union 


Retail 

General 

motive 

Financii 

OHIO 

(e) 

5.1 15.978 

166.156 

94.405 

NA 

.sat.) 

5.69I.U56 

241.644 

In  Retail  &.  General 

(e) 

4.944.604 

160.137 

NA 

117.922 

..(e) 

4.088.448 

227.318 

NA 

NA 

..(e) 

9.583.0j6 

256.732 

52.014 

NA 

.(e) 

4.456.29a 

174.356 

NA 

NA 

.  (e) 

4.493.533 

173.110 

NA 

77.224 

(cS) 

13.942.124 

366.219 

NA 

NA 

..(e) 

4.456.326 

36.596 

NA 

NA 

..(e) 

7.233.044 

137.270 

314.636 

350.812 

(e) 

11.909.800 

534.674 

NA 

NA 

.  (e) 

3.443.860 

146.888 

NA 

72.912 

■  ■  (e) 

3.282.188 

102.732 

NA 

NA 

(eS) 

16.224.488 

536,690 

NA 

NA 

(e) 

15.731.156 

616.350 

NA 

NA 

..(e) 

5.294.331 

226.222 

NA 

NA 

(e) 

6.325,606 

110.908 

38.766 

208.446 

,  .(e) 

2.108.136 

75.140 

57.484 

NA 

..(e) 

9.042.530 

302.302 

NA 

NA 

(6) 

4.179.826 

263,137 

NA 

NA 

..(e) 

3.018.010 

90.270 

91.900 

105.450 

. .  (e) 

*10.614.800 

*324.114 

1.233,540 

1.258.222 

. .  (e) 

9.298.758 

96.194 

73.626 

NA 

..(e) 

3.734.829 

73.913 

27.846 

NA 

.  ■  (e) 

9.854.670 

234.948 

91.196 

295.190 

>  (e) 

6.526.205 

214.942 

520.842 

NA 

..(e) 

1.504.892 

98.448 

*85.592 

*81.794 

Auto- 

Generdl  motive 


Urbana  Citizen  . (e) 

Wanakoneta  News  .  (e) 

Warren  Tribune-Chronicle  (e) 
Washington  Court  House 

Record- Herald  . (e) 

Wooster  Record  . (e) 

Xenia  Gazette  . (e) 


Ada  News  . (cS) 

Altus 

Times-Demncrat  (eSei.sat.) 
News  .  (eS  ex.  sat  &  mon.) 
Ardmore 

Ardmorite  .  . .  (eS  ex. sat.) 
Bartlesville  Examiner- 
Enterprise  . .  (eS  ex.  sat.) 
Clinton  News  . . (eS  ex.  sat.) 
Dunean 

Banner  . (cS  ext.  sat.) 

Durant 

Democrat  . . .  (eS  ex.  sat.) 
El  Reno 

Tribune  . (eSex.  sat.) 

Enid  News  . (m) 

”  Eagle  . (e) 

”  News  . (S) 

Total  . 

Frederick 

Leader  (eS  ex.  sat.  &  mon.) 

Lawton  Press  . (m) 

Lawton  Constitution 

Press  . (S) 

Lawton  Constitution  ....(e) 

Totals  . 

Miami  News- 

Record  . (eSex.  mon.) 

Muskogee  Phoenix/ 
Times-Democrat  ...(meS) 
Norman  Tran¬ 
script  . (eS  ex.  sat.) 

Oklahoma  City 

Oklahoman  . (m) 

Times  . (e) 

Oklahoman  . (S) 

Totals  . 

Sapulpa  Herald  . (eS) 

Shawnee  News-Star  ..(mS) 
Anadarko 


3,073.714  l3n.R4» 

1.847.832  48.594 

17,991.470  735,784 

5.950,854  139,474 

6,902.784  170.114 

5.312.426  103.810 


4.498.960  93,358  151.756 


1.440.964  6.817,503 


1.161.538  5.633.026 
1,542.982  11.531.030 
624.358  5,255.012 
866.383  5.610.255 

3.561.236  17.869.579 
258.650  4.751.572 

1.827.280  9,863.490 
1,793.778  14,409.822 
587,790  4.251.450 
512,246  3.897,166 
3.925,348  20.686.526 
6,525,004  22.872,600 
1.542.028  7.062.682 


408.278  2.649.638 
NA  9.344.832 
1.428.308  5.871.271 

632,070  3.937.700 
•1.943. 280*12. 882.194 
1,905.778  11.374.356 

861.042  4.697.630 
2.556.624  13.193.516 

590.030  7.852.019 

175.112  1.778.452 

766,192  3.970.750 

444,220  2.385.642 
3.772.790  22.673.882 

645.304  6,735.632 
1.617.948  9.242.782 
1.525.026  7.145.208 


2.988.650 

6.107.650 
6.316.296 
2.590.546 

15.014.492 

2.006.872 

10.257,128 

3.688,440 

10,311.868 

24.257.436 


13.726.635 

12.219.273 

5.435.249 

31.381.147 

5.089.098 

5.804.204 


3.923.668 

11.175.654 

15.219.704 


6.325.116 

6.302.800 

2.575.510 

15.203.426 

433.066 

992.866 


Albany  Democrat- Herald  (e)  6.043.786  240.104  NA 

Astoria  Daily  Astorian  (e)  2.901.710  269.850  NA 

Bend  Bulletin  .  (e)  4.335,702  207,046  NA 

Corvallis  Gazette-Times  (e)  8.526,392  336  196  NA 

Eugene  Register-Guard  (eS)  16.374.050  t.223.502  *1,172,799 
Note:  Included  in  Retail  &  General 
Grants  Pass  Courier  ..(e)  4.527,432  318,738  NA 

Klamath  Falls  Herald 

and  News  . (eS)  7.569,373  459,424  NA 

Medford  Tribune  . (e)  6,754.132  602,574  NA 


”  Mail  Tribune 

(S) 

2.073.722 

56.658 

Totals  . 

8.827.854 

659.232 

Oregon  City  Enterprise* 

Courier  . 

.(0) 

2.201.150 

295.624 

Pendleton  East 

Oregonian  . 

(e) 

3,184.706 

334.201  *14 

Note:  Included 

1  in 

Retail  and  General 

Roseburg  News  Review 

(e) 

5.272,806 

244.089  1 

Salem  Oregon 

Statesman  .  (m&S) 

14.257.664 

742.282 

Saiem  Capital  Journal 

.(e) 

14.098. 8/a 

741.524 

Totals  . . 

28.356.539 

1.483.806  I 

Allentown  Call  . 

(m) 

PENNSYLVANIA 
17,506.636  1.224  160 

”  Chronicle 

(«) 

16.156.490 

1.158.948 

*'  Call-Chronicle 

.(S) 

7.145.268 

w:63.8i8 

Totals  . 

40.798.394 

2.C48.926 

Altoona  Mirror 

(e) 

12.076.974 

903.616 

Total 

Adver- 

Financial  Classified  tising 

NA  630.000  2.760.380 
NA  2.725.982  12.213.068 

NA  410.256  2.907,030 
NA  974.043  4.402.950 
59.920  2.009.217  7.643.895 

25.284  5.017,531  20,092.608 
20.283  4.444.490  19.360.118 
50.567  9,462.021  39.452.726 


4.267.816  23,262.890 
3.611.972  20.983.578 
1.245.944  8.648,864 
9.125.732  52.895.332 
2.571.716  15.691.396* 


•Includes  139,000  lines  Legal 
Beaver  Beaver  County 

Times  . (e)  13,668,7 

Beaver  Falls 

News-Tribune  . (e)  7.654.9 

Bedford  Gazette  . (m)  2,081.3 

Berwick  Enterprise  . (e)  nA 

Bethlehem  Globe-limes  .(e)  9.362,5 

Brownsville  Telegraph  .  (e)  2.912.6 

Carlisle  Sentinel  . (e)  5.603,4 

Chambersburg 

Public  Opinion  .  (e)  9.050,5 

Chester  Delaware  Co. 

Times  . (e)  7.686.3 

Clearfield  Progress  . . . . (e)  5.784,5 

Connellsville  Courier  ....(e)  5. 705. 6 

Corry  Journal  . (e)  3.567.3 

Danville  News  (e)  2,242,0 

Du  Bois  Courier- Express  (e)  4. .593. 6 

Ellwood  City  Ledger  . .  (e)  4.475.8 

Franklin  News- Herald  .  .(e)  5,574,6 

Gettysburg  Times  ..  (e)  4.818.1 

Greenville  Record 

Argus  . (e)  4.451,4 

Harrisburg 

Patriot  News  . (m&.e)  12.574.6 

Patriot- News  . (S)  5.203.2 

Totals .  19.777.8 


Indiana  Gazette  (e)  11.020.548  228,554  NA 

Jeannette,  News-Dispatch  (e)  5.272.203  147.340  NA 

Kane  Republican  (e)  1.908.074  67.102  NA 

Lancaster 

Intelligencer  Journal  (m)  12.413.005  910,980  648,846 

New  Era  .  (e)  12.420.700  917,299  648.846 

Sunday  News  .  (S)  3  955.554  604.345  1 1 1.431 

Totals  .  28.789.259  2,432,624  1.409,123 

Lansdale 

North  Penn  Reporter  (e)  5.618,014  226.452  In  Nat’l 

Levittown  Bucks  County 

Courier  Times  . (e)  10.495,075  373.642  453.415 

Lewistown  Sentinel  ...  (e)  9,110,528  276,710  NA 

Meadville  Tribune  . (m)  8.034,915  126,949  100.740 

Monongahela  Herald  ..  (e)  2,430.2(V4  1 1 1.132  NA 

New  Castle  News .  (e)  11.265.555  370.433  NA 

New  Kensington 

Dispateh  .  (e)  7.636.426*  300.059*  NA 

Note:  6  column  format  used 

Norristown  Herald  Times  (e)  7,965.187  661.257  110.847' 

Note:  *lneluded  in  Retail  and  General 
Dll  City  Derrick  (m)  7,434,390  242.627  72.159 

Phoenixville  Republican  (e)  2.320,248  299.026  NA 

Note:  Includes  413,140  lines  “Preprint” 

Pittsburgh  Press  . (e)  17.332.150  2.665.933  1.135.876 


13,668,767 

485,366 

NA 

NA 

7.654.948 

322  58S 

NA 

NA 

2.081.310 

81.872 

NA 

52.500 

NA 

NA 

NA 

NA 

9.362.&10 

534,282 

NA 

NA 

2.912.602 

74,144 

NA 

NA 

5.603.427 

193.654 

NA 

NA 

9,050.566 

258.636 

NA 

NA 

7.686.378 

381.329 

166.533 

214.872 

5.784.520 

194.516 

NA 

NA 

5.703.6d0 

147.333 

NA 

NA 

3.567.382 

82.880 

NA 

NA 

2.242.033 

72.026 

NA 

53.679 

4  593.651 

243.181 

NA 

NA 

4.475.898 

151,928 

in  GenM 

65.184 

5.574.608 

239.816 

72.159 

315.280 

4.818.100 

204.134 

NA 

66.710 

4.451,433 

113,882 

NA 

55.353 

12.574.620 

1,287,083 

NA 

119.648 

5.203.230 

482.814 

NA 

864 

19.777.850 

1.769.897 

NA 

120.512 

4.114.306 

210.868 

NA 

NA 

11.020.548 

228.554 

NA 

NA 

5.272.203 

147.340 

NA 

41.611 

1.908,074 

67.102 

NA 

27,242 

12.413.005 

910.980 

648.846 

25.051 

12.420.700 

917,299 

648.846 

25.051 

3  955.554 

604.345 

111,431 

20.214 

28.789.259 

2.432,624 

1.409.123 

70.316 

5,618,014 

226.452 

In  Nan 

147.913 

10  495.075 

373.642 

453,415 

456.761 

9.110.528 

276,710 

NA 

NA 

8.034.915 

126.949 

100.740 

223.755 

2,430.204 

111.132 

NA 

NA 

11.265.555 

370.433 

NA 

NA 

7.636.426* 

300.059* 

NA 

NA 

2,198.905  16.353.038 


NA  5.416.272 
2.204.370  12,101.152 
452  704  3,490.830 
965.756  6.762.237 

1.579.326  10.888,528 


21.687.437 

20.097.063 

8.972.345 

50.756.845 

4.490.214 

7.196.560 


**  Press 

(S) 

10.497.027 

1.592.752 

242.369 

236  911 

8.594.184 

2.102.205 

836.097 

599.901 

Totals 

36.423.361 

6.360,990 

2.214.342 

1.598.040 

Pottstown  Mercury 

(m) 

10.799.278 

565.712 

NA 

NA 

*lncludes  legal 

8t.  Mary’s  Press  . 

2.555.008 

92.169 

NA 

53.028 

Scranton  Times  . 

(e) 

10.528.052 

994.335 

567.242 

264.923 

”  Times  . 

(S) 

1.512.639 

766,381 

88  190 

90.223 

Totals  . 

12.040.691 

1.761.716 

655.432 

355.146 

Scranton  Tribune 

3.683  008 

581,787 

212.796 

180.257 

'*  Scrantonian 

(S) 

5.440.457 

734,379 

192.325 

104.613 

Totals 

9.123.465 

1,316.166 

405.121 

284.870 

Shamokin  News-Item 

(e) 

5.617.738 

348.768 

NA 

27.580 

Sharon  Herald 

(ft) 

11.150.860 

330.722 

NA 

NA 

state  College  Mirror 

(m) 

1.877,988 

33  870 

In  Class. 

26.894 

Tarentum  Valley  News 

(e) 

7.494.865* 

299.272 

NA 

NA 

NA  2.016.280  8.463.994 

NA  756.996  3,225,634 

NA  1.358,000  5.900,748 

NA  2.429.294  11,291.882 

*217.623  6.607.034  24.510,794 

NA  1,390.494  6.236,664 

NA  2.002.910  10.031.707 

NA  2.093,982  9.452.688 


Note:  6-Column  Format  Used 
Towanda  Review  (m)  2,435,384 

Vandergrift  News-Citizen  (e)  2,105,082 

Washington  Observer- 

Reporter  ..  (All  day)  10.768.359 

Wilkes-Barre  Record  (m)  4.854.010 

Wilkes-Barre 

Times-Leader  News  (e)  12.696,782 

Totals  .  17.550,792 

York  Record  . (m)  3.719.044 


(Continued  oh  page  10-A^ 


NA  55.353  1.057.714  5.678.382 

NA  119.648  3,878.054  17.859,405 

NA  864  1.710.406  7.397.314 

NA  120.512  5.588.460  25,256.719 

NA  NA  490.742  5.1 15.916 

NA  NA  736.344  11.985.446 

NA  41.611  1.074.668  6.535.822 

NA  27.242  276,122  2.278,540 

648.846  25.051  4  249.001  18,246.883 

648.846  25.051  4.226,284  18,238.180 

1 1 1.431  20.214  1.065.938  5.757,482 

409,123  70.316  9.541.223  42,242,545 

n  Nat’l  147.913  2.043.473  8.035.832 

433.415  456,761  4.157.361  15.936.234 

NA  NA  749.318  10.135.556 

100.740  223.755  2,087.316  10,573.675 

NA  NA  597.338  3.138,674 

NA  NA  1,495.460  13,131.748 

NA  NA  2.252,783*10.189.268* 

110  847*  431.685*  2.829.160  11,455.604 

72.159  207.642  1,183.892  9.140.710 

NA  NA  720.020  3.752,434 

135.876  761.228  6,256,000  28.394.455 

242,369  236  911  4.684,269  17,253.838 

836.097  599;90l  1,601,786  14.172.785 

214  342  1.598.040  12.542.055  59.821.078 
NA  NA  2.838.024*14.203,014 

NA  53.028  253.848  2.954.053 

567.242  264.923  1.659.073  14.013.625 

88  190  90.223  480.434  2.937,867 

6551432  355.146  2.139,507  16.951.492 

212.796  180.257  981.327  5.639,175 

192.325  104.613  373.411  6.845.185 

405.121  284.870  1,354,738  12,484.360 

NA  27.580  548.758  6  542.844 

NA  NA  2,111.256  13.592.838 

In  Class.  26.894  701,876  2.640.568 

NA  NA  2.252.783  10.046,920 

NA  NA  723.912  3,315.032 

NA  NA  120,554  2.232.947 

In  Gen'l  In  Gen'l  2,010.533  13.130.572 
NA  NA  1.896,188  7,850.626 

NA  NA  1.886,136  15,682.345 

NA  NA  3.782.324  23.532.971 

851.760  NA  I  888.810  6.705,902 


SYNDICATES  and  NEWSPAPERS  FIND  EACH  OTHER 

Published 

.  .  .  every  week  in  the  pages  of  Editor  &  Publisher.  E&P  syndicate 
advertising  reaches  more  newspapers  more  efficiently  than  any  other 
advertising  medium.  Plan  now  to  promote  your  syndicated  features  in  the 
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Auto- 

Newspaper  Retail  General  motive 


Total 

Adver- 

Financial  Classified  tising  Newspaper 


Total 

Auto-  Adver- 

Retail  General  motive  Financial  Classified  tising 


RHODE  ISLAND 


Newport  News 

.(e) 

7.283.500 

198.278 

NA 

NA 

1,215.184 

8.696.962 

Woonsocket  Call 

(e) 

8.576.966 

261.621 

NA 

NA 

980.790 

9.839.377 

SDUTH  CARDLINA 

Aiken  Standard 

(e) 

3.316.838 

345,243 

53  623 

133.553 

355.568 

4.204.826 

Anderson  Independent  (m) 

4.436.216 

708.094 

In  Classified 

854.385 

5.998.695 

**  Daily  Mail 

(e) 

6.155.096 

788.314 

In  Classified 

1  400,630 

8,344.040 

*'  Independent 

.  (SI 

1.640,792 

80.220 

In  Classified 

546.245 

2.267.257 

Totals 

12.232.104 

t. 576.628 

In  Classified 

2.801,260 

16.610.992 

Columbia  State 

I3.5t3.544 

1.484.644 

NA 

NA 

4,768.904 

19.797.092 

Columbia  Record 

12.847,758 

1.508  024 

NA 

NA 

4.775.596 

19.131.378 

Columbia  State 

Columbia  Record 

(S) 

4.683.658 

454.958 

NA 

NA 

1.512.952 

6.65I.56B 

Totals 

31.074.960 

3.447.626 

NA 

NA 

11  057.452 

45.580.038 

Florence  News 

(mS) 

10.657.080 

621.824  1 

In  Retail  &  General 

2.207.716 

13.726.076 

Greenville  News  . 

(mS) 

17.980.690 

1.574.300 

NA 

NA 

5,467.000 

25.021.990 

”  Piedmont 

(e) 

14.946.652 

1.309.238 

NA 

NA 

4.292.946  20.548.836 

Totals  . 

32.927.342 

2  883.538 

NA 

NA 

9.759,946 

45.570.826 

Greenwood 

Index-Journal 

(e> 

5.243.616 

261.433 

NA 

NA 

1.080  786 

6.585.835 

Rock  Hill  Herald 

. (e) 

4.251.268 

437.794 

45.227 

SS.6S7 

1.520.736 

6.313.712 

Salisbury  Post 

. .  (eS) 

9.519.958 

413.994 

N^ 

NA 

2.188.452 

12. 172.404 

Sumter  Item 

(•) 

6.254.850 

271.838 

NA 

NA 

1,523.970 

8.050.658 

SOUTH  DAKOTA 

Aberdeen 

American-News 

.  (eS) 

6.741.252 

410.032 

NA 

NA 

1.467.214 

8.618.498 

Huron  Plainsman 

(eS) 

3.838.436 

307.034 

103  726 

163.884 

1,261.652 

5.674.732 

Watertown 

Public  Opinion 

(e> 

4,360,860 

230.190 

40.388 

NA 

B40.280 

5.471.718 

TENNESSEE 

Greeneville  Sun 

(e) 

7.801.088 

151.000 

NA 

NA 

829.920 

8.601.908 

Jackson  Sun  (eS  ex  sat) 

8.835.360 

379.733 

NA 

91.538 

2.026.957 

11.333.588 

Johnson  City 

Press-Chronicle 

(meS) 

8.249.234 

611.422 

NA 

NA 

1.774.892 

10.635,548 

Kingsport 

Times-News 

(meS) 

9.607.822 

401.352 

NA 

NA 

2.050.692 

12,059,866 

Maryville  Times  (e 

ex.  sat) 

6.033.552 

190.596 

NA 

NA 

1.555.918 

7.780,066 

Citizen  Tribune 

(eS) 

5.540.441 

192.265 

801.738 

6,534.444 

Murfreesboro 

News  Journal 

(eS) 

5.743,500 

70,084 

NA 

NA 

2.013.354 

7.826,938 

Intelligeneer 

(e) 

2.673.090 

144  116 

NA 

56,350 

663.978 

3.537.534 

Shelbyville 

Times-Gazette  (e 

ex.  sat) 

3.171.014 

165,452 

NA 

NA 

496,636 

3.833.102 

TEXAS 

Athens  Review  (e)  3.117.394  78.624  NA  NA  614,068  3.810,086 

Bay  City 

Tribune.  (e  ex.  sat)  3  002.636  73.020  NA  NA  530.418  3.606,074 


(m) 

11.034.199 

766.193 

97.693 

4.398 

11.034.199 

766.193 

97,693 

2.647.799 

129,385 

8.164 

7U 

24.716.197 

1  665.771 

203.550 

8.8nt> 

Big  Spring  Herald 

(eS) 

5.389.902 

204.652 

NA 

N  A 

. .  (eS) 

4.679.927 

186.179 

NA 

N  A 

(eS) 

4.495.304 

182.544 

17.963 

NOTE:  Automotive  in  General;  Financial  in 

Retail 

16.758,546 

971.572 

In  Gen'l 

N  A 

15.703  170 

954,464 

In  Gen'l 

NA 

"  Caller-Times 

. .  (S) 

5.229.546 

234.416 

In  Gen'l 

NA 

Totals  . 

37.691.262 

2.160.452 

In  Gen'l 

NA 

Dallas  Texas 

Surburban  Dailies 

Newspaper  Group  . . 

(eS) 

19.713  820 

1.125.754 

NA 

Denton 

Record  Chronicle  . . 

(eS) 

8.006.418 

240.352 

NA 

N  A 

Brazosport  Facts  . 

(eS) 

7.118.050 

142.672 

342.482 

201.621 

Garland  News  . 

(eS) 

2.798.558 

161.196 

NA 

Gonzales  Inquirer  . 

(e) 

1.766.198 

14.742 

76,020 

27,734 

Hurst-Mid  Cities 

News  . 

(eS) 

2.009.168 

71.680 

NA 

NA 

Jacksonville  Progress 

(eS) 

3.046.830 

M  5.224 

NA 

NA 

Kilgore  News  Herald 

(eS) 

3.836  826 

208.845 

NA 

NA 

Killeen  Herald 

(eS) 

5.189.254 

126.588 

NA 

NA 

Loredo  Times  . 

(eS) 

6,012.412 

207,130 

NA 

NA 

Lubock 

Avalanche-Journal 

13,918.282 

780.864 

NA 

NA 

Lubock 

Avalanche-Jo'trnal  . 

(0) 

13.558.454 

764,204 

NA 

NA 

Lubock 

Avalanche-Journal 

.AS) 

4.9I4.S88 

278,576 

N  A 

NA 

Totals  . 

32.391.324 

1,823.644 

NA 

NA 

Lufkin  News  . 

(eS) 

5.889.153 

245,035 

NA 

NA 

Marshall 

News  Messenger  . 

(eS) 

6.281  968 

217,042 

In  Class. 

416.094 

McKinney 

Courier-Gazette 

.  (eS) 

2,382.142 

14,560 

In  Gen'l 

NA 

Midland 

Reporter-Telegram 

..(e) 

6.654  564 

359,464 

NA 

NA 

Midland 

Reporter-Telegram 

..(S) 

2.444,932 

33.754 

NA 

NA 

Totals 

9.099.496 

393.218 

NA 

NA 

Palestine  Herald  Press  (e) 

2.737,630 

156,576 

NA 

NA 

Palestine  Herald  .... 

..(S) 

1. 131.802 

37,044 

NA 

NA 

Totals  . 

3.869.432 

193.620 

NA 

NA 

Paris  News  .  .  (e  ex.  Sat.) 

6.056.050 

1,999.592 

NA 

NA 

Port  Arthur  News 

(eS) 

12.051,410 

566.986 

NA 

NA 

San  Angelo  Standard- 

Times  (meS  ex.  Sat.) 

8.648.080 

514.570 

73.228 

NA 

Sulphur-Springs 

News-Telegram 

(e) 

3.236.730 

87.962 

In  Gen'l 

37.534 

Temple  Telegram 

(mS) 

8.404.970 

241.970 

NA 

NA 

Texas  City  Sun  . 

(eS) 

4.763.584 

131.436 

NA 

NA 

Vernon  Record  (eS  ex.  Sat.) 

3.884.496 

203,742 

NA 

NA 

Victoria  Advocate 

(m-S) 

9.695.784 

220,024 

In  Ret'l  &  Gen'l 

Wichita  Falls 

Record  News  . 

. .  (m) 

7.883.358 

364.434 

NA 

NA 

Times  . 

.  (e) 

7.825.552 

363,188 

NA 

NA 

Sunday  Times 

(S) 

2.206.176 

61.600 

NA 

NA 

Totals 

17.915.086 

789,222 

NA 

NA 

3.074.362 

14,978.845 

3.074.362 

14  976,845 

801.897 

3,587,315 

7.950.621 

33.541,005 

1.304.870 

6.899.424 

775. *'94 

,5.642.0)0 

1.531.684 

6.449.491 

5  R5I.II4 

23.F9'.')32 

4.793.054 

21,450.688 

1,296.540 

6,760.502 

11.950.708 

51.802.422 

7,118,926 

30.123.754 

1.722.462 

9.969.232 

1.249.374 

9.054  199 

1.366.260 

4.326;0I4 

261.170 

2.145,864 

735.266 

2,816.114 

1.128.470 

4,290.524 

451.010 

4.496.681 

993.916 

6.309.758 

891.268 

7,140.610 

5.402.866 

20.102.012 

4.460,400 

18.783.058 

I.?8'‘.I06 

6.475.770 

11.145.372 

45.360,340 

1. 065. 771 

7.199.959 

1,071,140 

7,986.244 

554.222 

2.950.924 

1.607,634 

8,621.662 

709,296 

3.187.982 

2.3’6.90f) 

11.809.644 

494.970 

3  389.176 

110.796 

1.279.642 

605.766 

4.668.818 

1.172.822 

9,228.464 

2.187.444 

14,805.840 

2.766,316 

11.928.966 

744.646 

4.106.872 

1.552.418 

10  198.482 

1.066.156 

5.961. 176 

505.736 

4.593.974 

1,916.964 

9.915.808 

2.555.700 

10.803.492 

2  123.968 

10.312.708 

694.862 

2.962.638 

5.374,530 

24  078.838 

Pontiac  Michigan 

A  MARKET  UNTO  ITSELF 


and  reached  by  its  own  newspaper 
The  Pontiac  Press 

Young!  Affluent! 

Growing!  Big  Income 
Buying  Power! 

. and  not  reached  by 

any  Detroit  or  other  daily 
newspaper. 


Here  is  the  strength  of  this  Pon¬ 
tiac-North  Oakland  County  market 
as  measured  by  Retail  linage  for 
1970  .  .  .  Media  Records. 


You  know  retailers  .  .  .  you  know 
they  put  their  advertising  where  it 
produces  sales!  Fly  your  kite  where 
they  do  in  the  customer-sales- 
producing  Pontiac  Press. 


15,356,014 


Get  Our  Market  Data  Felder  From 
CRESMER-WOODWARD-O'MARA  and  ORMSBEE, 
Sales  Representatives — New  York — Chicagi 
and  most  ottier  major  cities 


10- A 
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Newspaper 


Total 

Auto-  ^  Ad''*’’- 

Retail  General  motive  Financial  Classified  tising 


m 


Logan  Herald 
Journal  .  (eS  ex.  Sat.) 
Odgen  standard 

Examiner  . (o) 

Salt  Lake  City  Tribune  (m) 

”  Tribune  . (8) 

"  Deieret  News  _ (e) 

Totals  . 


Barra  Times-Argus  . (e) 

Bellows  Falls-Springfleld 

Times-Reporter  . (ei 

Brattleboro  Reformer  ..  (e) 
Burlington  Free  Press  .  .(m) 

Newport  Express  . (e) 

Rutland  Herald  . (m) 

St.  Johnsbury 
Caledonian- Record  .  ..(e) 


Bristol  Herald-Courier/ 
Virginia-Tennessean  (meS) 
Charlottesville  Progress  (eS) 
Clifton  Forge  Review  ...(e) 
Covington  Virginian  . . .  (e) 
Culpeper  Star  Exponent  (m) 
Fredericksburg  Free  Lance- 


4.899.552  576.758  1,477,758 

16.118,956  1.550.948  NA 

17,440,140  1,451,646  1,613.891 
7,097,244  1,229.772  216.138 

17.341,921  1,347,889  1,610.135 


123,641  651.504  7,729.213 

72,252  2.745.838  20,487,994 
476.390  6,923,843  27.905,910 
123,025  1.588,160  10,254.339 
472,120  6,937,738  27.709,803 


3r,879.305  4',029'.307  3,44o'.l64  1,071,535  15.449,741  64,870.052 


3.541,035  516,764 

2,805,000  103,500 

3,038,994  271,460 

9,961,998  1,825,374 

2.027,074  95.173 

6.635,566  768,280 

2,666,748  148,216 


Harrisonburg 

d.wTsg.v#  g 

News- Record 

6.772,724 

300.706 

NA 

Hopewell  News  (e  ex.  Sat.) 

1.935.598 

154.280 

34,020 

Newport  News 

Daily  Press  . . . . 

.  (m) 

15.898.176 

1.228.388 

NA 

”  Sunday  Press  . . 

(S) 

6.093,472 

401.170 

NA 

”  Times- Herald  .. 

..(e) 

12.760,692 

1.275.960 

NA 

Totals  . 

$4,752,340 

2.905,518 

NA 

Norfolk  Virginian-Pilot 

19.530,295 

I.9I9.I89 

NA 

”  Ledger-Star 

.  .(e) 

12,099.438 

1,932.829 

NA 

”  Virginian-Pilot  . 

(S) 

9.649,249 

616,343 

NA 

'*  Totals  . 

41.279,182 

4,468,361 

NA 

Pulaski  Southwest 

Times  (eS  ex. 

sat.) 

2,387,756 

98,056 

NA 

Richmond  Times- 

Dispatch  . 

..(S) 

9  571.244 

420.950 

24.555 

”  Times  Dispatch 

(m) 

12.259.261 

1.503.040 

454.624 

”  News  Leader  . . 

-(e) 

13,198.373 

1.527.970 

461.351 

Totals  . 

35.028.878 

$.451,960 

940.530 

Staunton  Leader  . 

(eS) 

7,511.995 

286,572 

NA 

Waynesboro  News- 

Virginian  . 

..(e) 

7.044.091 

145.548 

39.771 

Winchester  Star  . 

(e) 

6.823.628 

275.562 

NA 

WASHINGTON 

Aberdeen  World  . 

(e) 

6.148.233 

378.497 

NA 

Bellingham  Herald  . . 

(eS) 

7.611.604 

419.173 

107,688 

Ellensburg  Record 

(e) 

2.214.800 

147,560 

In  Gen’I. 

Mt.  Vernon  Skagit 

Valley  Herald 

(e) 

1.994.672 

148.950 

NA 

Pasco-  Kennewick-  Richland 

Tri-City  Herald  . 

(eS) 

9.566.116 

712.838 

NA 

978,634  5,036,433 

241.680  3,150,180 
781,312  4,174,044 
3,077,379  14,864.751 
161.319  2,312,315 
1.614,292  9.018.138 

481,622  3.296.586 


NA  2,179.310  10.858.316 

NA  2.904,972  14,295,239 

NA  147.315  1.554,238 

NA  160.551  3,488.426 

NA  357,419  2.451,367 

NA  707.107  8,033.537 


4,225.116 

288,970 

3.823.050 

15,937,136 

8,555.633 

9.193.597 

2.443.965 

20,193.195 


21,351,680 
7.283.612 
17,859.702 
46,494,994  I 
30,005,117 
23.225.864 
12,709,557 
65.940,538 


NA  798.070  3.283.882 

325,204  2,000.544  12,342,497 
590,461  6,177.148  20,984,534 

703.313  5,823,454  21,714.461 
1,618.978  14,001,146  55,141.492 
NA  708.324  8.530,566 

NA  897.158  8.126.568 
NA  513,072  7,612.262 


NA  1,965,432  8.492,162 
199.780  2,074.152  10,412,397 
126,000  840,000  3,328,360 

NA  723.064  2.866,686 


(Continued  on  page  \2A) 


3,137,106  13.416.060 


\  Want  top  value  for  your  test  dollars? 


Sharpen  your 
^  pencil . . . 


Look  at  ALTOONA 


“Test-Town,  Pag” 


—isolated,  yet  accessible  to  spot  & 

shipping— compact  in  size,  but  or*h^°fi 

complete  in  retail  range  and  inserts 

other  test  criteria.  Testing  in 

Altoona,  you  get  almost  instant 

feed-back  of  results  from  coopera- 

tive  retailers,  who  back  your  ads  in 

the  newspaper  reaching  4  out  of  5 

homes  in  the  market— the  Altoona  Mirror. 

Color  costs  less  in  the  Mirror,  too— 
a  good  place  to  test  your  color  campaign! 

Eltoona  SKicri^ 

ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER 

Richard  E.  Beeler,  Advertising  Manager 
EDITOR  &  PUBLISHER  for  May  22,  1971 


8oflO 
Buffalonians 
check  out 
The  News 

daik 

(that’s 

readership!) 


...we  often  wonder  what 
the  other  two  arc  doing. 


The  shoppers 

read  The  News. 
After  all...The  News 
is  BuiTdo. 
(that’s  leadership!) 


Buffalo 

Evening 

News 

Represented  nationally  by  Story  &  Kelly-Smith. 


Newspaper 


Auto- 

Retail  General  motive 


Walla  Walla  Union 

Bulletin  . .  (meSI  6.420.400 

Wenatchee  World  . .  (eS)  6.432.748 

Note:  'Included  in  Retail  &  General 
Yakima  Herald- 

Republic  . (meS)  10.241.966 

Vancouver  Columbian  .  .  (e)  7.564.879 

Note:  'Included  In  General 


585.770 

349.118 


1.028.944 

607.957 


Berkley  Post  Herald  and 
Raleigh  Register  (meS) 
Clarksburg  Exponent  ..(m) 

”  Telegram  . (e) 

"  Exponent- 

Telegram  . (S) 

Totals  . 

Huntington  Advertiser  .  (e) 
”  Herald-Disp.  (m) 
"  Herald-Oisp.  &. 

Advertiser  . .  (Sat) 
”  Herald- Adv.  . .  (S) 

Totals  . 

Hinton  News  . U) 

Logan  Banner  . (e) 

Wheeling  Intelligencer/ 
News-Register  ...(meS) 
Williamson  News  . (e) 


WEST  VIRGINIA 


5.774.454 

346.171 

NA 

5.065.357 

267.484 

NA 

5.088.489 

261.292 

NA 

3.148.624 

83.590 

NA 

13.302.470 

612,366 

NA 

8.080.478 

752.080 

NA 

7.463.890 

776.664 

NA 

701.666 

23.100 

NA 

3.267.712 

170.674 

NA 

19.513,746 

1.722.518 

NA 

1  650.742 

56.406 

60.396 

3.661.742 

155.428 

In  Class 

11.913.041 

633.235 

NA 

3.554.026 

186.032 

NA 

WISCONSIN 


Appleton  Post-Crescent  (eS) 
Fond  du  Lac  Common¬ 
wealth  Reporter . (e) 

Green  Bay  Press- 

Gazette  . (eS) 

Janesville  Gazette  (e) 

Note:  'Includes  automotive 
Kenosha  News  .  (e) 

La  Crosse  Tribune  (e) 

’’  Tribune  . (S) 

Totals  . 

Note:  'Included  in  General 
Marinette  Eagle-Star  (e) 
Note:  'Included  in  General 
Monroe  Times  (e) 

Oshkosh  North-Western  (e) 
Portage  Register  (el 

Racine  Journal  Times 
Stevens  Point  Journal 
Waukesha  Freeman 
Wausau  Herald 
Wisconsin  Rapids 
Daily  Tribune 


14.030.072  707.924 

9.028.754  238.028 


14.574.826  I 
9.239.048 
and  financial 
12.512.598 
7.926.716 
2.186.034 
10. 1 14.750 


(eS) 


555.954 

484.149 

172.394 

656.543 


2.433.977 
8  812.790 
2.140.1 10 
14.438.886 
3.792.670 
6.680.688 
11.284.028 


87.332 

422.240 

139.668 

670.845 

236.511 

152.894 

472.150 


In  Gen'I. 
48.228' 

NA 

48.228' 


4.575.814  142.518  45.505' 


4.894.078  267.484 


40.320 

107.212 

47.208 

69.502 

38.934 

NA 

85.424 

NA 


WYOMING 


Laramie  Boomerang  (mS) 

Rawlins  Times  (m) 

Riverton  Ranger  (e  ex.  Sat.) 

Sheridan  Press  . .  (e) 

Worland  Northern 
Wyoming  News  (mex.Mon) 


3.590.384 

1.875.214 

2.271.271 

3.068.142 


153.720 

103.628 

138.621 

129.542 


Total 

Adver- 

Financial  Classified  tising 


42.363  1.518.482  8.620.255 
277,870'  2,082.080  8.961.372 


NA  3.269.508  14.540.418 
114,633'  3.819.921  11,992.757 


1.860,678  7.981.303 
633.090  6.055.700 
703.608  6.140.991 


360  475.447  3.708.022 

177.729  I.8I2.I45  15.904.713 
75.124  1.839.348  10.747.030 

100  758  1.864,478  10.205.790 


10.542 

98 

185.522 

53.760 

116.438 


476.224  1.211,532 
523.866  3.962.350 
4.703.916  26.126,702 
149.140  1,970.444 
441.420  4.375.028 


NA  2.589.944  15,136.220 
4,944  174.328  3,914.386 


NA  3,171.098  17,909,094 

In  Retail  1,437.800  11,768.176 

NA  4.413.626  20  156.234 
424.897  2,618.520  I2;495.II0 

In  Gen'I.  3.473.162  16.541.714 
16.336'  1.830.220  10.241.085 
NA  797.902  3.156,340 
16,336'  2.628.122  13.397,425 

5.499'  1.056.986  5,775,318 


NA 

NA 

NA 

NA 

NA 

146.202 


1,753.108  4,314.737 
1.996,764  11,339.006 
609,784  2.926.770 
3.464.804  18.574.535 
1.437.640  5.505.755 
1,859.202  8.839.110 


498,848  2.384.356  14.724.806 
NA  1,236.116  6.397.678 


NA  504.588  4,248.692 

NA  222.810  2.347.986 

NA  408.039  2.807.931 

196.644  449.470  3.843,798 

NA  138,530  1.757.980 


PENNSYLVANIA'S 


L 


3rd 


LARGEST  MARKET 


ALLENTOWN  •  BETHLEHEM  •  EASTON 
METRO  AREA* 

POPULATION .  541,600 

HOUSEHOLDS .  174,600 

EFFECTIVE  BUYING  INCOME .  $1,837,031,000 

TOTAL  RETAIL  SALES .  $964,807,000 

'  Source:  Soles  Management  Survey  Of  Buying  Power,  June  10,  1971 

For  Profitable  Penetration  Of  This 
Single  Compact  Market  Use  The 

CALL-CHRONICLE 

NEWSPAPERS 

ALLENTOWN,  PA. 

Represented  Nationally  By  Story  &  Kelly-Smith,  Inc. 


Total 

Auto-  Adyer- 


Newspaper 

Retail 

General 

motive 

Financial  Classified  tising 

CANADA 

ALBERTA 

Calgary  Herald  . 

(0) 

15.941.654 

3,111.873  ' 

1,713,275 

'804  572  1 

10.034.125  31.951.768 

Lethbridge  Herald  . 

(•) 

6.677,625 

936.600 

NA 

NA 

1.450.463  9.064,688 

Medicine  Hat  Newt  . 

(0) 

3.176  853 

744.842 

NA 

NA 

871.580  4.793.275 

Red  Deer  Advocate  . 

(0) 

3.239.119 

761.454 

NA 

NA 

794,231  4,794.804 

BRITISH  COLUMBIA 

New  Westminster 

Columbian  . 

(e) 

6.492.000 

1.040.000 

NA 

NA 

4.468.000  12.000  000 

Nelson  News . (m) 

2.019.157 

510.083 

NA 

NA 

664.118  3.193.358 

Prince  George  Citizen  . 

(e) 

4.784.305 

851.800 

NA 

NA 

1.909.053  7.545.157 

Trail  Times  . 

(0) 

2.093.182 

446.937 

52.901 

NA 

398.324  2,991.344 

Vancouver  Province  . . 

6.018.808 

3.486.147 

604.724 

442.697 

3.210.046  13.762,422 

Victoria  Colonist  . (mS) 

12.375,047 

1.751.472 

365.737 

191.211 

6.808.558  21,492.027 

”  Times  . 

.(e) 

12.335  351 

1.752.338 

365.737 

191.379 

6.740.706  21.385.511 

Totals  . 

25.710.398 

3.503.810 

731.474 

382,590 

13.548.264  42.877.538 

MANITOBA 

Brandon  Sun  . 

(e) 

3.477.250 

711.199 

NA 

NA 

881,272  5.069.721 

Winnipeg  Free  Press 

(e) 

15  926.629 

3.821.327 

NA 

NA 

11.285,743  31.033,699 

Winnipeg  Tribune . 

(0) 

10.372,861 

2,655.915 

458.436 

220.822 

6.470.848  19.499.624 

NEW 

BRUNSWICK 

Moncton  Le  Progres/ 

UEvangeline  .  ■ 

(m) 

3.061.349 

400.822 

NA 

NA 

67.564  3.529.735 

NEWFOUNDLAND 

St.  John's  Telegram  . . 

(e) 

7.058.296 

1.428.396 

NA 

NA 

4.155.232  12.641.924 

NOVA  SCOTIA 

Sydney  Cape  Breton  Post  (e) 

9.895.886 

1,220.301 

NA 

NA 

1.002.315  12.118.502 

ONTARIO 

Brampton  Times 

<e> 

3.052.448 

475.151 

NA 

NA 

1.550.401  5.078.000 

Brantford  Expositor 

(e) 

9.283.820 

907.592 

NA 

NA 

2.100.504  12.291.916 

Brockville  Record  and 

Times  . 

.(e) 

3.305.937 

465.235 

In  Local 

In  Local  4~3.646  4.244.818 

Hamilton  Spectator 

(0) 

18.185.881 

3.424  094 

2.005.282 

270.380 

7.631.950  29.241.925 

Kingston  Whig-Standard 

(e) 

11.746.000 

1.234,000 

NA 

NA 

3,142.000  16.603.000 

Kirkland  Lake 

Northern  News  . 

2.601.956 

332.053 

NA 

NA 

514.350  3.448.359 

K  itchener- Waterloo 

Record  . 

(0) 

16.363.463 

2.159,039 

NA 

NA 

5.679.777  24.202.279 

London  Free  Press  (m&.e) 

15.468.849 

2.794,925 

NA 

NA 

6,829.359  25.093.133 

Niagara  Falls  Review 

(e) 

8.471.048 

596.314 

133.295 

55.013 

2.240.816  11.496.486 

North  Bay  Nugget 

(e) 

5.720.773 

938.271 

NA 

NA 

1,858.361  8,517.405 

Ottawa  Citi2en  . 

.(€) 

2.012.303 

359.700 

NA 

NA 

1.187.646  3.559.649 

Ottawa  Journal  . 

.(e) 

13.630.512 

2.895.368 

NA 

NA 

6.868.970  23.395.850 

Ottawa  LeDroit  . 

.(e) 

9.709.864 

2.432.559 

NA 

NA 

3.997.040  16.130.463 

Sun-Times  . 

.(*) 

4,358.214 

415.912 

NA 

NA 

1.245,790  6.019.916 

St.  Catharines  Standard 

(e) 

18.650.981 

I.4I0.I54 

NA 

NA 

4.261.603  24.322.738 

Simcoe  Reformer  . 

.(«) 

2.521.274 

422,206 

NA 

NA 

508.917  3.452.397 

Stratford  Beacon  Herald 

(e) 

4.131.984 

519.076 

NA 

NA 

1.126.364  5.777.424 

Toronto  Star  . 

..(e) 

18.690.385 

3.819.069 

2.140.269 

269.234 

15.117.070  40.036.027 

Windsor  Star  . 

.(e) 

13.096.405 

2.674.761 

NA 

NA 

4.344.931  20.116.097 

PRINCE 

EDWARD 

ISLAND 

Summerside 

Journal-Plonoor  . 

(0) 

2.902.110 

304.235 

NA 

NA 

636.888  3.843.239 

QUEBEC 

Quebec  DImanche-Matin 

(S) 

2.081.994 

1.043.543 

200.960 

NA 

35.560  3.711.235 

Montreal  Le  Devoir  .. 

.  (m) 

2.847.670 

1.464.706 

NA 

NA 

124.480  4.436.858 

Quebec  L’Action  . 

.(e) 

1.977.895 

534,570 

In  Gen’I. 

670.150  3.182.615 

Quebec  Chronicle 

Telegraph  . 

..(e) 

2.369.272 

369.097 

In  Retail 

In  Retail 

142,672  2.881.041 

SASKATCHEWAN 

Regina  Leader-Post  ... 

..(e) 

11.380.803 

1.900.176 

NA 

NA 

4.745.939  18.026.918 

Saskatoon  Star-Phoenix 

(0) 

10,095.547 

1,715.838 

NA 

NA 

3.455.422  15,266,807 

NEWSPAPERSy  AGENCIES^  ADVERTISERS! 

If  you're  proud  of  your  newspaper  color,  here's 
your  best  opportunity  to  show  it  off.  Enter  the 
1970-1971 


Editor  &  Publisher 


AWARDS 

COMPETITION 

Write  for  information 
and  entry  blanks  to: 

Editor  &  Publisher  Color  Awards 
850  Third  Avenue,  New  York,  N.  Y.  10022 
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take  a  free  look  inside  phoenix 

...economy  &  retailing 


It’s  our  annual  analysis  of  Phoenix  market 
data.  Demographics.  Shopping  trends.  The 
Economy.  Retail  sales.  Product  categories. 
Two  books.  144  pages  of  hard  facts  you  need 
to  know  in  executing  your  marketing  strategy 
in  this  million  strong  market. 
Write  for  your  set.  Just  mail  the  coupon. 


The  Arizona 

REPUBLIC 


The  Phoenix 

GAZETTE 


^  NEWSWfcPtR  1  Mt  Mitt  H  j  R.pr.s.nted  Nalionilly  by  Story  &  Kelly  Smif 


Mail  to:  Howard  Ruby 

General  Advertising  Manager 
The  Arizona  Republic  &  Phoenix  Gazette 
P.O.  Box  1950E 
Phoenix,  Arizona  85001 


XUM 


NEWSPAPERREADING 


New  England  I  buys 


your 
products 


...  at  the  rate  of  $457,905,000 
every  week.  That’s  $130  for  every  one  of  New  England’s 
3  l/2- million  households  in  six  states 
where  daily  newspapers  average  no  less  than  71%  home 
coverage.  At  least  one  local  daily  newspaper  goes  into  93% 

of  New  England  homes. 


MAINE 

NEW  HAMPSHIRE 
VERMONT 
MASSACHUSETTS 
RHODE  ISLAND 
CONNECTICUT 


Income 

$  3,319,456,000 
2,739,624,000 
1 ,580,302,000 
25,554,296,000 
3,950,625,000 
15,384,840,000 


Take  a  look  at  these  figures: 

Retail  Sales  Food  Sales 

$  1,825,968,000  $  468,289,000 

1,695,483,000  409,065,000 

937,196,000  220,440,000 

1 1 ,302,71 9,000  2,623,706,000 

1,695,483,000  398,081,000 

6,470,653,000  1 ,550,65 1 ,000 


Advertising  gets  results  in  these  leading  New  England  newspapers: 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Hartford  Times  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Fitchburg  Sentinel  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

VERMONT 

Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 

Rutland  Herald  (M) 


North  Adams  Transcript  (E) 
P.ttsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 
Springfield  Republican  (S) 
Taunton  Gazette  (E) 
Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


“It’s  Like  A  Certificate  You  Exist.” 


That  was  William  A.  Caldwell’s  reaction 
when  he  learned  he  had  been  awarded  the 
1971  Pulitzer  Prize  for  Commentary.  For 
thousands  of  people  in  and  around  Bergen 
County,  N.J.,  no  official  certification  has 
ever  been  necessary. 

Bill  Caldwell  has  served  The  Record  for 
more  than  45  years.  In  1924,  at  the  age  of 
17,  he  became  a  sports  stringer.  Today,  he 
is  associate  editor,  chief  editorial  writer, 
and  senior  advisor  to  a  full-time  news  staff 
of  165.  He  is  best  known  to  readers  for  his 
six-times-a-week  column,  “Simeon  Styl- 
ites,’’  in  which  he  considers,  with  singular 
eloquence,  the  spectrum  of  man’s  prob¬ 
lems  and  triumphs.  And  it  is  his  column 
that  won  the  Pulitzer. 

Bill  Caldwell’s  desire  for  honest,  effective 
journalism  has  helped  mold  The  Record 
over  the  years.  To  many,  the  man  and  the 
newspaper  are  inseparable. 

It  is  difficult  and  expensive  to  live  up  to  his 
goals.  The  Record’s  news  staff  is  uniquely 
large  for  a  publication  of  its  size.  Newsroom 
personnel  account  for  nearly  a  quarter  of 
The  Record’s  employes. 


Bill  Caldwell’s  commitment  to  informing  the 
public  is  reflected  in  The  Record’s  ratio  of 
advertising  to  news:  60/40  daily  and  50/50 
Sunday,  or  an  average  of  25.8  pages  of 
news  every  weekday  and  37.9  pages  every 
Sunday  in  the  main  news  section  alone. 

When  asked  how  he  writes.  Bill  Caldwell 
said,  “You  write  an  editorial  the  way  you 
write  a  poem  or  an  epitaph  or  a  novel  or  a 
love  letter,  so  that  when  it  is  done  you  know 
in  your  gut  you  did  the  best  you  can  and 
settle  for  that.’’ 

Everyone  who  works  with  him — and 
everyone  who  reads  him — has  long  known 
the  quality  of  Bill  Caldwell’s  best. 

Like  Descartes,  he  thinks,  therefore  he 
exists. 


Daily  and  Sunday 
Hackensack,  N.J. 


RICHARD  H.  BRENNAN  JR.  has 
been  appointed  to  the  Chicago 
office  advertising  sales  staff  of 
ScrippS'Howard  Newspapers.  He 
began  as  an  ad  salesman  for  the 
Evansville  (Ind.)  Courier  and 
Press  in  1955. 

*  *  * 

John  H.  Biddle,  publisher  of 
the  Huntingdon  (Pa.)  Daily 
News  and  other  Pennsylvania 
newspapers,  has  taken  office  as 
president  of  the  National  Tu¬ 
berculosis  and  Respiratory  Dis¬ 
ease  Association. 

*  *  * 

Clifford  P.  Cheney,  a  former 
DPI  reporter  in  San  Francisco 
— to  the  news  staff  of  the  Kla¬ 
math  Falls  (Ore.)  Herald  and 
News. 

*  * 

Ruth  A.  Bower,  director  of 
promotion  for  the  New  York 
World  Journal  Tribune  who 
joined  New  York  magazine  in 
1967,  is  now  a  vicepresident  of 
the  magazine  firm.  She  is  di¬ 
rector  of  promotion  and  public 
relations. 

*  *  * 

William  L.  Sullivan  Jr., 
publications  editor  for  the  Gro¬ 
cery  Manufacturers  of  America, 
resigned  to  be  manager  of  the 
news  service.  Association  of 
American  Railroads,  in  Wash- 


Templeton  fills 
new  sales  post 

Lee  Templeton,  former  oper¬ 
ating  vicepresident  of  Federated 
Department  Stores,  has  been 
named  vicepresident  for  market¬ 
ing  and  sales  of  the  Detroit 
Free  Press. 

The  appointment,  effective 
June  15,  was  announced  by  John 
B.  Olson,  vicepresident  and  gen¬ 
eral  manager  of  the  Free  Press, 
a  Knight  newspaper. 

Templeton,  44,  goes  to  the 
Free  Press  from  the  Bureau  of 
Advertising  where  he  has  been 
senior  vicepresident  since  1969. 

As  marketing  vicepresident 
for  the  Free  Press,  Olson  said, 
Templeton  will  carry  overall  re¬ 
sponsibility  for  Free  Press  ad¬ 
vertising  and  promotion  opera¬ 
tions. 

Before  joining  the  Bureau, 
Templeton  spent  11  years  with 
Federated  Department  Stores 
Inc.  For  nine  years  he  was  pub¬ 
licity  director  and  a  member  of 
the  operating  committee  of  Fed¬ 
erated’s  Boston  Store  in  Mil¬ 
waukee.  From  1967  until  1969, 
he  was  Federated’s  operating 
vicepresident  in  charge  of  cor¬ 
porate  public  relations,  working 
out  of  the  company’s  (Cincinnati 
headquarters. 

Templeton  started  his  busi¬ 
ness  career  as  sports  editor  of 
the  Berea  (0.)  Enterprise,  at 
the  age  of  15. 


Galpliin  in  new  job 

Bruce  Galphin,  Southeastern 
bureau  chief  of  the  Washing¬ 
ton  Post,  has  been  appointed 
managing  editor  of  Atlanta 
magazine,  publication  of  the 
Atlanta  (Chamber  of  Commerce, 
Its  editor,  Norman  Shavin,  said 
Galphin  would  replace  William 
M.  Taylor,  who  resigned.  Gal¬ 
phin  formerly  worked  with 


news 


Lee  Templeton 


John  T.  Watts,  Glendale 
News-Press — elected  chairman 
of  the  Southern  California  As¬ 
sociated  Press  News  Execu¬ 
tives  Council. 

*  *  « 

Al  Altwegg,  Dallas  News — 
new  president  of  the  Society 
of  American  Business  Writers, 
succeeding  John  C.  Henry, 
Washington  Evening  Star. 

«  «  * 

Robert  J.  Sapanara — pro¬ 
moted  to  general  advertising 
manager  of  the  Hackensack 
(N.J.)  Record. 

«  *  * 

Robert  Daley,  former  New 
York  Times  reporter  and  free 
lance  writer — appointed  deputy 
commissioner  of  the  New  York 
City  Police  Department  in 
charge  of  press  relations.  He 
replaces  Wilfred  N.  Horne. 
Daley’s  father  is  Arthur 
Daley,  sports  columnist  of  the 
Times. 

*  4>  * 

Richard  A.  Myers  —  from 


-people 

dom  of  Information  Committee 
of  the  Alabama  Press  Associa¬ 
tion. 

♦  ♦  ♦ 

John  Prestage,  a  former 
Newark  Star-Ledger  and 
Woodbridge  News  Tribune  re¬ 
porter  —  now  public  relations/ 
advertising  director  for  Fed¬ 
eral  Storage  Inc.,  owner  of 
Raritan  Center,  an  industrial 
complex,  in  New  Jersey. 

4>  *  V 

Ben  H.  Pettus  —  from  busi¬ 
ness  manager  of  the  Turlock 
(Calif.)  Journal  to  advertising 
manager  of  the  Merced  (Calif.) 
Sun-Star. 

*  *  * 

Larry  Johnston,  University 
of  Wyoming  journalism  gradu¬ 
ate  (1967),  has  joined  the  news 
staff  of  the  Rock  Springs 
(Wyo.)  Daily  Rocket-Miner. 

*  *  * 

Barbara  Bratel,  food  editor 
of  the  Cleveland  Press  —  two 
first  prizes  in  a  statewide  story 
competition  sponsored  by  the 
American  Heart  Association. 

*  *  * 

Beatrice  Vincent,  Cleveland 
Press  beauty  and  careers 
writer,  won  first  prize  for  a 
book  review  in  the  Ohio  Press 
Women’s  contest. 

*  *  * 

Milo  Dailey  —  from  area 
news  editor  to  associate  editor 
of  the  Yankton  (S.D.)  Daily 
Press  and  Dakotan.  James  Van 
OsDEL — in  charge  of  newsroom 
darkroom  facilities. 

*  * 

Norman  Hershon,  former 
ad  salesman  for  the  Miami 
(Fla.)  News  and  Long  Island 
Press — now  San  Francisco  ad¬ 
vertising  manager  of  TV  Guide. 
*  * 


ington.  His  successor  at  GMA  Shavin  at  the  A  tlanta  Constitu- 
is  George  R.  Hohmann.  tion. 


America’s 

most 

experienced 
media 
brokers 


^ANNIVUttAJCY 


Broker*  o<  Newspaper,  Radio, 
CATV,  &  TV  Properties 
Appraisals  and  Financing 

Washington,  D.C. 

1100  Connecticut  Ave.,  N.W,  20036 

(202)  393-3456 

Chicago 

1507  Tribune  Tower  60611 
(312)  337-2754 

Dallas 

1511  Bryan  Street  75201 
(214)  748-0345 
San  Francisco 
111  Sutter  St.  94104 
(415)  392-5671 


AND  ASSOCIATES,  INC% 


business  and  advertising  man¬ 
ager  to  assistant  general  man¬ 
ager  of  the  Danbury  (Conn.) 
News-Times  in  the  Ottaway 
group. 

s  *  « 

Elise  Ayers  Sanguinettt,  a 
former  Anniston  (Ala.)  Star 
reporter,  has  written  her  fourth 
novel,  “McBee’s  Station,”  to  be 
published  by  Holt,  Rinehart  and 
Winston. 

as* 

Ross  Sherwood,  a  former 
personnel  counselor  at  Gleason 
Works — named  personnel  as¬ 
sistant  at  the  Rochester  (N.Y.) 
Democrat  and  Chronicle  and 
Times-Union. 

a  *  a 

Pat  McCauley,  Huntsville 
Times  executive  editor,  is  chair¬ 
man  of  a  newly  formed  Free- 


Michael  a.  Hobbs,  who  has 
been  on  the  Chester  (Pa.)  Delete 
ware  Valley  Times,  has  joined 
the  staff  of  the  Cleveland  Plain 
Dealer. 

a  a  a 

Thomas  H.  Gaumer,  who  has 
been  an  information  officer  in 
the  Army  and  whose  father  is 
on  the  faculty  of  journalism  at 
Ohio  State  University,  has 
joined  the  city  staff  of  the 
Cleveland  Plain  Dealer. 

a  a  a 

Fraser  Kent,  writer  on 
health  sciences  for  the  Cleve¬ 
land  Plain  Dealer,  has  been 
named  winner  of  the  research¬ 
writing  award  of  the  Ohio  affili¬ 
ate  of  the  American  Heart  As¬ 
sociation  for  the  best  story  on 
cardiac  research  to  be  published 
in  1970  in  an  Ohio  newspaper. 
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in  the  news 


VIRGIL  FASSIO,  circulation  direc¬ 
tor  of  the  Detroit  Free  Press  since 
1965,  has  been  appointed  busi¬ 
ness  manager  with  additional  re¬ 
sponsibilities.  He  is  a  former  re¬ 
porter  for  the  Valley  Daily  News  at 
Tarentum,  Pa.  and  circulation  di¬ 
rector  of  the  Wilmington  (Dela.) 

News-Journal. 


Durein  and  Leonard 
receive  new  titles 

Appointments  of  Ted  Durein 
as  executive  editor  and  Dave 
Leonard  as  managing  editor  of 
Monterey  (Calif.)  Peninsula 
Herald  were  announced  this 
week. 

Durein,  who  joined  the  news¬ 
paper  in  1935  as  a  reporter,  has 
served  as  sports  editor,  city  edi¬ 
tor  and  for  the  past  24  years 
as  managing  editor.  The  execu¬ 
tive  editor  position  is  a  new  one. 

Durein,  62,  is  a  native  Cali¬ 
fornian  and  a  graduate  of  the 
University  of  California  at 
Berkeley. 

Leonard,  49,  a  Californian  and 
a  graduate  of  San  Jose  State 
College,  has  been  with  the  news¬ 
paper  since  1951  after  serving 
with  the  United  Press  in  Mon¬ 
terey.  He  has  been  news  editor 
of  the  Herald  for  the  past  sev¬ 
eral  years. 


Buckner  newspaper 
publishers  switch 

Ned  Cantwell,  former  pub¬ 
lisher  of  the  Banning-Beaumont 
(Calif.)  Record-Gazette,  has 
been  appointed  publisher  of  the 
Carlsbad  (New  Mexico)  Cur- 
rent-Argus. 

Cantwell  announced  the  resig¬ 
nation  of  Jack  SchiflFer,  Cur- 
rent-Argus  assistant  publisher. 
SchiflFer  wdll  succeed  him  as 
publisher  of  the  California 
newspaper. 

J.  D.  Scoggins,  former  pub¬ 
lisher  of  the  Current- Argus,  has 
filled  that  position  at  the 
Lewistown  (Pa.)  Sentinel,  re¬ 
cently  acquired  by  the  Buckner 
News  Alliance  which  also  owns 
the  Current-Argus  and  Record- 
Gazette. 

Cantwell  served  as  publisher 
in  Banning  for  two  years,  hav¬ 
ing  previously  been  affiliated 
with  another  Buckner  News  Al¬ 
liance  paper,  the  Fontana 
(Calif.)  Herald-News  for  five 
years  as  editor,  ad  director,  and 
assistant  to  the  publisher. 

*  *  * 


*  «  * 

Jack  Hamilton,  a  former 
Milwaukee  (Wis.)  Journal  pho¬ 
tographer — now  audio-visual  di¬ 
rector  in  Marquette  University’s 
public  relations  department. 

« 

Gerry  Pratt,  business  editor 
of  the  Oregonian  in  Portland, 
has  been  appointed  to  the  city 
planning  commission  by  Port¬ 
land’s  Mayor  Terry  Schrunk. 

♦  ♦ 

Arnold  Migliaccio,  CAM  at 
the  Klamath  Falls  (Ore.)  Her¬ 
ald  and  News,  won  the  best  busi¬ 
ness  building  idea  award  for 
1970-71  at  the  recent  Pacific 
Northwest  Classified  Ad  Man¬ 
agers  Association  convention. 
The  winning  idea  was  the  “Quick 
Guide,”  a  service  directory. 

«  *  * 

James  G.  Harris — from  dis¬ 
play  salesman  at  the  Marion 
(0.)  Star  to  advertising  man¬ 
ager  of  the  Steubenville  (0.) 
Herald-Star  to  succeed  Dean  B. 
Probert,  recently  promoted  to 
general  manager. 

if.  if, 


William  W.  Baker,  editor 
since  January  1,  1967 — named 
executive  vicepresident  of  the 
Kansas  City  (Mo.)  Star.  Ben 
B.  ScHiFMAN,  treasurer  and  fi¬ 
nancial  editor — to  the  new  posi¬ 
tion  of  financial  vicepresident. 

*  *  * 

Victor  J.  Sutton  has  been  ap¬ 
pointed  director  of  operations/ 
pulp  and  paper  for  the  Bowater 
Paper  Corp.  Ltd.  in  London.  He 
has  been  a  director  of  the  parent 
company  since  1964  and  head  of 
all  Bowater  activities  in  North 
America. 


Robert  J.  Arnold,  head  of 
the  Gloversville  (N.Y.)  Leader- 
Herald  advertising  department 
for  29  years — retired. 

*  *  * 

W.  Arthur  Irwin,  73,  an¬ 
nounced  his  retirement  as  pub¬ 
lisher  of  the  Victoria  (B.C.) 
Daily  Times  and  vicepresident 
of  Victoria  Press  Ltd.  He  will 
be  succeeded  by  Stuart  Under¬ 
hill,  assistant  general  manager 
of  F  P  Publications  Ltd.,  and 
formerly  deputy  general  man¬ 
ager  of  Reuters  News  Service  in 
London. 
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HARRY  MONTGOMERY.  68,  as¬ 
sociate  publisher  of  the  Arizona 
Republic  and  the  Phoenix  Gazette, 
will  retire  July  I  "to  travel,  read, 
write  and  chop  up  a  golf  course." 
The  former  AP  executive  has  been 
associated  with  the  Pulliam  news¬ 
papers  for  24  years. 

«  *  * 

Louis  A.  Recchino — from  di¬ 
rector  of  advertising  sales  and 
circulation  to  general  manager 
of  the  Suburban  Newspaper 
Group  at  Cherry  Hill,  N.J. 
Robert  C.  Semler — retail  ad¬ 
vertising  manager.  Douglas 
Maul — circulation  manager. 

iH  4t  * 

Lloyd  K.  Muhe,  who  went  to 
work  for  the  Philadelphia  Bul¬ 
letin  in  1922,  retired.  He  man¬ 
aged  the  advertising  copy  and 
layout  department  for  the  past 
32  years. 

«  *  * 

John  Conant  of  the  Grand 
Island  Independent  has  been 
elected  president  of  the  Nebras¬ 
ka  Associated  Press  Telegraph 
Editors  Association. 

*  *  * 

Forrest  M.  Landon  will  as¬ 
sume  the  new  position  of  as¬ 
sociate  editor  of  the  Roanoke 
(Va.)  Times  and  the  World- 
News  and  Harold  G.  Sugg  will 
become  editor  of  the  Times  edi¬ 
torial  page  June  1.  Sugg  is  vice- 
president  for  administration  of 
the  Virginian-Pilot  and  the 
Ledger-Star  in  Norfolk,  Va. 
Landmark  Communications  Inc., 
is  the  parent  company  of  all  of 
the  newspapers  involved. 

*  *  * 

William  R.  Beattie,  for¬ 
merly  vicepresident/finance  of 
Farm  Bureau  Services  Inc. — 
named  treasurer  of  the  Minne¬ 
apolis  Star  and  Tribune  Com¬ 
pany,  succeeding  C.  B.  Me  Cue, 
who  retired  last  August. 


Wanted:  young,  enthusiastic,  aggressive 
department  managers:  advertising,  cir¬ 
culation,  editorial,  business  office,  pro¬ 
duction  who  would  like  to  be  associated 
with  a  fast-track  newspaper  organiza¬ 
tion  with  lots  of  potential  far  advance¬ 
ment.  Are  you  In  a  hurry?  Write  to 
Charles  A.  Wahiheim,  Harte-Hanks 
Newspapers,  P.O.  Box  269,  San  Antonio, 
Texas  78206. 


Paddock  board 
vacancies  filled 

Three  resignations  from  the 
board  of  directors  of  Paddock 
Publications  Corp.  were  an¬ 
nounced  this  week. 

Those  leaving  are  Norman 
E.  Isaacs,  editor-in-residence  at 
Columbia  University,  New 
York;  Clinton  Youle,  treasurer, 
who  continues  as  financial  con¬ 
sultant;  and  Fred  Goss  Jr., 
graphics  arts  advisor. 

To  fill  one  of  the  vacancies 
the  trustees  elected  Dr.  Robert 
K.  Burns,  a  professor  in  the 
business  school  at  the  Univer¬ 
sity  of  Chicago. 

Stuart  Paddock  Jr.,  president 
of  the  firm  which  publishes  a 
group  of  Chicago  suburban 
newspapers,  said  the  depart¬ 
ing  directors  had  contributed 
greatly  to  the  growth  of  the 
organization.  He  admitted  there 
had  been  some  differences  of 
opinion  on  policy. 

• 

Adam  Llewellyn  heads 
publishing  company 

Adam  G.  Llewelljm,  47,  vice- 
president  of  the  Scripps  League 
of  Newspapers,  has  been  elected 
general  manager  and  chief  op¬ 
erating  officer  of  the  Journal- 
Star  Printing  Co.,  publishers 
of  the  Lincoln  (Neb.)  Star  and 
Journal. 

Llewellyn’s  professional  news¬ 
paper  career  ranges  from  the 
San  Diego  (Calif.)  Union  & 
Evening  Tribune,  where  he  was 
assistant  business  manager  to 
publisher  of  the  Napa  (Calif.) 
Register,  a  Scripps  League 
newspaper.  He  had  been  vice- 
president  of  Scripps  League 
since  1967. 

*  ♦  ♦ 

John  B.  Dickman — from  as¬ 
sistant  to  the  advertising  direc¬ 
tor  of  Chicago  Tribune /Chicago 
Today  to  retail  advertising 
manager  of  Chicago  Today. 
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Seminar  on  environment 
for  New  England  press 

A  conference  (lesigned  to  give  25,  about  federal  activity  re- 
New  England  newspapermen  garding  the  environment  and 
and  women  a  better  insight  into  its  effects  at  the  local  level.  A 
environmental  issues  has  been  journalist  specializing  on  en- 
scheduled  June  25-26  at  the  Uni-  vironmental  issues  until  his  ap- 
versity  of  Massachusetts,  Am-  pointment  to  President  Nixon’s 
herst.  Council  last  year,  Cahn  won  a 

Eleven  speakers  will  partici-  Pulitzer  Prize  in  1969  for  a  16- 
pate  in  the  sessions  which  have  part  series  of  articles  on  present 
been  organized  as  part  of  the  and  future  problems  in  the  Na- 
Education  Program  of  the  New  ticnal  Parks. 

England  Societv  of  Newspaper  The  opening  speaker  Friday 
Editors.  The  NESNE  offerings  morning  will  be  Charles  H.  W. 
are  conducted  through  the  sup-  Foster,  director  of  the  New  Eng- 
port  of  the  Division  of  Continu-  land  Natural  Resources  Center, 
ing  Education  at  the  University  on  the  topic  “Environmental  Is- 
of  Massachusetts.  sues  and  the  Press.”  Dr.  Foster 

Lewis  C.  Cuylei’,  managing  is  former  commissioner  of  the 
editor  of  the  Triniscript,  North  Massachusetts  Department  of 
.4dams,  Mass.,  who  directs  the  Natural  Resources. 

NESNE  Education  Program,  Speaking  Friday  afternoon  on  '  leased. 

has  announced  that  conference  “Environmental  Issues  and  New  _ _ _ 

topics  will  range  from  an  an-  England  Government”  will  be 

alysis  of  press  coverage  of  en-  R.  Frank  Gregg,  chairman  of  Power  Service  Co.  Lydon  will  kins,  conservation  writer  for  the 
vironmental  issues  to  whether  the  New'  England  River  Basins  discuss  the  demands  the  New  Greenfield  (Mass.)  Recorder; 
New  England’s  power  needs  can  Commission,  a  federal-state  England  pow'er  industry  faces  and  Thomas  Meade,  environmen- 
be  reconciled  with  environmental  agency  responsible  for  compre-  in  the  next  25  years,  and  tal  writer  for  the  Lawrence 
jjrotection.  hensive  w'ater  and  related  re-  Plumley  will  review  the  steps  (Mass.)  Eagle  Tribune. 

sources  management  plans  for  the  power  industry  has  taken  or  The  sessions  will  take  place 
I  seful  for  reporiers  New  England  States  and  plans  to  take  to  protect  the  en-  at  the  Lincoln  Campus  Center 

The  title  of  the  conference  is  Long  Island  Sound.  vironment.  at  the  University  of  Massachu- 

** ^QYgj. j j-j O’  tlic  Environments  i*  i  *  Conservationists  on  the  panel  setts.  The  cost,  w'hich  includes 

Symposium  for"  New  England  *  session  ^g  Everett  Hafner,  dean  of  room  and  board,  is  $60  for  the 

Newspapers.”  Two  panel  sessions  have  been  sciences  at  Hampshire  College,  two  days,  and  $25  for  Saturday 

“These  .sessions  should  be  par-  scheduled  Saturday,  June  26,  Amherst,  w'ho  will  discuss^  the  only.  Further  information  may 
ticularly  useful  for  editorial  the  first  on  the  question  of  pro-  power  industry  from  an^  environ-  be  obtained  from  Lewis  Cuyler 
writers  and  assignment  editors,  ducing  electric  power,  and  the  mentalist’s  point  of  view,  and  at  the  Transcript,  North  Adams, 
who,  because  of  the  press  of  second  on  problems  of  reporting  Lincoln  P.  Bower,  professor  of  Mass.,  or  from  the^  Division  of 
their  duties,  often  do  not  have  on  environmental  topics.  biology  at  Amherst  College,  who  Continuing  Education,  Univer- 

time  for  a  firsthand  view  of  Participating  on  the  first  present  an  ecologist’s  view,  sity  of  Massachusetts,  Amherst, 

these  problems,”  Cuyler  re-  panel  will  be  two  power  com-  The  panel  will  be  moderated  The  summer  conference  repre- 

marked.  It  also  should  be  valu-  pany  representatives  and  two  Ly  Dayton  E.  Carritt,  director  sents  the  second  activity  this 
able  for  environmental  reporters  conseiwationists  who  w'lll  dis-  designate  of  the  Institute  for  year  for  the  NESNE  Education 
who  must  write  intelligently  and  cuss  the  ciuestion  “Can  we  recon-  Man  and  His  Environment  at  Program.  In  January  the  pro- 
quickly  about  complex  topics,  he  cile  New  England’s  power  needs  ^^e  University  of  Massachu-  gram  started  a  six- weekend 
added.  in  the  next  25  years  with  en-  setts.  course  on  Newspaper  Coverage 

Robert  Cahn,  one  of  the  three  vironmental  protection?”  Participating  on  the  afternoon  Local  Government.  Enroll- 

members  of  President  Nixon’s  Power  company  panelists  will  panel,  entitled  “The  Environ-  ^cnt  has  varied  between  10  and 

Council  on  Environmental  Qual-  be  James  M.  Lydon,  vicepresi-  mental  Beat  from  the  Reporter’s  fulltime  reporters, 
ity  and  a  former  reporter  for  dent,  public  relations,  Boston  View,”  will  be  James  B.  Ayres,  NESNE  Edu- 

the  Christian  Science  Monitor,  Edison,  and  Edward  A.  Plumley,  environmental  writer  for  the  cation  Committee  tentatively 
will  speak  Friday  night,  June  vicepresident.  New'  England  Boston  Globe;  Dennis  M.  Wil-  plans  a  tw'o-day  conference  on 

sports  and  leisure  time  activi¬ 
ties  coverage. 


Heads  tv  station 

George  Diab,  47,  is  the  new' 
president  of  WWAY-tv  in 
Wilmington,  North  Carolina 
and  of  KFDX-tv  in  Wichita 
Falls,  Texas.  The  announcement 
w'as  made  by  Lyell  B.  Clay, 
chairman  of  the  board  of  the 
Charle.ston  (W.Va.)  Mail  As¬ 
sociation,  ow'ner  and  operator 
of  the  two  stations  and  pub¬ 
lisher  of  the  evening  Charles¬ 
ton  Daily  Mail.  Diab,  w'ho 
moves  to  Wilmington  from  At¬ 
lanta,  formerly  was  vicepresi- 

150  Broadway,  New  York,  N.Y.10038  dent  of  broadcasting  in  the  me¬ 

dia  division  of  Rollins,  Inc. 
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MGD  Graphic  Systems 

North  American  Rockwell 


The  Goss  Suburban: 
Three  presses  for  the 
price  of  one. 


folder,  the  Suburban  gives  folding 
accuracy  that  spells  big  profits. 

You  can  even  add  a  precision  sheeter 
that  accurately  cuts  the  web  at  speeds 
up  to  20,000  sheets  per  hour.  That’s 
money  talking. 

If  you  like  the  sound  of  all  this,  call 
your  Goss  representative.  Or  write  to 
Goss,  MGD  Graphic  Systems,  P.O.  Box 
50360,  Chicago,  Illinois  60650. 


A  weekly  newspaper  press  that’s  also  a 
medium-sized  daily  press  that’s  also  a 
web-offset  commercial  press.  That’s 
the  Goss  Suburban. 

In  fact,  the  vertical  web  Suburban  has 
been  called  the  most  versatile  web-offset 
press  in  the  world.  With  good  reason. 

The  Suburban  is  at  home  printing  24 
broadsheet  pages  or  48  tabloid  pages  at 
25,000  p.p.h.  Add  an  Urbanite  folder, 
and  you  can  push  it  up  to  32  broadsheet 
pages  or  64  tabloid  pages. 

Because  of  the  heavy-duty,  jaw-type 


Photographed  at  Western  N.Y.  Offset  Press.  Lancaster,  N.Y. 
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Advises  no  cover-up 
by  newspaper  PR 


The  changing  public  rela¬ 
tions  needs  of  newspapers  are 
treated  prominently  by  Vir¬ 
ginia  Butts,  director  of  public 
relations  for  Field  Enterprises, 
including  the  Chicago  Daily 
News  and  Chicago  Sun-Times, 
in  a  recently  published  public 
relations  handbook. 

Detailing  the  many  duties 
that  go  to  make  up  the  broad 
spectrum  of  newspaper  public 
relations.  Miss  Butts  said  in  a 
chapter  of  the  handbook  edited 
by  Philip  Lesly: 

“All  .  .  .  efforts  to  create  an 
impression  of  a  strong,  honest, 
aggressive  newspaper  can  be 
seriously  impaired  ...  if  in 
times  of  crisis  or  a  situation 
unfavorable  to  the  paper  or 
one  of  its  executives,  the  pub¬ 
lic  relations  department  tries 
to  cover  up.  If  the  truth  cannot 
be  told  to  inquiring  media,  no 
storj'  should  be  given.  Almost 
inevitably  it  is  far  better  to 
tell  the  story  of  the  circulation 
drop,  the  re-alignment  of  key 
personnel,  the  accident,  the  fire. 


than  to  try  to  withhold  it.” 

One  truth  the  newspaper  pub¬ 
lic  relations  department  quickly 
learns,  wrote  Miss  Butts,  who 
heads  one  of  the  few  newspaper 
public  relations  departments  in 
the  country  entirely  separate 
from  the  promotion  department, 
is  that  no  one  is  more  hyper¬ 
sensitive  to  a  “bad  press”  than 
the  press  itself. 

Criticism  of  press 

Pointing  out  that  the  press 
is  no  longer  sacrosanct,  she  said 
that  often  the  severest  criticism 
of  the  press  has  come  from  the 
press  itself.  Print  attacks  elec¬ 
tronics  and  tv  newscasters 
castigate  newspaper  columnists. 

The  result  has  been  that  the 
role  of  public  relations  for  a 
newspaper  has  become  more 
challenging  and  demanding,  she 
said.  It  is  imperative  that  those 
in  public  relations  for  the  press 
be  informed  and  involved  in  the 
broad  field  of  communications. 
As  the  role  of  the  newspaper 
in  society  changes  and  becomes 


jQfety...UJho  needrit? 
People...mQybeeven  you. 

"Now"  is  too  late  for  1,050,000*  peo¬ 
ple.  With  the  help  of  concerned  media, 
accidental  deaths  decreased  2%  in 
1970.  But  there's  more  to  be  done  for 
accident  prevention.  If  you  do  it,  your 
finest  journalistic  efforts  can  be  con¬ 
sidered  for  a  National  Safety  Council 
award.  It's  our  small  way  of  thanking 
those  who  care.  For  full  information  on 
how  you  can  get  involved,  write: 

Mr.  Don  McEwan 
Public  Service  Awards 
National  Safety  Council 
425  North  Michigan  Avenue 
Chicago,  Illinois  60611 

*Total  accidental  deaths,  1960-69 


more  complex,  so  does  the  role 
of  public  relations,  in  her  opin¬ 
ion. 

As  serious  publishers  state 
the  problems  facing  newspapers 
in  the  ’70s,  the  primary  one  is 
the  need  to  establish  and  main¬ 
tain  the  newspaper’s  integrity. 
Miss  Butts  said.  Without  be- 
lievability,  the  press  cannot 
function  with  its  readers,  ad¬ 
vertisers  or  community. 

The  public  relations  director 
in  long-range  planning  must  an¬ 
ticipate  and  be  responsive  to 
changes  and  be  prepared  to  as¬ 
sist  management  in  meeting  the 
problems  inherent  in  them 
while  continuing  to  strengthen 
the  image  of  today’s  newspa¬ 
per. 


Liaison  activities 

As  management  recognizes 
the  importance  and  value  of 
a  sound  public  relations  pro¬ 
gram  carried  out  by  capable 
professionals,  a  growing  num¬ 
ber  of  public  relations  directors 
and  managers  are  acting  as 
liaison  between  the  publisher’s 
office  and  the  editorial  staff,  as 
well  as  between  the  publisher’s 
office  and  the  newspaper’s  read¬ 
ers,  advertisers  and  the  com¬ 
munity. 

In  some  instances,  personnel 
and  employe  relations  are  also 
part  of  the  public  relations  de¬ 
partment’s  overall  responsibili¬ 
ties. 

While  she  didn’t  say  so  in  her 
chapter,  Miss  Butts’  depart¬ 
ment  prepares  press  releases 
for  the  Daily  News  and  Sun- 
Times,  as  well  as  other  publica¬ 
tions,  on  a  standard  of  such  ex¬ 
cellence  that  they  appear  in  the 
newspapers  as  written,  usually 
with  no  changes. 

She  said  that  if  this  editorial 


acceptance  and  performance  are 
maintained,  and  if  the  public 
relations  department  is  kept 
informed  by  management,  edi¬ 
tors  come  to  rely  on  the  public 
relations  department,  even  to 
the  point  of  consulting  with  its 
director  on  stories  about  the 
newspaper’s  enterprise. 

• 

Urban  journalism 
program  planned 

Applications  are  being  ac¬ 
cepted  for  the  1972  Urban  Jour¬ 
nalism  Fellowship  program  ad¬ 
ministered  by  the  University  of 
Chicago  Center  for  Policy 
Study. 

Ten  Fellows  will  be  selected 
for  six  months  study  for  jour¬ 
nalists  from  the  print  and 
broadcast  media  who  cover  the 
field  of  urban  affairs.  The  pro¬ 
gram  is  designed  to  improve  the 
skills  of  newsmen  in  the  anal¬ 
ysis,  interpretation,  and  report¬ 
ing  of  urban  problems. 

Fellowships  are  open  to  men 
and  women  applicants  between 
23  and  35  who  are  employed 
fulltime  in  media  positions.  Tui¬ 
tion  is  paid  for  each  Fellow  and 
a  stipend  of  $200  a  week  is  pro¬ 
vided. 

• 

Silver  Anvil  given 
for  lecture  program 

The  Public  Relations  Society 
of  America  has  given  one  of 
its  Silver  Anvil  awards  to  the 
program  sponsored  by  the  Bal¬ 
timore  Sun  at  the  University 
of  Maryland. 

The  Sun  supports  a  series 
of  lectures  by  journalists  and 
scholars  to  focus  attention  on 
the  University’s  Journalism 
Department. 


12-year-old  columnist 
insures  his  readership 


The  Philadelphia  Daily  News 
has  a  new  columnist  who  also 
has  his  own  paper  route.  He’s 
Jimmy  French,  12. 

Rolfe  Neill,  Daily  News  edi¬ 
tor,  noticed  letters  to  the  editor 
signed  “J.  French.”  He  thought 
they  made  a  lot  of  sense. 

"Then  one  day,  Neill  sjwtted  a 
line  in  one  of  the  letters  that 
intrigued  him.  The  line  read: 
“Even  a  kid  like  me  can  see.” 
He  wrote  to  J.  French.  And 
when  Neill  found  out  he  was 
only  11,  he  told  him  to  drop 
around. 

Jimmy,  who  is  in  the  sixth 
grade,  did.  As  a  result,  he  was 
hired  as  an  every-Monday-col- 
umnist  for  the  Daily  News. 


Neill  said  he  offers  an  orig¬ 
inal  point  of  view  on  topical 
matters.  For  example,  in  one 
column  he  wrote  about  human 
relations  by  having  his  dog, 
Neal,  do  the  talking.  In  another, 
he  wrote  about  the  talented 
youngsters  in  Philadelphia 
schools. 

After  he  started  his  column, 
Jimmy  asked  Neill  why  he 
couldn’t  get  home  delivery  of  the 
News  in  his  neighborhood. 

“We  don’t  have  home  delivery 
there,”  Neill  explained. 

“You  will,”  Jimmy  replied. 
With  that,  he  went  out  and 
signed  up  subscribers.  And  to¬ 
day  he  has  a  daily  route  of  124 
customers. 
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Kodak 


Processing  news  shots  mechanically  leaves  more 
hands  tree  lor  the  shooting. 


Versamat  Film  ir~ . ^ 

Processor,  Model  5, 

your  newspaper’s 

photo  department  can 

process  one  or  two 

strands  of  35mm 

Kodak  Tri-X  Pan 

Film  or  Kodak  Plus-X 

Pan  Film  in  less  than  six 

minutes,  dry-to-dry.  Or  i 

a  single  strand  of  Kodak  1 20-  or  220- 

size  film  in  equally  fast  time.  So  your 


photographers  spend  less  time  in  the 
darkroom  and  more  time  covering 
the  news!  Prints  can  be  delivered  to 
the  engraver  while  pages  are  being  set 
up,  and  production  people  take  work 
peaks  in  stride. 

The  Versamat  Film  Processor  installs 
without  expensive  plumbing.  In  less 
than  nine  square  feet  and  does  the 
work  of  three  or  four  processing  rooms. 

And  quality  is  uniformly  high- 
day  after  day.  Economical,  too. 
Automatic  replenishment  means 


chemicals  are  used  at  optimum 
capacity.  And,  skilled  Kodak  service 
is  available  everywhere.  For  details, 
contact  Eastman  Kodak  Company, 
Rochester,  N.Y.  14650. 

There’s  also  a  Kodak  mechanized 
way  to  get  quick,  stabilized  black-and- 
white  prints.  Fifteen  seconds  quick. 
Via  the  Kodak  Ektamatic  Processor, 
Model  214,  with  its  companion  papers 
and  chemicals.  For  further 
information,  simply  contact  your 
usual  source  of  Kodak  products. 


winners 


Barton  Silverman  of  the  \ew 
York  Tiwes  has  been  named 
Press  Photographer  of  the  Year 
by  the  New  York  Press  Photog¬ 
raphers  Association. 

Silvemian,  29,  captured  first 
place  honors  in  the  sports  fea¬ 
ture  and  general  news  (color) 
categories  of  the  35th  annual 
exhibit  of  the  association  as  well 
as  eight  other  place  and  honor¬ 
able  mention  spots. 

The  title  and  prizes  were 
awarded  by  the  oldest  press 
photographers  association  in  the 
counti-j'  at  a  New  York  City 
dinner  and  charity  ball  for 
which  president-elect  Herb 
Schwartz,  CBS  TV-News,  and 
Michael  Evans,  New  York 
Times,  were  co-hosts. 

Dick  Lewis  of  the  New  York 
Daily  News  won  two  first  place 
awards  for  his  color  feature  and 
color  sports  photos,  and  also 
four  place  and  honorable  men¬ 
tions.  Four  other  News  photog¬ 
raphers  won  firsts — Anthony 
Casale  in  the  new  picture  story; 
Paul  DeMaria,  general  news; 
Alan  Aaronson,  spot  news; 
Frank  Hurley,  sports  action. 

An  out-of-town  winner  was 
Ira  Rosenberg  of  the  Detroit 
Free  Press.  Rosenberg,  a  former 
staff  photographer  for  the  New 
York  Herald  Tribune  and  the 
IPorW  Journal  Tribune  and  a 
multi-prize  winner  in  photo  com¬ 
petitions  over  the  years,  main¬ 
tains  his  New  York  association 
membership  and  this  year  took 
first  and  second  honors  in  the 
feature  photo  category,  as  well 
as  two  honorable  mentions. 

Eddie  Adams  of  the  Asso¬ 
ciated  Press  was  another  mul¬ 
tiple  first  place  winner  in  both 
pictorial  and  portrait-personal¬ 
ity  divisions,  and  seven  other 
place  and  honorable  mentions. 
Ralph  Morse  of  Life  Magazine 
took  first  in  feature  picture 
story  classification,  and  Carl 
Gossett  of  the  New  York  Times, 
first  in  the  animal  feature 
group. 

Also  among  the  other  place 
and  honorable  mention  winners 
were:  New  York  News — Vincent 
Riehl,  Tom  Gallagher,  Hal 
Mathewson,  Daniel  Farrell,  John 
Duprey,  Patrick  Carroll,  Ed 
Peters.  Associated  Press — John 
Duricka,  David  Pickoff,  Harry 
Harris.  United  Press  Interna¬ 
tional — Jack  Balletti,  Dirck 
Halstead.  New  York  Times — 
Larry  Morris,  Neal  Boenzi,  Jack 
Manning,  Meyer  Liebowitz, 
Michael  Evans.  New  York  Post 
— Vic  DeLucia,  William  Jaco- 
bellis.  Picture  Makers  Inc. — Bill 
Stahl;  Brooklyn  Records,  Ed 
Bailey. 


GETTING  AHEAD  THE  HARD  WAY- 


First.  Sports  Action 


TAKING  IT  ALL- 

First,  Sports  Feature 


■Barton  Silverman,  New  York  Times 


ENJOYING  A  HOT  PLATE— Carl  Grossett, 

New  York  Times 

Firtf,  Animal  Feaiure 


THE  ARTIST — Eddie  Adams,  Associated  Press 

First,  Portrait  and  Personality 


CONGRATULATIONS  —  Incoming 
president  Herb  Schwartz  (at  left) 
poses  with  the  NYPPA'4  Photographer 
of  the  Year,  Barton  Silverman. 


THE  LAW  AT  THE  DOOR — Alan  Aaronson,  New  York  News 

First,  Spot  News 


WINNING  PHOTOGRAPHERS  in  the  annual  Pictures  ot  the  Year 
competition  sponsored  by  the  National  Press  Photographers  Associa¬ 
tion,  the  University  of  Missouri  School  of  Journalism  and  Universal 
Science  Service,  line  up  before  the  famed  Missouri  columns  after 
the  presentation  of  awards  during  Missouri's  Journalism  Week.  In 
the  foreground  are  James  Amos  (left).  National  Geographic  maga¬ 
zine  staff  photographer  judged  Magazine  Photographer  of  the  Year, 
and  Brian  banker,  staff  photographer  of  the  Topeka  Capital-Journal, 
named  Newspaper  Photographer  of  the  Year.  Others  in  the  back 
row  with  Prof.  Cliff  Edom  (left);  Thomas  Hardin,  Louisville  Courier 
Journal;  Maurice  Tillman,  editor  of  the  Courier-Journal's  Sunday 
magazine  section;  Roger  Bockrath,  San  Rafael  (Calif.)  Independant- 
Journal;  Barry  L.  Thumma,  Lancaster  (Pa.)  New  Era;  Gordon  Baer, 
Cincinnati  Post  &  Times-Star;  M.  Leon  Lopez,  Chicago  Daily  News; 
Jeff  Jacobsen,  Topeka  Capital-Journal;  John  Croft,  Minneapolis 
Tribune;  J.  Bruce  Baumann,  Grand  Rapids  (Mich.)  Press;  and  Maj. 
James  Durham  accepting  the  award  for  Military  Photographer  of 
the  Year  for  Steve  Groer,  who  is  out  of  the  country. 


Welcome  mat  is  out 

The  National  Press  Club  of 
Toronto  has  gone  all  the  way 
in  abandoning  its  restrictions 
again.st  female  membership. 
The  club,  which  voted  last  year 
to  admit  woman  journalists  as 
active  members  for  the  first 
time,  this  week  voted  to  allow 
them  associate  membership  as 
well.  Associate  memteiship  is 
open  to  persons  who  were  ac¬ 
tively  involved  at  one  time  in 
journalism  but  have  moved  to 
other  fields. 


Writer  for  Newsday  Jouinalism  cere- 

,  „  monies  at  the  School. 

Hills  Bereer  Award  „  .  , 

”  Special  recognition  was 

Robert  Mayer  of  Neivsday  awarded  to  Jack  Newfield  of 
has  won  Columbia  University’s  the  Village  Voice  for  reports 
1971  Mike  Berger  Award  for  on  Corona,  Queens,  and  on  con- 
his  feature  columns  on  New  ditions  in  city  prisons,  and  to 
York,  it  was  announced  by  Joseph  Lelyveld  of  the  New 
Elie  Abel,  dean  of  Columbia’s  York  Timea  for  a  profile  of 
Graduate  School  of  Jouimalism.  the  city’s  youngest  heroin  cas- 
Mayer  was  cited  for  his  ualty  and  for  a  series  on  Class 
“warm,  perceptive,  compassion-  4-4  in  Public  School  198. 
ate  columns”  about  the  “mid¬ 
night  cowboys”  of  42nd  Street,  * 

the  murder  of  a  policeman,  the  j.  i  zyi 

Manhattan  funeral  of  a  Kent  J^edia  research  olhce 

State  student  and  the  anguish  The  special  legislature  com- 
of  a  conscientious  objector.  The  mittee  studying  freedom  of  the 
judges  said:  “The  columns’  press  in  Quebec  has  established 
consistency  of  style  and  human  a  research  office  which,  endowed 
interest  are  in  the  best  tradition  with  a  $70,000  grant,  will  in- 
of  Meyer  Berger,”  vestigate  particular  problems 

Mayer  will  receive  a  cash  in  the  media.  Pierre  Beausoleil, 
prize  of  $1,000  and  a  framed  a  former  Radio-Canada  re¬ 
certificate,  both  to  be  presented  porter,  was  named  researcher. 


AUSTRALIA'S 


Expanding  Wealfh 
Offers  Opporfunifies 

Investigate  the  developments 
that  are  taking  place — in¬ 
creased  population,  industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  1,500  U.S. 
companies  that  are  operat¬ 
ing  and  have  $1,000,000,000 
invested  in  Australia. 


How  to  protect  yourself 
against  Publishers 
Liability  losses 


Figure  out  what  you  could  afford 
to  lose,  and  let  us  insure  you 
against  judgments  over  that  amount. 
We're  experts  in  the  fields  of  libel, 
slander,  piracy,  invasion  of  privacy 
and  copyright.  We  have  5  U.  S. 
offices  so  we' re  instantly  available 
for  consultation  in  time  of  trouble. 
Drop  us  a  line,  and  get  full  details 
from  our  nearest  office.  Employers 
Reinsurance  Corp.,  21  West  10th, 
Kansas  City,  Missouri  64105.  Other 
U.  S.  offices:  New  York,  San 
Francisco,  Chicago,  Atlanta. 


o  keep  in  touch  icith  market- 
iPt  atirertisingf  publinhing  anti 
graphic  artt  in  Auttralia  read 


ADVERTISING  & 
NEWSPAPER  NEWS 


Published  fortnightly 
Annual  Subscription  to  U.S.A.  $A16-00 

Payments  must  be  made  by 
bankdraft  in  Australian  currency 

Comer  Butt  &  Clisdell  Sts..  Surry  Hills. 
Sydney,  Australia 
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repeating  electronic  flash  unit  that 
provides  up  to  3  synchronized 
flashes  per  second.) 

Two  Nikon  motor  drives  are 
available.  F36,  for  standard  film 
cartridges,  may  be  used  with  the 
cordless  battery  pack,  which  attaches 
directly  to  the  unit,  or  with  separate, 
compact  “C”  battery  pack.  F250 
motor  drive  uses  special  250- 
exposure  cassettes  and  works  with 
the  separate  battery  pack. 

Nikon  Inc.,  Garden  City,  N.Y. 

1 1 530.  Subsidiary  of  Ehrenreich 
Photo-Optical  Industries,  Inc. (In 
Canada;  Anglophoto  Ltd.,  P.Q.)[13B 


Most  photographers  identify  the  and  mirror  are  designed  to  function 
motor-equipped  Nikon  F  with  without  complaining  at  rates  up  to 

rapid-sequence  shots  of  news  and  3  shots  per  second  (4  per  second 
sports  events.  To  others,  it  is  the  with  mirror  locked  in  “up  "  position), 
equipment  for  automated  monitoring  Professionals  pay  this  Nikon  perfor- 
of  growth  processes  in  science  and  mance  their  ultimate  compliment: 
industry,  wildlife  and  bird  study.  They  take  it  for  granted, 
observing  excavation  blast  patterns.  The  motorized  Nikon  F  can  be 
or  for  use  in  dangerous  and  triggered  at  the  camera  or  from 

inaccessible  locations  hundreds  of  yards  away  —  by  wire  or 

This  preference  for  Nikon  is  no  radio  control,  even  by  light  or  sound, 
accident.  The  Nikon  F  was  built  Linked  to  an  iritervalometer,  it 
around  the  motor  drive.  Its  titanium  performs  time-lapse  photography, 
foil  shutter,  film  and  shutter  transport  taking  up  to  250  shots  automatically 
MuImim  IIwSma  pre-determined intervals. without 
Icull  lu  niOlUl  UnV6  reloading  (Nikon  offers  a  special 


Name 


Hibbard  wins  award 
for  travel  section 

The  Milwaukee  JoumaVs 
Travel  Section  was  named  the 
l)est  travel  section  of  1970  by 
the  Midwest  Travel  Writers 
Association. 

Bill  Hibbard,  Journal  travel 
editor,  will  receive  a  Mark 
Twain  award  for  editing  the 
section.  This  wall  be  his  seventh 
Mark  Twain  award  in  six 
years;  the  first  six  were  for 
travel  writing.  Hibbard  has  won 
the  Cipriani  grand  award  of 
the  Midwest  Travel  Writers 
Association  and  the  Hedman 
award  of  Scandinavian  Air¬ 
lines. 

Tourism  copy  cited 

Prizes  for  the  best  articles 
about  Canadian  Tourist  attrac¬ 
tions  were  presented  to  four 
United  States  publications.  In 
its  fii’st  annual  Explore  Canada 
Awards,  the  Travel  Industry 
Association  of  Canada  hon¬ 
ored  the  National  Geographic 
magazine.  Field  and  Stream, 
Detroit  Free  Prens,  and  Phila¬ 
delphia  Bulletin  for  excellence 
of  material  about  Canada,  pub¬ 
lished  during  1970.  The  Wash¬ 
ington  News  received  honorable 
mention. 


fl  DON’T  HAVE  TO\ 
SUBSCRIBE  TO  E&P 
I  I  CAN  BORROW  / 
V  YOUR  COPY.  / 


NEW  PLANT  of  the  Hollywood  (Fla.)  Sun-Tattler,  a  Scripps-Howard  daily,  is  85%  complete,  ac¬ 
cording  to  Dave  McKnight,  project  manager  for  the  general  contractor,  Caldwell-Scott  Engineering  & 
Construction  Co.,  Inc.,  Fort  Lauderdale.  A  large  opening  in  the  side  of  the  60,000  sq.  ft.  building 
is  ready  for  installation  of  the  new  Goss  letterpresses  in  the  press  room  to  print  64  pages  single  run. 


City  Council  praises 
Detroit  News  report 

The  Detroit  City  Council  com¬ 
mended  the  Detroit  News  and 
its  reporter,  Don  Lochbiler,  for 
answering  the  question,  “Is 
there  anything  right  about  De¬ 
troit”  ? 

Lochbiler’s  report  —  articles 
and  photographs  filling  two 
pages  of  the  April  16  edition  of 
the  News — was  cited  in  a  reso¬ 
lution  adopted  unanimously  by 


YOU’RE  ALL  WET. 
GET  YOUR  OWN 
SUBSCRIPTION 
s.  FOR  $8.00!  > 


ORDER  YOUR  OWN  SUBSCRIPTION  NOW.  MAIL  THIS  COUPON 


EDITOR  &  PUBLISHER.  850  Third  Avenue,  New  York,  N.  Y.  10022 
Dear  Editor  &  Publisher: 

Please  start  my  subscription  now,  addressed  to: 


Address  . 

City . 

Company  . 

Nature  of  Business  ... 
□  Remittance  enclosed 


$8  a  year,  U.S.  and  Canada- 
All  other  countries,  $20  a  year. 


the  Council.  The  resolution  said 
Lochbiler  gave  expression  to 
Detroit’s  “Spirit  of  optimism 
and  vitality.” 

Drawing  on  candid  comments 
by  other  members  of  the  News’ 
editorial  staff,  along  with  his 
own  knowledge  of  the  city, 
Lochbiler  wrote  a  story  that 
“neither  magnifies  the  city’s 
failures  nor  exaggerates  its 
achievements,”  the  resolution 
said. 

In  its  recommendation,  the 
Council  also  congratulated  the 
reporter  for  “recognizing  that 
Detroit  extends  beyond  the  city 
limits  and  that  the  city  and 
suburbs  must  be  taken  as  a 
whole.” 


Save  the  gallows! 

The  Union  Springs  (Ala.) 
Herald  is  conducting  a  cam¬ 
paign  to  save  the  old  jail  build¬ 
ing  and  gallows,  and  make  it 
into  a  tourist  attraction. 


Automobile  section 
sets  classified  record 

A  special  “Car  in  the  Pink” 
section  which  ran  Saturday, 
May  8,  as  a  classified  advertis¬ 
ing  supplement  to  the  Detroit 
Free  Press  set  an  all-time  high 
for  classified  automotive  dis¬ 
play  in  one  issue  of  this  Knight 
paper. 

The  32-page  tabloid  carried 
more  than  28,000  lines  of  dis¬ 
play  advertising.  Fifty-three 
domestic  and  14  foreign  car 
dealers  joined  in  the  section, 
development  of  which  was  co¬ 
ordinated  by  the  Free  Press 
classified  sales  staff. 

The  tabloid  featured  new 
cars,  plus  stories  and  pictures 
of  dealers  and  car  lines. 

• 

A  correction 

An  item  in  E&P  March  8  put 
the  Pawtuxet  Valley  Daily 
Times  in  Pawtucket,  R.I.  in¬ 
stead  of  West  Warwick,  R.I. 
The  error  is  regretted. 


THE  ERNIE  PYLE  STORY — Lesfer  Cowan,  af  left,  producer  of  the 
movie  based  on  Ernie  Pyle's  World  War  II  reporting,  tells  an 
anecdote  at  a  National  Press  Club  party  for  the  first  sale  of  the 
Ernie  Pyle  memorial  stamp.  His  audience  includes  Don  Whitehead, 

AP  war  reporter,  and  James  Holland  of  the  Post  OfRce  Department. 

(Pat  Young  photo  for  E&P.) 
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Another  Pulitzer  Prize .  .  . 
Another  Sigma  Delta  Chi  Award 


Rarely  does  an  editorial  cartoonist  in  the  short  space  of 
eight  years,  win  four  major  awards.  This  honor  has  come 
to  Paul  Conrad,  who  won  both  the  1971  Pulitzer  Prizes  and 
the  1971  Sigma  Delta  Chi  award  for  his  work  in  1970.  His 
first  Pulitzer  came  in  1964  and  his  first  Sigma  Delta  Chi  in 
1963.  These  1970  cartoons  tell  why  he  has  been  so 
honored. 


The  Hanging  Tree 


■'Everybody  lower  your  voices!  .  .  .  Nobody  knows 


we'rehere!” 


From  Here  to  Eternity  A  society  is  judged  by  the  way  it  cares  for  its  youth  and  General  Pandora's  Footlocker 

its  aged. 


CONRAD  still  may  be  available  in 
your  area.  Phone  or  write  for  sam¬ 
ples  and  rate. 


_IC2  the  register  and  tribune  syndicate,  INC 

I  Des  Moines,  Iowa  488  Madison  Ave.  New  York  City 


LEWIS  LITTLE,  President  and  Editor 


Knight  newsmen 
sweep  SDX  awards 
in  Philadelphia 

Greater  Philadelphia  Chapter 
of  Sigma  Delta  Chi  awarded 
its  highest  honors  in  journal¬ 
ism  achievement  in  1970  in  the 
tri-state  area  to  the  Philadel¬ 
phia  Inquirer  and  Philadelphia 
Daily  News  of  the  Knight 
group,  Burlington  County 
(N.J.)  Times,  WCAU-tv,  Phil¬ 
adelphia,  and  radio  stations 
WCAU,  KYW,  and  WDAS,  all 
of  Philadelphia. 

A  series  of  investigative  re¬ 
ports  entitled  “The  Truth 
About  the  Stadium,”  written  by 
Inquirer  reporter  Jim  Nichol¬ 
son,  won  the  prize  for  the  best 
news  story  by  a  newspaper, 
magazine  or  news  ser\'ice.  The 
award  for  the  best  news  story 
by  a  television  station  went  to 
WCAU-tv  for  its  coverage  of 
a  riot  in  Holmesburg  Prison  on 
July  4,  1970.  KYW  received 
top  honors  for  the  best  news 
storj'  by  a  radio  station  for 
its  coverage  of  the  “People’s 
Revolutionary  Convention.” 

The  award  for  the  best  fea¬ 
ture  story  by  a  newspaper,  mag¬ 
azine  or  news  service  went  to 


William  J.  Speers  for  his  arti¬ 
cle  entitled  “Down  and  Out  in 
Philadelphia.”  It  was  published 
in  the  Today  Sunday  Magazine 
of  the  Inquirer. 

“The  Closing  of  Connie  Mack 
Stadium”  by  WCAU-tv  re¬ 
porter  Hugh  Gannon  was 
judged  the  best  feature  story 
by  a  television  station.  Wynn 
Moore,  WCAU  radio,  won  the 
award  for  the  best  feature  story 
in  radio  for  his  “Live  Bur¬ 
lesque  vs.  X-Rated  Movies.” 

The  award  for  the  best  news 
photograph  went  to  the  Daily 
News  for  Elwood  P.  Smith’s 
picture  of  Black  Panthers  strip¬ 
ping  for  a  police  search  after 
a  raid  on  their  headquarters. 

The  award  in  the  feature 
photography  category  was  made 
to  Jon  Falk,  chief  photographer 
of  the  Burlington  County 
Times.  His  entry  consisted  of 
a  series  of  photographs  of  a 
welfare  recipient. 

Top  honors  for  public  service 
by  a  newspaper,  magazine  or 
news  service  w’ent  to  the  In¬ 
quirer,  whose  entry  consisted  of 
a  variety  of  public  service  fea¬ 
ture  stories.  A  campaign  on 
drug  abuse  written  by  editorial 
director  Jim  Klash  of  WDAS- 
AM  was  honored  as  the  best 
public  service  by  a  radio  sta¬ 
tion.  An  investigative  report  on 
the  “Need  for  Foster  Homes” 


ing  to  conform  to  the  principle 
of  marginal  utility,  but  in  prac¬ 
tice  greed  tends  to  multiply  the 
sucker  class. 


GETTING  BURNED  in  the 
stock  market  and  then  swearing 
off  is  hardly  a  mature  adjust¬ 
ment  to  the  problem  of  financial 
survival. 

It  is  more  creditable  to  look 
for  the  mote  in  your  own  eyes 
to  ascertain  where  you  went 
wrong.  Some  bull  market  er 
rors  and  illusions  follow: 

First,  the  naive  get  them¬ 
selves  into  a  euphoric  state  in 
which  they  believe  that  opera¬ 
tors  of  tipster  services,  cus¬ 
tomers’  men  in  brokerage  of-i  , 

fices,  and  other  practitioners  economy  as  a  whole. 


SECONDLY,  THE  unaware 
try  to  cover  up  their  ignorance 
of  the  ramifications  of  invest¬ 
ments  by  picking  up  a  few  “in” 
phrases.  In  inflation  periods,  it 
is  fashionable  to  ferret  out 
“growth  stocks”— securities  of 
enterprises  which  may  be  ex¬ 
pected  to  grow  faster  than  the 


and  around  the  fringes  of  Wall 
Street  are  set  up  to  enrich  the 
outside  investor  for  a  fee.  In¬ 
stead,  legitimate  counsellors  try 
to  make  it  clear  that  they  act  for 
the  “account  and  risk”  o( 
customer,  and  offer  only 


The  computer  industry  has  been 
an  example  of  such  growth  in 
recent  years.  But  where  the 
buyer  capitalizes  current  cor- 


honest  judgment  as  to  the  s 
of  things  to  come.  A  bala 
analyst  weighs  the  potentis 
gain  against  the  visible  ii 
ent  risks.  But  the  amateur 
fore  he  learns  the  techh 
of  investing,  wants  to  ] 
sure  not  only  that  he  has  a 
investment  but  the  best  c| 
possible  ones.  Theorists 
tr^^ationaUzi^his^^^ 


The  Rukeyser  column  is  available  3  times  a 
week  in  open  territory.  How  Mr.  Rukeyser 
won  recognition  as  America’s  foremost  eco¬ 
nomic  commentator  is  revealed  in  his  bi¬ 
ography  in  the  current  "Who’s  Who  in 
America.”  For  rates,  samples  and  a  pro¬ 
motional  plan,  telegraph  or  write.  No  sales¬ 
man  will  call.  Communicate  with: 

B.  H.  Simon,  Syndicate  Manager 

P.  0.  Box  B,  Wykagil  Station 
New  Rochelle,  N.Y.  10804  •  (914)636-0200 


by  WCAU-tv  reporter  Mar¬ 
jorie  Margolies  won  the  award 
for  public  service  in  television 
journalism. 

COMSAT  proposal 
favored  by  ANPA 

A  domestic  satellite  commu¬ 
nications  system  may  revolu¬ 
tionize  the  manner  in  which 
news  will  be  disseminated  in 
the  future,  the  American  News¬ 
paper  Publishers  Association 
has  told  the  Federal  Communi¬ 
cations  Commission. 

ANPA  urged  FCC  to  make 
specific  provision  in  any  satel¬ 
lite  authorization  for  access  by 
newspapers  and  news  wire 
services.  ANPA  said  it  favors 
a  multi-purpose  domestic  satel¬ 
lite  system. 

In  a  letter  to  FCC,  ANPA 
president  Stanford  Smith  com¬ 
mented  favorably  on  the  pend¬ 
ing  proposal  of  COMSAT 
(Communications  Satellite  Cor¬ 
poration),  saying  that  it  “ap¬ 
pears  to  offer  the  best  prospect 
for  improved  service  to  the 
press.” 

Smith  said  the  satellite  sys¬ 
tem  could  accelerate  adoption  of 
other  new  technology  by  the 
news  media,  “thus  placing 
within  reach  new  opportunities 
which  challenge  the  imagina¬ 
tion.” 

In  ANPA’s  view  the  Comsat 
proposal,  which  includes  mul¬ 
ti-destination,  one-way  data 
channels  which  could  be  uti¬ 
lized  for  distribution  of  news 
and  pictures,  appears  to  offer 
the  best  prospect  for  improved 
service  to  the  press. 


Stranber^  in  sales 

Leslie  Strasberg  has  been  ap¬ 
pointed  national  sales  manager. 
Newspaper  Division,  by  Steel 
City  Corporation,  Youngstowm, 
Ohio.  Steel  City,  a  manufac¬ 
turer  of  motor  route  supplies, 
has  been  serving  the  newspaper 
industry  for  20  years. 


Second  Montreal  daily 
adds  Sunday  edition 

Regent  Des  jardins,  president 
and  publisher  of  Montreal-Ma- 
publish  seven  days  a  week  be- 
tin,  said  the  newspaper  will 
ginning  May  23  with  the  ap¬ 
pearance  of  its  first  Sunday  edi¬ 
tion. 

Des  jardins  said  the  Sunday 
edition  will  cost  25  cents  on 
stands  and  20  cents  for  home 
deliv'ery.  Montreal-Matin  now  is 
sold  for  10  cents  during  the 
week  and  15  cents  on  Satur¬ 
days. 

Research  in  the  U.S.  and 
Europe  has  shown  that  news¬ 
papers  published  seven  days  a 
week  have  a  Sunday  circulation 
30  per  cent  greater  than  their 
circulation  during  the  week, 
Des  jardins  said. 

Montreal-Matin  will  be  the 
second  Montreal  newspaper  to 
publish  seven  days  a  week, 
joining  Le  Jounial  de  Montreal, 
another  tabloid,  which  issued 
its  first  Sunday  edition  late  last 
year. 

• 

Australians  buy 
San  Francisco  Guide 

Two  Australian  publishers 
have  purchased  the  Guide,  106- 
year-old  transport  daily  news¬ 
paper  in  San  Francisco. 

William  Empey  sold  it  to 
Maxwell  Newton,  of  Canberra, 
who  owns  newspapei-s  through¬ 
out  Australia,  including  the 
Daily  Commercial  News;  and 
Gregory  Copley,  of  Sydney,  who 
owns  several  publishing  com¬ 
panies  and  a  news  wire  service. 

The  acquisition  of  the  Guide, 
Copley  said,  is  the  new  owners’ 
first  step  into  publishing  in  the 
United  States.  They  hope  to 
buy  other  daily  and  weekly  pa¬ 
pers,  particularly  in  the  com¬ 
merce  field. 

Newton  is  chairman  of  the 
Guide  Publishing  Company  Inc. 
and  Copley  is  president.  Empey 
remains  as  publisher  and  Don¬ 
ald  S.  Marcks  as  managing  edi¬ 
tor  of  the  Guide. 


OFFICERS  of  the  Southern  Illinois  Editorial  Association:  from  left — 
Robert  Mueller,  Ramsey  News-Journal,  secretary-treasurer;  Joe 
Michelich  Jr.,  Auburn  Citizen,  vicepresident;  Dean  Bunting,  Albion 
Journal-Register,  vicepresident;  and  Thomas  Phillips,  Pana  News 
Palladium,  president. 
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Pioneer  child  care 
columnist  retires 


Angry  teacher’s 
newspaper  lasts 
over  a  century 


A  young  mother  who  began  a 
pioneering  column  on  baby  care 
53  years  ago  in  the  Des  Moines 
Tribiine  retired  May  14,  having 
reached  great  grandmotherhood 
and  compiling  a  long-run  syndi¬ 
cated  record  that  few  achieve. 

Myrtle  Meyer  Eldred’s  col¬ 
umn,  “Your  Baby  and  Mine,” 
first  appeared  April  16,  1918. 
She  is  inclined  to  laugh  now 
about  the  first  paragraph  of 
that  particular  column.  In  it  she 
evidenced  irritation  at  seeing 
“go-carts”  parked  outside  film 
palace  entrances  with  “the  fret¬ 
ting  baby  inside.”  In  protest, 
she  wrote:  “It  would  seem  that 
a  mother  would  not  need  to  be 
told  that  a  baby  should  stay  at 
home  at  night  .  .  .  Sleep  is  an 
important  factor  in  a  baby’s 
growth  and  well  being,  and  a 
baby  should  be  put  in  its  own 
bed  at  6  o’clock  to  sleep  undis¬ 
turbed  until  morning.” 

But  while  Mrs.  Eldred’s  ideas 
about  child  care  have  changed 
over  the  years,  she  has  not 
3nelded  in  her  belief  that  spank¬ 
ings  are  unnecessary  and  are 
not  good  discipline.  The  column¬ 
ist  says  that  the  only  time  she 
received  critical  letters  was 
when  she  wrote  about  the  spank¬ 
ing  question.  “That  seemed  to 
raise  the  readers’  ire.” 

The  subject  that  changed  most 
during  the  years  of  the  column 
was  feeding  of  babies.  “It  used 
to  be  a  very  complicated  matter. 
Food  was  to  have  been  strictly 
measured  and  mixed.  Children 
were  fed  milk,  cream,  and  lime 
water  formulas  according  to  the 
child’s  age.  A  child  was  hardly 
fed  until  he  was  6  months  old. 
Today  feeding  is  much  easier.” 

Mrs.  Eldred  became  an  avid 
reader  of  child  care  books  after 
her  first  child  was  born;  and 
having  always  wanted  to  be  a 
writer,  she  decided  to  write  ar¬ 
ticles  on  what  she  seemed  to 
know  most  about — children.  She 
took  several  articles  around  to 
Des  Moines  editors,  and  Billy 
Hale  of  the  Tribune  asked  her 
to  write  a  daily  column.  Four 
years  later,  1922,  the  Register 
and  Tribune  Syndicate  began 
distributing  “Your  Baby  and 
Mine.”  It  has  since  appeared  in 
all  but  three  states,  in  Canada, 
and  abroad. 

Mrs.  Eldred  did  her  back¬ 
ground  work  well  as  the  column 
grew  in  popularity.  She  at¬ 
tended  the  University  of  Chi¬ 
cago,  Drake  University,  the 
University  of  Iowa,  and  Colum¬ 
bia  Teachers  College.  She 
worked  for  three  years  in  the 


Myrtle  Meyer  Eldred 


pediatrics  clinic  of  St.  Luke’s 
Hospital  in  New  York,  authored 
three  books,  and  handled  her  fan 
mail  personally. 

“I  remember  taking  a  couple 
of  days  to  take  my  youngest 
daughter  to  college  in  Missouri 
and  when  I  returned  home,  I 
found  900  letters  waiting  to  be 
answered.  You  don’t  know  what 
it’s  like  to  try  to  answer  900 
letters  dealing  with  child  care 
problems!” 

Mrs.  Eldred  has  written  her 
column  “mother  -  to  -  mother” 
from  actual  experience  over  the 
years.  At  retirement  time,  she 
has  three  children,  six  grand¬ 
children  and  seven  great  grand¬ 
children. 

• 

Ecology  problems 
are  made  funny 

A  two-column  cartoon  feature 
called  Ecolo/Jest  is  being  re¬ 
leased  in  June  by  the  Los  An¬ 
geles  Times  Syndicate. 

The  panel  which  deals  with 
pollution  and  other  environ¬ 
mental  problems  in  a  humorous 
manner  is  being  written  and 
sketched  by  comedian  Bill 
Dana. 

The  cartoon  was  the  result 
of  a  conversation  Dana  had 
with  Buck  Buchwach,  executive 
editor,  Honolulu  Advertiser. 
After  a  trial  run  in  the  Adver¬ 
tiser,  it  was  decided  to  syndicate 
the  feature  on  a  six-times-per- 
week  basis. 

• 

‘Jelly’  in  paperback 

Nancy  Stahl’s  syndicated  hu¬ 
mor  column,  “Jelly  Side  Down,” 
will  have  its  first  paperback 
book  issued  this  Fall  by  Faw¬ 
cett  Publications  of  New  York. 
Fawcett  has  contracted  for  book 
rights  to  the  twice-weekly  col¬ 
umn  distributed  by  Universal 
Press  Syndicate. 


Late  in  the  19th  century,  an 
incident  occurred  aboard  a  | 
New  York-bound  commuter  i 
train  that  eventually  culmi- 1 
nated  into  a  thriving  New  j 
England  daily,  the  Norwalk  j 
Hour.  That  newspaper  is  cele- 
brating  its  100th  birthday. 

Brainard  W.  Maples,  a  West- 
porter  who  taught  in  New  York 
City,  was  on  his  way  to  work 
one  morning  when,  being  un- 1 
able  to  produce  his  ticket,  a  | 
conductor  threw  him  off  the  I 
train.  Angered  at  the  New  Ha¬ 
ven  railroad,  he  set  out  to  have  j 
his  revenge.  He  first  tried  to : 
have  letters  attacking  the  com¬ 
pany  published  in  New  York 
and  Bridgeport  papers,  and, 
when  he  was  unable  to,  decided 
to  publish  his  own  paper  where 
his  letters  could  be  printed.  | 

The  first  issue  of  the  paper 
appeared  on  May  6,  1871.  It 
was  a  weekly  until  1891  and 
was  printed  in  New  York  City 
and  shipped  to  Norwalk  (via 
the  New  Haven  railroad)  to 
cut  down  on  publishing  costs. 
The  first  edition  carried  the 
school  teacher’s  dream  —  a 
strongly  worded  attack  on  the 
New  Haven  railroad. 

In  1873,  the  paper  set  up 
shop  in  Norw'alk  and  competed 
with  the  Gazette.  By  1900,  the 
Gazette  was  out  of  business. 

Today  the  Hour  is  under  the 
guiding  hand  of  president  and 
publisher  Walter  E.  Whitton. 

• 

Blythe  joins  KFS 

King  Features  Syndicate  an¬ 
nounces  the  appointment  of 
Tom  Blythe  to  its  domestic 
sales  department.  Previous  to 
his  joining  King  Features,  he 
was  a  salesman  with  Field  En¬ 
terprises  in  their  Universal 
Science  News  division  and  later 
joined  the  Publishers-Hall  sales 
department.  Most  recently  he 
was  associate  sales  manager  at 
Newsday.  Blythe  will  cover 
King’s  southern  territory. 

• 

Copy  price  raised 

The  Burlington  (Vt.)  Free 
Press  has  raised  its  copy  price 
from  10^  to  15^.  The  home-de¬ 
livered  price  stands  at  70<. 


READ 

Lippy  the  Yippy 

The  comic  strip  that  tells  why 
America  is  in  trouble. 

Southern  Cartoon  Syndicate 

6350  S.  W.  32  St.,  Miami,  FI.  33155 
Phones:  AC  305  667-6149  666-3651 


UNITED 

FEATURE 

SYNDICATE 

COLUMNS 


MARQUIS  CHILDS 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
VIRGINIA  PAYETTE 
NORTON  MOCKRIDGE 
MARY  McGRATH 


SPECIALTY  COLUMNS 


BUSINESS  TIPS 
Tested  Sales  Ideas 
BY  GEORGE! 

Humorous  Advice 
THE  ACES 

New  U.S.  Bridge  Team 
CHARLES  J.  ELIA 

Daily  Investor-Mutual  Funds 
SUSIE  MAC 

Personal  Problems 
MARGARET  DANA 

Consumer  Guide  Lines 
YOUR  JOB 

Employment  Counseling 
STELLA  WILDER 
Daily  Horoscope 
JEAN  ADAMS 

Teen-age  Problems 
MARIAN  CHRISTY 
After  a  Fashion 


INTERNATIONAL  NEWS 


LONDON  EXPRESS 
News-Feature  Service 
LONDON  EXPRESS 
News  Report 


VARIETY  FEATURES 


i  LITTLE  PEOPLE'S  PUZZLE  D/S 
!  SPOTLITE  SERIES 
!  WHERE  IN  THE  WORLD  .  .  .  ?  D 
I  CROSSWORDS  D/S 
!  HEALTH  CAPSULES  D 
I  LURIE  ED.  CARTOONS  D 


COMICS 


ANOTHER  VIEW  D 
EBand  FLO  D/S 
FERD’NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
GUMMER  ST.  D/S 
CAPTAIN  AND  THE  KIDS  S 
EMMY  LOU  D/S 
GINGER  D 
IFFY  D 
;  PIXiesD/S 
I  TARZAN  D/S 
!  THE  BOSLEYS  W/S 
I  THE  COLONIALS  D/S 
I  THE  DROPOUTS  D/S 
THE  GOOD  OLD  DAYS  — 

I  ANTIQUES  FAIR  W/S 
I  THERE  OUGHTA  BE  A  LAW 
D/S 

ZODY  D 


220  EAST  42nd  STREET 
NEW  YORK.  N  Y  10017 
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Combined  UCLA 

Young  Columbus  dept,  studied 

(Continued  from  page  15)  A  combined  department  of 

— — - - communications  which  would  in¬ 

clude  journalism,  speech  and 
the  film  and  television  division 
While  in  Portugal  and  Spain,  of  theater  arts  is  now  among 
the  group  received  continuous  the  proposals  under  study  at 
newspaper  and  tv  coverage,  the  University  of  California  at 
Some  of  the  comments  were  Los  Angeles. 

“Isn’t  it  refreshing  to  see  a  This  developed  from  recent 

group  of  150  American  boys  studies  by  a  siiecial  examination 
who  are  not  protesting  any-  of  so-called  “least-wanted”  de- 
thing,  just  having  a  good  par-tments,  according  to  the 
time.”  UCLA  Reporter,  newsletter  for 

The  trip  was  also  a  great  UCLA  journalism  alumni, 
success  for  the  participating  A  final  decision  on  findings  is 
newspapers,  many  reporting  expected  shortly,  said  William 
substantial  circulation  in-  Weber  Johnson,  UCLA’s  jour- 
creases  with  Newport  News-  nalism  chairman.  He  reported 
Hampton  Press  reporting  close  strong  support  for  retention  of 
to  .3,000  new  starts.  journalism,  which  had  been 

The  boys  were  selected  on  the  placed  under  administrative  re¬ 
basis  of  good  citizenship,  schol-  view, 
arship  and  route  performance.  • 

In  describing  the  trip,  Herbert  UPI  sends  Kaylor 
Thompson,  Jr.,  15  vear  old  car-  ,  ivr  rk  ii  • 
rier  for  the  Baltimore  News-  Delhi  bureau 

American  wrote  “I  enjoyed  ev-  The  appointment  of  Robert 

ery  minute  of  the  trip.  This  trip  Kaylor  as  United  Press  Inter- 
was  the  first  time  I  have  ever  national  manager  for  India  was 
flown  on  a  plane  and  I  must  announced  by  Donald  J.  Br>’- 
say  it  will  not  be  the  last.  This  don,  UPI  vicepresident  and  gen- 
trip  was  a  dream  for  me  to  be  cral  manager  for  Asia, 
able  to  travel  3,500  miles  to  a  Kaylor,  32,  i-eplaces  Dale  D. 
foreign  country  for  two  weeks  Morsch,  who  has  been  in  charge 
was  a  fascinating  experience  of  UPI  operations  in  India,  Ne- 
and  one  which  I  will  never  for-  pal  and  Ceylon  for  the  past 
get.  I  only  hope  I  will  be  able  five  years.  Morsch  has  been  re- 
to  travel  like  this  again  before  assigned  to  Hong  Kong, 
my  life  is  over.  This  was  truly  Kaylor  was  born  in  New  York 
a  trip  I  will  never  forget  ‘a  City  and  is  a  graduate  of  Cor- 
trip  of  a  lifetime’.”  nell  University.  He  served  in 

And  so  the  1.5th  consecutive  the  U.S.  Army  as  a  para- 
Young  Columbus  trip  to  Europe  trooper  and  worked  for  news- 
once  again  was  voted  a  rousing  papers  in  New  Jersey  and  New 
success  by  the  participants  and  '‘’ork  Ijefore  joining  UPI  in 
their  di.stributing  newspapers.  Columbus,  Ohio,  in  1962. 


olhiine 

SELLOUT  ALL  AROUND :  Jim  Walsh,  in  charge  of 
space  arrangements  for  the  ANPA  RI  Production 
Management  Conference  in  Cincinnati,  June  6-10,  early 
reported  a  sellout  of  floor  space  for  the  show,  and  now 
reports  almost-fllled-to-capacity  signs  on  hotel  rooms. 
He’s  expecting  well  over  2,000  attendees  when  ^e 
final  tally  is  in.  Hotels  have  been  releasing  more  rooms. 

♦  *  * 

WALSH’S  RECORD  ATTENDANCE  MAY  BE  OUT 
THE  WINDOW  if  it’s  discovered  (so  don’t  tell  anyone) 
that  Compugraphic’s  eyepopping  model,  Sandy,  seen 
in  the  company’s  exhibit  area  several  years  running 
now,  has  forsaken  Compugraphic  for  Allied  Chemical 
and  another  show.  But  Frank  Romano,  Comp’s  man¬ 
ager  for  marketing  communications,  promises  new 

costumes  and  bigger  and  better  things. 

♦  *  * 

THE  FIRST  ASSIGNMENT  Romano  pulled  after 
recently  taking  over  Compugraphic’s  conference  exhibit 
beat  from  Harold  Evans,  was  a  four-day  jaunt  to  Lon¬ 
don  to  set  up  for  the  Ipex  meeting  in  July.  Not  a  bad 
start.  Romano  reports  that  the  pan-Euroiiean  confer¬ 
ence,  sponsored  by  a  different  country  each  year  and 
Europe’s  major  printing  show  (its  commercial  as  well 
as  newspaper)  is  expected  to  draw  circa  a  quarter  of  a 
million  people.  One  problem  with  setting  up  an  exhibit 
at  Ipex  is  that  everything  must  be  said  in  six  languages. 
*  ♦  ♦ 

ON  THE  TOPIC  OF  IPEX :  BASF,  a  Massachussets 
based  firm,  is  using  the  London  get-together  to  an¬ 
nounce  a  new,  high  speed,  system  for  the  production  of 
its  “Nyloprint”  photo  plastic  plates.  There  will  be  a 
simultaneous  announcement  here  too.  BASF  had  re¬ 
portedly  been  shooting  for  the  Cincinnati  conference 
but  the  development  boys  weren’t  ready  and  space  re¬ 
servations  were  cancelled.  The  new  system  is  a  market¬ 
ing  child  for  BASF  here.  It  carries  a  “made  in  West 
Germany”  label. 

*  *  * 


Trade  UP  to 
COMPUGRAPHIC 

Cold  Type  Composers 


Lease  or  buy  on  easy  terms 
fast  new  Phototypesetters. 

Trade  in  your  present  Head¬ 
liner,  Justowriter,  etc. 


NATIONAL  POOL 

ISHERS’  SUPPLY  CORP. 

1  Bo*  29, 

18  W  22  nd  St., 

Berlin,  Wise.  54923 

N.  Y.C.10010 

PHOTON’S  KEEPING  THE  WRAPS  on  its  full 
plans  for  the  Production  Management  Conference.  In 
fact,  judging  from  what  newly  appointed  PR  man  (and 
son  of  a  Photon  attorney)  Bill  Taylor  said,  “we  may 
not  know  ourselves  until  the  night  before  the  confer¬ 
ence”;  the  company  itself  isn’t  sure  of  what  will  pop 
up  in  Cincinnati.  It’s  reported  though  that  what  may 
materialize  in  Booth  925,  and  what  has  been  making 
Photon’s  Concord  St.  (Wilmington,  Mass.)  installation 
off-limits  to  outsiders,  is  a  low  cost  (circa  $10,000) 
l)hototypesetter  from  a  family  of  machines  derived 
from  the  7445  which  you’ll  remember  is  a  peripheral 
printer  with  a  disc  and  “optical  leverage”  (shoots  any 
of  its  range  type  sizes  at  one  speed).  The  “family”  of 
machines  supposedly  will  include  both  direct  and  com¬ 
puter  input,  and  models  will  be  jointly  marketed  with 
Addressograph-Multigraph,  Corp. 

*  *  * 

THE  AIM  IS  TO  AUTOMATE  the  manual  portions 
of  the  typesetting  process,  according  to  Computer  Com¬ 
position,  Inc.,  Encino,  Calif.,  talking  about  three  models 
of  computer  typesetting  systems  it  now  has  on  the  mar¬ 
ket  for  handling  news,  classified  and  display  copy.  The 
systems  come  with  hardware  (a“reliable  mini-comput¬ 
er”)  and  software.  Fred  L.  Rose,  CCI  head,  said  the 
system  “will  meet  the  type  formatting  requirements  of 
any  newspaper.” 
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Study  of  Hoe 
management 
nearing  end 

At  attorney  with  the  legal 
firm  examining  the  causes  for 
the  failure  of  R.  Hoe  &  Co.  in 
the  spring  of  1969  said  in  court 
Monday  (May  17)  that  he  will 
be  ready  with  suggestions  con¬ 
cerning  possible  legal  action,  if 
any,  in  June. 

John  P.  Reiner,  of  the  law 
firm  of  Townley,  Updike,  Carter 
&  Rodgers,  said  he  is  being  as¬ 
sisted  by  other  members  of  the 
firm  in  an  effort  to  meet  that 
deadline.  Any  legal  action  in¬ 
stituted  by  the  court,  he  pointed 


Ball  State  presents 
honor  to  Blacklidge 

Richard  H.  Blacklidge,  pub¬ 
lisher  of  the  Kokomo  (Ind.) 
Daily  Tribune,  received  the  In¬ 
diana  Journalism  Award  dur¬ 
ing  the  Ball  State  University 
Journalism  Honors  Convoca¬ 
tion.  In  the  citation.  Ball  State 
said  the  honor  was  being  given 
in  recognition  of  the  fact  that 
the  Kokomo  publisher  had  been 
elected  chairman  of  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation. 

Among  student  awards  pre¬ 
sented  during  the  convocation 
were  the  Eugene  C.  Pulliam 
Journalism  Scholarships,  worth 
$1,500  each.  This  year’s  recipi¬ 
ents  were  Gar>'  C.  Graham, 
Fort  Wayne  junior,  and  Eu¬ 
gene  F.  Policinski,  South  Bend 


junior. 

Graham,  editor-in-chief  of  the 
Ball  State  Daily  News,  campus 
newspaper,  works  during  the 
summers  for  the  Fort  Wayne 
News-Sentinel  and  Policinski  is 
a  part-time  reporter  for  the 
Greenfield  (Ind.)  Reporter. 

Other  awards  presented 
were:  Fort  Wayne  News-Sen¬ 
tinel  Scholarships  to  Ann  Fer¬ 
guson  and  Michael  P.  Smith; 
Richmond  Palladium-Item 
Scholarship  to  Gretchen  Smith, 
part-time  employe  of  the  Pal¬ 
ladium-Item. 

Heads  AP  council 

Jack  Dailey  of  the  Vallejo 
Times-Herald  has  been  elected 
chaii-man  of  the  Northern  Cal¬ 
ifornia  Associated  Press  News 
Executives  Council. 


Trotting  track  boss 

James  P.  Cowan,  one-time 
sports  writer  and  political  cor¬ 
respondent  for  the  Harrisburg 
(Pa.)  Patriot-News,  and  more 
recently  legislative  information 
director  for  the  House  Demo¬ 
cratic  Majority,  has  been 
named  executive  director  of  the 
Pennsylvania  Harness  Racing 
Commission. 

• 

Trca  heads  SDX  unit 

Robert  E.  Trea,  assistant 
general  manager  of  the  Penn¬ 
sylvania  Newspaper  Publishers 
Association,  has  been  elected 
president  of  the  Central  Penn¬ 
sylvania  Professional  Chapter 
of  Sigma  Delta  Chi,  succeeding 
Clinton  H.  Johnson,  wire  editor 
of  the  Hanover  Evening  Sun. 


out,  would  be  in  addition  to  a 


pending  stockholders’  suit 


against  former  Hoe  manage¬ 
ment. 

Reiner  said  that  examination 
of  Arthur  Gordon,  former  Hoe 
president,  and  the  company’s 
accountants  at  the  time,  the  firm 
of  Lybrand  Ross  Bros.  &  Mont¬ 
gomery,  are  continuing.  Hoe’s 
past  chairman  of  the  board, 
Thomas  F.  Hanley,  has  com¬ 
pleted  testimony  at  his  home 
where  he  has  been  confined  be¬ 
cause  of  illness,  Reiner  said. 


warren^  great  new 
1826  Electrostatic 
Proofing  System  mal«es 
newspaper  headlines... 


Reluming  from  Italy 

Arthur  Durante,  who  was 
Hoe’s  vicepresident  in  charge  of 
production,  the  court  was  told, 
has  voluntarily  agreed  to  return 
to  the  United  States  from  Italy, 
where  he  is  employed,  to  give 
testimony.  Durante  left  Hoe  in 
February  of  1970,  some  eight 
months  after  Hoe  filed  for  re¬ 
organization  under  the  Bank¬ 
ruptcy  Act. 

The  fact  that  Durante  is 
working  for  an  Italian  firm 
which  was  a  supplier  of  material 
to  Hoe  drew  the  interest  of 
Judge  Sylvester  J.  Ryan. 

But  the  judge  became  more 
interested  in  a  topic  which  he 
himself  introduced — some  for¬ 
mer  stock  dealings  of  Gordon 
and  Hanley. 

Judge  Ryan  asked  Reiner 
about  the  pair’s  stock  sales 
which  reportedly  netted  $250,- 
000  in  “short  swing  profits.” 

Reiner  said  the  sales  took 
place  in  1968,  but  that  the 
amount  quoted  by  the  judge  was 
higher  than  the  actual  figure.  He 
said  too  there  has  been  no  de¬ 
termination  concerning  the  pro¬ 
priety  of  the  dealings  but  that 
suit  would  be  filed  if  any  im¬ 
propriety  is  found. 

The  next  court  hearing  on  the 
case  is  set  for  June  21,  at  2:30 
p.m.  in  room  102  of  the  U.S. 
District  Court  House,  Foley 
Square,  New  York  City. 


. .  .maybe  your  newspaper's.  The  Christian  Science  Monitor  uses  its  Warren  1 826  Proof¬ 
ing  System  mostly  to  expedite  proof  reading  and  multiple  approvals  without  disturbing, 
the  mechanicals.  Instead  ofcold  type  mechanicals,  7826proofsarecirculatedforproof 
reading  and  approval.  And  everyone  at  the  Monitor  approves. 

For  a  first-hand  look  at  the  way  it's  done,  and  to  save  a  bundle  for  your  paper  in  the 
process— drop  a  line  on  your  letterhead  to:  Gerald  B.  Anderson— Sales  Manager, 
S.D.  Warren  Company,  1 8  Oliver  Street,  Boston,  * 

Massachusetts  02110. 


EDITOR  &  PUBLISHER  for  May  22,  1971 


i 

43 


The  Weekly  Editor 


DIVERSE  READERSHIP 


By  Ivan  Doig 

Eleven  months  before  Wood- 
stock  hit  the  headlines,  a  news¬ 
paperman  in  a  unique  costume 
hiked  to  a  raspberry  farm  in 
the  state  of  Washington  to  at¬ 
tend  the  “First  Annual  Sky 
River  Rock  Festival  and  Lighter 
Than  Air  Fair.”  Stan  Stapp, 
publisher-editor  of  the  weekly 
Outlook  in  Seattle,  sported  a 
crew  haircut,  shaven  face,  and 
wore  shoes  and  sox. 

That’s  the  story  of  the  Out¬ 
look:  its  publisher-editor,  mid¬ 
dle-aged  and  crew'  cut,  amid  ten 
thousand  young  people  dressed 
in  the  accouterments  of  hippie- 
dom,  reporting  on  their  life¬ 
styles  and  activities. 

Most  of  Stapp’s  life  has  gone 
into  six-day  work  weeks  of  try¬ 
ing  to  tailor  the  Outlook’s  cover¬ 
age  to  Seattle’s  diverse  North 
End.  The  weekly’s  40,000  read¬ 
ers  may  read  an  in-depth  article 
about  intense  traffic  problems, 
or  a  feature  about  a  piano  drop¬ 
ped  100  feet  from  a  helicopter 
before  a  crowd  of  several  thous¬ 
and  young  “piano  drop”  fans. 

The  Outlook’s  circulation  area 
is  a  quiltwork  of  neighborhoods 
which  includes  the  immense 
University  of  Washington  and 
the  port  for  a  large  commercial 
fishing  fleet;  blue  collar  residen¬ 
tial  areas;  enclaves  of  university 
teachers  and  administrators; 
waterfront  factories  and  wealthy 
commuters  to  the  downtown  sky¬ 
line.  Stapp  has  lived  his  entire 
53  years  in  this  maze  of  con¬ 
tradictions  and  generation  gaps 
and  cultural  standoffs,  and  he 
cherishes  the  sprawling  urban 
area  as  fondly  as  if  it  were  the 
most  serene  of  pastoral  villages. 

Mirrors  community 

The  Outlook,  in  Stapp’s  words, 
“tries  to  be  a  mirror  to  the 
community.”  Among  the  weekly 
tabloid’s  angles  of  coverage: 

— “Hash  ground  fresh  week¬ 
ly,”  a  staccato  report  of  the 
police  beat  written  by  Stapp’s 
eldest  brother,  Milton. 

— General  reporting  by  Trudy 
Weckworth,  long-time  news  edi¬ 
tor  of  the  Outlook,  who  covers 
everj'thing  from  traffic  surveys 
to  suicide  attempts  on  the  Au¬ 
rora  Bridge,  a  high  span  just 
south  of  the  new'spaper  office. 

— Features  by  student  jour¬ 
nalists  who  report  on  the  Uni¬ 
versity  of  Washington  and  its 
environs  on  a  free-lance  basis. 
“A  lot  of  them  have  more  knowl¬ 
edge  of  what’s  going  on  than 
•some  of  us  here,”  Stapp  says  of 


his  student  writers.  Recently  the 
Outlook’s  contributors  have  in¬ 
cluded  Eric  Lacitis,  a  deft  fea¬ 
ture  writer  who  is  a  former  edi¬ 
tor  of  the  University  of  Wash¬ 
ington  Daily,  and  Marc  Kras- 
nowsky,  who.se  acquaintance¬ 
ship  among  student  radical 
groups  has  provided  continuing 
coverage  of  student  protests. 

One  element  missing  from  the 
Outlook  these  days  is  Stapp’s 
own  column.  In  the  past  three 
years  the  paper  has  undergone 
tAvo  major  circulation  expan¬ 
sions,  moved  to  a  newr  office,  and 
switched  to  cold-t>T)e  in  the 
composing  room;  all  this,  plus 
Seattle’s  economic  doldrums, 
has  tied  Stapp  into  a  solely  ad¬ 
ministrative  role  for  now. 

“When  I  say  administrative,  I 
include  unplugging  the  plumb¬ 
ing  and  fixing  typewi-iters,”  he 
said.  “But  I  do  miss  writing, 
and  hope  I  eventually  can  get 
back  to  it.” 

The  North  End  will  be  livelier 
when  he  does  resume  columning. 
In  past  columns  Stapp  has  criti¬ 
cized  Seattle  mayors  and  police 
chiefs  for  lax  enforcement  of 
anti-gambling  laws;  fought  the 
John  Birch  Society  and  other 
right-wing  organizations;  op¬ 
posed  censorship  proposals  by 
the  state  legislature  and  the 
Seattle  City  Council;  and  chas¬ 
tised  churches  and  the  PTA  for 
not  speaking  out  about  racial 
discrimination  in  housing. 

Pointed  out  patterns 

During  the  integration  crisis 
at  the  University  of  Mississippi 
in  the  early  1960’s,  Stapp  pointed 
out  to  his  Seattle  readers  the 
patterns  of  racial  discrimina¬ 
tion  in  their  owm  public  schools. 

He  consistently  has  urged  his 
readers  to  make  an  effort  to 
understand  young  people.  For 
example,  he  reminds  older  read¬ 
ers  who  are  vehement  about  vio¬ 
lation  of  laws  against  marijuana 
that  their  owm  generation  was 
the  scoffiaw  of  Prohibition  days. 

In  the  aftermath  of  the  Cam¬ 
bodian  invasion  and  the  Kent 
State  shootings,  thousands  of 
college  students  blocked  traffic 
on  the  Seattle  freeway.  Stapp 
told  Outlook  readers  they  had 
nothing  to  get  uptight  about 
w'hen  demonstrators  took  the 
freew’ay  briefly.  Public  streets 
often  are  blocked  for  parades 
and  football  game  traffic,  he 
wrote,  and  “anti-war  protests, 
in  my  estimation,  certainly  rate 
a  higher  priority  than  the  con¬ 
venience  of  football  fans.” 


One  battle  which  Stapp  espe¬ 
cially  relished  began  in  April, 
1969,  when  he  squared  off 
against  the  U.S.  postal  service. 

His  front  page  crusade  was 
waged  in  mocking  tones,  but  the 
dispute  was  serious  for  a  weekly 
tabloid  forever  tight  on  space. 
Local  postal  officials  directed 
the  Outlook  to  provide  a  clear 
rectangular  space,  “not  less  than 
3x4  inches,”  on  the  front  page 
of  every  issue  “for  addressing 
purposes.” 

This  meant  not  only  a  bliz¬ 
zard  of  white  paper  showing 
through  the  tabloid’s  normally 
tidy  layout;  it  also  devoured 
space  which,  at  the  Outlook’s 
ad  rates,  was  worth  $81  per  is¬ 
sue. 

Stapp  ran  the  space  every  is¬ 
sue,  the  blank  rectangle  looming 
starkly  at  the  top  of  the  front 
page.  But  alongside,  he  ran  a 
series  of  protests  and  contests. 

One  week  the  Outlook  fea¬ 
tured  a  montage  of  the  mast¬ 
heads  of  19  other  weeklies  not 
required  to  run  the  gaping  “ad¬ 
dressing”  space — among  them 
the  official  local  publication  of 
the  Postal  Clerks  Union. 

Other  weeks,  the  Outlook  staff 
aw'arded  prizes  to  readers  for 
the  most  imaginative  use  of  the 
blank  space.  In  honor  of 
Mother’s  Day,  one  contest  was 
for  “the  best  rendition  of  a  Bu¬ 
reaucrat’s  Mother,”  in  “oil, 
watercolor,  pen,  pencil,  crayola, 
or  what  have  you.” 

Noticed  in  Washington 

Meanwhile,  Stapp  raised  an 
editorial  ruckus  which  was 
heard  in  Washington,  D.C., 
w'here  Senator  Henry  M.  Jack- 
son  and  Congressman  Tom  Pelly 
took  up  the  matter  with  Post¬ 
master  General  Winton  M. 
Blount. 

A  month  after  the  war  of  the 
blank  box  began,  Stapp  won.  The 
local  officials  had  misinterpreted 
a  mailing  rule;  all  that  Avas  re¬ 
quired  was  12  square  inches  of 
margin  at  the  top  of  a  front 
page,  not  a  boxed  space  of  12 
square  inches. 

The  Outlook  began  modestly, 
nearly  fifty  years  ago.  There 
originally  was  no  need  to  fret 
about  mailing  regulations.  The 
paper  first  printed  in  1922,  on  a 
small  footpower  press  operated 
by  Milton  Stapp  in  the  basement 
of  the  family  home.  Stan  was 
four  years  old,  but  like  the  i-est 
of  the  family,  he  soon  was  en¬ 
grossed  in  Milton’s  tiny  4-page 
shopping  handout.  “Sometimes 
w’hen  (my  mother)  was  rocking 
in  her  chair,  I  would  pretend 
it  was  a  printing  press,  and 
‘feed’  pieces  of  scrap  paper 
under  the  front  edge  of  one  of 
the  rockers,  as  I  had  seen  my 
brothers  do  on  the  job  presses 
downstairs.” 


Stan  Stapp 

“By  the  time  I  was  12  years 
old,”  he  recalls,  “I  had  a  couple 
cases  of  type  upstairs  in  the 
attic  off  my  bedroom,  and  I  was 
starting  to  put  out  my  own  pa¬ 
per  on  a  proof  press.” 

Since  those  days  when  he 
worked  on  his  own  little  paper 
and  helped  out  with  Milton’s, 
Stan  Stapp  has  been  his  own 
boss. 

“It’s  always  been  a  struggle,” 
he  said.  “I  can’t  remember  a 
year  when  I  haven’t  thought  I 
was  going  broke  in  January  and 
February.  I  always  could  have 
made  much  more,  probably, 
working  for  someone  else.  But 
I  don’t  think  I  would  enjoy  it.” 

From  the  basement  era  when 
the  Outlook  was  strictly  a  fam¬ 
ily  enterprise — Stan’s  mother 
proofread  his  editorials,  some¬ 
times  penciling  scathing  dis¬ 
sents  in  the  margins,  until  her 
death  in  1963  at  the  age  of  80 — 
the  staff  has  grown  to  17.  Most 
are  in  advertising  and  produc¬ 
tion;  the  Outlook  does  composi¬ 
tion  and  layout  for  eight  high 
school  papers  and  several  other 
local  publications.  There  are  two 
full  time  news  staffers,  with  the 
free-lance  contributors  taking 
up  any  slack.  Stapp’s  wife, 
Dorothy,  handles  most  of  the 
bookkeeping. 

Geographical  confusion 

In  October,  1970,  the  Outlook 
moved  from  its  original  base¬ 
ment  home  in  Seattle’s  North 
End  to  a  set  of  offices  5  blocks 
away  at  4273  Woodland  Park 
Avenue  North.  This  step  up¬ 
ward,  however,  preserved  a  tra¬ 
dition  of  geographical  confusion 
as  old  as  the  newspaper  itself. 

“For  years  w'e’ve  been  telling 
people  we’i’e  located  on  Wood- 
lawn  Avenue,  NOT  Woodlawn 
Park  Avenue,”  Stapp  said. 
“Now  we  have  to  explain  that 
it’s  the  other  way  around.” 

Its  first  few  decades,  the  Out¬ 
look  was  primarily  a  shopper, 
with  occasional  news  coverage 
sandwiched  between  the  ads. 
Then  the  news-editorial  hole  was 

(Continued  on  luext  page) 
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enlarged,  and  subscribers  were 
given  the  choice  of  receiving  the 
paper  free  or  paying  for  it. 
(“About  40-50  per  cent  choose  to 
pay,”  Stapp  reports  happily.) 

In  the  past  year  and  a  half, 
the  Outlook  has  gone  into  two 
new  neighborhoods,  including 
the  store-laden  University  Dis¬ 
trict,  in  head  to  head  competi¬ 
tion  with  a  strong  chain  of  Se¬ 
attle  shopping  papers. 

Stapp  thinks  back  to  the  De¬ 
pression,  when  he  sometimes 
traded  ad  space  for  coal  or  other 
barter,  and  says  he’s  not  overly 
worried  about  the  current  eco¬ 
nomic  pinch.  “The  nature  of  the 
business  is,  you  come  out  every 
week  whether  you’re  gonna  make 
money  on  it  or  not.” 

The  hallmark  of  the  Outlook 
has  been  Stapp’s  effort  to  have 
any  viewpoint  expressed  freely. 
One  of  the  columnists  he  once 
talked  into  doing  radio-television 
criticism  for  the  paper  was  Lor¬ 
enzo  W.  Milam,  a  writer  who  can 
.sear  his  targets  to  a  crisp. 
Milam’s  first  column  compared 
proceedings  on  “The  Dating 
Game,”  one  of  the  staples  of 
daytime  television,  to  the  sort  of 
exposure  which  se.xual  exhibi¬ 
tionists  get  locked  up  for. 

Stapp  unblinkingly  printed  it 
— and  every  other  column  which 
smoked  out  of  Milam’s  type¬ 
writer. 

Also,  the  viewpoints  carried 
by  various  “underground”  week¬ 
lies  have  found  expression 
through  Stapp’s  help.  “Stan  has 
been  the  godfather  to  some  of 
the  best  underground  papers 
here,”  said  Dr.  Lawrence  Sch¬ 
neider,  assistant  professor  of 
communications  at  the  Univer¬ 
sity  of  Washington.  Composition 
for  the  Helix  and  Sabot,  prob¬ 
ably  the  most  notable  of  Seat¬ 
tle’s  underground  weeklies  even 
though  both  have  ceased  pub¬ 
lication,  was  done  in  the  Out¬ 
look’s  shop. 

Teaches  the  craft 

Schneider  suggested  that  a 
main  reason  for  Stapp’s  affinity 
with  the  underground  papers 
has  been  his  skill  at  teaching 
young  newsmen  about  the  craft 
of  journalism.  “Stan  is  much 
more  than  a  businessman.  He 
offers  the  warmth  and  personal 
attention  young  people  respond 
to.”  Schneider  made  a  session 
with  Stapp  in  the  Outlook  office 
a  regular  feature  of  his  copy 
editing  course. 

Stapp’s  enthusiasm  for  diver¬ 
gent  points  of  view  sometimes 
goes  down  better  with  his  pro¬ 
fessional  colleagues  than  with 
some  of  his  weekly’s  readers. 
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Letters  to  the  editor  collide  reg¬ 
ularly — and  angrily — with  Out¬ 
look  editorial  stands. 

Over  the  years,  Stapp  has 
printed  the  most  caustic  criti¬ 
cisms,  and  asked  for  more.  He 
summed  up  the  Outlook  policy 
in  May,  1970,  after  the  Cam¬ 
bodian  invasion  and  the  shoot¬ 
ings  at  Kent  State  brought  forth 
large  student  demonstrations  in 
the  newspaper’s  circulation  area. 

The  paper  covered  the  demon¬ 
strations  intensively  (lengthy 
stories  by  five  writers,  ten 
photos  showing  events  along  a 
line  of  march  of  several  miles), 
and  numerous  letters  to  the  edi¬ 
tor  began  arriving.  Some  praised 
Stapp  and  his  staff,  others 
damned  them — often  for  pre¬ 
cisely  the  same  points  of  cover¬ 
age.  Stapp’s  column  in  the  next 
issue  included  this  passage: 

“Though  we  attempt  to  give  a 
well-rounded  picture  of  any 
event  we  cover — regardless  of 
our  personal  views — it  is  impos¬ 
sible  to  be  evervAvhere  at  once. 
If  you  know  something  we  have 
missed,  call  it  to  our  attention. 
If  you  don’t  like  our  personal 
appraisal  of  the  situation — send 
us  yours.  But  sign  your  name, 
please,  just  as  we  do  on  all 
stories  dealing  with  controver¬ 
sial  events.” 

• 

Jorgensen  firm  buys 
weekly  in  Winchester 

Century  Publications  Inc.  of 
-Arlington,  Mass.,  publisher  of 
the  10,0()0-circuiation  weekly 
Arlington  Advocate,  has  pur¬ 
chased  the  Winchester  Star,  a 
90-year-old,  6,000  circulation 
weekly  in  adjacent  Winchester, 
Mass. 

C.  Peter  Jorgensen,  president 
of  Century,  will  become  Publish¬ 
er  of  the  Star.  Jason  W.  Dade 
and  Ernest  B.  Dade,  from  whom 
the  paper  was  purchased,  will 
remain  with  the  company.  Jason 
Dade  will  become  controller  of 
Century  Publications  and  as¬ 
sistant  publisher  of  the  Star, 
and  Ernest  Dade  will  continue 
as  chairman  of  the  board  of  the 
Star. 

Jorgensen  said  the  Star  will 
be  converted  to  offset  later  this 
year  and  that  the  acquisition 
will  pei-mit  advertsiing  sales  on 
a  combination  basis.  The  Advo¬ 
cate,  which  is  offset  now,  will 
celebrate  its  100th  anniversary 
in  December. 

Century  Publications  was 
formed  two  years  ago  when  Jor¬ 
gensen  and  his  wife,  Kathryn, 
purchased  the  Arlington  Advo¬ 
cate.  He  has  been  editor  of  the 
Bedford  (Mass.)  Minuteman 
and  she  has  worked  as  a  re¬ 
porter  for  the  Pottstown  (Pa.) 
Mercury,  Quincy  (Mass.)  Pa¬ 
triot  Ledger  and  weekly  Dan¬ 
vers  (Mass.)  Herald. 

for  May  22,  1971 


Deaths 

James  F.  Derby,  66,  retired 
(1970)  senior  assistant  city  edi¬ 
tor  of  the  Chicago  Tribune  and 
chief  of  local  news  copy  desk; 
May  13. 

4:  *  * 

Noel  Kim  Jepson,  53,  chair¬ 
man  of  the  board  of  Jepson- 
Murray  Advertising,  Lansing, 
Mich.;  May  11. 

^ 

John  A.  Holmes,  54,  pub¬ 
lisher  of  the  Villa  Grove  (Ill.) 
News  since  1945;  May  9. 

4:  * 

Helen  E.  Dunn,  62,  a  former 
society  editor  of  the  Toledo  (0.) 
Blade  and  director  of  public  re¬ 
lations  for  the  Toledo  Chapter, 
American  Red  Cross;  May  13. 

*  ♦  ♦ 

Ray  Horsch,  76,  a  former 
city  editor  of  the  Haverhill 
(Mass.)  Sunday  Record;  Mav 
12. 

*  *  * 

Clarence  E.  Veller  Sr.,  81, 
circulation  manager  of  the  Tol¬ 
edo  (O.)  Times  1914-1940;  later 
a  state  tax  department  employe ; 
May  11. 

4:  9);  9|c 

Mrs.  James  M.  Barnes,  68, 
the  former  Betty  Grove,  society 
columnist  for  the  Washington 
(D.C.)  Evening  Star  in  the 
1940s;  May  12. 

♦  ♦  * 

Ben.tamin  F.  Lantz,  75,  re¬ 
tired  (1963)  business  manager 
and  treasurer  of  the  Patriot- 
News  Comnanv,  Harrisburg, 
Pa.;  May  13. 

♦  ♦  ♦ 

Walter  S.  Castleman,  26, 
sports  editor  of  the  Lebanon 
(0.)  Western  Star;  May  8. 

*  *  * 

Eugene  B.  Moore,  67,  retired 
(1968)  assistant  managing  edi¬ 
tor  of  the  Dayton  (0.)  Journal 
Herald;  May  9. 

4e  ♦ 

Vincent  A.  Palmiejii,  39,  as¬ 
sistant  classified  advertising 
manager  of  the  Colorado 
Springs  (Colo.)  Gazette  Tele¬ 
graph;  May  8. 

*  *  ♦ 

Charles  P.  Ohling,  79,  for¬ 
mer  reporter  for  Oregon  and 
Washington  newspapers  and 
head  of  a  public  relations  firm; 
May  1. 

*  ♦  ♦ 

H.  Lee  Banks  Jr.,  50,  assist¬ 
ant  citv  editor  of  the  Jackson- 
ville  (Fla.)  Journal;  May  1. 

♦  ♦  ♦ 

Herbert  L.  Lewis,  72.  retired 

(1964)  editor  of  the  St.  Paul 
(Minn.)  Pioneer  Press  and  Dis¬ 
patch;  May  5. 

♦  ♦  ♦ 

Murray  Frix,  47,  photocom¬ 

position  specialist  with  Mergen- 
thaler  Linotype  Co.  and  former 


mechanical  superintendent  at 
the  Casper  (Wyo.)  Tribune- 
Herald  and  Star;  April  20. 

4c  *  « 

Richard  H.  Elliott,  78,  for¬ 
mer  reporter  for  the  Baltimore 
American,  the  Baltimore  Eve- 
nini.  Sun,  and  the  AP;  editor 
of  the  Annapolis  (Md.)  Capital 
before  he  retired  in  1965;  May 
3. 

♦  *  * 

Mrs.  Mary  B.  Boland,  63, 
wife  of  Thomas  N.  Boland,  man¬ 
aging  editor  of  the  Reading 
(Pa.)  Eagle;  April  25. 

4c  4c  4c 

Carl  A.  Rogan,  41,  chief  of 
bureau  for  the  Associated  Press 
in  Oklahoma;  previously  with 
the  Pittsburgh  (Pa.)  Sun-Tele¬ 
graph  and  International  News 
Service;  May  9. 

4c  4c  4c 

Ralph  F.  Schraedley,  73, 
city  editor  of  the  former  Har¬ 
risburg  (Pa.)  Telegraph  from 
1928  to  1948;  director  of  re¬ 
search  for  the  Pennsylvania 
Motor  Truck  Association;  May 
6. 

4e  4:  4e 

Leslie  C.  Cleveland,  75,  a 
former  advertising  director  of 
the  Lexington  (Ky.)  Leader 
u)id  Herald;  May  10. 

4c  4c  4: 

Roy  F.  Bailey,  88,  retired 
(1949)  editor  and  general  man¬ 
ager  of  the  Saliva  (Kans.) 
Journal;  May  15. 

4c  4c  4! 

John  J.  O’Brien,  80,  former 
city  editor  of  the  Philadelphia 
Ledger  and  retired  manufac¬ 
turer  of  auto  parts  and  air¬ 
planes;  May  5. 

• 

Jensen  Beach  Mirror 
jndged  Florida’s  best 

Winners  in  the  1970  Florida 
Press  Association  “Better 
Newspapers  Contest”  for  weekly 
newspapers  were  announced  at 
a  luncheon  during  the  associa¬ 
tion’s  annual  spring  meeting 
May  8  at  Winter  Haven. 

The  Jensen  Beach  Mirror,  a 
weekly  newspaper  in  Martin 
County  with  a  circulation  of 
3,843,  was  named  winner  of  the 
Sweepstakes  Award  as  the  out¬ 
standing  weekly  newspaper  in 
Florida  during  1970.  Richard 
Campbell  is  editor  and  publish¬ 
er  of  the  Mirror. 

• 

Atlanta  reps  elect 

Atlanta  Chapter,  Association 
of  American  Newspaper  Repre¬ 
sentatives,  elected  officers  for 
1971-72,  as  follows:  president — 
Jim  Woodward  (Story  &  Kelly- 
Smith)  ;  vicepresident — Brendt 
DeMetrotion  ( Sawjer-Fergu- 
son-Walker) ;  secretary  —  John 
Spaulding  (Scripps-Howard) ; 
and  treasurer  —  Larry  Walker 
(Story  &  Kelly-Smith). 
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Washington  Post 
reports  gain  in 
first  ’71  quarter 

Washington  Post  Co.,  has 
filed  with  the  Securities  and 
Exchange  Commission  for  a 
proposed  initial  offering  of  its 
common  stock. 

Of  the  1.3  million  shares  of 
Class  B  common  to  be  offered, 
1,250,000  will  be  underwritten 
by  a  group  of  investment  bank¬ 
ing  firms  managed  by  Lazard 
Freres  &  Co.  The  remaining 
50,000  shares  will  be  offered  by 
the  company  directly  to  its  em¬ 
ployes  and  newspaper  circula¬ 
tion  dealers. 

Slock  split  60  for  I 

Of  the  underwritten  shares, 
580,000  are  to  be  sold  by  the 
Washington  Post  and  the  bal¬ 
ance  of  670,000  by  selling  stock¬ 
holders.  The  comi)any  will  apply 
the  net  proceeds  from  its  share 
to  retire  bank  debt  and  to  sup¬ 
plement  its  working  capital. 
Prior  to  the  offering,  the  com¬ 
pany’s  stock  will  be  split  60 
for  1. 

For  its  first  quarter  ended  in 
.\pril,  the  Washington  Post  re¬ 
ported  an  82.5  percent  jump  in 
profits  and  a  7.7  percent  gain  in 
revenues,  the  prospectus  for  the 
proposed  offering  shows. 

Net  income  amounted  to 
?387,000,  against  $212,000.  Rev¬ 
enues  were  $43,200,000,  com¬ 
pared  with  $40,100,000  last 
year. 

For  the  year  ended  Januarj' 
3,  1971,  the  company’s  profits 
dropped  36.4  percent,  but  reve¬ 
nues  rose  5.3  percent. 

Net  income  for  the  year  was 
$4,900,000,  against  $7,700,000. 
Revenues  totaled  $178,000,000, 
against  $169,100,000. 

Ads  down,  costs  up 

The  lower  1970  earnings 
were  attributed  to  decreased 
advertising  in  both  the  Wash- 
inotoyi  Post  and  in  Newsweek 
magazine,  and  to  sharp  in¬ 
creases  in  costs. 

The  Washington  Post  re¬ 
ported  it  derived  45  percent  of 
its  revenue  from  Newsweek 
and  its  book  publishing  opera¬ 
tions  in  1970.  The  newspaper 
publishing  and  related  opera¬ 
tions  accounted  for  44  percent 
and  broadcasting  11  percent. 

During  the  last  year,  news¬ 
paper  operations  contributed 
66  percent  of  the  company’s  in¬ 
come  from  operations.  Broad¬ 
casting  accounted  for  18  per¬ 
cent  and  the  magazine  and  book 
operations  for  16  percent. 


Past  week’s  range 
of  stock  prices 

(NEW  YORK  STOCK  EXCHANGE) 

5/12  5/19 

Berkey  Photo  .  W/t  I  Pi 

Boise  Cascade  .  43%  40% 

Capital  Cities  Bdcstg .  44%  45% 

Cowles  Communications  .  12%  12% 

Crown  Zellerbach  .  36%  36 

Cutler  Hammer .  35%  33 

Dayco  Corp .  IBVs  18-% 

Digital  Equipment  .  81  Vj  77% 

Eastman  Kodak .  81%  81 

Eltra  Corp .  28'/,  27% 

Fairchild  Camera  43% 

Foote.  Cone.  Belding  .  10%  lO'/i 

Gannett  Co.  .  48  47% 

Georgia  Pacific .  52yi  52% 

Great  Northern  Nekoosa  .  ..  53  51% 

Harris  Intertype  .  64%  62% 

Inmont  .  12%  12% 

International  Paper  38%  39 

Kimberly  Clark  .  34%  34% 

Knight  Newspapers  .  60  60 

North  American  Rockwell  .  26%  27% 

Republic  Corp.  7'/,  R'/, 

Richardson  Co .  14%  13% 

Singer  71%  69% 

J.  W.  Thomoson  ^5  55% 

Time  Inc.  .  ' .  57%  53% 

Times  Mirror  .  47'/i  48% 

White  Consolidated  23yi  22% 

(AMERICAN  STOCK  EXCHANGE) 

Domtar .  13%  13% 

Ehrenreich  Photo  14  13% 

Lee  Enterprises  .  26y8  25 

Media  General  ’’'A  ’6'A 

Milgo  Electronics  .  20%  18% 

New  York  Times  29%  28% 

PKL  .  4  4 

Southwest  Forest  Ind.  2'’%  20% 

Wells  Rich,  Greene .  "'%  ITVs 

Wood  Industries  .  23  22% 

(OVER  THE  COUNTER) 

Booth  Newspapers  .  39%  39 

Boston  Herald-Traveler  .  28  26 

Cincinnati  Enquirer  ..  38%  38 

Com  Corp .  6%  6% 

Compugraphic  Corp .  I6y3  15% 

Compuscan  .  20%  20 

Datascan  .  6%  6*/$ 

Dow  Jones  ...  .  48%  46 

Doyle.  Dane,  Bernbach  .  23%  22% 

Federated  Publications  .  43  45 

Grey  Advertising  .  .  13%  13 

Hurletron  .  4%  5% 

Ogiivy,  Mather  .  343/4  32% 

Photon  . .  9%  9% 

Post  Corp.  (Wise.)  .  14%  I33/4 

Ridder  Pubs .  22%  20% 

Interpublic  Group  .  243^  24% 

Multimedia,  Inc.  295/8  295/8 

(CANADIAN  EXCHANGE) 

Abitibi  .  7  7 

8.  C.  Forest . .  21%  20% 

Great  Lakes  Paper  1634  163^ 

MacMillan,  Bloedel  23%  23 

Southam  Press .  60  60% 

Thomson  Newspapers  .  26  26% 

• 

Media  General  plans 
business  newspaper 

.4  preliminary  prospectus  on 
a  new  offering  of  Media  General 
Inc.  stock  has  disclosed  plans  of 
the  Richmond-based  holding 
company  to  create  a  new  busi¬ 
ness  financial  newspaper  to  be 
sold  weekday  afternoons  in 
cities  along  the  eastern  sea¬ 
board. 

The  paper  will  be  named  the 
Media  General  Financial  Daily 
and  will  be  printed  in  Rich¬ 
mond.  The  company  has  spent 
$664,000  on  development  costs 
to  date,  according  to  the  pro¬ 
spectus. 


More  girls 
newspaper 

Between  300  and  400  girls  are 
now  delivering  the  Minneapolis 
Star  and  Minneapolis  Tribune, 
according  to  a  column  written 
by  Robert  W.  Smith,  editor  of 
the  Star. 

Smith  writes  a  column  once  a 
week  about  the  operation  and 
problems  of  the  Minneapolis 
newspapers. 

In  one  of  his  recent  columns. 
Smith  noted  that  William  T. 
Jardine,  circulation  manager, 
had  talked  to  a  group  of  Star 
and  Tribune  employes  about  the 
circulation  department.  Smith 
admitted  that  he  had  gone  a 
long  time  without  writing  about 
the  department. 

With  that  as  a  starter.  Smith 
chronicled  that  the  foundation 
of  the  Star  and  Tribune  is  the 
14,197  carrier-salesmen  working 
on  contracts,  with  200  adult 
managers  and  supervisors  co¬ 
ordinating  and  supervising  the 
activities. 

Other  facts:  The  Star’s  cir¬ 
culation  is  92  percent  home  de¬ 
liver^;  80-85  percent  of  new 
subscriptions  are  sold  by  carrier 
salesmen;  the  combined  Star  and 
Tribune  last  year  paid  its  car¬ 
rier-salesman  force  more  than 
$6  million  to  handle  the  news¬ 
papers;  more  than  $500,000  in 
prizes  for  getting  new  subscrib¬ 
ers  was  awarded. 

Scholarship  program 

In  addition  to  such  earnings, 
the  carrier-salesmen  compete  in 
a  scholarship  program  which  is 
29  years  old.  The  newspapers 
have  been  averaging  125  to  150 
scholarships  yearly. 

As  for  girl  carriers.  Smith 
wrote  that  there  is  a  bit  of 
w'orry  about  girls  working  early 
or  late  hours  and  about  the 
weight  of  the  papers  they  some¬ 
times  handle,  but  the  decision  is 
UD  to  the  parents,  and  some 
girls  are  beginning  to  take  over 
from,  or  edge  out,  their  brothers 
on  Star  routes. 

#  *  * 

Definition  changed 

The  New  York  State  Assem¬ 
bly,  by  a  vote  of  144-2,  has  ap¬ 
proved  legislation  which  would 
broaden  the  definition  of  “news¬ 
paper  boy”  to  apply  to  both 
sexes. 

The  proposed  change  in  the 
law  would  allow  girls  between 
12  and  18  to  deliver  newspapers. 

Assemblyman  H.  Clark  Bell 
(R-C)  Kingston,  who  sponsored 
the  hill  said  this  proposed  law 


get  into 
delivery 

“will  afford  equal  opportunity 
to  both  boys  and  girls  and  cor¬ 
rect  the  present  discriminatory 
practices.” 

At  the  present  time  the  Labor 
Law  generally  prohibits  the  em¬ 
ployment  of  minors  under  14 
years  of  age,  but  exempts  a  boy 
12  or  13  employed  as  a  news¬ 
paper  carrier  boy  in  compliance 
with  the  Education  Law.  Girls 
under  18  years  of  age  are  pro¬ 
hibited  from  being  employed  in 
a  “street  trade”  which  is  de¬ 
scribed  as  “carrying,  selling,  ex¬ 
posing  or  offering  for  sale  all 
newspapers  or  periodicals.” 

The  bill  now  goes  to  the  Sen¬ 
ate,  and  if  approved  there,  will 
go  to  Governor  Rockefeller  for 
his  action. 

• 

Carrier  of  Year 
(boy  or  girl) 

The  Texas  Circulation  Man¬ 
agers  Association  is  establish¬ 
ing  a  statewide  Carrier  of  the 
Year  award  program,  Faires 
Kuykendall,  TCMA  president 
and  circulation  director  of  the 
Fort  Worth  (Tex.)  Star-Tele¬ 
gram  announced  this  week.  It 
will  be  effective  during  1971. 

The  two  primarj'  purposes, 
Kuykendall  stated,  are  to  pro¬ 
mote  carrier  applications  and 
the  image  of  route  w'ork  to  the 
public,  and  to  improve  the  atti¬ 
tude  and  performance  of  car¬ 
riers  of  pai’ticipating  newspa¬ 
pers. 

Each  newspaper  will  select 
its  own  outstanding  carrier  by 
September  15,  making  local 
awards.  These  carriers  wdll  then 
be  considered  by  three  judges 
not  connected  wdth  newspapers, 
and  the  Texas  Newspaper  Car¬ 
rier  of  the  Year  will  then  be 
selected.  His  name  wdll  be  an¬ 
nounced  during  National  News¬ 
paper  Week  in  October.  He  will 
receive  a  certificate  of  Award; 
he  will  be  the  guest  of  TCMA 
at  the  annual  convention  ban¬ 
quet  November  1  and  will  re¬ 
ceive  a  $100  Savings  Bond. 

To  be  eligible  carriers  (boys 
or  girls)  must  be  12  years  of 
age  by  January  1  preceding 
that  year’s  program  and  not 
have  passed  17  years  of  age 
by  January  1. 

Parents  are  to  be  urged  in 
personal  letters  to  them  to  help 
collect  supporting  material  to 
be  submitted  with  the  applica¬ 
tion. 
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Revisions  made 
in  ROP  color  data 


Following  are  a  number  of  correc¬ 
tions  anil  changes  in  the  list  of  news- 
paiier  ROP  color  availabilities  received 
after  KtScP’s  annual  Color  Issue  was 
published  March  27 : 

Harrison  (Ark.l  Times:  One  color 
extra  charge  $35  available  Monday 
through  Friday;  three  closing  days  and 
three  proofs  required. 

Los  Angeles  (Calif.)  Tinu's:  Color 
charges  $1700,  $1345  and  $1150  for 
lOOO-line  iniiiimuni  three<olor,  two- 
color  and  one  color  plus  black;  jirocess 
color  available  Monday  through  Friday; 
closing  days  for  full  color  and  siiot  color 
three  and  three;  seven  sets  of  pro¬ 
gressives  required;  tabloid  letter-press 
supplement  published. 

Newport  Beach-Costa  Mesa  (Calif.) 
Orange  Coast  Pilot:  Closing  days  for 
full  .and  spot  color  three  and  two;  progs 
and  proofs  two  and  four;  can  patch 
mats;  editorial  color  occasion, al. 

P’entura  (Calif.)  Star -Free  Press: 
Color  charges  $155.  $120  and  $70; 

process  color  available  every  day; 
AdPro  inks  not  available;  closing  days 
for  full  and  spot  color  three  and  three; 
editorial  color  occasional. 

IVaterhury  (Conn.)  Republican  & 
American:  Published  offset;  docs  not 
provide  special  inks;  editorial  color 
nseil  regularly;  eight-column  format 
(not  9);  offset  tabloid  section  imb- 
lished. 

Fort  Pierce  (Fla.)  Nervs-Trihune : 
Does  not  mix  special  inks;  three  closing 
days  for  full  color;  fifth  cylimler  avail¬ 
able.  does  not  patch  mats;  editorial  color 
occasional. 

Naples  (Fla.)  Collier  County  News: 
Color  charges  $150,  $100  and  $50  for 
980-line  minimums  in  three-color,  two- 
color  and  one  color  and  black;  closing 
days  six  and  four  for  full  and  spot 
color;  editorial  color  occasional. 

Ames  (Iowa)  Tribune:  Closing  davs 
five  and  two  for  full  and  siwt;  editorial 
color  regularly. 

McPherson  (Kans.)  Sentinel  (in- 
sertl  •  $50  extra  for  one  color  and  black, 
1050-line  minimum;  avaibable  all  days; 
no  special  inks;  three  clo.sinc  days;  two 
sets  of  progs  .and  proofs;  IliFi  inserts 
accepted;  editorial  color  occasional. 

Paris  (Ky.)  Enterprise :  Eight  col¬ 
umns  (not  9);  seven  closing  days;  one 
set  of  proofs. 


Moiindsz'ille  (W.  Va.)  Echo:  Pub- 
li.sh.d  offset. 

Riverton  (Wyo.)  Ranger:  AdPro  not 
available;  closing  days  three  and  three; 
progs  and  proofs  two  and  two;  lliF'i  ac¬ 
cepted  (not  SpectaColor) ;  editorial  color 
occasional. 

Prince  Rupert  (B.C.)  News:  600- 
line  minimums  for  two  color  and  one 
color  and  black;  both  available  Mon¬ 
day  through  Friday;  can  mix  siiecial 
inks;  closing  days  10  and  2  for  full 
and  spot  color;  progs  and  proofs  two 
and  two;  IliF'i  and  Si>ectaColor  ac- 
cciued;  editori.al  color  occasional. 

Victoria  (B.C.)  Colonist  &  Times: 
Tabloid  supplement  published;  closing 
days  for  Kt)P  three  and  three;  progs 
and  proofs  two  and  one;  editorial  color 
occasional. 

^Portage  (Man.)  La  Prairie  Graphic: 
Closing  days  ten  and  five;  proofs  two 
and  two;  editorial  color  occasional;  will 
go  offset  in  Dec.  1971. 

St.  John's  (Newfoundland)  Tele- 
gram:  \olunie  discounts  available;  clos¬ 
ing  days  seven  and  four;  progs  and 
proofs  two  and  two;  HiFi  accepted 
(not  SpectaColor) ;  editorial  color  oc¬ 
casional. 

Hamilton  (Ont.)  Spectator :  Volume 
rate  discounts  available. 

Ottazva  (Ont.)  Journal:  Color  rates 
$120,  $90  and  $6(J  for  600-line  mini- 
miims  in  three-color,  two-color  and  one 
color  and  black. 

Summerside  (P.E.I.)  Journal-Pi- 
oncer:  Can  mix  sjiecial  inks  and  does 
offer  .-XdPro  inks;  progs  and  proofs  one 
and  one;  accepts  HiF'i  and  SpectaColor. 


Harbert  buys  paper  ! 

Burdette  B.  Mills,  president 
of  Southeastern  Ohio  Newspa-  j 
pers  Inc.,  announced  he  has  | 
signed  a  contract  to  sell  his  in-  ! 
terest  in  the  Wellstan  (0.)  j 
Seiitbiel,  a  daily,  and  Demo¬ 
crat-Inquirer,  a  weekly,  to 
Wendell  D.  Harbert  of  Oster- 
ville.  Mass.  The  new  owner, 
who  is  business  manager  of 
the  Cape  Cod  Standard-Times 
in  the  Ottaway  group,  plans  to 
move  to  Wellston  in  .June.  j 

•  ! 

Joins  Eagles’  staff 

Pete  lletzlaflF,  general  man-  i 

ager  of  the  Philadelphia  Ea¬ 
gles  football  team,  has  ap¬ 
pointed  Charles  B.  McElrone 
.Jr.  as  director  of  publications 
to  succeed  James  J.  Murray, 
now  administrative  assistant. 
McElrone  is  a  former  sports 
writer  for  the  Chester  (Pa.) 

Delaware  County  Daily  Times. 


classified  section 


Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

APPRAISERS-CONSVLTANTS 

NEWSPAPER  BROKERS  1 

APPRAISALS  FOR  ESTATE.  TAX. 

)  partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kana.  67654 

NEGOTIATORS  for  transfer  of  news- 
paiier  properties — sale  or  purchase. 
Dixie  Newspapers,  P.O.  Box  490,  Gads¬ 
den.  Ala.  35902.  Ph:  (AC  205)  646-3357 

Lafayette  (U'l.')  /Idevrtiser:  $70  ex¬ 
tra  for  one  color  and  black;  editorial 
color  occasional. 

News  Tribune  and 
ticrald:  No  minimums  required  for 
three,  two  or  one  color  and  black. 

(Miss.)  Delta  Democrat 
Ttmes:  Volume  rate  discounts  are  avail¬ 
able;  closing:  days  are  seven  and  seven 
for  full  and  spot  color;  progs  and 
proofs  three  and  three. 

(Miss.)  Journal:  AdPro  inks 
available  but  no  special  mixes;  closing 
days  14  and  14  for  full  and  spot  color; 
progs  and  proofs  one  and  one, 

_  Louis  (Mo.)  Globe-Democrat : 
Color  charges  $600,  $450  and  $350  for 
three,  two,  and  one  color  plus  black. 

TT  (N.J.)  Jersey  Journal: 

rull  and  spot  color  available  Monday 
through  Saturday;  AdPro  available  but 
no  special  mix;  closing  days  four  and 
four;  progs  and  proofs  two  and  two. 

Nortvalk  (Ohio)  ReAector:  Three- 
color  and  black  not  available;  closing 
days  three  and  two  for  two-color  and 
sijot:  ^prog.s  and  proofs  one  and  one; 
tditonal  color  occasional. 

Plaekwell  (Okla.)  JournnI-Tribune  ■ 
S.s  ■)  charge  for  two-color  and  $25  for  one 
color  with  3-day  leeway  required. 

Danville  (Pa.)  News  (insert);  $100 
charge  for  two  color  and  $50  for  one 
color  and  block  with  fiOO-line  mini¬ 
mums;  av.-'lahle  Monday  through  Sat- 
urnay;  puhlishe<l  off  .set;  closing  days 
live  and  three:  two  sets  of  proofs;  HiFi 
and  SpectaColor  accepted. 

Chattanooga  (Tenn.)  Nevos-Free  Press: 
.3-3  with  lOOO-line  minimum  three- 
color  and  black;  $225  and  lOOO-line 
and  black;  $125 
tor  600-line  minimum  for  one  color  and 
hlack;  process  color  available  every  day 
days  three 
and 

three,  editorial  color  used  regularly. 

Spokane  (Wash.)  Spokesman-Review 
and  Chronicle:  500-line  minimum  for 
one  color  and  black. 


BVSINESS  OPPORTUMTIES 

GOMPLErrE  LP  JOB  SHOP  of  news- 
paixT  going  offset.  Good  accounts, 
good  equipment  and  potential  in  Win¬ 
chester,  Ma.ss.  Asking  $20,000;  terms. 
Call  C.  Peter  Jorgensen  (617)  643- 

7900. 


NEWSPAPER  BROKERS 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

I.EN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48868. 

HARRIS  ELLSWORTH.  Licensed  Bkr.,  ! 
Serving  the  Pacific  Northwest 
Box  609,  Roseburg,  Oregon  97470 


Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business.  | 
CLARENCE  W.  TABB  &  ASSCH.  | 
6614  Rutgers  Street 
Houston,  Texas — 77005 
Ph:  (713)  664-9414 


JOSEPH  A.  SNYDER.  BROKER 
Western.  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim,  Cal.  9280C 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time;  (AC  8131  733-8053  nighta;  or 
write  Box  3364,  Clearwater  Beach, 
Florida  33516.  No  obligation,  of  course. 


Arizona  and  Western  Newspapers 
SELLERS-HOGUE 

1416  E.  University  Dr.,  Mesa.  Az.  85201 


MEL  HODELL.  Broker 
Sales-Appraisals- Consultation 
1388  N.  Euclid.  Upland.  Calif.— 01788 

DAILY  NEWSPAPERS 

Abbott  E.  Paine-Vemon  V.  Paine 
Monte  M.  Miller-Pat  Miller 
305  Tsylor.  Claremont,  Calif.  91711 


SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 
SALES.  SERVICES,  MANAGEMENT 
134  S.  Panama  St.,  P.O.  Box  7267 
Montgomery,  Ala.  (205)  262-2411 

The  DIAL  Agency,  1503  Nazareth, 
Kalamazoo,  Mich.  49001.  Ph:  349-7422, 
“America’s  No.  1  Newspaper  Broker.” 


NEWSPAPERS  FOR  SALE 

Rocky  Mountain  Newspapers 
BILL  KING  ASSOCHATES 
2025  Foothills  Rd.,  Golden,  Colo.  80401. 
(303)  279-6345. 

SEMT-WEEKLY  —  4,400  circulation  — 
nets  $28,000;  offset:  attractive  locale. 
$25,000  down.  J.  A.  Snyder,  2234  E. 
Romneya  Dr..  Anaheim,  Calif. — 92806. 
(714)  533-1361. 


AVAILABLE 
Newspapers,  Magazines,  Broadcast  and 
Printing  Facilities.  Write: 

J.  N.  WELLS  &  COMPANY 
543  W.  Roosevelt  Rd.,  Wheaton,  Ill. 


LONG  ESTABLISHED  COUNTY-SEAT 
offset  weekly  Zone  5.  Priced  below 
$109,000  gross  for  quick  sale.  Can  net 
to  30%.  Good  staff.  Qualified  buyers 
only.  Investigate  this  one!  Box  680, 
Editor  &  Publisher. 


OFTSET  WEEKLY  group  in  growing 
area.  97M  gross,  will  sacrifice  at  well 
I  under  gross  including  building.  Abing¬ 
don  Publishing  Company,  Inc.,  Box 
188,  Abingdon,  111.,  61410— (AC  309) 

'  462-3189. 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 

72-YEAR-OLD  WEEKLY  for  sale  with¬ 
in  60  miles  of  San  F'rancisco,  Cali¬ 
fornia.  Grossing  $.54,000  on  newspaper 
alone,  including  shopping  guide.  Ex- 
cel'ent  opixirtunity  to  increase  gross 
with  addition  of  job  printing,  other 
publications.  Asking  $27,000.  Box  i3o. 
Editor  &  Publisher. 

EST.^BLISHEI).  AWARD-WINNING 
Eastern  N.Y.  State  weekly  in  heavily 
populated  community.  G<xk1  ailvertiser 
support.  Asking  $100,000.  with  terrns 
to  qualifieil  buyer.  W.  B.  Grimes  & 
Co..  National  Press  Bldg..  Washington, 
D.C.— 20004. 


70-YEAR-OLD  WKLY  NEVVSPAPER 
for  sale  in  one  of  Maine  s  highest  per 
capita  income  area ;  free  of  all 
growing  steadily.  Paid  circulation  3,000. 
Price  $35,000  :  accept  $15,000  down ; 
owner  willing  to  finance  balance.  Re¬ 
ply  Box  728.  Eilitor  &  Publisher. 


NEWSPAPERS  WANTED 

NEWSPAPER  GROUP,  sound,  experi¬ 
enced,  wanta  isolated,  non-competitivo 
situated  weekly/daily  grossing  $300,000 
up.  Replies  to  Box  357,  Editor  &  Pub¬ 
lisher,  handled  in  strict  confidence. 


QUALIFIED  BUYERS  CALLING  daily 
for  weeklies,  $60M  up.  and  dailies.  I^t 
us  get  top  dollar  for  your  paper.  Jim 
Southern  Broker.  6329  Ash,  Raytown. 
Mo.— 64133. 


EXPERIENCED  NEWSME’N  seek  in¬ 
teresting,  profitab'e  weekly  or  daily. 
Prepared  to  pay  up  to  $50,000  down 
or  more  for  fine  property.  Full  deta'ls. 
please.  Replies  confidential.  Box  679. 
Editor  &  Publisher. 


WE  HAVE  SOLID  BUYERS  F'OR 
TOP  DAILIES  AND  WFEKLIES 
Newspaiier  Service  Company,  Inc. 
P.O.  I)r.  12428,  Panama  City,  Fla. 


ALAN  G.  LEWIS,  BROKER 
Currently  listing  more  than  90  bonafide 
buvers  looking  for  your  top  '"■'eek  y  or 
dailv.  Ridge  Rd..  Hardwick,  Mi\.— 
01037. 


NEWSPAPER  SERVICES 
'^^'''^PRE^ENGINEERS 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 
55-59  Fourth  Street 
Brooklyn.  N.Y.  11231 

.  -  n.n,  T  A  .1 - O 


TV  EDITORIAL  SERVICE 

TV  PROGRAM  MINI-TAB  (8'  x  10’) 
— a  real  money-maker  and  circu'ation 
builder;  completely  printed  and  bound  : 
very  reasonable.  Write  for  samples. 
FREE  PRESS  PAPERS.  Phillipsburg, 
N.J.— 08865. 


MACHINERY  &  SUPPLIER 

^  COMPLETE  PLANTS 

jOING  offset — Available  September 
1.  Complete  daily  plant.  Now  producing 
22-page  average.  8  Intertypes  (4  with 
:eletypes)  and  all  auxiliary  equipment, 
including  stereo.  Good  Condition. 

FOR  SPECIFIC  INFORMATION 
ON  ANY  OR  ALL  EQUIPMENT, 
call  or  contact 
Roland  We^ss 
Pekin  Daily  Times 
Pekin.  Illinois — 61554 
(AC  309)  346-1111 


j  GOING  OFFSET— Entire  Plant  of  let- 
!  terpress  equipment  must  be  sold. 

I  Model  35.  14.  5.  31  Meteor  5  Linotype: 
j  Elrod,  2-Hammond  saws:  proof  presses; 
i  Kluge  auto  job  press:  Scan-A-Graver: 

I  Fairchild  perforator,  model  52977  Lud- 
!  low  (complete  with  type)  ;  16-page  Du- 
j  plex  Tubular  press:  Shaver;  Scorcher: 
mat  roller ;  radial  and  plate  routers: 
stereo  equipment:  magazines:  assorted 
'  fonts  of  type.  You  name  it.  we  have  it. 
‘  “Write  Box  247,  Nevada,  Mo.  64772. 
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MACHINERY  &  SUPPLIES  , 

MACHINERY  &  SUPPLIES 

MACHINERY  &  SUPPLIES 

HELP  WANTED 

COMPOSING  ROOM  1 

COMPOSING  ROOM 

MISCELLANEOUS  MACHINERY 

CIRCULATION 

JUSTOWRITERS — I^arge  selection  of 
excellent  trade-ins,  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO,  Berlin, 
Wise.,  and  18  W.  22.  N.Y.C.— 10010. 


EXCELLENT 

HOT  METAL  EQUIPMENT 
Comet — 1  mag.,  4  alternating  molds, 
high  speed  T.O.U.  mat  detector  star 
quadder.  Model  F,  Margard  metal  fee<l- 
er,  200-250  V.A.C.  micro  pot,  matrice 
include  B-%  Spartan  book  with  heavy, 
9  pt.  240  Corona  with  bold  face  #2. 
Vandercook  SP25  Test  Press  with  Std. 
equipment  including  type  "A"  rollers 
(V.C.  115-60-1)  968"  bed.  11  degrees— 
.070  Cylinder,  truck  ht.  38-%",  Pressure 
ink  well  with  fast  dry  ink.  Positive 
Lockup  Bar,  3"  Vibrator  for  ink  Drum. 
Premier  Rotary  Shaver,  S/N  102364567 
Big  Chief  Remelt  Furnace,  S/N  1323 — 
witl.  dumper  and  16  water  cooled  pig 
molds.  2.30  V.A.C.  4  scrap  trucks. 

20  Fonts  of  72  Chan.  Mats  in  Split 
Mag. 

Justape  Computer  with  spare  reader 
and  punch  in  excellent  condition  and 
was  in  operation  up  to  conversation. 
Any  offer  will  be  considered. 

Contact:  Maxie  Adams  or  P.  Kohl. 
Kingsport  Publishing  Corporation,  701 
Lynn  Garden  Drive,  Kingsport,  Ten¬ 
nessee.  37662. 


CLASSIFIED 

Advertising  Rates 

"POSITIONS  WANTED" 


4-weel(s  .  $1.10  per  line,  per  Issue 

3- weeks  .  $1.20  per  line,  per  issue 

2- weeks  .  $1.30  per  line,  per  issue 

1- week  .  $1.40  per  line. 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  senice 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

"ALL  OTHER  CLASSIFICATIONS" 
(Ramlftonca  aNould  accompany  clai- 
eMad  copy  wfcon  aubmitfed  for  pub- 
llcofion  unloti  crodif  boi  boon  oa- 
fobllsfeod. 

4- weeks  .  $1.60  per  line,  per  issue 

3- weeks  .  $1.70  per  line,  per  issue 

2- weeks  .  $1.80  per  line,  per  issue 

1-week  .  $1.90  per  line. 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

DISPLAY— CLASSIFIED 
The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  ciassl- 
lied  ad  to  display.  The  rate  for  display- 
classified  is  $3.45  per  agate  line — $48.30 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 

Tuosdav,  4:30  PM 
Eastern  Daylight  Time 

I  Box  numbers,  which  arc  malted  each  day 
I  as  they  are  received,  art  valid  tor  1-ycar. 

Editor  &  Publisher 


850  ThireJ  Ave.,  N.Y..  N.Y.  10022 
Ph:  (AC  212)  PL  2-7050 


ALL  YOU  NEED  for  Lino-lntertype, 
Ludlow:  Ask  Bert  Vandermcer,  2408 
E  Louisa,  Seattle,  Wa  98102. 

JUSTOWRITEIRS,  rebuilt  by  Friden  \ 
trained  peraonnel.  Large  selection  of 
type  styles.  Flexowriters — Input  units  ; 
for  computers.  FHN  Business  Products,  | 
1600  Kingrs  Highway,  Cherry  Hill.  N.J. 
—08034.  (AC  609)  428-8223. 

-  i 

ALL  MODELS  | 

Linotypes — Intertyi>es— Ludlows 
PRINTCRAFT  REPRESENTATIVES  ! 
136  Church  Street,  N.  Y.,  N.Y.  10007  j 

PHOTON  713-10,  complete  with  8  i 
lenses  6  to  36  point,  film  canister, 
drum.  Can  include  5  film  strips.  Ex¬ 
cellent  condition.  Original  owner. 
Harry  Green,  Jr.,  The  Record  Stock-  i 
man,  Inc.,  P.O.  Box  16008,  Denver,  ' 
Colo.— 80216.  Ph:  (303)  892-5551. 

VARITYPEK  latest  model  1010  electric 
keyboard  1969.  Sets  8-13  pt.  Excellent. 
$2000  off  price  at  $2750.  Mirror- 
Recorder,  Stamford,  N.Y. — 12167.  (607) 
652-7303.  I 

JUSTAPE  COMPUTER  (SR)  Om-  ' 
plcte  with  BRPE  punch,  2  readers 
si)arc  parts,  all  in  excellent  condition 
original  cost  over  $25,000.  Now  Only 
$3,950.  Call  John  DeRosa  collect  (803) 
582-4511.  Herald  Journal,  Spartanburg, 
S.  C.— 29301. 

BETTER  BASE— BETTER  PRINT  j 
Better  t>,ase?  jm. Duralumin.  J.  Moore. 
3444  Country  Club,  Me<lina,  Ohio  44256. 


E^CR4VI^G  EQVIPMENT 

FAIRCHILD  SCAN-A-SIZER.  Mod. 
F402,  Ser.  5541.  Dual  65/85  screens. 
Flat  mounted  copy  up  to  18x22% 
inches.  Enlarges  or  r^ucee  in  any 
ratio  up  to  4  times.  Engraves  up  to 
12%xl6  inches.  Excellent  condition, 
$2,150.  The  Examiner.  P.O.  Box  458, 
Independence,  Mo. — 64051  or  call  (816) 
254-8600. 


MAILROOM 

MODEL  4400  ELLIOTT  addressing 
machine  with  selector  and  dic-strip 
attachment;  model  1560  electric  feevler 
for  Elliott  4400  ;  4  cabinets,  each  100 
trays,  for  Elliott  stencils:  Royal  elec¬ 
tric  stencil  cutter.  $2, .500  for  all. 
Economist  Newspapers.  5959  S.  Har¬ 
lem,  Chicagro.  (312)  586-8800.  Ext.  241. 


DIDDE  GLASER  DG-320 

Inserting  Machine 

Less  th.^in  6  months  old 
SACRIFICE 

Box  499,  Editor  &  Publisher 


INSEIITOMATIC  STUFFING  3L4CHINE 
2-stat.ion.  Excellent  condition.  Bargain 
price.  G.  A.,  P.O.  Box  37,  Murfrees- 
lK.ro.  N.C.— 278.55.  Ph:  (919)  398-4101, 
ext.  29. 


MATERIAL  FOR  SALE 

SAVE  MONEY  on  Headliner  paper  and  j 
litho  films.  Order  from  Natl.  Publish¬ 
ers’  Supply  (NAPSCO),  Berlin,  Wise., 
and  18  W.  22  SU.  N.Y.,  N.Y.  10010 

SHRINK  FILM 

Lowest  prices  in  U.S.A.  on  Polyfilm 
for  map:azine»  newspaper,  hundle-wrap- 
pinjr  through  heat  tunnels.  Freight  paid 
on  5,000^?  orders. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio— 44313 


MISCELLANEOUS  MACHINERY 

BARGAIN ! 

REDUCED  FOR  QUICK  SALE 
Dycril  Plant  (complete) — 20  x  24  Multi- 
lith  Press  with  chain  delivery;  model 
810  Headliner.  S.  Henry,  Greater 
Detroit  Pub.  Co.,  5220  Oakman,  De¬ 
troit,  Mich.— 48126.  Ph  :  1-313-846-8000. 


MIEHLE  printing  press  U-50,  14  x  20 
size,  fair  condition:  Chandler  &  Price 
10  X  15  hand-fee<l,  old,  e.xtra  good 
condition  ;  Kodak  Verifax  Coj.ier,  neevls 
new  glass.  Journal-Tribune,  Box  226, 
Marysville,  Ohio — 43040. 


PERFORATOR  TAPE 

NOW  STA'TIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500.  Akron,  Ohio — 44313 


PRESSES  &  MACHINERY 

CAPCO  portable  ink  fountain,  full 
page  size,  two  available.  $75  each. 
Southtown  Economist,  ,5959  South 
Harlem,  Chicago.  (312)  686-8800,  Ext. 
241. 

12-Unit  Goss  Unitubular 
Twinned  6-units  each  with  a  color 
cylinder,  on  substructure  with  roll 
arms  under  press,  semi-automatic  ten¬ 
sion,  available  60  days. 

GEORGE  C.  OXFORD 
Box  8483,  Boise,  Idaho — 83707 

(X)LE  quarter-folder;  fits  Goss  Urban¬ 
ite,  folds  25,000/hr.  Good  condition. 
ATF  Typ^tter  with  fourteen  fonts. 
Good  condition.  Available  immediately. 
Tribune,  Mesa,  Arizona.  (602)  833-1221. 

GOSS  Model  AB  flatbed  press.  Avail¬ 
able  soon :  ludlow,  elrod,  saw,  miterer. 
casting  box,  scorcher,  shaver,  scano- 
graver,  four  linotypes,  models  8,  5,  31. 
melter,  metal,  all  good  running  con¬ 
dition.  Clinton  Daily  Item,  156  Church 
St.,  Clinton,  Mass. — 01510. 

2-UNIT  221/2  x  .36  ROLL-FTin  press 
with  sheeter:  ideal  for  commercial 
work  or  small  weekly ;  Royal  Zenith 
30"  in  excellent  condition ;  Baum 
Folder  25  x  38.  Volkmuth  Printers, 
Box  1007,  St.  Cloud,  Minn. — 56301. 


WANTED  TO  BUY 

USED  curved  plate  router  with  22% "  | 
cutoff.  Would  consider  either  single  ' 
or  double.  Must  be  late  model  in  go<Kl 
condition.  Reply  Box  674,  Editor  &  , 
Publisher.  1 


IIEI.P  WANTED 
^^^^^^ACADEMIC 

CHICO  STATE  COLLEGE  (Chico. 
California  95926)  nee<ls  assistant  pro¬ 
fessor  with  good  production  experience 
in  broadcasting,  particularly,  but  hope¬ 
fully  also  with  production  knowledge 
in  journalism  and  newsfilm.  Should 
have  in-residence  requirement  out  of 
the  way  towards  doctoral  degree. 
Salary:  $10,000-a-year.  Ph :  Dr.  Rich¬ 
ard  A.  Ek,  Chairman.  Mass  Commu¬ 
nications  Department  (916)  346-6355. 

THE  UNIVERSITY  OF  KENTUCKY 
is  seeking  qualifievl  candidates  for  the 
position  of  Student  Publications  Ad¬ 
visor.  Responsibilities  include  advising, 
teaching  .and  liaison  functions  with 
students  serving  on  the  sUiffs  of  the 
student  newspaper  and  yearlKK>k.  Avail¬ 
able  August  1.  1971.  Direct  inquiries 
to:  Dr.  Robert  G.  Zumwinkle,  Vice 
President  for  Student  Affairs,  529  j 
Patterson  Office  Tower.  University  of 
Kentucky,  Lexington.  Ky. — 40506. 


CIRCULATION  MANAGER— BNperi- 
encevl.  Convert  well-respected  suburban 
weekly  to  pay  circulation.  Unlimited 
opportunity  for  person  who  can  do  the 
job.  Chart  area  2.  Box  663,  Editor  & 
Publisher. 


ARE  YOU  EXPERIENCED  in  tele¬ 
phone  canvassing  and  boy  crew  opera¬ 
tions?  Leading  metropolitan  daily  and 
Sunday  in  Zone  1  would  like  to  hear 
from  you.  Send  complete  resum4  and 
references  to  Box  657,  Eklitor  &  Pul)- 
lisher. 

EXPERIENCED  energetic  person  who 
prefers  a  challenging  opportunity  in 
small  lively  Northern  Indiana  town  to 
big  city  problems.  Send  resumfi  to  Box 
684,  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  grow¬ 
ing  Northern  Colorado  daily  news¬ 
paper.  Permanent.  Step  salary — 
growth  bonus.  Excellent  fringes;  car; 
.5  days-a-week.  Share  moving  cost. 
Send  full  details.  Confidential.  All 
replies  answere<l.  Box  722,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 

■PHONE  ROOM  SUPERVISOR  for  6- 
day  daily.  Tremendous  potential  for 
experienced  supervisor  or  assistant 
who  wants  to  move  to  top.  Please 
write  A.  Allan  Zucker,  CAM.  Herald- 
News.  Passaic,  N.J. — 07055.  All  replies 
strictly  confidential. 

DYNAMIC  PUBLISHER  starting  an¬ 
other  winner.  Nee<i  classifier!  ad  man¬ 
ager  with  proven  linage  building  exper¬ 
ience.  Highest  earnings — no  curtail¬ 
ment.  Southern  Calif,  area.  Send 
resume  to  Box  647.  Editor  &  Publisher. 

WISCONSIN  DAILY  needs  salesm.an 
to  sell  classifierl  and  display  in  market 
of  50,000:  know  classifierl  well.  Pro¬ 
gressive  community.  Secure  future 
person  willing  to  work  to  increase 
linage.  Send  resume  in  confidence  to 
Box  712,  Editor  &  Publisher. 


ADMINISTRATIVE 

GENERAL  MANAGER  for  widely  ac¬ 
cepted  25,000  offset  Michigan  weekly. 
Suburban  rural  areas  in  the  paths  of 
fast  progress.  Background  in  all  de¬ 
partments  a  must.  Excellent  cha'leng- 
ing  opi>ortunity.  Box  738,  Editor  & 
Publisher. 

GEINERAL  MANAGHIR  for  Arizona 
offset  weekly.  Aggressive  advertising 
background  (strong  in  ideas,  layout 
and  sales).  (Community  involvement  a 
must.  We  need  talent,  dedication,  hard 
work.  Write  fully.  Box  715,  Bklitor  & 
Publisher. 


COMPOSING  ROOM 

FOREMAN — we  are  looking  for  a  com¬ 
posing  room-advertising  foreman  to 
work  the  night  shift  on  a  metro  morn¬ 
ing.  evening  and  Sunday,  zone  2.  A 
real  challenge  for  someone  we'l  versed 
in  all  areas  of  computerized  photo¬ 
comp  with  the  ability  and  drive  to 
obtain  better  than  average  results  from 
his  people  and  equipment  under  diffi¬ 
cult  conditions. 

— Excellent  growth  potential 
— Benefit  programs  and  over  scale  ar¬ 
rangement 

Send  resume  to  Box  681,  Editor  & 
Publisher.  Please  indicate  if  you  would 
be  available  for  interview  at  ANPA/RI 
in  Cincinnati. 


PHOTOCOMP 

FOREMAN 

Medium  sized  daily  newspaper  needs  a 
composing  room  foreman  familiar  with 
cold  type  and  computer  operations.  Ex¬ 
cellent  opportunity  to  start  with  fast 
growing  Gannett  Group  newspaper. 
Send  resume  of  qualifications,  experi¬ 
ence  and  background  to  Harry  Atk'ns, 
'The  Daily  Sentinel,  Box  129,  Utica, 
Michigan,  48087. 

COMPOSING  ROOM  FOREMAN,  ex¬ 
perienced.  for  small  ITU  shop :  hot 
metal:  plan  to  convert  to  combination 
hot-cold  type.  Afternoon  d.aily— no 
Sunday.  Zone  1.  Replies  strictly  con¬ 
fidential.  Box  725,  Editor  &  Publisher. 


A  .SOUTHERN  NEWSPAPER  in  the 
40,000  circulation  class  will  me*!  a 
new  Composing  Room  Foreman  effec¬ 
tive  August  1.  1971.  Now  hot  metal, 
but  will  convert  to  cold-type  within  the 
next  two  years.  All  benefits,  including 
insurance,  sick  leave,  life  insurance, 
pension,  etc.  Good  town,  with  good 
educational  facilities,  including  col¬ 
leges,  near  the  waterfront.  Reason  for 
this  opening:  present  Composing  Room 
Foreman  retiring.  Box  424,  Editor  & 
Publisher. 
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HELP  WANTED 
^OMPOSimTROOM 


HELP  WANTED 
DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


COMPOSING  ROOM  FOREMAN 
A  toi)-drawer  small  city  daily  in  Zone 
5  seeks  a  composing  room  foreman 
with  cold-tyi>e  experience.  Excellent 
pay  and  fringe  benefits.  Box  747,  Edi¬ 
tor  &  Publisher. 


$300-PER-WEEK  and  substantial  pen-  | 
sion  and  other  fringes  for  Composing  , 
Room  Foreman  acquainted  with  cold  I 
type  computerized  operation  (ITU),  , 
who  has  the  fortitude  to  get  the  job  j 
done.  Seven-day,  evening  and  Sunday,  ! 
located  east  (Tbart  Area  5.  Send  ; 
resume  containing  record  of  past  per-  | 
formance  and  availability  date  to  Box  ] 
311,  Editor  &  Publisher. 


COMPOSING  ROOM  FOREMAN— En-  ' 
joy  happy  living  in  pollution-free  re¬ 
sort  community,  growing  morning 
daily.  Zone  2.  Goo<i  fringe  l)enefits  and 
security  for  the  one  who  can  manage 
and  pnxluce.  Resume  and  salary  to  Box 
353,  E<litor  &  Publisher.  | 


MEDIUM-SIZED  DAILY  needs  a  com¬ 
posing  room  foreman  familiar  with 
cold-type  and  computer  operations. 
Send  resume  of  qualifications,  experi¬ 
ence.  and  background  to  Box  152, 
E<litor  &  Publisher. 


DISPLAY  ADVERTISING 

EXPERIENCED  DISPLAY 
ADVERTISING  REPRESENTATIVE 
To  sell  retail  advertisinK  on  one  of  the 
nation’s  leading  metropolitan  news¬ 
papers.  This  job  offers  a  genuine  oi>- 
portunity  with  a  lifetime  future  for  an 
accomplished.  dependable  individual 
who  is  willing  to  work  to  achieve 
success.  Send  resume  outlining  experi¬ 
ence.  education,  references  and  salary 
requirements  to  Dick  Sees,  Advertising 
Manager,  Kansas  City  STAR,  1729 
Grand  Avenue,  K.ansas  City,  Missouri 
—64108. 


FLUSHING,  N.Y.  nee<ls  an  experi- 
enced,  dynamic  adman  for  Its  com¬ 
munity  newspaper.  Excellent  opportun¬ 
ity  for  the  right  i>erson  looking  to 
build  a  future.  Resume  to  Flushing 
Tribune,  72-49  Main  Street,  Flushing, 
N.Y.— 11367. 


AGGRESSIVE  RETAIL  SPACEMAN— 
For  daily  newspaper  in  N.Y.C.  area. 
Good  salary  -1-  lucrative  commissions. 
Must  have  history  of  results.  Write. 
Box  667,  Editor  &  Publisher. 


DYNAMIC  PUBLISHER  with  know¬ 
how  starting  another  winner.  Tab¬ 
weekly.  Display  ad  sales  pro  needed  as 
zone  manager.  Draw  against  high  com¬ 
mission.  No  curtailment — unlimited 
earnings.  Southern  Calif,  area.  Send 
resume  to  Box  648,  Editor  &  Publisher. 


ASSISTANT  RETAIL  ADVERTISING 
MANAGER  for  60,000  daily  in  Chart 
area  2.  Must  lie  an  experience*!,  ag¬ 
gressive  ad  manager  that  knows  how 
to  plug  for  new  business,  anti  motivate 
8-man  staff.  Write  giving  complete 
background  and  salary  requirements  to 
B.  H.  Ponemon,  Delaware  County 
Daily  Times,  18  East  8th  St..  Chester, 
Pa.  19013. 


FAST  GROWING  8500  offset  weekly 
has  opening  for  aggressive,  seasoned 
salesman  to  sell  top  accounts.  Pleasant 
rural  area  near  300,000  population  Wy¬ 
oming  Valley,  Pa.  Good  salary  plus 
bonus,  for  person  who  can  produce. 
Country  Impressions,  Inc.,  Sweet  Val¬ 
ley,  Pa.— 18656. 


RETAIL  ADVEHTISING  MANAGER 
for  Sunday/Daily  in  competitive 
Northeast  market.  Must  have  thorough 
knowle<lge  of  new.spaper  advertising, 
particularly  department  stores.  Will 
have  free  hand  in  leading  an  experi¬ 
enced  sales  force.  Write  full  details  of 
your  exi)erience  including  past  earnings 
and  salary  expected  to  Box  711,  Editor 
&  Publisher. 


AD  MANAGER 

with  goo<l  achievement  record 
for  daily  in  beautiful  resort 
lake  iirea  of  Central  New  York 
State. 

We  are  in  a  most  attractive, 
oUl  established  community  of¬ 
fering  excellent  school,  college, 
cultural  and  recreational  facil¬ 
ities. 

Couple  the  foregoing  with  .an 
active,  growing  business  area, 
with  lo<ads  of  shopping  facili¬ 
ties.  and  it  adds  up  to  "IDEAL 
LIVING.”  We’ve  ju.st  move*! 
into  a  new  modern  offset  plant, 
and  are  a  progressive,  growing 
organization.  Loads  of  poten¬ 
tial  for  the  right  person.  AND, 
you’ll  have  the  services  of  a 
top  newspaper  marketing  con¬ 
sultant  available  to  assist  you 
in  getting  the  job  done. 

We’ll  consider  second  man  on 
a  l.arger  paper  who  is  ready 
to  move  up.  Starting  salary 
can  be  in  the  five-figure 
bracket,  plus  incentive  bonuses. 

Please  sen<l  complete  resume 
including  educational  back¬ 
ground,  salaries  earned  and 
references  to: 

A.  B.  Robillard 
THE  DAILY  MESSENGER 
Canandaigua.  New  York  14424; 
or  call  (315)  394-0770 


AD  MANAGER — Aggressive,  creative 
jM^rson  with  proven  ability  to  flex  with 
28.000  circulation  rapid  growth  weekly. 
Excellent  future.  Zone  5.  Box  732, 
E<litor  &  Publisher. 

^^^^^^^^editoriaT^ 

MANAGING  EDITOR,  full  charge. 
Hard  nose*I.  competent  and  manage- 
ment-oriente*l.  English  weekly  pub¬ 
lished  in  Germany.  Salary  open.  Start 
imme*iiately.  Box  607,  Editor  &  Pub¬ 
lisher. 


TOP  REPORTER,  with  g*xxl  general 
experience  on  a  daily  metro,  to  fill 
p*>Bition  on  large  (Area  9)  metro.  Ex¬ 
cellent  salary  and  fringe  benefits.  Send 
resum4  and  salary  requirements  to 
Box  605,  E*litor  &  Publisher. 


DISPLAY  MANAGER— Northern  Calif. 
Offset.  Must  have  layout  and  sa'es  ex¬ 
perience.  Contact  Dean  De  Vries, 
Ukiah  (Calif.)  Daily  Journal. 


ADVER’nSING  MANAGER  for  Nor¬ 
thern  New  England  small  Sunday  and 
daily  in  competitive  position.  A  work¬ 
ing-advertising  manager  not  afraid, 
and  able  to  sell  accounts  himself  as 
well  as  manage  staff.  No  "chickens” 
need  apply.  Box  683,  Editor  &  Pub¬ 
lisher. 


OPPORTUNITY  for  ambitious  experi¬ 
enced  self-starter  in  our  advertising 
sales  department.  Join  group  of  aggres¬ 
sive.  creative  people  pr*)ducing  New 
Jersey’s  outstanding  sales  growth  news¬ 
paper.  Salesmen  backed  by  art,  layout 
people  and  all  contemporary  aids.  Sal¬ 
ary  plus  incentive  bonus  plan,  mileage, 
company  paid  benefits.  Call  or  send 
resum£  to  Personnel  Manager,  The 
Home  News.  123  How  Lane,  New 
Brunswick,  New  Jersey — 08903.  Ph: 
(AC  201)  645-4000. 


COPY  EDITOR  for  metropolitan  N.J. 
daily  (AM).  Opportunity  to  work  way 
higher  on  staff.  Heavy  local  editing. 
Send  resum4  and  salary  requirements 
in  first  letter.  Box  654,  Edior  &  Pub¬ 
lisher. 


EXPERIENCE3D  general  news  reporter 
for  lower  Great  tiakes  daily  of  35,000 
circulation.  Exceptionally  pretty  and 
interesting  community.  Gm*l  hours, 
pay  and  fringes.  Write  Box  651,  Mitor 
&  Publisher. 


IF  YOU  really  want  to  give  160%  of 
yourself  to  help  produce  one  of  the  best 
medium  sized  dailies  in  the  country 
...  if  you  have  the  ability  to  handle 
wire,  much  local  copy  and  a  staff  of 
beginners  and  pros  ...  if  y*>u  kn*>w 
the  difference  between  good  and 
superior  ...  if  you  give  a  damn, 
write  Box  668.  Editor  &  Publisher.  It 
will  be  worth  your  while. 


EDITOR  &  PUBLISHER  for  May  22,  1971 


CALIFORNIA  NEWSPAPER  GROUP  ! 
needs  editor  for  its  suburban  weekly 
papers.  Must  be  imaginative,  alert  and 
mature  in  thinking.  A  challenging  op¬ 
portunity  geared  to  affluent  area 
coupled  with  potential  advancement 
with  growing  daily  and  weekly  organi¬ 
zation.  Requires  understanding  of  su^ 
urbia  plus  working  directly  in  com¬ 
munity  affairs.  Send  resume,  references 
and  salary  requirement  to  Box  670, 
Editor  &  Publisher. 

SWINGMAN  WANTED.  Must  h^ 
desk  skills,  but  like  to  write  too.  A  key 
job  on  energetic  AM.  Write:  Robert 
Chantland,  Exe<mtive  Editor,  "ITie  Sun- 
Bulletin,  Binghamton,  N.Y. — 13902. 
ASSOCIATE  NEWS  EDITOR  wanted 
on  large  Virginia  weekly.  Must  be 
qualifi^  to  handle  copy  desk,  plus  some 
reporting  assignments  and  serve  as 
back-up  man  for  news  editor.  Medical, 
Life  Insurance  and  Retirement  Benefits, 
send  complete  resume  to  Box  686,  ^i- 

tor  &  Publisher. _ _ 

SPORTS/NEWS  opening  on  6-day  a.m. 
offset  paper  in  zone  5.  Must  be  able 
to  handle  heavy  I*)cal  sports  coverage 
with  good  page  layout.  Send  full 
resume  to  Box  687,  Editor  &  Publisher. 
COPY  DESK.  New  York  suburb.  Ex¬ 
perience  in  editing  and  makeup.  Chance 
to  improve  a  newspaper.  Send  resume. 
Box  690,  E*Iitor  &  Publisher. 


REPORTER  for  PM  daily,  self-starter, 
2-4  years  experience,  salary  open.  Must 
have  g<X)d  references.  Contact  City  Edi¬ 
tor,  Naples  Daily  News,  Naples-on-the- 
Gulf,  Florida. 


COPY  READER  needed  immediately, 
experience  preferred.  $261.00,  87% 

hour  week  plus  premium  pay  for  h*)ii- 
days,  nights,  and  *)ther  benefits.  Send 
resumfe  and  references  to  Mr.  Val  Hall, 
Personnel  Department,  Buffalo  Courier- 
Blxpress,  787  Main  Street,  Buffalo, 
N.  Y.  14240. 


COPY  EDITOR  needed  to  sharply  edit 
local  and  wire  copy,  write  accurate, 
lively  heads,  and  lay  out  pages. 

THIS  POSI’TION  offers  competitive 
salary  and  all  company  benefits  such 
as  hospitalization  and  major  medical 
insurance  for  staffer  and  dependents, 
life  insurance,  profit-sharing  and  va<ui- 
tions. 

OUR  AFTERNOON  OFFSET  DAILY 
with  16,700  circulation  is  located  in  an 
i*leal  geographic  location  offering  a 
pleasant  mix  of  rural  and  urban.  We 
have  g*Kxi  year-round  climate  and  fa¬ 
vorable  tax  situation. 

WRITE  OR  ’PHONE  Robert  Cathcart, 
or  Roger  Sovde,  Evening  Herald,  P.  O. 
Box  711,  Rock  Hill.  S.  C.— 29730.  Ph: 
(AC  803)  327-7161. 
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HLI.P  ANTED 


EDITORIAL 


REPORTER-PHOTOGRAPHER  capable 
of  moving  into  editorship  of  8,000  ABC 
offset  bi-weekly  in  Northern  Illinois. 
Prefer  experienced  J -school  graduate. 
$11-12,000.  Send  complete  biographical 
data  and  references.  Box  688,  Editor  & 
Publisher. 

MOST  EXPERIENCED  WRITER  re¬ 
tires  in  July-  a  most  attractive  oppor¬ 
tunity  .awaits  the  i>erson  with  the 
lK>lentiaI  to  fill  his  shoes.  Established, 
resi>e<'ted  daily  in  one  of  the  Easts 
finest  smal'er  cities.  Job  re<iuires  2  to 
3  years  daily  newspa|)er  experience, 
maturity  and  sound  juilgment.  Please 
submit  samides  of  your  work  with  a 
complete  resume  to  Box  737,  Etlitor  & 
Publisher. 

1)ESKM.\N 

Must  l)e  high  in  news  judgment  and 
can  do  or  is  willing  to  learn  layout. 
Resume,  recent  samples  and  salary 
requirements  to  Managing  Editor, 
SUN-SENTINEL,  P.O.  Box  131,  Fort 
Lauderdale,  Fla.  33302. 


FREE  PL.ACEME'.N'T  SERVICE 

Daily  Newspapers 

Send  us  your  resume ;  we  will  dui>licate 
ami  i-efer  it  on  current  job  oi>enings. 
b^ull  range  of  eilitorial,  advertising, 
circulation  and  back  shop  jobs  usually 
available. 

New  England  Daily  Newspaper  Assn. 
340  Main  St..  Room  ,")27 
Worcester,  Mass. — 01608 


JOURNALIST  with  at  least  5  years 
exi»erience  in  mag;izines  or  newspapers 
for  news  reporting  and  editing  duties 
on  major  science  magazine.  Send 
resume  to  Box  741,  Editor  &  Publisher. 
.An  E<iual  Opimrtunity  Employer. 

EDUCATION  &  YOUTH  WRITER. 
experienced,  for  11,400  daily  in  beau¬ 
tiful  Southern  Oregon.  5-<lay  week. 
Someone  wh(»  c*an  dig  for  meaningful 
stories  in  four  sclusd  district,  new 
community  college,  but  not  forget  that 
routine  items  also  news  ;  able  to  double 
on  other  l>eats.  Must  l>e  ab'e  to  work 
with  minimum  suiK-rvision.  No  green¬ 
horns  need  ai>ply.  Must  know  camera. 
lmme<liate  opening.  Send  full  resume 
and  current  clipi)ings.  photos,  to 
Harry  L.  Elliott,  Daily  Courier,  P.O. 
Box  1468,  Grants  Pass,  Oreg. — 97.726. 

STAFF  WRITER 

.Shari>.  ver.satile,  inquiring  writer  with 
college  degree/2  years’  writing  experi¬ 
ence  needed  to  enhance  PR  public.ation 
stair  of  university  in  Brooklyn.  Send 
resume,  clips,  salary  history  and  re¬ 
quirements  to  Box  733.  Editor  &  Pub¬ 
lisher. 

EXPERIE'NCBD  DESKM  AN— Metro- 
IM>litan  p.m.  in  Northeast  needs  versa¬ 
tile  ileskman  capable  of  writing  fast, 
accur.ate  and  bright  heads;  familiar 
with  layout.  If  you’re  interested  in  an 
expanding  newspaper  in  a  new  plant 
with  growth  potential,  excellent  fringe 
lenefits  and  advancement  opportuni¬ 
ties,  send  complete  resume  and  present 
salary  to  Box  740,  Etlitor  &  Publisher. 


EST.ABLISHED  ENGLISH-JE  WISH 
■weekly  in  Miami,  Florida,  has  editorial 
opening  for  experienced  journalist. 
Jewish  Floridian,  P.O.  Box  2973, 
Miami.  Fla.— 33101. 


EDITORLAI^ASSISTANT  EDITOR 
TO  $8,000 

BOATING  MAGAZINE 
Great  oi>portunity  for  person  ■with 
knowledge  of  boating/sailing  with 
ability  to  e<lit  and  write.  Work  with 
outside  contributors  and  learn  all 
asiiects  of  magazine  editing.  Send 
resume. 

BOX  727,  EDITOR  &  PUBLISHER 

REPORTER-PHOTOGRAPHER  for 
combined  sports-general  reporting  slot 
on  best  N.Y.  State  weekly.  Mid-Hudson 
area.  1%  hours  from  N.Y.C.  Must  be 
young,  energetic,  strong  on  sixirts  to 
carry  on  prize-winning  tradition  ;  solid 
exi>erience  or  J-grad.  Good  salary  for 
right  person.  Contact  Managing  Editor, 
Citizen  Herald,  W'alden,  N.Y. — 12586. 


HELP  WANTED 


EDITORIAL 


LIBRARIAN 

Rare  opportunity  to  join  ex- 
pandinjr  newspaper  as  the  sec¬ 
ond  i>erson  in  command. 

An  existing  News  Library, 
although  quite  complete,  is  due 
for  motlernization.  This  should 
I)rove  to  l)e  a  challenging  and 
exciting  experience  for  one  who 
wishes  to  grow  in  this  held 
with  an  established  newspaper 
organization.  A  real  opix)rtun- 
ity  to  participate  in  the  plan¬ 
ning  and  exi)etliting  of  an 
imme<liate  project,  while  pre¬ 
paring  for  an  even  greater  and 
more  responsible  career  future. 

Salary  oi)en.  Complete  employe 
lienefits. 

Please  write  in  complete  con¬ 
fidence  stating  etlucation,  work 
ex|>erience  and  salary  desired. 

Personnel  Director 
NEWS-JOURNAL  CO., 
83  I  Orange  Street 
Wilmington,  Dela. —  19899 

.•1)1  Equal  Opportunity  Employer 


CENTRAL  PENNSYLVANIA  fi-day 
daily  needs  exiierienced  court  reporter 
imme<liately.  Box  730,  Editor  &  Pub¬ 
lisher. 


FREE-LANCE 

TRANSPORTATION  REPORTERS  for 
magazine;  cover  Midwest  and  West 
Coast  cities;  pay  by  story.  Writing 
samples  and  resume  to  Box  601,  Editor 
&  Publisher. 


MAILROOM 

M.AILING  ROOM  FOREMAN 
Management  Oriented 
STRONG  PERSONALITY 
Capable  of  handling  a  large  operation 
ripe  for  automation.  Union  shop.  Zone 
2.  Forward  resum§,  exi)erience  and 
salary  requirements.  Box  685,  Editor 
&  Publisher. 


M.4RKETING— RESEARCH 

M.ARKETING  and  Research  Director 
for  suburban  newspaiier  organization. 
Challenging  opportunity  for  the  right 
ix-rson  to  work  ■with  a  new  organiza¬ 
tion.  Prefer  degree  in  marketing  or 
communication  or  the  work  equivalent. 
Sen)l  complete  resume  to  William  H. 
Over,  Pad<lock  Crescent  Newspapers, 
5240  Be'mont  Road,  Downers  Grove, 
Ill.— 60515.  i 


HELP  WANTED 


OPERATORS-MACmmSTS 


TTS  JOURNEYMEN  OPERATORS.  | 
nights,  needed  immediately  to  punch  ; 
on  Justified  Ta|>e.  Fairchild  exi)erience 
;  desired.  ITL”  contract  provkles  for 
night  scale,  presently  $210.50  for  371/2 
hours;  $231.50  effective  Nov.  1,  197L  ' 
Excellent  benefits  program  including 
:  ITU  negotiated  i>ension  plan.  Metro  ' 
I  morning,  evening  and  Sunday.  Please  ' 
I  write  Ray  Burnett,  General  Foreman, 

'  Gannett  Newspapers,  Rochester,  New  I 
York  14614  ;  or  contact  Jerry  Brasley, 
Secretary-Treasurer,  ITU  Local  15,  131,  1 
I  Powers  Bldg.,  Rochester,  New  York —  i 
i  14614.  j 

PHOTON  OPKIl.\TOR/JI.\INTEN.\NCE 
for  large  rotary  offset  plant  in  South¬ 
ern  Calif.  Must  be  exi)erienced  200-B 
oi)erator  with  basic  mechanical  and 
theory  knowledge  of  the  200-B.  Write 
or  call;  Te<l  Premer  (213)  564-5971  at 
Metroweb  Press,  5141  Firestone  Place,  j 
■  South  Gate,  Calif. — 90280. 

200  OPERATOR  for  suburban  weekly 
chain  in  the  heart  of  the  Rockies. 
Must  be  expeienced  200-B  operator 
with  basic  mechanical  and  theory  ' 
knowledge  of  the  200-B.  W’rite;  Earl 
.  Thompson  at  The  Record  Stockman, 
3501  E.  46th  Ave.,  Denver,  Colo. — 
80216. 


HELP  WANTED 


PRODUCTION 


EXPERIENCED  offset  man;  should 
know  paste-up,  layout,  camera,  press, 
job  printing.  We  offer  you  the  most 
beautiful  place  in  the  world  at  gateway 
Yellowstone  National  Park,  Jackson 
Hole  Guide,  Box  619,  Jackson,  Wyo., 
83001— (307)  733-2431,  Max  Jennings. 

PRODUCTION  MANAGER 
We  need  someone  to  guide  us  as  we 
move  into  new  processes.  If  you  are  ii 
production  manager,  composing  room 
foreman  or  assistant  foreman,  and 
would  like  to  become  associateil  with 
a  small  Midwestern  daily  that  enjoys 
the  res|)ect  of  its  readers  and  em¬ 
ployes,  tell  us  about  yourself  in  com¬ 
plete  confidence.  Salary  and  fringes 
compare  favorably  with  virtually  any 
newspaiier  and  the  living  is  good.  Box 
742,  Eklitor  &  Publisher. 

IMMEDIATE  OPENING  for  imagina¬ 
tive.  dei>endable  paste-up  man  or 
woman.  Must  have  good  knowlevlge  of 
ad  and  page  layout,  complete  charge  of 
production.  Start  at  $175  weekly.  Call 
collect  Frank  Falacci,  Cape  Cod  News, 
Hyannis,  Mass.  (AC  617)  775-1594. 


OPERATORS-MACHINISTS  j 

EJXPERT  PUNCHER  on  automix  key-  j 
board.  Write;  Warren  Tyreman,  Pro¬ 
duction  Manager,  Computer  Typogra¬ 
phies  Inc.,  1120  N.W.  159th  Drive, 
Miami,  Florida — 33169. 

LINOTYPE  OPERATOR— Union  or 
eligible.  Steady  job  on  Westchester 
daily.  Night  shift  with  chance  for  | 
dayside.  Good  pay,  benefits.  Automatic  I 
increase  July  1.  Evening  Star,  Peek- 
skill.  N.  Y.  10566.  ! 

EXPERIENCED  TYPESETTER  famil¬ 
iar  with  1130  IBM  560  or  200  Photon 
can  get  a  steady  well  paid  position 
in  Hartford  area.  Fringe  benefits.  Con¬ 
tact  Martin  McGrath,  (AC  203)  525- 
9101.  I 

LINOTYPE  MACHINIST— Must  lie  ' 

capable  of  maintaining  3  Linotypes  and  , 
2  Elektrons;  also  3  Fairchild  Perfora¬ 
tors.  Wonderful  opportunity  for  quali¬ 
fied  person.  Union  shop.  Write  Box 
478,  Utica,  N.Y.— 13503. 

OPERATOR  with  floor  experience;  old 
established  6-person  job  shop ;  excellent 
equipment.  Top  wages,  hospitalization, 
insurance  and  retirement.  Ideal  cli¬ 
mate.  Advancement  opportunity.  Ros- 
weli  Printing  Co.,  Roswe'l,  N.M.  i 


PRESSMEN-STEREOTYPERS 

PRESSMAN — Thoroughly  experienced  ! 

on  Mark  II  LEITERPRESS.  New  air-  I 
conditioned  pressroom;  A-1  fringe  1 

benefits ;  morning  newspaiier  55,Ouu  | 
circulation.  Union  and  sober:  Good  1 
future.  Give  complete  resume  first  let-  | 
ter.  Chart  Area  3.  Box  611,  ^itor  & 
Publisher. 

LETTERPRESS  FOREMAN  ! 
Capable  of  molding  present  group  into 
a  smooth  functioning  crew.  Latest  high 
■speed  press  e<iuipment.  Union  shop 
areii  2.  Send  complete  resume,  experi¬ 
ence  and  salary  requirement  to  Box 
682,  Editor  &  Publisher. 

PRESSMAN-STEREOTYPER 
Permanent  position  for  experienced 
man.  GchsI  scale  and  fringe  benefits, 
(/all  collect  (217)  352-5252  or  write: 
Steve  E’arruggia,  Pressroom  E'oreman.  . 
The  News-fiazette,  48  Main  St., 
Champaign.  III. — 61820.  ^ 

LEITERPRESSMAN  for  metropolitan  ( 
daily;  union  or  eligible.  Scale;  $225-1 
per-week  ;  4  week’s  vacation  and  many  i 
other  lienefits.  Zone  2.  Write  Box  599,  | 
Editor  &  Publisher. 

CyFE'SET  PRESSMAN,  experienced  on  I 
Goss  Urbanite,  Suburban,  or  similar. 
High  wages — many  fringe  lienefits. 
Gixxl  opportunity  with  fast-growing 
organization.  Write:  General  Mgr., 
Allied  Ptg.  Cori).,  183  William  St., 
Englewood,  N.J. — 07631. 

LP  FOREMAN  AND  ASSISTANT 
Two-man  team  capable  of  molding 
present  group  into  a  smooth,  function¬ 
ing  crew.  Brand  new  air-conditioned 
pressroom  with  latest  designed  hi-spee<l 
press.  Union  shop:  company  benefits; 
wel!-establishe<l  morning  newspaper. 
Will  pay  relocation  exiienses.  Chart 
Area  2.  Give  complete  resume  experi¬ 
ence,  salary  requirements.  Box  383, 
Eklitor  &  Ihiblisher. 


POSITIONS  WANTED 
__  ACADEMIC 

JOURNALIST,  28,  wants  to  teach. 
Now  writing  for  National  Catholic  Re- 
IKirter ;  also  production  supervisor  for 
offset  community  bi-weekly;  former 
reporter-photographer  for  daily,  on 
IK)Iice  lieat,  bureau.  BA,  Olierlin;  MS 
Columbia  J-Sch(x>l.  Zones  1,  2,  5.  Box 
721,  Editor  &  Publisher. 


ADMINISTRATIVE 

“FOURTEEN  YEARS  AGO.  in  my 
mid  20’s,  1  started  an  offset  tabloid 
newspaper.  Today  this  publication  has 
an  ABC  circulation  of  over  5,700,  aver¬ 
ages  over  40  pages  a  week,  and  the 
overall  operation  grosses  $170,000 
yearly.  On  this  paper  I  carried  the  title 
of  editor  and  publisher  and  am  leaving 
because  challenge  doesn’t  exist  any¬ 
more.  In  addition  to  the  editorial  and 
business  end  of  publishing,  I  also  have 
considerable  background  in  advertising, 
circulation,  composition  and  printing 
(yes,  I  know  what  it’s  like  to  run  a 
press  to  6  a.m.).  Am  a  firm  believer 
in  hard  work,  devotion  to  profession 
and  loyalty  to  the  employer.  Believe 
I  could  be  very  helpful  in  any  expan¬ 
sion  plans  or  managing  assignments, 
(/ollege  graduate.  Prefer  warm  climate 
but  would  relocate  to  any  area  of 
country.”  Box  673,  Eklitor  &  Publisher. 

Does  your  publication  need  a  facelift? 
Let  me  direct  the  operation.  Box  695, 
Editor  &  Publisher. 

PROFESSIONAL  VOLUME  BUILDER 
Get  <H)timum  linage  potential  with  en¬ 
thusiastic  ad  director/salesmanager 
who  will  SELL,  plan,  train,  motivate, 
promote.  Top  record  in  competitive 
area  9  market.  35.  degree,  family.  Con¬ 
fidences  respected.  Inquire  now.  Box 
678,  EJditor  &  Publisher. 

NEW’SPAPER  BUILDER— 11  years’  in 
weekly,  small  daily  administration.  Ad¬ 
vertising  and  promotion-oriented.  Know 
new's,  circulation,  offset,  (jommunity- 
minded.  13  years  of  happy  publishers. 
Box  719,  Eklitor  &  Publisher. 


PRINTERS 

EXPERIEa^CED  PRINTER  to  take 
charge  of  small  job  printing  shop.  LP 
and  offset  operation.  Must  be  able  to 
handle  Linotype.  Ludlow,  hand  com¬ 
position,  mark-up,  press  work,  estimat¬ 
ing  and  pricing.  Write  full  details  to 
Publisher: 

MONROE  EVENING  "nMES 
P.O.  Box  59,  Monroe,  W'isc. — 53566 


PRINTER  to  take  _ CIRCULATION 

on  '’"Muir’bl^’abie^to  PROFESSIONAL  CM-25  years’  exper- 
I  iidlow  h^nd^com  Phases,  ME&S,  ABC.  Best 

press  worKtimS-  6%®'^Sr'&'‘p^'bTs^* 

Write  full  details  to  696-  Editor  &  Publisher. _ 

/E’NING  'TIMES  EIXPERIEINCED  CIRCULATOR  seek- 

liroe  Wisc^3566  challenge  as  CM  or  Assistant, 

mroe,  Wise.— o3&66  Excellent  record.  Top  references.  Box 

_ _ _  676,  Eklitor  &  Publisher. 

PRODUCTION  CIRCULATION  MANAGER,  35—16 

^  ^  —  years’  experience — seeks  more  chal- 

OFFSET  PRODUCTION  MANAGER  lenge.  Served  as  district  manager, 
immediate  opening  for  extierienced  supervisor  and  promotion  manager  on 
manager/superintendent  in  5,000  daily  metros.  Currently  and  for  last  10  years 
offset  plant.  Must  know  all  phases  com-  circulation  manager  of  me<lium-siz^ 
putor,  photo,  press.  Good  spot  for  top  dailies.  Outstanding  administrative  and 
offsrt  man  ready  for  managerial  oppor-  promotional  record.  Exceptional  refer- 
tunity,  willing  and  able  to  take  respon-  ences.  Above-average  salary  has  always 
sibility.  New  York  Southern  Tier  Area,  proven  excellent  investment  for  pub- 
Zone  2.  Write  full  background  to  Box  lisher.  Prefer  Zones  7.  8,  9.  Box  717 
645,  Editor  &  Publisher.  Eklitor  &  Publisher. 

EDITOR  8C  PUBLISHER  for  May  22  1971 


Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 

CIRCULATION  DIRECTOR 
STRICTLY  PROFESSIONAL 
More  than  20  years'  Metro  ME&S, 
ABC.  Top  quality — worth  the  price; 
?16M  to  $18M.  Box  697,  Mitor  &  Pub¬ 
lisher. 


EDITORIAL 

HELP  SAVE  MY  SANITY.  Former 
G.M.-Editor  desires  to  leave  public  re¬ 
lations  and  return  to  small-medium 
evening  daily  in  some  type  of  editor’s 
post  or  as  top  reporter.  Write  Box  666, 
Editor  &  Publisher. 


EDITORIAL 

FAMILY  MAN,  32.  with  6  years’  ex¬ 
perience  as  reporter-photoKiapher-desk- 
man,  seeks  position  on  afternoon  daily. 
Capable  of  managing  staff.  Chart  Area 
6  preferred.  Write  Bo.x  729,  Editor  & 
Publisher. 


PHOTOGRAPHY 


EDITORIAL  PHOTOGRAPHER,  ex¬ 
perience,  plus  Master’s  in  photography, 
R.I.T.  dolor,  writing,  can  do  I 
Resume,  folio — 

John  Daughtry,  Box  969,  25  Andrews 
Dr.,  Rochester,  New  York — 14623. 


CM — 20  years  experience  all  phases 
M-E-S  and  weeklies.  Top  promoter — 
cost  conscious.  Excellent  references. 
Box  646,  Editor  &  Publisher. 


COMPOSING  ROOM 

LET  THIS  UNION  PRO  evaluate  your 
composing  room  toward  a  salary  plus 
guaranteed  savings  management  ar¬ 
rangement.  Metro  or  medium  preferre<l. 
Strict  confidence.  Box  239,  Editor  & 
Publisher. 


PRODUCTION  MANAGER 
COMPOSING  FOREMAN 
Experience<l.  Proven  results  in  hot  or 
cold-type.  Prefer  small  or  medium  size, 
Zone  5-9.  Box  521,  Editor  &  Publisher. 


FOREMAN,  experience*!,  efficient,  ag¬ 
gressive.  Know  ITL"  law  and  work  well 
with  i>eo])le.  Available  immediately !  Re¬ 
sume  on  re*iuest.  Bo.x  213,  Editor  & 
Publishe;’. 


DISPLAY  ADVERTISING 

METRO  AREA  RAT  RACE  has  gotten 
to  this  advertising/marketing  man,  43. 
’Twenty  years  selling  success  with  na¬ 
tional  newspai>er  and  magazine  rep¬ 
resentatives.  Presently  employed  by 
trade  magazine.  Youthful,  enthusiastic, 
promotable,  excellent  health.  Money  is 
second  consideration.  Prefer  medium  or 
small  daily.  Gocxl  on  sales  promotion, 
presentations  and  planning.  Box  702, 
E<litor  &  Publisher* 


NATIONAL  AD  MANAGER 
75,000-PLUS 

circulation  metropolitan  daily  in  com¬ 
petitive  situation  preferred.  Eighteen 
years’  working  with  daily  newspapers 
and  representatives.  Experienced  in 
management,  training  sales  staff,  “Get¬ 
ting  The  Job  Done”!  Despite  $20,000 
income  am  “up  to  here”  with  New 
York  w.ay  of  life.  Anxious  to  “work” 
and  “raise  family”  in  healthier  en¬ 
virons.  Mutual  benefits  can  be  attained 
by  response  to  Box  707,  Editor  &  Pub¬ 
lisher. 


RETAIL  AD  SALE.SMAN— o  years’  ex- 
lierience  major  paper — desires  move  to 
Zone  1  in  sales  or  management.  Box 
710.  Bklitor  &  Publisher. 


EDITORIAL 

ENTHUSIASTIC,  HARD-WORKING 
June,  J-grad  with  6  month’s  profes- 
sioifal  experience— editor  of  official 
campus  daily — seeks  job  as  reporter, 
photographer,  both.  Nancy  'Troxel, 
1639  So.  6th  St..  Terre  Haute,  Ind. — 
47802.  Ph:  1-812-234-4224. 


FEiMALE  J-GRAD  has  college  editor 
and  stringer  experience.  Will  work 
most  zones.  Resume,  clippings.  Box 
653,  Editor  &  Publisher. 


REPORTER,  25,  wants  spot.  Any  zone. 
Journalism  M.  A.  plus  experience.  Can 
do  features,  reviews,  editorials.  Box 
706,  ^itor  &  Publisher. 


COPY  EDITOR,  slot  experience,  degree. 
Box  698,  Editor  &  Publisher. 


SPORTS  PRO — Newspaper,  wire  ser¬ 
vice  veteran  seeks  interesting  spot.  Will 
consider  any  offer.  Award-winning 
writer.  Layout  experience.  Relocation 
no  problem.  Box  703,  Eiditor  &  Pub¬ 
lisher. 


VETERAN  DESKMAN  seeks  position 
doing  layout  in  features.  Sunday,  spe¬ 
cial  sections  or  news  desk.  Box  694, 
Eiditor  &  Publisher. 


VETERAN  NEWSMAN  desires  work 
as  reporter  or  apprentice  c(H)y  editor 
in  or  near  large  city.  M.  S.  Columbia 
J-School.  Box  700.  Editor  &  Publisher. 


WANTS  NEWS  SPOT,  veteran,  degree, 
experienced,  contact  Jim  Fienup.  1152 
Phalen  Dr.,  St.  Louis,  Missouri — 63137. 


ENEJRGETIC  YOUNG  REPORTER, 
ambitious,  with  6  years’  on  top  beats 
of  small,  medium  dailies,  trapped  in 
meaningless  job  on  paper  that  doesn’t 
rock  boats.  Lmking  around  ;  Southwest, 
Mid-Atlantic  states  preferr^.  Box  714, 
Eklitor  &  Publisher. 


EDITOR 

George  W.  Shannon,  Editor 
Shreveport  Journal  IS  years 
Resigne*!  -Available 
6136  River  Rd..  Shreveport,  La.  71105 
(318)  868-0833 


JUNE  GRAD  with  journalism  MA  - 
news  reporting  and  photography  ex¬ 
perience — seeks  general  reporting  for 
daily  newsitaper.  E<litor  of  32-page 
mag.azine.  My  photos  have  been  pub¬ 
lished  in  a  newspaper  an*l  my  articles 
in  7  national  magazines  and  in  RNS. 
Eklward  Beck,  116  Skytop  Road,  Syra¬ 
cuse,  N.Y. — 13210. 


WANT  VETERAN  SPORTS  EDITOR? 
Dynamic  daily  columnist,  Stf;  years’ 
experience,  award-winning  writer  and 
speaker,  can  adroitly  <lirect  staff; 
e<lite*l  two  national  sports  weeklies ; 
college  athlete;  sportsmanship  award 
— s|>oi-ts  broa<lcaster.  30.  single,  sol)er ; 
l*)cate  anywhere.  If  “A-pIus”  sports’ 
■section  desired,  call  Doug  Hawley  (AC 
704)  524-4745;  or  write  P.O.  Box  355, 
Franklin,  N.C.— 28734. 


WORK!  THAT’S  RIGHT.  WORK! 
Eiditorials,  general  features,  investiga¬ 
tive  reporting — magazine  or  newspaper. 
F'ree-lancer,  32,  seeks  regular  slot. 
Zone  1  or  2.  Box  718,  Eiditor  &  Pub¬ 
lisher. 


FED  UP  WITH  PR,  Ex-newsman,  38, 
wants  sports  job  on  smal'-medium 
daily  in  Areas  1-6.  Bo.x  726,  Eklitor  & 
Publisher. 


MULTI-TALEa4TED  NEWSMAN,  17 
years’  experience;  telegraph  or  related 
desk  assignments;  knows  all  sports; 
can  do  movie  or  theater  reviews.  Seeks 
challenging  job  with  small-medium 
p.m.  daily.  Box  723,  Eiditor  &  I*ub- 
lisher. 


ALERT.  VERSATILE,  AWARD¬ 
WINNING  J-GRAD,  23 
married,  no  military  obligation.  I  seek 
news  or  sports  reporting  spot  with  any 
size  daily.  Zones  1,  2  or  3.  References, 
resume  on  request.  Ready  to  relocate 
and  work  NOW!  Box  734,  Eiditor  & 
Publisher. 


EXPERIEN CEID  SPORTS  and/or  news 
deskman  seeks  spot  with  Ohio  or 
Penna.  daily.  $135  minimum.  Box  709, 
Eiditor  &  Publisher. 


REPORTER  wants  to  return  to  news¬ 
paper  field.  Solid  metro  background. 
I  including  column,  science  and  desk ; 
'  strong  on  features.  BSJ.  Box  713,  Eidi- 
I  tor  &  Publisher. 


EXPERIENCED  magazine  writer  seeks 
new  PR  clients,  magazine  assignments 
in  Chicago,  northern  Indiana,  western 
Michigan  areas.  Top  pro,  can  prove  it 
with  tearsheets.  Box  675,  Editor  &  Pub¬ 
lisher. 


OPERATORS-MACHINISTS 

TELEITYPESETTEIR  experienced  in  hot 
metal  and  cold  type.  Complete  resumd 
furnished  on  request.  Prefer  Zone  3. 
Box  693,  Eiditor  &  Publisher.  1 


STUDENT  PHOTOGRAPHER  who  is 
June  grad,  desires  newspaper  or  public 
relations  work.  Write:  Raymond  A. 
Martino,  93  Merlin  Street,  Rochester, 
N.  Y.  14613. 

PRESSMEN— STEREOTYPERS 

PRESSMAN/STETtBOTYPER  wishes  to 
relocate  Northern  Arkansas  or  South¬ 
ern  Missouri.  15  years’  experience,  8 
years’  pressman  and  stereotype  fore¬ 
man.  Wish  to  relocate  by  Sept.  1.  Box 
451,  Eiditor  &  Publisher, 


I  PRESSMAN-STEREOTYPE31.  28,  fam- 
I  ily  man.  Thoroughly  competent  in  all 
I  phases  of  press  and  stereo  work;  de¬ 
sires  to  relocate.  Prefer  job  as  assistant 
foreman.  Box  312,  Eiditor  &  Publisher. 


WEB  OFFSETT  PRESSMAN  with  plate 
and  stripping  experience.  Goss  Sub¬ 
urban  press  preferred  in  Area  6.  Box 
544,  Eiditor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGE3R 

Experienced  all  areas;  heavy  composi¬ 
tion.  Strong  on  problem  an^ysis,  sys¬ 
tems,  methods,  plant  layout,  personnel 
and  communications.  'Totally  abreast 
new  technology.  Electronically  and  me¬ 
chanically  competent.  Presently  sty¬ 
mied  Area  4  metro.  40’s,  family,  col¬ 
lege.  Let’s  chat  at  ANPA/RI.  Reply  in 
confidence  to  Box  692,  Eiditor  &  Pub¬ 
lisher. 


AT  ANPA/RI— Available  for  inter¬ 
views.  Am  seeking  position  as  produc¬ 
tion  manager  or  assistant  production 
manager.  Strong  background  in  com- 
I)Osing  room,  including  photocomposi¬ 
tion  an*l  computers.  Reply  Box  705, 
Editor  &  Publisher. 


PUItLIC  RELATIONS 

ACCOMPLISHED  PR  DIRECTOR 
seeks  top  PR  job  in  private  or  public 
sector — Zones  1  or  2.  J-<legree:  5  years’ 
metro  news  experience  and  proven  PR 
record.  Box  724,  Eklitor  &  Publisher. 


PR  OR  MAGAZINE  POST  sought  by 
copy  eilitor;  8  years'  newspai>er  experi¬ 
ence.  Box  720,  Eiditor  &  Publisher. 


E&P  Employment  Zone  Chart 


JUNE  COLLEGE  GRAD,  married, 
seeks  sports  job.  No  military  obliga¬ 
tion.  Experience  on  daily  covering  all 
high  school  and  college  sports,  editing 
and  layout.  References,  resumd, 
samples  on  request.  Ready  to  relo<».te. 
Box  616,  Editor  &  Publisher. 


TALEINTEID.  YOUNG  JOURNALIST 
IN  SEARCH  OP  A  JOB 
Managing  Editor  Queens  College  paper; 
4  years’  experience.  AVAILABLE 
NOW!  Top  writer — weather,  news,  fea¬ 
ture  or  sports  <x>py;  headline,  layout 
work,  too.  Reliable,  thrives  on  work. 
Neil  B.  Roiter.  64-85  Wetherole  St.. 
Rego  Park,  N.Y — 11374  Ph:  (212) 
897-7121. 


NEED  A  STAFT? — 2  guys,  1  gal  edi¬ 
torial  side.  Young,  aggressive,  proven 
compatible.  15  years  on  line.  Dedicated 
to  strong  local  city,  sports,  society 
news  displayed  through  clean  makeup, 
go(x]  photos,  snappy  heads.  Box  621, 
Editor  &  Publisher. 


SPORTS  WRITER,  25.  5  years  experi¬ 
ence,  covering  all  high  school  and  pro 
sports,  desk  experience.  J-Grad.  Box 
639,  Eiditor  &  I^blisher. 


EAGER,  AMBITIOUS  J-GRAD  seeks 
employment  in  Zone  9.  Training  in 
news/feature  writing,  editing,  and 
layout.  Available  in  July.  Bo.x  736, 
Eklitor  &  Publisher. 


YOUNG  REa’ORTER  with  3  years’  ex-  | 
perience,  J-degree — photography  and  j 

editing  background — seeks  position  in 
Boston  area.  Box  739,  Eiditor  &  Pub¬ 
lisher.  I 


NEWSMAN-CRITIC 
Most  critics  are  newsmen  who  fall  into 
the  job.  Few  educate  themselves  for  it. 
(I’ll  send  you  a  summary  of  Lou  Har¬ 
ris’  survey  on  this  subject,  if  you  ! 
like).  But  I’ve  studied  music-arts  for  ; 
4  years  in  preparation.  Currently,  I’m 
adding  news  background  with  year’s 
experience  as  general  assignment  re¬ 
porter  on  major  Elastern  daily.  I’m 
ready  for  the  next  step.  Do  you  need  a 
full-time  critic,  second-stringer,  or  com¬ 
bination  reporter-critic 7  Want  samples?  i 
Box  716,  Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR  30M  dai’y  | 
seeks  greener  pastures  that  don’t  turn  * 
white  in  winter.  Available  after  Sep-  ' 
tember.  Box  731,  Eklitor  &  Publisher,  i 


Use  zone  numoer  to  indicate  location  without  specific  Identification 
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Shop  Talk 


IJv  Kolu'rt  U.  l{r<»Hii 


Ws  a  bargain! 

Xpwspapers  are  not  pricing 
themselves  out  of  the  market. 
They  are  the  biggest  bargain  in 
the  market  today,  according  to 
Daniel  Orr,  circulation  manager 
of  the  lioiffon  Globe.  “They  are 
the  most  im))ortant  bargain  be¬ 
cause  \ve  are  chronicling  con¬ 
temporary  history,”  he  said. 

Mr.  Orr  was  speaking  to  the 
Ro.sto7i  meeting  of  the  Interna¬ 
tional  Newspaper  Promotion 
Association  early  this  week.  He 
observed  that  “things  are  \vorth 
what  you  i)ay  for  them.  Just 
pick  up  one  of  the.se  shoppers 
or  throw-aways  that  are  deliv¬ 
ered  free  to  your  house — and  I 
am  not  referring  to  an  adver¬ 
tising  section  delivei'ed  by  the 
chain  stoie,  but  I  mean  these 
free  distribution  newspapers — 
and  compai’e  what  you  get  in 
those  newspapers  with  news¬ 
papers  you  have  to  pay  for  and 
you  will  see  how  much  more 
profitable  and  ))leasant  it  is  for 
you  to  spend  your  time  on  news¬ 
papers  that  you  have  to  pay  for 
rather  than  wasting  it  going 
through  the  trivia  in  most 
throw-aways.” 

Mr.  Orr  felt  that  newspapers 
must  not  only  charge  the  reader 
a  reali.stic  price  for  the  product 
but  the  reader  must  also  be 
treated  fairly.  By  that  he  meant 
the  reader  must  be  given  the 
maximum  amount  of  news  that 
is  carefully  edited  and  factual. 

“The  surest  way  for  newspa¬ 
pers  to  increase  their  .strength 
in  the  years  ahead  and  at  the 
same  time  to  inci’ease  their  cir¬ 
culation  is  to  broaden  their  edi¬ 
torial  appeal,”  he  said. 

If  a  newspaper  stimulates 
leader  interest,  Mr.  Orr  ob- 
ser\'ed,  price  becomes  secondary. 
He  not^  that  a  racing  fan  is 
willing  to  pay  $1  per  copy  for 
the  Mortnng  Telegraph. 

No  one  knows  how  high  the 
price  of  a  daily  newspaper  can 
go  but  it  should  be  remembered 
George  Gallup  told  the  American 
Newspaper  Publishers  Associa¬ 
tion  that,  according  to  his 
.studies,  two-thirds  of  the  gen¬ 
eral  public  is  prepared,  willing 
and  agreeable  to  paying  20 
cents  for  a  good  daily  news¬ 
paper.  The  emphasis  is  on 
“good.”  He  made  a  point  of  say¬ 
ing  the  public  would  not  be  will¬ 
ing  to  pay  that  for  an  inade¬ 
quate  product. 

It  should  also  be  remembered 
that  Mr.  Gallup  said  several 
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years  ago  that  the  public  was 
willing  to  pay  15  cents  for  its 
newspapers  but  it  has  taken 
most  newspapers  too  long  to 
test  his  accuracy.  Most  of  them 
have  found  out  he  was  right.  If 
inflationary  pressures  continue 
as  they  have  been  we  don’t  think 
it  will  take  as  long  for  news¬ 
papers  to  break  through  the  20- 
cent  barrier. 

♦  *  ♦ 

Mr.  Orr  noted  there  have 
been  more  newspaper  price  in¬ 
creases  in  the  last  decade  than 
in  any  other  decade  in  history. 
Nevertheless,  it  has  taken  fiO 
years  for  newspaper  prices  to 
go  from  a  penny  or  two  cents 
per  copy  to  15  cents. 

The  Globe  experience  is  more 
or  less  typical  of  price  increases 
for  most  newspapers  and  here 
is  Mr.  Orr’s  recital  of  price  pro¬ 
gressions  over  the  years: 

“It  took  the  Monthig  Globe 
about  32  years  to  go  from  2<  to 
.3c— li)10-l!)42. 

“It  took  the  Evening  Globe  24 
years  to  go  from  2c  to  3c — 1918- 
1942.  Prior  to  1918,  the  price  of 
the  Evening  Globe  was  Ic. 

“It  took  6  years  for  the  Morn¬ 
ing  Globe  and  the  Evening 
Globe  respectively  to  go  from 
3c  to  .5c— 1942-1948. 

“For  9  years  the  price  of  the 
Morning  Globe  remained  5c 
until  1957  when  it  was  increased 
to  7c.  The  Evening  Globe  re¬ 
mained  .5c  for  12  years  until 
1960  when  we  increased  it  to 
7c. 

“On  .April  10,  1960,  and  May 
9,  1960,  the  Morning  Globe  and 
the  Evening  Globe  went  from 
7c  to  8c,  except  the  home  deliv¬ 
ery  which  remained  at  a  basic 
price  of  7c  plus  a  delivery 
charge  bringing  the  weekly 
price  to  approximately  50c 

“On  April  10,  1961  and  .July 
13,  1964,  the  Morning  Globe  and 
the  Evening  Globe  price  was  in¬ 
creased  to  10c.  The  home  deliv¬ 
ery  price  remained  at  the  basic 
price  of  7c  per  copy  and  approx¬ 
imately  50c  per  week. 

“I  think  that  I  should  say 
here  that  the  50c  home  delivery 
price  was  an  average  price.  It 
was  not  a  standard  price  for 
home  delivery  because  we  do 
business  with  newsdealers  who 
set  their  own  price.  Some  news¬ 
dealers  were  charging  50c,  some 
were  charging  52c — some  48c — 
and  a  few  were  charging  45c 
per  week. 


“On  October  2,  1967,  the 
wholesale  price  of  home  deliver¬ 
ed  copies  was  increased  to  the 
newsdealers  and  as  a  result,  the 
charge  to  home  deliverd  sub¬ 
scribers  was  increased  from 
whatever  it  was  that  the  dealer 
was  charging  to  65c  per  week. 

“On  October  5,  1970,  the  price 
of  the  Daily  Globe  on  the  news 
stands  was  increased  to  1.5c  per 
copy  and  the  home  delivery  price 
remained  at  65c  per  week. 

“On  January  4,  1971,  the 
jirice  of  the  home  delivered 
Morning  or  Evening  Globe  was 
increased  from  6.5c  to  $1.00  per 
week. 

“On  Sunday  —  The  Sunday 
Globe  remained  at  6c  per  copy 
until  1920  when  it  was  in¬ 
creased  to  10c  per  copy.  The 
price  1‘emained  for  26  years — 
1920  to  1946  when  the  price  was 
increased  to  15c.  This  price  re¬ 
mained  until  1953 — 7  year.s — 
when  the  retail  price  was  in¬ 
creased  to  20c.  That  price  re¬ 
mained  for  4  years  until  in¬ 
creased  in  1957  to  2.5c  per  copy. 
It  remained  at  that  price  for  11 
years  until  November  1968 
when  it  was  increased  to  3.5c 
and,  on  October  4,  1970,  we  in¬ 
creased  the  price  to  50c  per 
copy. 

“We  do  not  believe  that  we 
are  pricing  ourselves  out  of 
business — rather,  we  are  more 
acutely  aware  of  the  tremend¬ 
ous  increased  costs  of  doing 
business  —  particularly  in  the 
area  of  labor,  but  not  ex¬ 
clusively  labor.” 

• 

Columbia  awards  for  3 

The  1971  Columbia  Journal¬ 
ism  Alumni  Awards  will  be  pre¬ 
sented  May  25  to  Hodding 
Carter,  publisher  and  former 
editor  of  the  Delta  Democrat- 
Times  of  Greenville,  Miss.;  Les 
Trautmann,  managing  editor  of 
the  Staten  Island  (N.  Y.)  Ad¬ 
vance,  and  Clayton  Knowles, 
political  reporter  of  the  New 
York  Times  who  is  retiring  next 
month. 


Pittsburgh’s 
papers  closed 
by  new  strike 

Publication  of  the  Pittsburgh 
Press  and  the  Post-Gazette  was 
halted  May  14  for  the  second 
time  this  year  when  400  printers 
walked  off  their  jobs  after  con¬ 
tract  negotiations  broke  off. 

The  contract  between  the 
Press  and  the  typographical 
union  expired  December  31. 

The  Press,  a  Scripps-Howard 
newspaper  with  344,000  evening 
and  729,000  Sunday  circulation, 
and  the  236,500  morning  Post- 
Gazette,  a  Block  newspaper 
printed  in  the  Press  plant,  were 
idled  for  two  weeks  in  January 
by  a  strike  by  pressmen.  They 
settled  for  a  two-year  contract 
with  an  increase  in  wages  and 
benefits  of  about  $60  per  week. 

The  printers  have  reportedly 
asked  for  $75  in  wages  and  bene¬ 
fits.  The  basic  35-hour  scale  is 
$179.38. 

Union  printers  last  struck 
the  Pittsburgh  jiapers  in  1899. 
That  strike  lasted  10  years. 

• 

iVIacbiiiists’  strike 
closes  Wood  plants 

A  strike  by  the  machinists’ 
union  at  midnight  April  30  has 
idled  the  Wood-Hoe  production 
facilities  of  Wood  Industries  in 
Plainfield  and  Middlesex,  New 
Jersey. 

Wood  employs  300  members  of 
four  trade  unions,  most  of  whom 
are  in  the  machinist  union. 

Daniel  McColley,  chainnan  of 
Wood,  said  servicing  of  equip¬ 
ment  is  being  carried  out  both 
by  Wood  engineers  and  mainte¬ 
nance  personnel  and  supervisors 
at  the  individual  installations. 
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New  ideas  from 
the  newspaper 
systems  people. 


The  simple  fact  is  that 


Tray-Matic  is  the  most  efficient 
bundle-distribution  system  ever 
devised  for  newspapers  with 
circuiations  of  150,000  and  more. 


LOADER 


TYING 

MACHINE 


CONTROUEt 


TRAY-MATIC 

CONVEYOR 


UNIOADER 


POWERED 
TRUCK  LOADER 


Today’s  growing  medium-size  newspapers  can  realize  the 
same  production  efficiencies  and  cost-saving  benefits  of  the 
Tray-Matic  concept  already  recognized  by  giant  papers  in 
Atlanta,  Washington,  and  Detroit.  □  We  want  to  show  you 
how  T ray-Matic  can  improve  your  operation.  Call  or  write  our 
Denver  Division,  34th  &  Walnut,  Denver,  Colo.  80205.  Today. 

Frinted  in  U.S.A. 


CUTLER-HAMMER 


SPfCIAL  INDUSTRIES  GROUP  DENVER  DIVISION.  Denver.  Colo. 


Ralph  E.  Looney 


The  Albuquerque  T ribune  has  a  goal 
of  producing  a  quality  newspaper 
measured  by  national  standards. 

We  know  the  people  of  Albu¬ 
querque  and  this  area  are  as  inter¬ 
ested  in  national  and  international 
affairs  as  the  people  of  the  largest 
cities  in  the  country. 

To  that  end  we  purchase  news 
services  to  match  those  bought  by 
the  nation’s  largest  papers. 

We  put  a  great  deal  of  effort  into 


From  an  editorial  in 
The  Albuquerque  Tribune 
April  27,  1971 


hiring  and  developing  our  local  staff 

—  through  such  systems  as  our 
Summer  Intern  program. 

In  short  we  try  to  make  our  local 
slogan,  “The  Albuquerque  Tribune 

—  New  Mexico’s  Significant  News¬ 
paper,’’  mean  something.  For  we 
know  the  people  of  this  area  merit 
such  a  newspaper. 

Because  we  consider  ourselves 
competing  on  a  national  basis,  we 
take  special  pride  in  the  recognition 
that  has  just  come  to  Ralph  Looney, 
our  Assistant  Managing  Editor. 

And  through  Mr.  Looney— recog¬ 
nition  forThe  AlbuquerqueTribune. 

Mr.  Looney  has  been  selected  for 
the  Robert  F.  Kennedy  Journalism 


Why  we  are  so  proud 
of  Ralph  Looney 

Winner  of  the 

1970  Robert  F.  Kennedy 

Journalism  Award 


Award  for  1970. 

The  honor  came  as  a  result  of  a 
nine-part  series  Mr.  Looney  did  last 
summer  on  “The  Plight  of  the 
Navajo.’’ 


Plight  of  the  Navajo— Jim  John  awaits 

Certainly  the  honor  that  came  to 
Mr.  Looney  and  his  Tribune  series 
was  measured  by  a  national  yard¬ 
stick. 

The  contest  was  open  to  news¬ 
papermen  all  over  the  country. 

There  were  more  than  140  news¬ 
paper  entries.  Most  of  the  large 
cities  in  the  nation  were  repre¬ 
sented  in  the  competition. 


The  judges  were  men  who  would 
apply  a  national  yardstick  of  the 
most  discriminating  sort. 

We  on  The  T ribune  are  proud  that 
Ralph  Looney  produced  what  we 
believed  to  be 
the  fairest, 
most  under¬ 
standing,  most 
realistic  survey 
of  Indian  prob¬ 
lems  ever  pro¬ 
duced.  It  did 
not  follow  trite 
patterns.  Itwas 
creative. 

“Signifi¬ 
cant”  is  truly 
the  word  to  use 
in  connection 
with  it. 

So  over  and 

above  our  sat- 
death  m  his  hogan.  + 

**  isfaction  in 

Ralph  winning  such  a  high  honor, 
we  are  even  more  proud  of  him  for 
what  he  has  done  to  help  The 
Tribune  live  up  to  its  slogan  as 
“New  Mexico’s  Significant  News¬ 
paper.”  ^ _ 


The  Albuquerque  Tribune 

a  SCRIPPS-HOWARD  NEWSPAPER 
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